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Overview of the Program and How it is Organized 
 
The Communication Department of Dixie State College of Utah is located within the Division of 
Arts and Letters, within the School of Education, Humanities, Arts, and Social Sciences. This four-
year program prepares students to work in a wide variety of fields in both human and mass 
communication and also in the digital film industry. Additionally, the department offers media and 
film students a hands-on component to their learning called the Student Media Center, where 
students participate in the production of media content of all kinds in a semi-professional 
environment under the tutelage of trained faculty and industry professionals  
 
The Communication degree serves a student population that represents diverse educational, ethnic, 
national and economic backgrounds.  The students are required to apply in writing for the program 
after having an entrance interview with an appropriate full-time faculty member and demonstrating 
that they meet the minimum academic standards expected of Communication majors: 2.50 overall 
GPA at entrance into the program and a 2.75 GPA in core communication courses thereafter.  There 
is no limit at present to the number of students that can be admitted to the program if they meet these 
requirements.  
 

Major Curricular Changes in Past Five Years 
 
The Communication baccalaureate has undergone major changes since 2002.  Originally approved as 
a “Communication and New Media” B.S. degree, it has now become a more traditional 
“Communication” degree with three separate emphases—human communication, mass 
communication, and digital film production. 
 
This change was undertaken for several reasons.  First, the CNM degree was not very flexible, 
having few electives and a prescribed sequence of courses that made it nearly impossible for a 
student to transfer into the program as a sophomore, junior, or senior without losing a significant 
number of credits and putting their graduation one or two years behind.  This had implications for 
financial aid and also for transferring students (e.g., athletes and others transferring in from other 
institutions) with their general education completed, who were looking at nearly three years of 
academic work to achieve the CNM degree. 
 
A second reason for the adoption of a new and more traditional Communication degree was that 
students requested it.  They desired avenues of specialty that are common in the discipline—with 
specific elective tracks within the three main emphases, such as organizational communication, 
public relations, media production, media journalism, digital film production, etc.  A survey 
conducted in 2006 as part of our application for the new degree showed that over 220 students 
expressed an interest in the new Communication degree or one of its three emphases. 
 
The process of obtaining the new degree was long, taking more than 1 ½ years and spanning the 
administrations of three department chairs or directors before it was finally approved in July 
2007 by the Board of Regents.  The emphases and tracks associated with this new degree had 
been in place for less than one full semester (fall 2007) at the time this program review was 
prepared.  But the student response has been tremendous, with the number of declared majors 
nearly tripling as a result. 
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Communication Department Mission Statement 
 
Preamble  
 
The central focus of communication study at Dixie State College of Utah is the description and 
analysis of how human beings create, transmit, receive and respond to messages in a broad range 
of human, mass, and film contexts.  
 
Guiding Principles 
 

(1) As an academic unit of a State College within the Utah System of Higher Education 
(USHE), the Department of Communication is part of an undergraduate teaching 
institution and gives primary emphasis to this activity.  This does not preclude 
research and other scholarly activity, which is encouraged on an individual basis, but 
must never come at the expense of effective course development and instruction. 

 
(2) The Department seeks to instruct, mentor, and serve a diverse range of students, 

faculty, administrators, practitioners, and the surrounding community at large, to 
encourage sensitivity and understanding of diversity, and to promote ethical behavior 
in all communication contexts. 

 
(3) Our teaching efforts focus on communication theory and research with the goal of 

providing students with knowledge and skills that empower them to confront and 
correct communication problems in their lives and in society. Thus, we help students 
observe and explain communication behavior and critically evaluate messages in all 
communication contexts—interpersonal, organizational, intercultural, and mediated. 

 
(4) We provide students with exposure to communication in all its infinite variety of 

forms—spoken, written, printed, and mediated—and to its many forms of 
transmission. As part of this, we emphasize (1) writing-intensive assignments that 
will sharpen written communication skills and (2) hands-on practical experience in 
creating and delivering oral and mediated messages. 

 
(5) Our study includes a thorough grounding in the conceptual, theoretical, and ethical 

dimensions of discourse, as well as the development of skills and proficiencies in the 
practical application of communication principles. The goals are to understand human 
message sending and receiving processes, to evaluate critically language and 
evidence, and to manage effectively the expression of ideas. 

 
(6) Communication is vital to solving personal, professional, and societal problems, and 

we believe in the value of applying knowledge concerning communication to pressing 
social concerns. Our faculty and students are expected to be seriously engaged in 
society, providing service and applying knowledge in the interests of the community, 
the nation, and the world. 

 
Communication studies can provide the basis for a productive career and a rewarding personal 
life.  The Communication Department faculty is committed to the continual assessment of our 
programs, to ensure that our students develop communication competencies sought by 
individuals, society, business and industry, government, education, and the professions, to ensure 
that our students are well prepared to participate meaningfully in these environments. 
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Curriculum Design 
 
New Communication Degree Emphases and Tracks 
 
The following chart illustrates the organization of the new Communication degree with its three 
emphases and defined tracks.  Those tracks shown as “pending” have not yet been implemented 
but will be in the future if student demand requires it. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Individual track checklists have been prepared to guide students through their degree-seeking 
process.  These are shown in the pages that follow.  Please note that the core requirements are the 
same for every track within an emphasis (e.g., interpersonal/small group, organizational, and 
public communication tracks all have the same human communication core requirements). The 
differences between tracks are obtained solely through the student’s choice of electives. 
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Bachelor of Science in Communication 
Human Communication Emphasis 
Interpersonal/Small Group Track 

Effective July 1, 2007, Page 4 of 264 
 

 
Lower Division General Education Requirements: Credits Prerequisites and Notes 

TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32  
   
Lower Division Human Communication Core Requirements: Credits Prerequisites and Notes 

�  COMM 1020, Public Speaking 3  
�  COMM 1050, Intro to Communication Theory 3  
�  COMM 1270, Argumentation-Critical Thinking 3  
�  COMM 2500, Elements, Trends & Issues of Digital 3  
�  COMM 2110, Interpersonal Communication 3  

Total Lower Division Human Communication Core Requirements: 15  
   
Lower Division Interpersonal/Small Group Electives: * Credits Prerequisites and Notes 

�  COMM 2170, Intro to Organizational Communication 3  
�  COMM 2990, Seminar in Communication 3  
�  BUS 1370,      Human Relations 3  
�  BUS 1060,      Pre-Employment Seminar 1  
�  CIS 2400,       Word Processing 3 CIS 1200  Computer Literacy 
�  COMP 1700,  Present Apps 1  
�  Other electives as approved by the Intprs/SmGrp track advisor  * See note on electives below. 

Total Lower Division Interpersonal/Small Group Electives: 15 Max of 15 credits of lower division electives 
   

Total Interpersonal/Small Group Lower Division Requirements: 30  

TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62  

   
Upper Division Human Communication Core Requirements: Credits Prerequisites and Notes 

�  PHIL 3510, Professional Ethics 2  
�  COMM 3020, Communication Research 3 COMM 1050 
�  COMM 3050, Small Group Communication 3 COMM 1050 
�  COMM 3190, Intercultural Communication 3 COMM 1050, 2110 
�  COMM 3850, Organizational Communication 3 COMM 1050, 2110, 2170 
�  COMM 4010, Persuasion 3 COMM 1050, 1270, 2110 
�  COMM 4350, Communication Theory 3 COMM 1050, 2110 
�  COMM 4500, Human Communication and Conflict 3 COMM 1050, 2110, 4350 
�  COMM 4950, Internship 1-3 Completed any semester. May be repeated. 
�  COMM 4980, Senior Seminar (Capstone) 3  

Total Upper Division Human Communication Core Requirements: 27-29  
   
Upper Division Interpersonal/Small Group Electives: * Credits Prerequisites and Notes 

�  COMM 3120, Family Communication 3 COMM 2110, 3050 
�  COMM 3330  Negotiations and Bargaining 3 COMM 2110, 1270 
�  COMM 3350  Interviewing 3 COMM 1050, 2110 
�  COMM 3990, Seminar in Communication  3 COMM 2990 
�  COMM 4020  Integrated Oral Presentations 3 COMM 1010 
�  COMM 4490  Communication and Contemporary Public Issues 3 COMM 1270, 3190, 4010 
�  PSY 3410       Intro to Social Psychology 3 PSY 1010, Introduction to Psychology 
�  Other electives as approved by the Intprs/SmGrp track advisor 12 * See note on electives below. 

Total Upper Division Interpersonal/Small Group Electives: 33 Max of 33 credits of upper division electives 
   

TOTAL UPPER DIVISION CREDIT REQUIREMENTS:  60-62 At least 30 upper division credits @ DSC 
   

TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 121 -124  
 

* Lower and upper division electives listed above are only suggestions.  Students may substitute other electives with advisor approval. 

Student Progress Checklist 
Student: ______________________ 
Stud.ID#______________________ 
Phone:# ______________________ 
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Bachelor of Science in Communication 
Human Communication Emphasis 

Organizational Communication Track 
Effective July 1, 2007, Page 5 of 264 

 
 

Lower Division General Education Requirements: Credits Prerequisites and Notes 
TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32  

   
Lower Division Human Communication Core Requirements: Credits Prerequisites and Notes 

�  COMM 1020, Public Speaking 3  
�  COMM 1050, Intro to Communication Theory 3  
�  COMM 1270, Argumentation-Critical Thinking 3  
�  COMM 2500, Elements, Trends & Issues of Digital 3  
�  COMM 2110, Interpersonal Communication 3  

Total Lower Division Human Communication Core Requirements: 15  
   

Lower Division Organizational Communication Electives: * Credits Prerequisites and Notes 
�  COMM 2170, Intro to Organizational Communication 3  
�  COMM 2990, Seminar in Communication 3  
�  Other electives as approved by the Org Comm track advisor 9 *See note below on electives. 

Total Organizational Comm Lower Division Requirements: 15 Max of 15 credits of lower division electives 
   

Total Organizational Comm Lower Division Requirements: 30  

TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62  

 
Upper Division Human Communication Core Requirements: Credits Prerequisites and Notes 

�  PHIL 3510, Professional Ethics 2  
�  COMM 3020, Communication Research 3 COMM 1050 
�  COMM 3050, Small Group Communication 3 COMM 1050 
�  COMM 3190, Intercultural Communication 3 COMM 1050, 2110 
�  COMM 3850, Organizational Communication 3 COMM 1050, 2110, 2170 
�  COMM 4010, Persuasion 3 COMM 1050, 1270, 2110 
�  COMM 4350, Communication Theory 3 COMM 1050, 2110 
�  COMM 4500, Human Communication and Conflict 3 COMM 1050, 2110, 4350 
�  COMM 4950, Internship 1-3 Completed any semester. May be repeated. 
�  COMM 4980, Senior Seminar (Capstone) 3  

Total Upper Division Human Communication Core Requirements: 27-29  
   

Upper Division Organizational Communication Electives: * Credits Prerequisites and Notes 
�  COMM 3330, Negotiations & Bargaining 3 COMM 2110, 1270 
�  COMM 3350, Interviewing 3 COMM 1050, 2110 
�  COMM 3550, Theoretical Perspectives of Org Comm 3 COMM 2170, 3850 
�  COMM 3580, Public Relations 3 COMM 1130 
�  COMM 3990, Seminar in Communication 3 COMM 2990 
�  COMM 4020, Integrated Oral Presentations 3 COMM 1020 
�  COMM 4030, Applied Organizational Communication Research 3 COMM 3020, 3550, 3850, 4350 
�  COMM 4050, Leadership & High Performance Teams 3 COMM (2110 or 2170), 3550 
�  COMM 4850, Seminar in Organizational Communication 3 COMM 2170, 3020, 3850, 4350 
�  COMM 4490, Communication & Contemporary Public Issues 3 COMM 1270, 3190, 4010 
�  COMM 4990, Seminar in Communication 3 COMM 3990 
�  Other electives as approved by the Org Comm track advisor  *See note below on electives. 

Total Upper Division Organizational Communication Electives: 33 Max of 33 credits of upper division electives 
   

TOTAL UPPER DIVISION CREDIT REQUIREMENTS:  60-62 At least 30 upper division credits @ DSC 
   

TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 121 -124  
 

* Lower and upper division electives listed above are only suggestions.  Students may substitute other electives with advisor approval. 

Student Progress Checklist 
Student: ______________________ 
Stud.ID#______________________ 
Phone:# ______________________ 
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Bachelor of Science in Communication 
Mass Communication Emphasis 

Public Relations Track 
Effective July 1, 2007, Page 6 of 264 

 
Lower Division General Education Requirements: Credits Prerequisites and Notes 

�                     TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32  
   
Lower Division Mass Communication Core Requirements: Credits Prerequisites and Notes 
       �  COMM 1050, Intro to Communication Theory 3  

�  COMM 1130, Writing for Mass Audiences 3  
�  COMM 1270, Argumentation-Critical Thinking 3  
�  COMM 1500, Introduction to Mass Communication 3  
�  COMM 2110, Interpersonal Communication 3  
�  COMM 2500, Elements, Trends & Issues of Digital 3  
 Public Relations Practicum:   
�       COMM 1610, News Writing and Reporting 3 COMM 1130 

Total Lower Division Mass Communication Core Requirements: 21  
   
Lower Division Public Relations Electives: * Credits Prerequisites and Notes 

�  COMM 1380/85, Introduction to Television Production & Lab 3 Concurrent with Lab 
�  COMM 2140/45, Electronic Media News Writing/Rprtg & Lab 3 COMM 1130 
�  COMM 2170,      Intro to Organizational Communication 3  
 Other electives as approved by the Public Relations track advisor  * See note on electives below. 

Total Lower Division Public Relations Electives: 9 Max of 9 credits of lower division electives 
   

Total Public Relations Lower Division Requirements: 30  

TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62  

   
Upper Division Mass Communication Core Requirements: Credits Prerequisites and Notes 

�  PHIL 3510, Professional Ethics 2  
�  COMM 3560/65, Visual Communication (& Lab) 4 COMM 1500, Lab Concurrent 
�  COMM 4260, Media Law 3  
 Public Relations Practicum: (Take all)   
�       COMM 3580, Public Relations 3 COMM 1130 
�       COMM 3590, Media Management & Sales 3 COMM 1500, 2500 
�       COMM 4580, Public Relations Case Studies 3 COMM 1130, 1500, 3580 
�  COMM 3020, Communication Research 3 COMM 1050 
�  COMM 4350, Communication Theory 3 COMM 1050, 2110 
�  COMM 4950, Internship 1-3 Completed any semester. May be repeated. 
�  COMM 4980, Senior Seminar (Capstone) 3  

Total Upper Division Mass Communication Core Requirements: 28-30  
   
Upper Division Public Relations Electives: * Credits Prerequisites and Notes 

�  COMM 3050, Small Group Communication 3 COMM 1050 
�  COMM 3650/55, Television Reporting and Field Production 3 COMM 2140/45, Concurrent with lab 
�  COMM 3600, New Media Reporting 3 COMM 1130, 1610 
�  COMM 3610, News & Copy Editing 3 COMM 1130, 1610 
�  COMM 3790, Audio Production/Broadcasting 3 COMM 1500, 2500 
�  COMM 3850, Organizational Communication 3 COMM 1050, 2110, 2170 
�  COMM 3880, Online Writing 3 COMM 1130, 1610 
�  COMM 4440, Feature Writing 3 COMM 1130, 1610 
 Other electives as approved by the Public Relations track advisor 9 * See note on electives below. 

Total Upper Division Public Relations Electives: 33 Max of 33 credits of upper division electives 
   

TOTAL UPPER DIVISION CREDIT REQUIREMENTS:  61-63 At least 30 upper division credits @ DSC 
   

TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 122 -125  
* Lower and upper division electives listed above are only suggestions.  Students may substitute other electives with advisor approval. 

 

Student Progress Checklist 
Student: ______________________ 
Stud.ID#______________________ 
Phone:# ______________________ 
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Bachelor of Science in Communication 
Mass Communication Emphasis 

Electronic Media Production Track 
Effective July 1, 2007, Page 7 of 264 

 
Lower Division General Education Requirements: Credits Prerequisites and Notes 

TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32  
   
Lower Division Mass Communication Core Requirements: Credits Prerequisites and Notes 

�  COMM 1050, Intro to Communication Theory 3  
�  COMM 1130, Writing for Mass Audiences 3  
�  COMM 1270, Argumentation-Critical Thinking 3  
�  COMM 1500, Introduction to Mass Communication 3  
�  COMM 2110, Interpersonal Communication 3  
�  COMM 2500, Elements, Trends & Issues of Digital 3  
�  Mass Communication Practicum: 3  
      COMM 1380/85, Introduction to Television Production & Lab  Concurrent with Lab 

Total Lower Division Mass Communication Core Requirements: 21  
   
Lower Division Electronic Media Production Electives: * Credits Prerequisites and Notes 

�  COMM 2410, Directing for the Camera 3  
�  COMM 2660, Introduction to Digital Film Production 3  
�  Another elective as approved by the Electronic Media track advisor 3 * See note on electives below. 
      COMM 1560, Beginning Radio Production   
      COMM 2560, Advanced Radio Production   
      COMM 2370, Sports Broadcasting  COMM 1380 
      COMM 2630, Story Boarding & Illustration   

Total Lower Division Electronic Media Production Electives: 9 Max of 9 credits of lower division electives 
   

Total Electronic Media Production Lower Division Requirements: 30  

TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62  

   
Upper Division Mass Communication Core Requirements: Credits Prerequisites and Notes 

�  PHIL 3510,        Professional Ethics 2  
�  COMM 3560/65, Visual Communication (& Lab)  4 COMM 1050, Concurrent with Lab 
�  COMM 4260,    Media Law 3  
 Electronic Media Production Practicum: (Take all)   
 �    COMM 3650/55, Television Reporting/Field Production & Lab  3 COMM 1380, Concurrent with Lab 
 �    COMM 3790,      Audio Production/Broadcasting 3 COMM 1500, 2500 
 �    COMM 4370/75, Advanced Television Production & Lab 3 COMM 3650, Concurrent with Lab 
�  COMM 3020, Communication Research 3 COMM 1050 
�  COMM 4350, Communication Theory 3 COMM 1050, 2110 
�  COMM 4950, Internship 1-3 Completed any semester. May be repeated. 
�  COMM 4980, Senior Seminar (Capstone) 3  

Total Upper Division Mass Communication Core Requirements: 28-30  
   
Upper Division Electronic Media Production Electives: * Credits Prerequisites and Notes 

�  COMM 3050, Small Group Communication 3 COMM 1050 
�  COMM 3190, Intercultural Communication 3 COMM 2110 
�  COMM 3590, Media Management & Sales 3 COMM 1500 
�  COMM 3640, Digital Film Pre-Production 3 COMM 2660 
�  COMM 3660/65, Digital Film Production 3 COMM 3640, Concurrent with Lab 
�  COMM 3680/85, Digital Film Post-Production 3 COMM 3660, Concurrent with Lab 
�  COMM 4100, Documentary Production 3 COMM 3650 
 Other electives as approved by the Electronic Media track advisor 12 * See note on electives below. 

Total Upper Division Electronic Media Production Electives: 33 Max of 33 credits of upper division electives 
   

TOTAL UPPER DIVISION CREDIT REQUIREMENTS:  61-63 At least 30 upper division credits @ DSC 
   

TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 122 -125  
* Lower and upper division electives listed above are only suggestions.  Students may substitute other electives with advisor approval. 

Student Progress Checklist 
Student: ______________________ 
Stud.ID#______________________ 
Phone:# ______________________ 
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Bachelor of Science in Communication 
Mass Communication Emphasis 

Electronic Media Journalism Track 
Effective July 1, 2007, Page 8 of 264 

Lower Division General Education Requirements: Credits Prerequisites and Notes 
TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32  

   
Lower Division Mass Communication Core Requirements: Credits Prerequisites and Notes 

�  COMM 1050, Intro to Communication Theory 3  
�  COMM 1130, Writing for Mass Audiences 3  
�  COMM 1270, Argumentation-Critical Thinking 3  
�  COMM 1500, Introduction to Mass Communication 3  
�  COMM 2110, Interpersonal Communication 3  
�  COMM 2500, Elements, Trends & Issues of Digital 3  
�  Mass Communication Practicum: 3  
      COMM 1380/85, Introduction to Television Production & Lab  Concurrent with Lab 

Total Lower Division Mass Communication Core Requirements: 21  
   
Lower Division Electronic Journalism Electives: * Credits Prerequisites and Notes 

�  COMM 2140, Electronic Media News Writing & Reporting 3 COMM 1130 
�  COMM 1400  Voice and Diction 3  
�  Another elective as approved by the Electronic Journalism advisor 3 * See note on electives below. 

      COMM 1020  Introduction to Public Speaking   
      COMM 1560, Beginning Radio Production   
      COMM 2370, Sports Broadcasting  COMM 1380 
      VT 1300, Communication Design         
      VT 1400, Introduction to Internet Development   

Total Lower Division Electronic Journalism Electives: 9 Max of 9 credits of lower division electives 
   

Total Electronic Journalism Lower Division Requirements: 30  

TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62  

   
Upper Division Mass Communication Core Requirements: Credits Prerequisites and Notes 

�  PHIL 3510, Professional Ethics 2  
�  COMM 3560/65, Visual Communication (& Lab)  4 COMM 1050, Concurrent with Lab 
�  COMM 4260, Media Law 3  
 Electronic Journalism Practicum: (Take all)   
�       COMM 3650/55, Television Reporting and Field Production  3 COMM 1380, Concurrent with Lab 
�       COMM 3700, Television News Process  3 COMM 3650  
�       COMM 4100, Documentary Production 3 COMM 3650 
�  COMM 3020, Communication Research 3 COMM 1050 
�  COMM 4350, Communication Theory 3 COMM 1050, 2110 
�  COMM 4950, Internship 1-3 Completed any semester. May be repeated. 
�  COMM 4980, Senior Seminar (Capstone) 3  

Total Upper Division Mass Communication Core Requirements: 28-30  
   
Upper Division Electronic Journalism Electives: * Credits Prerequisites and Notes 

�  COMM 3600, New Media Reporting  3 COMM 1610 
�  COMM 3050, Small Group Communication 3 COMM 1050 
�  COMM 3190, Intercultural Communication 3 COMM 1050, 2110 
�  COMM 3580, Public Relations 3 COMM 1130 
�  COMM 3590, Media Management & Sales 3 COMM 1500 
�  COMM 3790, Audio Production/Broadcasting  3 COMM 1500, 2500 
�  COMM 3880, Online Writing 3 COMM 1130 and (1610 or 2140) 
�  COMM 4680, Advanced Reporting 3 COMM 1130 and (1610 or 2140) 
�  Other electives as approved by the Electronic Journalism advisor 9 * See note on electives below. 

Total Upper Division Electronic Journalism Electives: 33 Max of 33 credits of upper division electives 
   

TOTAL UPPER DIVISION CREDIT REQUIREMENTS:  61-63 At least 30 upper division credits @ DSC 
   

TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 122 -125  

Student Progress Checklist 
Student: ______________________ 
Stud.ID#______________________ 
Phone:# ______________________ 
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Bachelor of Science in Communication 
Mass Communication Emphasis 

Print Journalism Track 
Effective July 1, 2007, Page 9 of 264 

 
Lower Division General Education Requirements: Credits Prerequisites and Notes 

TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32  
   
Lower Division Mass Communication Core Requirements: Credits Prerequisites and Notes 

�  COMM 1050, Intro to Communication Theory 3  
�  COMM 1130, Writing for Mass Audiences 3  
�  COMM 1270, Argumentation-Critical Thinking 3  
�  COMM 1500, Introduction to Mass Communication 3  
�  COMM 2110, Interpersonal Communication 3  
�  COMM 2500, Elements, Trends & Issues of Digital Tech 3  
�  Print Journalism Practicum:   
      COMM 1610, News Writing and Reporting 3 COMM 1130 

Total Lower Division Mass Communication Core Requirements: 21  
   
Lower Division Print Journalism Electives: * Credits Prerequisites and Notes 

�  COMM 1210, Newspaper Production I (normally taken twice) 1-3  
�  COMM 2210, Newspaper Production II (normally taken twice) 1-3 COMM 1210 
�  ART 2060, Digital Photography 3  
�  COMM 2530, Photojournalism 3 ART 2060, Lab work required 
 Other electives as approved by the Print Journalism track advisor  * See note on electives below. 

Total Lower Division Print Journalism Electives: 9 Max of 9 credits of lower division electives 
   

Total Print Journalism Lower Division Requirements: 30  

TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62  

   
Upper Division Mass Communication Core Requirements: Credits Prerequisites and Notes 

�  PHIL 3510, Professional Ethics 2  
�  COMM 3560/65, Visual Communication (& Lab)  4 COMM 1500, Lab Concurrent 
�  COMM 4260, Media Law 3  
 Print Journalism Practicum: (Take all) 9  
�       COMM 3600, New Media Reporting  COMM 1130 
�       COMM 3610, News and Copy Editing  COMM 1130, 1610 
�       COMM 4680, Advanced Reporting  COMM 1130, 1610 
�  COMM 3020, Communication Research 3 COMM 1050 
�  COMM 4350, Communication Theory 3 COMM 1050, 2110 
�  COMM 4950, Internship 1-3 Completed any semester. May be repeated. 
�  COMM 4980, Senior Seminar (Capstone) 3  

Total Upper Division Mass Communication Core Requirements: 28-30  
   
Upper Division Print Journalism Electives: * Credits Prerequisites and Notes 

�  COMM 3050, Small Group Communication 3 COMM 1050 
�  COMM 3190, Intercultural Communication 3 COMM 1050, 2110 
�  COMM 3580, Public Relations 3 COMM 1130 
�  COMM 3590, Media Management & Sales 3 COMM 1500 
�  COMM 3880, Online Writing 3 COMM 1130, 1610 
�  COMM 3830, Editorial/Opinion Writing 3 COMM 1130, 1610 
�  COMM 4440, Feature Writing 3 COMM 1130, 1610 
 Other electives as approved by the Print Journalism track advisor 12 * See note on electives below. 

Total Upper Division Print Journalism Electives: 33 Max of 33 credits of upper division electives 
   

TOTAL UPPER DIVISION CREDIT REQUIREMENTS:  61-63 At least 30 upper division credits @ DSC 
   

TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 122 -125  
 

* Lower and upper division electives listed above are only suggestions.  Students may substitute other electives with advisor approval. 

Student Progress Checklist 
Student: ______________________ 
Stud.ID#______________________ 
Phone:# ______________________ 
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Bachelor of Science in Communication 
Digital Film Emphasis 

Digital Film Production Track 
Effective July 1, 2007, Page 10 of 264 

 
Lower Division General Education Requirements: Credits Prerequisites and Notes 

TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32  
   
Lower Division Digital Film Core Requirements: Credits Prerequisites and Notes 

�  COMM 1050, Intro to Communication Theory 3  
�  COMM 1270, Argumentation-Critical Thinking 3  
�  COMM 1500, Introduction to Mass Communication 3  
�  COMM 2110, Interpersonal Communication 3  
�  COMM 2500, Elements, Trends & Issues of Digital 3  
�  COMM 2660, Introduction to Digital Film Production 3  
�  ART 1050,      Introduction to Photography 3  

Total Lower Division Digital Film Core Requirements: 21  
   
Lower Division Digital Film Production Electives: (Choose 9 Credits) * Credits Prerequisites and Notes 

�  COMM 2410, Directing for the Camera 3  
�  COMM 2600, Screenwriting 3  
�  COMM 2630, Story Boarding and Illustration 3  
�  ART 2050,  Advanced Photography 3  
�  �  VT 1300 & 1400, Communication Design & Intro to Internet Dev 3 each  
�  �  VT 2500 & 2600, Computer Illustration & Creative Imaging 3 each  
 Other electives as approved by the Digital Film track advisor  * See note on electives below. 

Total Lower Division Digital Film Production Electi ves: 9 Max of 9 credits of lower division electives 
   

Total Digital Film Production Lower Division Requir ements: 30  
   

TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62  
   
Upper Division Digital Film Core Requirements: Credits Prerequisites and Notes 

�  PHIL 3510, Professional Ethics 2  
�  COMM 3640,      Digital Motion Picture Pre-Production 3 COMM 2660 
�  COMM 3660/65, Digital Motion Picture Production 3 COMM 3640, Concurrent with Lab 
�  COMM 3680/85, Digital Motion Picture Post-Production 3 COMM 3660, Concurrent with Lab 
�  COMM 3790,      Audio Production/Broadcasting 3 COMM 1500, 2500 
�  COMM 4700/05, Advanced Digital Film Production (& Lab) 4 COMM 3680, Concurrent with Lab 
�  COMM 4790,      Audio Design for Digital Film Production 3 COMM 3790 
�  COMM 4800/05, Advanced Digital Film Post-Production (& Lab) 4 COMM 3680, Concurrent with Lab 
�  COMM 4950, Internship 1-3 Completed any semester. May be repeated. 
�  COMM 4980, Senior Seminar (Capstone) 3  

Total Upper Division Digital Film Core Requirements: 29-31  
   
Upper Division Digital Film Production Electives:  (Choose 32 Credits) * Credits Prerequisites and Notes 

�  COMM 3020, Communication Research 3 COMM 1050 
�  COMM 3050, Small Group Communication 3 COMM 1050 
�  COMM 3190, Intercultural Communication 3 COMM 1050, 2110 
�  COMM 3560/65, Visual Communication (& Lab) 4 COMM 1500, Concurrent with Lab 
�  COMM 3590, Media Management & Sales 3 COMM 1500 
�  COMM 4260, Media Law 3  
�  COMM 4350, Communication Theory 3 COMM 1050 
�  COMM 4810, Shooting for Compositing 3 Concurrent with 4820 
�  COMM 4820, Compositing 3 Concurrent with 4810 
�  �   VT 3600 & 4100, 3-D Visualization & Maya 3 each  
 Other electives as approved by the Digital Film track advisor  * See note on electives below. 

Total Upper Division Digital Film Production Electives: 32 Max of 32 credits of upper division electives 
   

TOTAL UPPER DIVISION CREDIT REQUIREMENTS:  61-63 At least 30 upper division credits @ DSC 
   

TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 122 -125  

Student Progress Checklist 
Student: ______________________ 
Stud.ID#______________________ 
Phone:# ______________________ 
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Communication Department Course List 
The following is a list of all courses currently offered by the Communication Department in support of our emphases. 
 
Course #     Course Name:  Cr Semesters Prerequisites and Special Instructions 
 
Comm 1010 ....... ......... Intro to Speech Comm *OC ....................................... 3 ...............All 
Comm 1020 ....... ......... Public Speaking *OC .................................................. 3 ...............All 
Comm 1050 ....... ......... Intro to Communication Theory .................................. 3 ...............F, S 
Comm 1130 ....... ......... Writing for Mass Audiences........................................ 3 ...............F, S 
Comm 1210 ....... ......... Newspaper Production I .............................................. 1-3............All................. Comm 1130. Instructor permission required. 
Comm 1270 ....... ......... Argumentation/Critical Thinking ................................ 3 ...............All 
Comm 1380/85 .. ......... Intro to Television Production & Lab .......................... 3 ...............S................... Concurrent with Lab 
Comm 1400 ....... ......... Voice and Diction ....................................................... 3 ...............F 
Comm 1500 ....... ......... Introduction to Mass Communication.......................... 3 ...............S2 
Comm 1560 ....... ......... Beg Radio Production ................................................. 3 ...............All 
Comm 1610 ....... ......... Print News Writing and Reporting .............................. 3 ...............S ................... Comm 1130 
Comm 2020 ....... ......... Forensics Institute ....................................................... 3 
Comm 2110 ....... ......... Interpersonal Communication ..................................... 3 ...............All 
Comm 2140/45 .. ......... Elec Media News Writing & Rptng & Lab.................. 3 ...............S ................... Comm 1130, Concurrent with Lab 
Comm 2170 ....... ......... Intro to Organizational Communication ...................... 3 ...............S 
Comm 2210 ....... ......... Newspaper Production II ............................................. 1-3............All................. Comm 1210, Instructor permission required. 
Comm 2370 ....... ......... Sports Broadcasting..................................................... 3 ...............All................. Comm 1380 
Comm 2410 ....... ......... Directing for the Camera ............................................. 3 ...............F2 
Comm 2500 ....... ......... Elements, Trends & Issues of Dig Tech....................... 3 ...............S................... Comm 1500  
Comm 2530 ....... ......... Photo Journalism......................................................... 3 ...............S1 ................. Art 2060. Lab work required. 
Comm 2560 ....... ......... Advanced Radio Production........................................ 3 ...............All................. Course may be repeated for credit. 
Comm 2600 ....... ......... Screenwriting .............................................................. 3 ...............S1 
Comm 2630 ....... ......... Storyboarding and Illustration ..................................... 3 ...............S1 
Comm 2660 ....... ......... Intro to Digital Motion Picture Prod ............................ 3 ...............S2 
 
Comm 3020 ....... ......... Communication Research............................................ 3 ...............F2 ................. Comm 1050 
Comm 3050 ....... ......... Small Group Communication ..................................... 3 ...............F1 ................. Comm 1050 
Comm 3100 ....... ......... Communication in Educational Contexts..................... 3 ...............F, S ............... Course is an EDU course for education majors. 
Comm 3120 ....... ......... Family Communication............................................... 3 ...............F2 ................. Comm 2110, 3050 
Comm 3190 ....... ......... Intercultural Communication....................................... 3 ...............F2 ................. Comm 1050, 2110 
Comm 3330 ....... ......... Negotiations and Bargaining ....................................... 3 ...............F2 ................. Comm 2110, 2170 
Comm 3350 ....... ......... Interviewing ................................................................ 3...............S2 ................. Comm 1050, 2110 
Comm 3550 ....... ......... Theoretical Perspectives of Org Comm ....................... 3 ...............S2................. Comm 2170, 3850 
Comm 3560/65 .. ......... Visual Communication & Lab..................................... 3 ...............F ................... Comm 1500, Concurrent with Lab 
Comm 3580 ....... ......... Public Relations .......................................................... 3 ...............F2 ................. Comm 1130 
Comm 3590 ....... ......... Media Management & Sales........................................ 3 ...............F1 ................. Comm 1500, 2500 
Comm 3600 ....... ......... New Media Reporting ................................................. 3 ...............S2 ................. Comm 1130 
Comm 3610 ....... ......... News and Copy Editing............................................... 3 ...............S2 ................. Comm 1130, 2610 
Comm 3640 ....... ......... Digital Film Pre-Production ........................................ 3 ...............F ................... Comm 2660 
Comm 3650/55 .. ......... Television Field Prod/Reporting & Lab....................... 3 ...............F1 ................. Comm 2140 or 1380, Concurrent with Lab 
Comm 3660/65 .. ......... Digital Film Production & Lab.................................... 3 ...............S ................... Comm 3640, Concurrent with Lab 
Comm 3680/85 .. ......... Digital Film Post-Production & Lab............................ 3 ...............S2 ................. Comm 3660, Concurrent with Lab 
Comm 3700/05 .. ......... Television News Process & Lab.................................. 3 ...............S2 ................. Comm 3650, Concurrent with Lab 
Comm 3790 ....... ......... Audio Production/Broadcasting................................... 3 ...............S ................... Comm 1500 and 2500 
Comm 3830 ....... ......... Editorial/Opinion Writing ........................................... 3 ...............S1 ................. Comm 1130 and 1610 
Comm 3850 ....... ......... Organizational Communication................................... 3 ...............F2 ................. Comm 1050, 2110, 2170 
Comm 3880 ....... ......... Online Media Writing ................................................. 3 ...............F2 ................. Comm 1130 and (1610 or 2140) 
Comm 4010 ....... ......... Persuasion ...................................................................3 ...............S1 ................. Comm 1050, 1270, 2110 
Comm 4020 ....... ......... Integrated Oral Presentations....................................... 3 ...............F1 ................. Comm 1020 
Comm 4030 ....... ......... Applied Organizational Comm Research..................... 3 ...............S2 ................. Comm 3020, 3550, 3850, 4350 
Comm 4050 ....... ......... Leadership & High Performance Teams...................... 3 ...............S2 ................. Comm (2110 or 2170), 3550 
Comm 4100/05 .. ......... Documentary Production & Lab.................................. 3 ...............S2 ................. Comm 3650, Concurrent with Lab 
Comm 4260 ....... ......... Media Law .................................................................. 3 ...............F1 
Comm 4350 ....... ......... Communication Theory............................................... 3 ...............S1 ................. Comm 1050, 2110 
Comm 4380/85 .. ......... Advanced Television Production & Lab...................... 3 ...............F2 ................. Comm 3650, Concurrent with Lab 
Comm 4490 ....... ......... Comm & Contemporary Pub Issues ............................ 3 ...............F1 ................. Comm 1270, 3190, 4010 
Comm 4500 ....... ......... Human Communication & Conflict............................. 3 ...............F1................. Comm 1050, 2110, 4350 
Comm 4580 ....... ......... Public Relations Case Studies ..................................... 3 ...............S1 ................. Comm 1130, 1500, 3580 
Comm 4640 ....... ......... Feature Writing ........................................................... 3 ...............S2 ................. Comm 1130 and (1610 or 2140) 
Comm 4680 ....... ......... Advanced Reporting.................................................... 3 ...............S1 ................. Comm 1130 and (1610 or 2140) 
Comm 4700/05 .. ......... Advanced Digital Film Production & Lab ................... 3 ...............F ................... Comm 3680, Concurrent with Lab 
Comm 4790 ....... ......... Audio Design for Dig Motion Pictures ........................ 3 ...............S................... Comm 3790 
Comm 4800/05 .. ......... Advanced Digital Film Post-Prod & Lab..................... 3 ...............S ................... Comm 3680, Concurrent with Lab 
Comm 4810 ....... ......... Shooting for Compositing ........................................... 3 ...............F ................... Comm 4700, Concurrent with 4820 
Comm 4820 ....... ......... Compositing................................................................ 3 ...............F ................... Comm 4700, Concurrent with 4810 
Comm 4850 ....... ......... Seminar: Organizational Comm .................................. 3 ...............S1 ................. Comm 2170, 3020, 3850, 4350 
Comm 4950 ....... ......... Communication Internship .......................................... 1-3............All................. Instructor permission required. 
Comm 4980 ....... ......... Senior Seminar (Capstone).......................................... 3 ...............All 
 
Comm 2990-2999 ........ Seminar in Communication .........................................  .5–3 .........S1 ................. Instructor permission required. May be repeated. 
Comm 3990-3999 ........ Seminar in Communication .........................................  .5–3 .........S2 ................. Instructor permission required. May be repeated. 
Comm 4990-4999 ........ Seminar in Communication .........................................  .5–3 .........S1 ................. Instructor permission required. May be repeated. 
 
Legend:  F=Fall,  S=Spring,  All=Fall, Spring, & Summer, F1=Fall in Odd-Numbered Years (e.g., 2009), F2=Fall in Even Numbered Years (e.g., 2010), S1=Spring in 
Odd-Numbered Years (e.g., 2009), S2=Spring in Even Numbered Years (e.g., 2008)
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Course Scheduling 
 
One of the great challenges of offering a program as complex as ours is the scheduling of faculty resources to 
cover all of the required and elective courses in a manner that will allow our students to finish their education 
in eight semesters (four years). 
 
Non-Traditional Times and Online Courses 
 
This has provided added impetus for offering courses at non-traditional times in the afternoons and evenings, 
and for the development of online sections of core courses. Our faculty have been very cooperative in 
accepting teaching assignments in the afternoons and evenings, and we are seeking to expand the number of 
courses that we offer at these times. The progress on development of online courses is slower because of the 
amount of preparation required, but we are committed to continuing this initiative as well.  We are currently 
working on making Comm 1010 available online in 2008. 
 
Bi-Annual Scheduling of Some Courses 
 
Given the limited number of full-time faculty available at this time, and with a desire to keep our full-
time/adjunct ratio as low as possible, we have undertaken to schedule some of our courses on an every-other-
year basis rather than every year.  This requires carefully scheduling to ensure that all students have access to 
every required and suggested elective course during their four-year stay with us, regardless of when they 
may begin the education at Dixie State College. 
 
To ensure this, we spent considerable time planning when we would offer particular courses to accommodate 
all of our sequences.  This was a three-dimensional plan, because it not only involved courses unique to 
particular emphases and tracks, but also courses that would need to be taken by students in other emphases 
and tracks as well. As a result, we had to plan out our course offerings through the year 2012, with specific 
instructions to students in all tracks as to when they should take particular courses.  For some, a course 
would be taken during their junior year, while others entering the following year would take the same course 
(at the same time) during their senior year. 
 
Need for Additional Faculty 
 
All of these efforts notwithstanding, as our enrollments continue to grow (as they are doing rapidly), we 
will need additional faculty in support of our course offerings.  The Communication degree has been 
largely responsible for the increase in upper-division enrollments at Dixie State College during 
academic year 2007-2008, and we anticipate that this growth will continue because of the popularity of 
the Communication discipline.  Currently, it is one of the top five majors chosen by college students 
across the nation.  And we believe that, at Dixie State, we are currently the second- or third-largest 
degree program in terms of declared majors. 
 
Degree Planning Forms 
 
The following pages show examples of the degree planning schedules that we provide to our students for 
each of the emphases and tracks.  Separate schedules exist for students entering the program in odd-
numbered years (e.g., fall  2007) and even-numbered years (e.g., fall 2008).  In all cases, the following 
appears at the bottom of each sheet: 
 
COMM 4950 Internship     1-3   Must be completed sometime during senior year.  
 

   Elective Course: These are suggestions only.  Students may substitute other electives with advisor approval. 
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Course Planning Schedule 
Fall 2007 – Spring 2012 

Interpersonal/Small Group Comm Students 
 

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS 
       �  

Fall Semester 2007 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1050 Intro to Human Comm Theory 3 

Choose Lower Division Elective 3 
 

Fall Semester 2008 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

Choose Lower Division Elective 3 

   
 

Fall Semester 2009 5 

Course #: Course Title: Credits: 

COMM 3050 Small Group Communication 3 

COMM 4350 Communication Theory 3 

COMM 4490 Comm & Contem Pub Issues 3 

COMM 4500 Human Comm & Conflict 3 

COMM 4020 Integrated Oral Presentations 3 

   
 

Fall Semester 2010 7 

Course #: Course Title: Credits: 

COMM 3020 Communication Research 3 

COMM 3850 Organizational Comm 3 

COMM 3190 Intercultural Communication 3 

COMM 3120 Family Communication 3 

COMM 3330 Negotiations & Bargaining 3 

   

Spring Semester 2008 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1020 Public Speaking 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 2170 Intro to Organizational Comm 3 

   
 

Spring Semester 2009 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 2990 Seminar in Communication 3 

Choose Lower Division Elective 3 

   
 

Spring Semester 2010 6 
Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 3350 Interviewing 3 

COMM 3990 Seminar in Communiation 3 

PSY 3410 Intro to Social Psychology 3 

Choose Upper Division Elective 3 

   
 

Spring Semester 2011 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 4010 Persuasion 3 

COMM 4990 Seminar in Communication 3 

Choose Upper Division Elective 3 

Choose Upper Division Elective 3 
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Course Planning Schedule 
Fall 2007 – Spring 2012 

Interpersonal/Small Group Comm Students 
 

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS 
       �  

Fall Semester 2008 1 

Course#: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1050 Intro to Human Comm Theory 3 

Choose Lower Division Elective 3 
 

Fall Semester 2009 3 

Course#: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

Choose Lower Division Elective 3 

   
 

Fall Semester 2010 5 

Course#: Course Title: Credits: 

COMM 3020 Communication Research 3 

COMM 3050 Small Group Communication 3 

COMM 3190 Intercultural Communication 3 

COMM 3850 Organizational Comm 3 

COMM 3330 Negotiations & Bargaining 3 

   
 

Fall Semester 2011 7 

Course#: Course Title: Credits: 

COMM 4350 Communication Theory 3 

COMM 4490 Comm & Contem Pub Issues 3 

COMM 4500 Human Comm & Conflict 3 

COMM 3120 Family Communication 3 

COMM 4020 Integrated Oral Presentations 3 

   

Spring Semester 2009 2 

Course#: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1020 Public Speaking 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 2170 Intro to Organizational Comm 3 

   
 

Spring Semester 2010 4 

Course#: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 2990 Seminar in Communication 3 

Choose Lower Division Elective 3 

   
 

Spring Semester 2011 6 
Course#: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 4010 Persuasion 3 

COMM 3990 Seminar in Communication 3 

PSY 3410 Intro to Social Psychology 3 

Choose Upper Division Elective 3 

   
 

Spring Semester 2012 8 

Course#: Course Title:  Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 3350 Interviewing 3 

COMM 4990 Seminar in Communication 3 

Choose Upper Division Elective 3 

Choose Upper Division Elective 3 
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Course Planning Schedule 
Fall 2007 – Spring 2012 

Organizational Communication Students 
 

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS 
       �  

Fall Semester 2007 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1050 Intro to Human Comm Theory 3 

Choose Lower Division Elective 3 
 

Fall Semester 2008 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

Choose Lower Division Elective 3 

   
 

Fall Semester 2009 5 

Course #: Course Title: Credits: 

COMM 3050 Small Group Communication 3 

COMM 4350 Communication Theory 3 

COMM 4500 Human Comm & Conflict 3 

COMM 4020 Integrated Oral Presentations 3 

COMM 4490 Comm & Contem Pub Issues 3 

   
 

Fall Semester 2010 7 

Course #: Course Title: Credits: 

COMM 3020 Communication Research 3 

COMM 3190 Intercultural Communication 3 

COMM 3850 Organizational Comm 3 

COMM 3330 Negotiations & Bargaining 3 

COMM 3580 Public Relations 3 

   

Spring Semester 2008 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1020 Public Speaking 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 2170 Intro to Organizational Comm 3 

   
 

Spring Semester 2009 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 2990 Seminar in Communication 3 

Choose Lower Division Elective 3 

   
 

Spring Semester 2010 6 
Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 3350 Interviewing 3 

COMM 3550 Theor Perspectives Org Comm 3 

COMM 4030 Applied Org Comm Research 3 

COMM 3990 Seminar in Communiation 3 

   
 

Spring Semester 2011 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 4010 Persuasion 3 

COMM 4050 Leadership & High Perf Team 3 

COMM 4850 Seminar in Org Comm 3 

COMM 4990 Seminar in Communication 3 
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Course Planning Schedule 
Fall 2007 – Spring 2012 

Organizational Communication Students 
 

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS 
       �  

Fall Semester 2008 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1050 Intro to Human Comm Theory 3 

Choose Lower Division Elective 3 
 

Fall Semester 2009 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

Choose Lower Division Elective 3 

   
 

Fall Semester 2010 5 

Course #: Course Title: Credits: 

COMM 3020 Communication Research 3 

COMM 3190 Intercultural Communication 3 

COMM 3850 Organizational Comm 3 

COMM 3330 Negotiations & Bargaining 3 

COMM 3580 Public Relations 3 

   
 

Fall Semester 2011 7 

Course #: Course Title: Credits: 

COMM 3050 Small Group Communication 3 

COMM 4350 Communication Theory 3 

COMM 4500 Human Comm & Conflict 3 

COMM 4020 Integrated Oral Presentations 3 

COMM 4490 Comm & Contem Pub Issues 3 

   

Spring Semester 2009 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1020 Public Speaking 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 2170 Intro to Organizational Comm 3 

   
 

Spring Semester 2010 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 2990 Seminar in Communication 3 

Choose Lower Division Elective 3 

   
 

Spring Semester 2011 6 
Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 4010 Persuasion 3 

COMM 4450 Leadership & High Perf Team 3 

COMM 4850 Seminar in Org Comm 3 

COMM 3990 Seminar in Communication 3 

   
 

Spring Semester 2012 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 3350 Interviewing 3 

COMM 3550 Theor Perspectives Org Comm 3 

COMM 4030 Applied Org Comm Research 3 

COMM 4990 Seminar in Communication 3 
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Course Planning Schedule 
Fall 2007 – Spring 2012 

Public Relations Students 
 

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS 
       �  

Fall Semester 2007 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1130 Writing for Mass Audiences 3 

COMM 1050 Intro to Comm Theory 3 
 

Fall Semester 2008 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

   
 

Fall Semester 2009 5 

Course #: Course Title: Credits: 

COM 3560/5 Visual Comm & Lab 4 

COMM 3580 Public Relations 3 

COMM 3590 Media Management & Sales 3 

COM 4350 Communication Theory 3 

COM 3650/5 TV Reporting & Field Prod 3 

   
 

Fall Semester 2010 7 

Course #: Course Title: Credits: 

COMM 3020 Communication Research 3 

COMM 3050 Small Group Communication 3 

COMM 3850 Organizational Comm 3 

COMM 3880 Online Writing 3 

Choose Other Upper Div Elective 3 

   

Spring Semester 2008 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 1500 Intro to Mass Communication 3 

COM 1380/85 Intro to TV Production & Lab 3 

COMM 2170 Intro to Organizational Comm 3 

      
 

Spring Semester 2009 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 1610 News Writing & Reporting 3 

COM 2140/45 Elec Media Nws Writ/Rpt/Lab 3 

   
 

Spring Semester 2010 6 
Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 3 

COMM 3790 Audio Production/Broadcast 3 

COMM 3600 New Media Reporting 3 

COMM 3610 News & Copy Editing 3 

COMM 4440 Feature Writing 3 

   
 

Spring Semester 2011 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 4260 Media Law 3 

COMM 4580 Public Relations Case Studies 3 

Choose Other Upper Div Elective 3 

Choose Other Upper Div Elective 3 
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Course Planning Schedule 
Fall 2007 – Spring 2012 

Public Relations Students 
 

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS 
       �  

Fall Semester 2008 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1130 Writing for Mass Audiences 3 

COMM 1050 Intro to Comm Theory 3 
 

Fall Semester 2009 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

   
 

Fall Semester 2010 5 

Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 3020 Communication Research 3 

COM 3560/5 Visual Comm & Lab 3 

COMM 3580 Public Relations 3 

COMM 3850 Organizational Comm 3 

   
 

Fall Semester 2011 7 

Course #: Course Title: Credits: 

COMM 3590 Media Management & Sales 3 

COMM 4350 Communication Theory 3 

COMM 3050 Small Group Communication 3 

COMM 3650 TV Reporting & Field Prod 3 

COMM 3880 Online Writing 3 

   

Spring Semester 2009 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 1500 Intro to Mass Communication 3 

COM 1380/5 Intro to TV Production & Lab 3 

COMM 2170 Intro to Organizational Comm 3 

      
 

Spring Semester 2010 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 1610 News Writing & Reporting 3 

COM 2140/45 Elec Media Nws Writ/Rpt/Lab 3 

   
 

Spring Semester 2011 6 
Course #: Course Title: Credits: 

COMM 3790 Audio Production/Broadcast 3 

COMM 4260 Media Law 3 

COMM 4580 Public Relations Case Studies 3 

COMM 3610 News & Copy Editing 3 

Choose Other Upper Div Elective 3 

   
 

Spring Semester 2012 8 

Course #: Course Title:  Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 3600 New Media Reporting 3 

COMM 4440 Feature Writing 3 

Choose Other Upper Div Elective 3 

Choose Other Upper Div Elective 3 
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Electronic Media Production Students 
Course Planning Schedule 

Fall 2007 – Spring 2011 
 

       FOR STUDENTS STARTING IN ODD-NUMBERED YEARS 
       �  

Fall Semester 2007 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1130 Writing for Mass Audiences 3 

COMM 1050 Intro to Comm Theory 3 
 

Fall Semester 2008 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

COMM 2410 Directing for the Camera 3 

   
 

Fall Semester 2009 5 

Course #: Course Title: Credits: 

COM 3560/5 Visual Comm & Lab 4 

COM 3650/55 TV Report/Field Prod & Lab 3 

COMM 4350 Communication Theory 3 

COMM 3590 Media Management & Sales 3 

COMM 3640 Digial Film Pre-Production 3 

   
 

Fall Semester 2010 7 

Course #: Course Title: Credits: 

COMM 3020 Communication Research 3 

COM 4370/75 Advanced TV Prod & Lab 3 

COMM 3050 Small Group Communication 3 

COMM 3190 Intercultural Communication 3 

COMM 4100 Documentary Production 3 

   

Spring Semester 2008 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 1500 Intro to Mass Communication 3 

COM 1380/85 Intro to TV Production & Lab 3 

      
 

Spring Semester 2009 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 2660 Intro to Dig Film Production 3 

Choose Other Lower Div Elective 3 

   
 

Spring Semester 2010 6 
Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 3790 Audio Production/Broadcast 3 

COM 3660/65 Digital Film Production & Lab 3 

COM 3680/85 Digital Film Post-Prod & Lab 3 

Choose Other Upper Div Elective 3 

   
 

Spring Semester 2011 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 4260 Media Law 3 

Choose Other Upper Div Elective 3 

Choose Other Upper Div Elective 3 

Choose Other Upper Div Elective 3 

   
 



 20 

Electronic Media Production Students 
Course Planning Schedule 

Fall 2008 – Spring 2012 
 

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS 
       �  

Fall Semester 2008 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1130 Writing for Mass Audiences 3 

COMM 1050 Intro to Comm Theory 3 
 

Fall Semester 2009 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

COMM 2410 Directing for the Camera 3 

   
 

Fall Semester 2010 5 

Course #: Course Title: Credits: 

COMM 3020 Communication Research 3 

COM 3560/65 Visual Comm & Lab 4 

COMM 3190 Intercultural Communication 3 

COMM 4100 Documentary Production 3 

COMM 3640 Digital Film Pre-Production 3 

   
 

Fall Semester 2011 7 

Course #: Course Title: Credits: 

COMM 4350 Communication Theory 3 

COM 4370/75 Advanced TV Prod & Lab 3 

COMM 3050 Small Group Communication 3 

COMM 3590 Media Management & Sales 3 

COM 3650/55 TV Report/Field Prod & Lab 3 

   

Spring Semester 2009 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 1500 Intro to Mass Communication 3 

COM 1380/85 Intro to TV Production & Lab 3 

      
 

Spring Semester 2010 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 2660 Intro to Dig Film Production 3 

Choose Other Lower Div Elective 3 

   
 

Spring Semester 2011 6 
Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 3790 Audio Production/Broadcast 3 

COMM 4260 Media Law 3 

COM 3660/65 Digital Film Production & Lab 3 

COM 3680/85 Digital Film Post-Prod & Lab 3 

   
 

Spring Semester 2012 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

Choose Other Upper Div Elective 3 

Choose Other Upper Div Elective 3 

Choose Other Upper Div Elective 3 

Choose Other Upper Div Elective 3 
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Electronic Media Journalism Students 
Course Planning Schedule 

Fall 2007 – Spring 2011 
 

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS 
       �  

Fall Semester 2007 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1130 Writing for Mass Audiences 3 

COMM 1050 Intro to Comm Theory 3 
 

Fall Semester 2008 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

COMM 1400 Voice and Diction 3 

   
 

Fall Semester 2009 5 

Course #: Course Title: Credits: 

COM 3560/65 Visual Comm & Lab 4 

COM 3650/55 TV Report/Field Prod & Lab 4 

COMM 4350 Communication Theory 3 

COMM 3050 Small Group Communication 3 

COMM 3590 Media Management & Sales 3 

   
 

Fall Semester 2010 7 

Course #: Course Title: Credits: 

COMM 3020 Communication Research 3 

COMM 4100 Documentary Production 3 

COMM 3190 Intercultural Communication 3 

COMM 3580 Public Relations 3 

COMM 3880 Online Writing 3 

   

Spring Semester 2008 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 1500 Intro to Mass Communication 3 

COM 1380/85 Intro to TV Production & Lab 3 

      
 

Spring Semester 2009 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COM 2140/45 ElecMed Newswrit/Rprt &Lab 3 

Choose Other Lower Div Elective 3 

   
 

Spring Semester 2010 6 
Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 3700 Television News Process 3 

COMM 3600 New Media Reporting 3 

Choose Other Upper Div Elective 3 

Choose Other Upper Div Elective 3 

   
 

Spring Semester 2011 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 4260 Media Law 3 

COMM 4680 Advanced Reporting 3 

COMM 3790 Audio Production/Broadcast 3 

Choose Other Upper Div Elective 3 
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Electronic Media Journalism Students 
Course Planning Schedule 

Fall 2008 – Spring 2012 
 

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS 
       �  

Fall Semester 2008 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1130 Writing for Mass Audiences 3 

COMM 1050 Intro to Comm Theory 3 
 

Fall Semester 2009 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

COMM 1400 Voice and Diction 3 

   
 

Fall Semester 2010 5 

Course #: Course Title: Credits: 

COMM 3020 Communication Research 3 

COM 4100/05 Documentary Prod & Lab 3 

COMM 3190 Intercultural Communication 3 

COMM 3580 Public Relations 3 

COMM 3880 Online Media Writing 3 

   
 

Fall Semester 2011 7 

Course #: Course Title: Credits: 

COM 3560/65 Visual Comm & Lab 3 

COM 3650/55 TV Reporting & Field Prod 3 

COMM 4350 Communication Theory 3 

COMM 3050 Small Group Communication 3 

COMM 3590 Media Management & Sales 3 

   

Spring Semester 2009 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COM 1380/85 Intro to TV Production & Lab 3 

COMM 1500 Intro to Mass Communication 3 

   
 

Spring Semester 2010 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Elmnt/Trnds/Iss of Dig Media 3 

COM 2140/45 ElecMed Newswrit/Rprt &Lab 3 

Choose Other Lower Div Elective 3 

   
 

Spring Semester 2011 6 
Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 4260 Media Law 3 

COMM 4680 Advanced Reporting 3 

COMM 3790 Audio Production/Broadcast 3 

Choose Other Upper Div Elective 3 

   
 

Spring Semester 2012 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 3700 Television News Process 3 

COMM 3600 New Media Reporting 3 

Choose Other Upper Div Elective 3 

Choose Other Upper Div Elective 3 
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Course Planning Schedule 
Fall 2007 – Spring 2012 

Print Journalism Students 
 

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS 
       �  

Fall Semester 2007 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1130 Writing for Mass Audiences 3 

COMM 1050 Intro to Comm Theory 3 
 

Fall Semester 2008 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

COMM 1210 Newspaper Production 1 1-3 

ART 2060 Digital Photography 3 
 

Fall Semester 2009 5 

Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COM 3560/5 Visual Comm & Lab 4 

COMM 3590 Media Mgmt. & Sales 3 

COMM 2210 Newspaper Production 2 1-3 

COMM 4350 Communication Theory 3 

Choose Other Upper Div Elective 3 
 

Fall Semester 2010 7 

Course #: Course Title: Credits: 

COMM 3190 Intercultural Communication 3 

COMM 3020 Communication Research 3 

COMM 3050 Small Group Communication 3 

COMM 3580 Public Relations 3 

COMM 3880 Online Writing 3 

   

Spring Semester 2008 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 1500 Intro to Mass Communication 3 

COMM 1610 News Writing & Reporting 3 

    
 

Spring Semester 2009 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 2610 Photojournalism 3 

COMM 1210  Newspaper Production 1 1-3 

   
 

Spring Semester 2010 6 
Course #: Course Title: Credits: 

COMM 4440 Feature Writing 3 

COMM 3600 New Media Reporting 3 

COMM 3610 News/Copy Editing 3 

COMM 2210 Newspaper Production 2 1-3 

Choose Other Upper Div Elective 3 

Choose Other Upper Div Elective 3 
 

Spring Semester 2011 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 3830 Editorial/Opinion Writing 3 

COMM 4680 Advanced Reporting 3 

COMM 4260 Media Law 3 

Choose Other Upper Div Elective 3 
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Course Planning Schedule 
Fall 2007 – Spring 2012 

Print Journalism Students 
 

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS 
       �  

Fall Semester 2008 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1130 Writing for Mass Audiences 3 

COMM 1050 Intro to Comm Theory 3 
 

Fall Semester 2009 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

COMM 1210 Newspaper Production 1 1-3 

ART 2060 Digital Photography 3 
 

Fall Semester 2010 5 

Course #: Course Title: Credits: 

COMM 3020 Communication Research 3 

COMM 3190 Intercultural Communication 3 

COM 3560/5 Visual Comm & Lab 4 

COMM 2210 Newspaper Production 2 1-3 

COMM 3580 Public Relations 3 

Choose Other Upper Div Elective 3 
 

Fall Semester 2011 7 

Course #: Course Title: Credits: 

COMM 3050 Small Group Communication 3 

COMM 3590 Media Management & Sales 3 

COMM 3880 Online Writing 3 

COMM 4350 Communication Theory 3 

Choose Other Upper Div Elective 3 

   

Spring Semester 2009 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 1500 Intro to Mass Communication 3 

COMM 1610 News Writing & Reporting 3 

    
 

Spring Semester 2010 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 2610 Photojournalism 3 

COMM 1210  Newspaper Production 1 1-3 

   
 

Spring Semester 2011 6 
Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 3610 News/Copy Editing 3 

COMM 3830 Editorial/Opinion Writing 3 

COMM 2210 Newspaper Production 2 1-3 

COMM 4260 Media Law 3 

Choose Other Upper Div Elective 3 
 

Spring Semester 2012 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 3600 New Media Reporting 3 

COMM 4680 Advanced Reporting 3 

COMM 4440 Feature Writing 3 

Choose Other Upper Div Elective 3 
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 Digital Film Production Students 
Course Planning Schedule 

Fall 2007 – Spring 2011 
 

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS 
       �  

Fall Semester 2007 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

Choose Gen.Ed. Distribution Course 3 

CIS 1200 Computer Literacy 3 

COMM 1050 Intro to Human Comm Theory 3 

ART 1050 Introduction to Photography 3 
 

Fall Semester 2008 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

COMM 2410 Directing for the Camera 3 

   
 

Fall Semester 2009 5 

Course #: Course Title: Credits: 

COMM 3640 Digital Film Pre-Production 3 

COMM 3050 Small Group Communication 3 

COMM 3560 Visual Comm & Lab 4 

COMM 4350 Communication Theory 3 

COMM 3590 Media Management & Sales 3 

   
 

Fall Semester 2010 7 

Course #: Course Title: Credits: 

COMM 4700 Advanced Dig Film Prod 3 

COMM 4810 Shooting for Compositing 3 

COMM 4820 Compositing 3 

COMM 3020 Communication Research 3 

COMM 3190 Intercultural Communication 3 

   

Spring Semester 2008 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 1500 Intro to Mass Communication 3 

COMM 2660 Intro to Digital Film Prod 3 

   
 

Spring Semester 2009 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 2600 Screenwriting 3 

COMM 2630 Story Boarding & Illustration 3 

   
 

Spring Semester 2010 6 
Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 3660 Digital Film Production 3 

COMM 3680 Digital Film Post-Production 3 

COMM 3790 Audio Production/Brdcastng 3 

VT 3600 3D-Visualization 3 

   
 

Spring Semester 2011 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 4790 Audio Design for DFP 3 

COMM 4800 Advanced Dig Film Post Prod 3 

COMM 4260 Media Law 3 

VT 4100 Maya 3 
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 Digital Film Production Students 
Course Planning Schedule 

Fall 2008 – Spring 2012 
 

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS 
       �  

Fall Semester 2008 1 

Course #: Course Title: Credits

ENGL 1010 Intro to Writing 3 

LIB 1010 Information Literacy 1 

CIS 1200 Computer Literacy 3 

ART 1050 Introduction to Photography 3 

COMM 1050 Intro to Human Comm Theory 3 

COMM 2410 Directing for the Camera 3 
 

Fall Semester 2009 3 

Course #: Course Title: Credits: 

Choose American Institutions Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

Choose Gen.Ed. Distribution Course 3 

COMM 2110 Interpersonal Communication 3 

   
 

Fall Semester 2010 5 

Course #: Course Title: Credits: 

PHIL 3510 Professional Ethics 2 

COMM 3640 Digital Film Pre-Production 3 

COMM 3560 Visual Comm & Lab 4 

COMM 3020 Communication Research 3 

COMM 3190 Intercultural Communication 3 

   
 

Fall Semester 2011 7 

Course #: Course Title: Credits: 

COMM 3050 Small Group Communication 3 

COMM 4810 Shooting for Compositing 3 

COMM 4820 Compositing 3 

COMM 3590 Media Management & Sales 3 

COMM 4350 Communication Theory 3 

   

Spring Semester 2009 2 

Course #: Course Title: Credits: 

ENGL 2010 Intermediate Writing 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1270 Argumentation/Crit.Thinking 3 

COMM 2600 Screenwriting 3 

COMM 2630 Story Boarding & Illustration 3 

   
 

Spring Semester 2010 4 

Course #: Course Title: Credits: 

MATH 1030 Quantitative Reasoning 3 

Choose Gen.Ed. Distribution Course 3 

COMM 1500 Intro to Mass Communication 3 

COMM 2500 Issues/Elements of Dig Media 3 

COMM 2660 Intro to Digital Film Prod 3 

   
 

Spring Semester 2011 6 
Course #: Course Title: Credits: 

COMM 3660 Digital Film Production 3 

COMM 3680 Digital Film Post-Production 3 

COMM 3790 Audio Production/Brdcastng 3 

COMM 4260 Media Law 3 

VT 4100 Maya 3 

   
 

Spring Semester 2012 8 

Course #: Course Title: Credits: 

COMM 4980 Senior Seminar (Capstone) 3 

COMM 4700 Advanced Dig Film Prod 3 

COMM 4800 Advanced Dig Film Post Prod 3 

COMM 4790 Audio Design for DFP 3 

VT 3600 3D-Visualization 3 
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Learning Goals for Communication Courses  
 
From the very beginning of the Communication baccalaureate at Dixie State College there has 
been a desire to establish definitive learning objectives for our courses and to teach to those 
objectives.  The process was implemented very early on by Dr. Don Hinton for those courses that 
are part of the General Education curriculum at the college—Comm 1010, Comm 1020, and 
Comm 2110—and for certain other courses that impact other departments at the college such as 
Comm 3100, Effective Communication in Educational Contexts (which we teach as a service 
course for the Education program).  As a result, these data have been collected for years. 
 
With the arrival of Dr. Randal Chase in summer of 2006, there was an expansion of this process 
to all communication courses.  This has been achieved in stages and over time. 
 

1. Learning Objectives:  In fall semester 2006, the Communication faculty carefully 
crafted and approved specific learning objectives for every course we teach. 

 
2. Course Outlines:  These learning objectives are written down as part of a Course 

Outline that is prepared for every course.  Course Outlines are not syllabi.  They are a 
list of learning objectives that must be achieved in each course, along with whatever 
minimum requirements there might be for the course, to insure that every student who 
takes the course, no matter who they take it from, will exit the course with a definable 
set of skills and knowledge that will prepare them for future courses and for their 
professional and personal lives. 

 
3. Syllabi:  Instructors are free to devise a syllabi as they wish, protecting their academic 

freedom as they bring their unique backgrounds and knowledge to the classroom.  But 
the outcomes for their courses must be the same as all others who teach those 
courses—the ones defined in the Course Outlines. 

 
4. Pre- and Post Testing:  Concurrent with the implementation of Course Outlines, the 

department also instigated a department-wide requirement to do pre- and post-testing 
in every section of every course, every semester.  Not all testing is based on paper-
and-pencil tests (though many are); some are based on portfolios and other more 
subjective measures of student progress, especially in heavily performance-based 
courses.  Some are a combination of both. But in all cases, these tests are expected to 
be responsive to the learning objectives of the Course Outlines and to be regularly 
reviewed and adjusted as necessary to insure that they are valid measures of the 
desired outcomes. 

 
5. Course Supervisors:  To manage this process, every course within the department has 

been assigned to a particular full-time faculty for monitoring and management.  
Course Supervisors do not teach every section of the courses they supervise; they 
may not teach them at all for awhile.  But they insure that course objectives are 
reflected in the syllabi of those who do teach the courses, and that the pre- and post-
testing is completed.  Finally, they are the ones who provide the analysis at the end of 
each semester, and review it with their colleagues within the department. 
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COMMUNICATION DEPARTMENT COURSE CHAIR LIST  
November 10, 2007  

     
Course Chair   Course #         Course Name:                                     Cr  Taught  
     
Bent Comm 1130 Writing for Mass Audiences 3 F, S 
Bent Comm 1210 Newspaper Production I 1-3 All 
Bent Comm 1610 Print News Writing and Reporting 3 S 
Bent Comm 2210 Newspaper Production II 1-3 All 
Bent Comm 3610 News & Copy Editing 3 S2 
Bent Comm 3830 Editorial & Opinion Writing 3 S1 
Bent Comm 3880 Online Media Writing 3 F2 
Bent Comm 4640 Feature Writing 3 S2 
Bent Comm 4680 Advanced Reporting 3 S1 
     
Everett Comm 1380/85 Intro to Elec Media Production & Lab 3 S 
Everett Comm 2370 Sports Broadcasting 3 All 
Everett Comm 2410 Directing for the Camera 3 F2 
Everett Comm 4380/85 Advanced Television Production & Lab 3 F2 
     
Chase Comm 1050 Introduction to Communication Theory 3 F, S 
Chase Comm 2500 Elements, Trends & Issues of Digital Tech 3 S 
Chase Comm 3560/65 Visual Communication & Lab 3 F 
Chase Comm 3580 Public Relations 3 F2 
Chase Comm 3590 Media Management & Sales 3 F1 
Chase Comm 4260 Media Law 3 S1 
Chase Comm 4580 Public Relations Case Studies 3 S1 
     
Pike Comm 1560 Beginning Radio Production 3 All 
Pike Comm 2140/45 Elec Media News Writing/Rptg & Lab 3 S 
Pike Comm 2530 Photo Journalism 3 S1 
Pike Comm 2560 Advanced Radio Production 3 All 
Pike Comm 3650/55 TV Field Production/Reporting & Lab 3 F1 
Pike Comm 3700/05 Television News Process & Lab 3 S2 
Pike Comm 3790 Audio Production/Broadcasting 3 S 
Pike Comm 4790 Audio Design for Digital Film 3 S 
     
Shamo Comm 1010 Introduction to Speech Comm *OC  3 All 
Shamo Comm 1400 Voice and Diction 3 F 
Shamo Comm 2110 Interpersonal Communication 3 All 
Shamo Comm 3050 Small Group Communication  3 F1 
Shamo Comm 3100 Effective Com within Educational Contexts 3 F, S 
Shamo Comm 3120 Family Communication 3 F2 
Shamo Comm 3350 Interviewing 3 S2 
     
Thelen Comm 1020 Public Speaking *OC 3 All 
Thelen Comm 2020 Forensics Institute 3  
Thelen Comm 2170 Introduction to Organizational Comm 3 S 
Thelen Comm 3190 Intercultural Communication 3 F2 
Thelen Comm 3850 Organizational Communication 3 F2 
Thelen Comm 4010 Persuasion 3 S1 
Thelen Comm 4350 Communication Theory 3 F1 
Thelen Comm 4490 Comm & Contemporary Public Issues 3 F1 
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Course Chair   Course #         Course Name:                                     Cr  Taught  
     
Tuckett Comm 1500 Introduction to Mass Communication 3 S2 
Tuckett Comm 3640 Digital Film Pre Production 3 F 
Tuckett Comm 3680/85 Digital Film Post Production & Lab 3 S2 
Tuckett Comm 4100/05 Documentary Production & Lab 3 F2 
Tuckett Comm 4800/05 Advanced Digital Film Post Prod & Lab 3 S 
     
Wignall Comm 1270 Argumentation/Critical Thinking 3 All 
Wignall Comm 3020 Communication Research 3 F2 
Wignall Comm 3330 Negotiations and Bargaining 3 F2 
Wignall Comm 3550 Theoretical Perspectives of Org Comm 3 S2 
Wignall Comm 4030 Applied Organizational Comm Research 3 S2 
Wignall Comm 4050 Leadership & High Performance Teams 3 S2 
Wignall Comm 4500 Human Communication & Conflict 3 F1 
Wignall Comm 4850 Seminar: Organizational Communication 3 S1 
     
Young Comm 2660 Intro to Digital Film Prod 3 S2 
Young Comm 2600 Screenwriting 3 S1 
Young Comm 2630 Story Boarding & Illustration 3 S1 
Young Comm 3600 New Media Reporting 3 S2 
Young Comm 3660/65 Digital Film Production & Lab 3 S 
Young Comm 4020 Integrated Oral Presentations 3 F1 
Young Comm 4700/05 Advanced Digital Film Production & Lab 3 F 
Young Comm 4810 Shooting for Compositing 3 F 
Young Comm 4820 Compositing 3 F 
     
Track Chairs Comm 4950 Communication Internship 1-3 All 
Track Chairs Comm 4980 Senior Seminar (Capstone) 3 All 
Various Comm 2990-2999 Seminar in Communication .5–3 S1 
Various Comm 3990-3999 Seminar in Communication .5–3 S2 
Various Comm 4990-4999 Seminar in Communication .5–3 S1 
     
     
 Legend:    F=Fall,  S=Spring,  All=Fall, Spring, & Summer   
                 F1=Fall in Odd-Numbered Years (e.g., 2007, 2009)   
                 F2=Fall in Even Numbered Years (e.g., 2008, 2010)   
                 S1=Spring in Odd-Numbered Years (e.g., 2007, 2009)   
                 S2=Spring in Even Numbered Years (e.g., 2008, 2010)  
     

 
 

Course Descriptions and Outlines 
 
The Course Outlines for our Communication courses follow this page, in numerical order. 
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Curriculum Outline For Comm 1010 
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The course must be more than a recitation of the theories of human communication.  It must 
involve the students in critical thinking through class discussions and written assignments, 
whereby they may understand how these theories can be applied in everyday life and 
relationships.  It must also provide a survey of the various contexts of human communication 
(interpersonal, group, organizational, mass, etc.), whereby students may understand the differing 
requirements of those contexts and learn to function well in all of them.  
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Write at least one extensive critical essay on a theme, work, group of works, significant 
figure, or any other relevant topic that demonstrates the ability to analyze, synthesize, and 
evaluate information 
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������� �This course is a survey of mass media reporting with a heavy emphasis on 
writing.  Students will write a variety of media pieces in the areas of news writing for print and 
broadcast, specialized stories, public relations, and advertising.  Students will also learn about 
interviewing, style, law, and ethics. 
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Through classroom instruction and hands-on experience, students will: 

·  Build a knowledge base in all areas of mass media writing 
·  Understand how to communicate to mass audiences in writing 
·  Become more effective and efficient writers 
·  Gain a knowledge of written news style, including AP Style 
·  Brush up on basic grammar and spelling skills 
·  Develop interviewing skills 
·  Gain insight into the industry 
·  Understand media law and ethics 
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������� �This is a deadline-intensive course for first-year students who are working 
for the Dixie Sun student newspaper to get hands-on experience from a weekly publication and to 
enhance their knowledge of journalism.  The course will expose students to day-to-day 
operations of a newsroom and all aspects of production, such as writing, editing, layout, design, 
photography, advertising, and distribution.  
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Students should leave this course: 

·  An improved news writer and/or photographer and/or editor 
·  With a knowledge of news style, particularly AP Style 
·  Able to meet and manage deadlines 
·  Refined in most aspects of newspaper production 
·  With improved interviewing skills 
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 Curriculum Outline for Comm 1270 
 
Course Abbreviation: COMM 1270 
 
Course Title:  Argumentation/Critical Thinking 
 
Course Description:  A lower division course that stresses building performance skills in 
argumentation as well as skill building of decision-making and decision makers in creating 
substantive and effect argument.  Real life application of the theories of argumentation will also 
be stressed along with the flexible, open minded thinking required of academic debate.  Students 
are expected to explore and enhance their personal critical thinking skills through the 
development of argument as well as through refutation and rebuttal against arguments posed by 
others. 
 
Course Prerequisites:  None 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:   
 

1. What is argumentation and how does it relate to decision making, reflective thinking, and 
advocacy? 

2. How do people use logic, reason, and evidence to make decisions in law, politics, 
scholarship, and business? 

3. What problems lend themselves to argumentation and debate and which problems do not? 
4. How does one engage in the reflective thinking process that must precede advocacy? 
5. What are the characteristics of a good claim (proposition)? 
6. How can one analyze an audience in relation to the claim? 
7. Who bears the burden of proof (the development of a prima facia case)? 
8. How does one find arguments and evidence? 
9. What kinds of evidence are there?  How do they function? 
10. How can one analyze a proposition for the key issues? 
11. How does one brief a case? 
12. How does one counter the arguments of others? 
13. How does one check for and counter fallacious arguments? 
14. What are the applications of argumentation? 
15. What are the forms of formal debate? 
16. What are the ethical considerations that relate to argumentation and debate? 
17. How do you win an argument? 
18. How have the recent presidential candidates used debates to further their campaigns? 
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19. What is the burden of communication? 
20. What is the role of language in powerful argumentation? 

 
Required Assessments: 

 
1.  Oral presentations of individually constructed arguments to the class.   These 
arguments are subjected to critical analysis by both the instructor  and students. 
2.  Content analyses of select political claims.  These analyses are the focal  point of class 
discussions wherein students display theoretical  understanding of the various theories and 
concepts of argument  construction and analysis. 
3.  Issues, as constructed by student demand and input, are then debated.   Students are 
expected to display increasingly sound research skills and to  be able to defend both the 
affirmative as well as the negative side of each  issue. 
4.  Rhetorical analysis is directed towards students’ work as well as the work  of those 
outside of academe in an effort to gain skills with, and an  understanding of, the need to 
develop common understanding using  precision in language. 
5.  Objective evaluations, coupled with subjective essays, create an arena of  understanding 
for students whereby they are able to personally assess  their own progress with the content 
of the course. 
6.  Assigned readings are consistent throughout the semester and are  followed by specific 
application where each chapter, essay, letter, or  speech, as addressed in class, results in 
analytic essays. 
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Instructions on Specific Assignments and Processes  The course must be more than a 
recitation of the history of the media.  As an interdisciplinary course, the impact of media on 
society and on our lives must be an integral part of the course.  Historical trends should be used 
primarily to explain developments in the media today, thereby giving students a basis for 
explanation and prediction of how modern mass media might impact their lives.  Students should 
become generally familiar with how digital technology is reshaping all of these media, and how 
they are now converging into new combinations of devices and services. 
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Write at least one extensive critical essay on a theme, work, group of works, significant 
figure, or any other relevant topic that demonstrates the ability to analyze, synthesize, and 
evaluate information 
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The nature of this course makes attending one event inappropriate.  Students are continually 
exploring the issues of media in society in a broad range of settings, both personal and social.  
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Curriculum Outline for Comm 1610 
04-06-07 

 
Course Abbreviation & Number:  COMM 1610  
 
Course Title: Print News Writing & Reporting  
 
Course Description: For communication majors with an interest in writing for the print media. 
This course emphasizes aspects of print journalism and teaches students how to gather and report 
facts for different types of news stories. This is a writing-intensive course that fulfills a 
requirement in several tracks of a mass media emphasis.  
 
Course Prerequisites: COMM 1130  
 
Number of credits: 3  
 
Number of instructional contact hours: 3  
 
Number of lecture hours per week: 3   Number of lab hours per week: 0  
 
Type of credit:  
 
Submitted by: Rhiannon Bent, instructor  
 
The following information must be reflected in individual instructor syllabi, which remain the 
same for any section of the course offered. (Note: Individual instructor syllabi may reflect that 
instructor's style for achieving the following objectives and assessments.):  
 
Course Objectives:  
Through classroom instruction and hands-on experience, students will:  

·  Gain interviewing and reporting skills  
·  Enhance their knowledge of AP Style and grammar  
·  Gather their own information to write news stories  
·  Meet deadlines as they write timed assignments  
·  Write stories inside and outside class  
·  Put together an end-of-semester portfolio  

 
Required Assessments:  

·  A minimum of five in-class quizzes  
·  A minimum of two out-of-class assignments  
·  A minimum of three in-class assigrunents  
·  Final portfolio  
·  Final exam  
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Communication Curriculum Outline 
 
Course Abbreviation: COMM 2170 
 
Course Title:  Introduction to Organizational Communication 
 
Course Description:  An introductory course where students will explore the basic concepts and 
theories that inform Organizational Communication.  Students will apply concepts and theories 
studied to current organizational settings in which they are involved.  The format of the course is 
lecture, discussion, case analysis and application. 
 
Course Prerequisites:  None 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:   
 

1. Exploration of the fundamental theories and concepts that compose an 
2. introductory perspective into course content. 
3. Apply theory and concepts to current organizational settings. 
4. Develop insight into the functionality of successful organizations. 
5. Identify skills necessary to successfully analyze organizational processes. 
6. Learn to differentiate between successful and unsuccessful organizations. 
7. Develop skills necessary to become a successful organizational participant. 

 
Required Assessments: 

 
1.  Graded discussions within the context of assigned case studies. 
2.  At least three examinations composed of both subjective and objective 
 questions. 
3.  Two, 4-6 page analytic essays that illustrate students’ ability to apply 
 theory and conceptual material in an analytic format. 
4.  Required attendance under instructor and college guidelines. 
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working for the Dixie Sun student newspaper to get hands-on experience from a weekly 
publication and to enhance their knowledge of journalism.  The course will expose students to 
day-to-day operations of a newsroom and all aspects of production, such as writing, editing, 
layout, design, photography, advertising, and distribution.  
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Students should leave this course: 

·  An improved news writer and/or photographer and/or editor 
·  With a knowledge of news style, particularly AP Style 
·  Able to meet and manage deadlines 
·  Refined in most aspects of newspaper production 
·  With improved interviewing skills 
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Curriculum Outline for Comm 2370 
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Course Prerequisites:  COMM 1370 or permission of Instructor 
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Course Description:  An introduction to digitally integrated media, including an understanding of 
the history, trends, devices, services, practices and societal issues associated with the use of 
modern telecommunication technologies in interpersonal, group, organization, and mass 
communication settings.  Students obtain a general and very basic knowledge of the technology 
of modern digital communication; a general understanding of the trends in these new forms of 
communication, as manifested in each of the domains of the marketplace: consumers, content, 
channels of distribution, and stakeholders; and a basic understanding of the societal issues, that 
arise as a consequence of digitally integrated communication technology and practices, such as 
access, privacy, copyright, regulation, etc.  Course is a core requirement for all Communication 
majors.    Prerequisite:  COMM 1500.  1 lecture hour and 2 online hours per week. 
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Instructions on Specific Assignments and Processes   The class should provide a fundamental 
understanding of digital technologies, which provides the foundation upon which a discussion of 
trends and issues can be held.  A solid system of analysis should be used to discuss industry 
trends, rather than a random “what won’t they think of next?” kind of discussion.  Chase’s model 
for Digitally Integrated Media is recommended.  The discussion of issues should generally be 
left to the end, so that it may be based upon all that has been learned about these technologies 
and their trends.  
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Write at least one extensive critical essay on a theme, work, group of works, significant 
figure, or any other relevant topic that demonstrates the ability to analyze, synthesize, and 
evaluate information 
�
#���-�
�	�
��
����

������
����
����
����
�����	��� �������*+��
	�����������������-�
�����	���
	�
�����������������
	�
����	���
��� �
��������	��� ���
	������%�%��
����
	���
��� �������

���	������������
��	����
�
����
��	���#�
��	����
� 
�����	������������������	���	��	���
����	��������
����
������	�������	��
�	���������������������	���� �������
������
�������
�������������������������	�� �
�������	���	�
��
����

������
��
�
(�����%
�	�������������		����	���
�����
���������	� ������	����	�����
��	������	���
��� ��	�

��	����
�
��	�
����������)��
�����
��	�����������	 	�
����	����	
�.���'�������
����%�	��%
�	����

������+�� ���
����

������
��
�����	��%�	��������	 �������
	���
�	���
�
��������
���
�
�	�	�����������
%���+	�����	+��	��
�����	���'������
�����%�
������� ��
	��	��� �������	��	��	����	���������
��
��	�
���
�����������
�����	�����
������� ���������� �
� �
���

�

����	�
������	�	������	�����'����
������	������
������
��������������	�
�	���
������
 �������%�������	�
�������������
 �
�������
����������
�
�
��	����
����
��������!
����/�����
������������������� ������
�������������#����
�����/�
����
��������/������-��������� �
����������!������� �! ���/�����������
�����������/	
��� ����
� ����� 	���������� �	/ ���������������	
����	���#��� ���
�
:���
������	����������
���!���
���%���������������
 �����

��	� ��������������'���
��	������
��-�
��� �������	���������
������	���������	�
����� �����)������	�����	�
��	����	����	��	��� �������
�"������	
�.��
���!���
��������
��	������������	��� ���
���
�������!�
�������������
�	������������	
��� 	����
�����
���%�������%�
����
�
#������	��������
��� ���	�
�����%��������+
�������� 
�����������%��������������������	�������
��	� �	�� ���
�����������%��	��
���	����	��	���� �������	��	����� ���	�
������
�	�������������	���������
�����
��
����	�������	��
�	���������%�
������������%��
����
 ��	����	������	����������	�
�������������	���
�
�
��������
���
�������������		�������	����������+ 
���	������������	���
�
��"���-����� �������	
��
��������������	
�������
���� ���!��������
�/���������#��������
����/ �������
���������������
�
4!�����	�����	����	%����
��/��#	�����	�	%��	
���	�� �������
�����������
��!���;�����	����	�
������
������������#�������
����
���+
����������������
��� 	�
�
����������������
���� ���	�
������	�	���
�����	�
��#����!��������������	�������
�	���������� ������
�	�������
��
��	��
�	��
�	����
����
���	�������������	����	��	�����%�
�����	�����	 ��	������
��	���
�

�	�
���	�������������
������
��� ������������
�
��
����������������	
�����������	�������������������" ��������
���	�����/�������������/�
����#��������	���
�������/�������	
����	�&�����



 72 

�
�	����	����������*C��������������������	����������� �����	����
��	����
�
��	���
����	��	��
��
��� ��	�
	��	���
��������� ������������
�����!�	�
���������� ������
 �
���� ��������	�������'�����	���
�����
��
�������������	��
��	����
�
��������������
���
��	�� ���
������

������
� �
�����	�
�
���
�����	�����

��
��	
�	��������%��
������������
�����	����	����� 
����	��	���	�
���
�����������������
	�����
����
������	���������������
��
����
���	���!���
��� ���
�
�����������	�����	��	����
�������	��	�
�
�����
���	�������%�	�
������������
�
'���
������!���
���	������������	�
���������
������ �������������%�	��������
	���� �
����	�

�����	�������
��	��	��	�
�������
����	����
������� �
������
�	�����	��
�������
�����
��%�
����
�	����	��������
��
����
���	��
������
�	���
����
	� �������	����	%��������
������	�������	��
�	���
�������	���
��%��-���������� ���������	��
����
���� ����	��	�������
�����	��������	�����	�
�����������
�

�������
���
������������������������� �������/���
�� ��� ������	���#�
����������� ����	
���
�	�&����8�������
��
����7�
�
'�����	�
�����	����
��
����������		������������ ��	 ������
��
��	�����	����	���
��
��	��������
�!���
����	������������������������
��	��������
��� �
����������		��������	����
������������
�����



 73 

�	

��	�	��%	��������
������12���
�

��	
���
��
����������� �0::�*CD� �
�
��	
����������� #� ��
���?�����"
���
	�����
�
��	
�������
������� ��'����
�����������������	�����������	����	�����
�� �����B���������?�����
"
���
	����)�0::��CD�.����	����
��������
��
������� ���
��
���
��������
���
	������'����
��
���
�����	��������
��	����	��%����� ��
�����	����CD���� ��%��	�	��
��	�����	��������%���������	�
�����
���
�9�
����=#�����
�
����'���
��
�����������
����
 �����
�	����	����	�:�����
�����	����	�	����%���
%����������	������	���
�����	����
�
	�	����	����	�� 	�������	����	��%��������	��	���
��
���
	��������
�
��
������������������
���
���������
�	�����
���	� �������+��
��
���	����������
%
�	���������
����
	� ���
��
����
�����������
�
Course Prerequisites:  COMM 1560  
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screenwriting approaches to feature and short, and documentary style production. Skills 
developed include identification of structural elements inherent in feature and documentary 
work, distinguishing how character functions within the plot, articulating plot points and 
transitions, and exploring effective avenues of research for development.�
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Course Description: Designed for majors with the objective of understanding and developing 
storyboarding approaches to feature, short and documentary pre-production development. 
Curriculum focuses on storyboarding for concept development through lecture, developing 
essential illustrating skills through hands-on application, and exploring alternative methods of 
digital film previsualization via film artifacts. Skills developed in this course include 
identification of the structural elements inherent in storyboarding, distinguishing camera and 
character movement through illustration, as well as using 3-D software for virtual storyboarding 
previsualization. 
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 Curriculum Outline for Comm 3020 
 
Course Abbreviation: COMM 3020 
 
Course Title:  Communication Research 
 
Course Description:  This course is an upper division core requirement for degree students in 
the Human Communication emphasis.  Students will study communication-specific research 
methodologies, both quantitative as well as qualitative, through a process of research design and 
application.  Lecture will be the primary teaching approach that stresses both discussion and 
research analysis within the communication content arena.  Upon completion of the course, 
students will be expected to demonstrate an understanding of research methodologies and apply 
that understanding to the analysis of research by both themselves and others. 
 
Course Prerequisites:  COMM 1050 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:   
 

1.  Exploration of fundamental research methodologies. 
2.  Connect methods with current research within the field of Human Communication. 
3.  Develop understanding of the relationships between variables and how these 
 relationships are illustrated and represented by statistical applications. 
4.  Learn at least three primary research modes: qualitative, quantitative, & historical- 
 critical. 
5.  Become skillful in determining true randomness, reducing prevalent biases, and 
 deceptive identifying misleading statistical manipulations. 

 
Required Assessments: 

 
1.  Graded discussions within the context of assigned case studies. 
2.  At least four examinations composed of objective questions. 
3.  Two, 4-6 page analytic essays that illustrate students’ ability to apply 
 statistical theory to the analysis of conceptual material. 
4.  Required attendance under instructor and college guidelines. 
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Course Title:  Small Group Communication  
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Course Prerequisites:  No specific course requirements are a prerequisite, but students should 
have some commitment to interest in the communication discipline.  
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Curriculum Outline for Comm 3120 
1-26-07 

 
Course Abbreviation & Number:    COMM 3120 
 
Course Title:  Family Communication 
 
Course Description:  The fundamental structure of our society centers on the family unit.  The 
communication structure, interaction patterns, and influences produced by family structures 
shape our culture.  As we study the complexities and influences of the family structure, we 
understand our culture better. The end product is that as family structure and communication 
improves, the entire culture becomes more satisfying. 
Communications 3120 will examine the communication net surrounding the family unit from the 
first meeting of partners to the final stages of life itself.  Issues such as organizing and parenting 
a family, dealing with critical issues of society such as single parenthood, abuse, conflict, family 
goals of finance and education, dealing with rapid changes in restructuring due to people both 
entering and leaving the family unit will all be considered.  Improvement in understanding 
family communication means improving the culture itself. 
Course Prerequisites:  COMM 2110, and COMM 3050 
 
Number of Credits:  3 
 
Number of Instructional  contact hours:  3 
 
Number of Lecture Hours per week:  3  Number of lab hours per week: 0 
 
Type of Credit:  Transfer 
 
Submitted by:  Wayne Shamo, Ph.D., Professor, Communication 
 
The following information must be reflected in individual instructor syllabi, which remain the 
same for any section of the course offered.  (Note:  Individual instructor syllabi may reflect that 
instructor’s style for achieving the following objectives and assessments.) 
 
Course Objectives: 

1. A basic understanding of the bonding relationship between marital, partners. 
2. The basic communication structure and requirements of the basic family unit, reflected in 

such issues as the basic family unit as well as the implications of single parents. 
3. The basic communication included in not only the basic unit, but also to include the 

extended family. 
4. The understanding of how power, conflict, goal orientation, and conformity to culture 

influences communication. 
5. An understanding of how rapid changes in the family unit through such intervening 

variables such as abuse, adversity, death, divorce, and even finance can have a major 
impact upon the stability of the family unit. 
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Required assessments: 
1. A scholarly research paper requiring both library research and critical thinking will be 

assigned.  This is to be scholarly, library research on a variety of subjects dealing 
with communication and the family. 

2. At least one group assignment involving service learning at a location where family 
issues can be observed:  a retirement home, the Dove Center, hospital, or perhaps 
even the Juvenile Court. 

3. An individual production project where the student will plan a community event:  a 
family vacation, a family reunion, or a special family outing. 

4. A poster developing a genealogical chart showing flow of information in their own 
personal family through the generations.  This would include marriages, divorces, 
deaths, marriages, births, as well as bonding and friendship relationships of at least 
three generations. 

5. A mid term and final examination. 
 
Textbook:  To be selected later.  Something such as Kathleen Gavin, Carma Bylund, and 
Bernard Brommel, Family Communication:  Cohesion and Change. 6th ed. 
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Curriculum Outline for Comm 3190 
 
Course Abbreviation: COMM 3190 
 
Course Title:  Intercultural Communication 
 
Course Description:  A middle-level course  
 
Course Prerequisites:  COMM 2110 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:  
 1.  Increased understanding of fundamental theories and concepts. 
 2.  Increased confidence in personal cross-cultural interactions. 
 3.  Recognition of types of cultural behaviors, values, and perspectives   
 and appropriate methods of recognizing and dealing with them   
 constructively. 
 4.  Cross-cultural skills and recognition through experiential learning   
 environment. 
 5.  Building sensitivity towards respecting cultural diversity. 
 
Required Assessments: 

 
1.  Oral presentations of individual cross cultural experience to the class.   These 
presentations fuel constructive discussion. 
2.  Theoretical analyses of select cross-cultural interactions.  These analyses  are the focal 
point of class discussions wherein students display a theoretical understanding of the 
various theories and concepts of  intercultural communication. 
3.  Cultural issues, as identified by student experience and input, are then  explored 
through discursive analysis.  Students are expected to display  increasingly sound research 
skills and to apply those skills throughout  their development of research papers. 
4.  Development of cross-cultural and interpersonal connections with  representatives of 
other cultures while utilizing the internet. 
5.  Assigned readings are consistent throughout the semester and are  followed by specific 
application where each chapter, essay, letter, or  speech, as addressed in class, results in 
active class discussion. 
6.  Objective evaluations, coupled with subjective essays, create an arena of  understanding 
for students whereby they are able to personally assess  their own progress with the content 
of the course.  
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Curriculum Outline for Comm 3311 
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Course Prerequisites:  Admission to the DSC Elementary Education baccalaureate program.  
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Curriculum Outline for Comm 3330 
 
Course Abbreviation: COMM 3330 
 
Course Title:  Negotiations and Bargaining 
 
Course Description:  This course is an upper division core requirement for degree students in 
the Human Communication emphasis, Organizational Communication track.  The course 
explores the processes and outcomes of negotiation and bargaining principles, theories, and 
related concepts.  Students are expected to engage in experiential opportunities where they apply 
those principles and gain skills in negotiation and bargaining in current social and professional 
settings.  Industry representatives whose professional responsibilities include negotiation and 
bargaining will be invited to speak to students throughout the semester.  Students can expect to 
attain reasonable skills as negotiators/bargainers. 
 
Course Prerequisites:  COMM 2110 & 2170 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:   
 

1.  Experiential application of theories and concepts under study. 
2.  Practice proven negotiation strategies to increase the likelihood of successful 
 outcomes. 
3.  Develop understanding of the relationships between adversaries and how these 
 relationships can be used to enhance successful outcomes. 
4.  Learn BATNA and how to identify and achieve it. 
5.  Develop an attitude supportive of principled and ethical bargaining strategies. 

 
Required Assessments: 

 
1.  Graded discussions within the context of applied assignments. 
2.  At least two examinations composed of objective and subjective questions. 
3.  Two, 4-6 page analytic essays that illustrate students’ ability to apply 
 relevant concepts and theory to the analysis of a variety of negotiated  settlements. 
4.  Required attendance under instructor and college guidelines. 
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Curriculum Outline for Comm 3350 

04-4-07 
 

Course Abbreviation & Number:  COMM 3350  
 
Course Title: Interviewing  
 
Course Description: This course focuses upon dyadic communication conducted 
specifically for a purpose of gathering information and seeking entrance into closed groups 
such as the work place, or anyone of thousands of clubs or limited groups social, 
educational or even recreational ..  

(1) The student will participate in developing skills in both presenting information and 
gathering information in a dyadic communication event.  

(2)The Student will understand the strategies of developing an instrument for gathering 
information and data to explain an event, make inferences about a signi.6.cant 
research question, or determine public opinion. 

(3) The student will complete a review of employment strategies for seeking 
employment or seeking employees in the workplace.  

(4) The student will prepare a personal resume for a job application.  
(5) The student will prepare a survey instrument for gathering information about an 

event, an opinion, or an opportunity for development or change in a given locality.  
 
Course Prerequisites:  Completion of Comm 211 0 and Comml050.  
 
Number of credits 3  
 
Number of instructional contact hours per week: 3 Number of lab hours per week: 0  
Number of counseling hours with instructor per week: 2  
Type of credit:  Transfer  
 
Submitted by: Wayne Shamo, Ph.D., Professor, Communication  
 
The following information must be reflected in individual instructor syllabi, which remain 
the same for any section of the course offered (Note: Individual instructor syllabi may reflect that 
instructor's s!y1e for achieving the following objectives and assessments.):  
 
Course Objectives:  

1. Successfully complete a plan for gathering information by interview strategies.  
2. The student will successfully complete an information collecting interview 

instrutnent (a questionnaire, a news gathering interview questionnaire, etc.).  
3. The student will successfully learn information gathering and writing data 

collection for an opinion survey, a news event, or a job application.  
4. The student will prepare a proper resume for application either in a job related 

position, or for  
 further educational experience.  .  
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Required Assessments:  

1. Complete a personal job resume.  
2. Complete a news gathering interview questionnaire .  
3. Develop a plan for conducting an information questionnaire.  
4. Develop a plan for successfully gathering information on a news event.  
 

Other:  
 
Instructions on Specific Assignments and Processes: The emphasis of this course 
would be to  

(1) prepare the student and demonstrate his proficiency in performing successfully in 
an information gathering project.  

(2) understand the job interview process utilizing interview techniques.  
(3) The object would be to demonstrate skill and understanding of gathering 

information and reporting events via the interview process.  
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Curriculum Outline for Comm 3550 
 
Course Abbreviation: COMM 3550 
 
Course Title:  Theoretical Perspectives of Organizational Communication 
 
Course Description:  This course is an upper division core requirement for degree students in 
the Human Communication emphasis, Organizational Communication track.  Students enrolled 
in this course are expected to read and engage modern research initiatives in Organizational 
Communication.  Students will examine theories and concepts in detail, particularly with a view 
towards modern applications within a range of current professional settings.  Students should 
expect to become much more advanced in their abilities to apply appropriate theories and 
concepts in analyses of organizations, human behavior, organizational policies and their 
consequences. 
 
Course Prerequisites:  COMM 2170 & 3850 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:   
 

1.  Increased depth of understanding and involvement in theories and concepts 
 by applying these to detailed case studies. 
2.  Increase skills pertaining to the identification of connections between modern 
 research and current organizational dynamics. 
3.  Describes and informs the journey from the Introductory level in this course of  study 
to upper division expectations. 
4.  Engage colleagues in critical dialogue regarding theory application and  consequential 
analysis.  
5.  Develop an attitude supportive of small group dynamics in problem-solving 
 situations. 

 
Required Assessments: 

 
1.  Graded group discussions within the context of applied assignments. 
2.  One Final examination composed of objective and subjective questions. 
3.  Four, 4-6 page analytic essays that illustrate students’ ability to apply 
 relevant concepts and theory to the analysis of a focused selection of case  studies. 
4.  Required attendance under instructor and college guidelines. 
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Press Release Paper, Feature Story Paper, Case Study Presentation, Radio Release Paper, 
Photo/Caption Paper, Print Advertising Analysis Paper, Direct Mail Analysis Paper, Talk Show 
Analysis Paper, and Crisis Communication Paper. Two quizzes and a comprehensive final.  
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Course Title:  News and Copy Editing 
�
Course Description: Students will gain extensive knowledge of good writing and editing skills, 
particularly in the areas of grammar, organization, accuracy, completeness, conciseness and 
readability, as they pertain to print news writing. Students will become more accurate and fair 
writers and editors.  Students may also gain copy editing experience by working with the Dixie 
Sun student newspaper. 
�
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Through classroom instruction and hands-on experience, students will: 

·  Develop a more comprehensive understanding of and appreciation for the English 
language 

·  Be able to shape news copy into a version that’s accurate, complete and readable 
·  Understand the responsibilities of being a copy editor 
·  Gain newspaper experience 
·  Become more critical readers and editors 

 
 
Required Assessments: 

·  Mentorship with the Dixie Sun  
·  A minimum of 10 editing assignments 
·  Final exam 
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Course Title:  Principles of Electronic News Gathering  
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Curriculum Outline for COMM 3660 
11-13-06 

 
Course Abbreviation & Number: COMM 3660  
 
Course Title: Digital Film Production  
 
Course Description: This course is designed to discover theory and develop skills in 
single-camera production protocols, previsualization, the camera, shooting, sound, lighting 
and exposure. Skills developed specific to this course include cinematography, location 
audio acquisition, and location and set lighting. Majors will develop skills germane to 
producing their student projects. Prerequisite - COMM 3640  
 
Course Prerequisites: COMM 3640  
Course Co-requisite:  COMM 3665 
 
Number of instructional contact hours    3 
  
Number of lecture hours per week: 3     Number of lab hours per 
week: 0  
 
Type of credit:  Transfer  
 
Submitted by: Eric Young, Associate Professor  
 
Course Objectives  
Through regular attendance and active participation you will be able to:  
·  Understand the production process and its future,  
·  Conceptualize and develop blocking for the camera,  
·  Construct scenes including dramatic emphasis,  
·  Previsualize coverage and design for production,  
·  Understand acquisition mechanisms in both film and digital video acquisition,  
·  Break down, maintain and build camera packages,  
·  Discern focal lengths, depth of field, prime versus zoom lenses, and filters and 

execute duties of the 1" and 2nd AC,  
·  Identify film stocks and grasp transfer and color balancing technique,  
·  Compose for single-camera production,  
·  Execute and follow production protocols,  
·  Build audio set-ups and acquire multi-channel location audio,  
·  Create a multiple lighting set-ups and calculate exposure using a light meter,  
·  Progress to COMM 4700 and subsequent offerings in the Communication and New 

media program.  
 
Required Assessments:  
 
There are five constructive research activities and three assessments upon which your 



 107 

achievement and qualifications in this course will be evaluated and granted. These activities are 
designed to get you discovering different aspects of real-world digital production, develop a 
working knowledge of specific production protocols, and qualify to use production equipment in 
this program.  

 
1.  BLOCKING FOR THE CAMERA - PAPER  
 You will design principle photography set-ups for your projects, designing camera 

blocking for each, illustrating camera angles, camera mounts, placement and movement, 
and lens focal lengths.  

 
2.  PRINCIPLE PHOTOGRAPHY - SKILL QUAIJFICATION   
 You will demonstrate your working knowledge of both film and digital video cameras 

through a process of qualification; a hands-on assessment of your ability to identify 
camera components and their functionality; build, break-down and maintain camera 
packages.  

 
3.  SHOOTING - REEL   
 You will create a shooting reel, a collection of shots illustrating compositional elements 

such as the rule of thirds, vectors, headroom and eyeroom, leadroom, and film plane 
movement. This reel will be submitted in DVD format.  

 
4.  LOCATION AUDIO - SKILL QUALIFICATION   
 You will demonstrate your working knowledge of location audio acquisition through a 

process of qualification; a hands-on assessment of your ability to properly identify 
microphone applications for a variety of set-ups, understand audio components and their 
functionality, build, operate, break down, and maintain audio packages in conjunction 
with the camera department.  

 
5.  LIGHTING AND EXPOSURE - SKILL QUALIFICATION   
 You will demonstrate your working knowledge of lighting and exposure through a 

process of qualification; a hands-on assessment of your ability to plot and construct a 
basic three-point lighting set-up with a 2: 1 exposure split between key and fill. Use two 
different types of lighting instruments with your choice of diffusion combined with at 
least one bounced source. Drop off background at least on additional f-stop from the fill 
exposure (3:1). Demonstrate your understanding of lighting fixtures and components and 
their functionality. Set-up and strike your scene using gaff and grip equipment according 
to proper safety and set protocol procedures.  

 
ASSESSMENTS  
Assessments may be a combination of multiple choice, true/false fill-in-the-blank, and short 
answer. You will be accountable for and assessed on principles discussed in class and in the 
book.   
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Course Prerequisites: COMM 2140, 3650  
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Curriculum Outline for Comm 3790 
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Audio Production:  At least three small audio production projects must be required from each 
student.  In addition, one major group project at the end of the term is an important capstone 
to student learning in this class. Written guidelines for each project must be provided at the 
beginning of the assignment.  

�
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Course Description: For communication students with an interest in print journalism.  This 
course focuses on critical, opinion and persuasive writing in print mediums in the form of 
editorials, reviews, columns, letters and cartoons.  Students will read, analyze, research and write 
content in op-ed pages of a newspaper.  This course also emphasizes good writing skills. 
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Through classroom instruction and hands-on experience, students will: 

·  Become more effective op-ed writers 
·  Learn techniques and strategies for op-ed writing 
·  Gain an appreciation for the op-ed section of a newspaper 
·  Generate op-ed topics 
·  Gather information for and evaluate op-ed pieces 
·  Understand the purpose of op-ed 
·  Understand the correlation of law and ethics in op-ed writing 

 
Required Assessments: 

·  Up to 10 in-class quizzes 
·  Final exam 
·  A minimum of five op-ed assignments 
·  A minimum of one op-ed analysis 
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 Curriculum Outline for Comm 3850 
 
Course Abbreviation: COMM 3850 
 
Course Title:  Organizational Communication 
 
Course Description:  An upper-level course  
 
Course Prerequisites:  COMM 1010 or 1020, and COMM 2110 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:  

1.  Understand the importance of attending and listening to the other person, and portray 
listening behaviors that demonstrate your understanding. 

2. Transfer an understanding of organizational communication fundamentals to the social 
contexts experienced in both your everyday and professional lives. 

3.  Recognize the important, meaningful roles that non-spoken behaviors fulfill during 
our communication interactions within the organizational setting. 

4.  Understand the axioms of organizational communication as well as its principles and 
ethics. 

5.  Evaluate the various strategies by which organizations function.  
6.  Identify the strengths and weaknesses of the perceptual process of communication 

within the rubric of organizational communication. 
7.  Apply active listening and its principles in your organizational communication. 
8.  Explain the nature of trust and be able to define and build that trust both within and 

across organizations. 
9.  Distinguish between different organizations by correctly analyzing their  needs, 
values, general tendencies, goals, strategic design, and all  ethical considerations 
applicable to a specific audience. 

  
Required Assessments: 

 
1.  Target organizations are identified, analyzed, and problem-solving skills  are developed 

and employed by students in the form of written presentation of analyses to 
representatives of the various organizations. 

2.  Theoretical analyses of select organizational patterns.  These written  analyses are 
the focal point of class discussions wherein students display  their theoretical 
understanding of the various theories and concepts of  organizational 
communication. 
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3.  Organizational issues, as identified and put forward by students are then  discussed 
within a theoretical and conceptual boundary.  Students are  expected to display 
increasingly sound research skills and organizational  sensitivity. 

4.  Development of a professional organizational internship to develop and  maintain 
interpersonal and professional connections with representatives  of a target 
organization. 

5.  Assigned readings are consistent throughout the semester and are  followed by specific 
application where each chapter, essay, letter, or  speech, as addressed in class, results 
in active class discussion. 

6.  Objective evaluations, coupled with subjective essays, create an arena of  understanding 
for students whereby they are able to personally assess  their own progress with the 
content of the course.  
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Course Description: For communication majors with an interest in online media.  This courses 
emphasizes the techniques of writing and editing news for online mediums, and examines the 
ways technology has changed news writing.  Students will research, report and write stories for 
this specific medium. 
�
��	
����
�
��	�������� COMM 1130, 1610  
�
�	���
�����
������� �$�
�
�	���
��������
	������� ��������� �	
��� ��$�
�
�	���
��������	
�� �	
����
�!��"��� $� �
� �
�	���
�������� �	
����
�!��"��� 0��
� �
�#�������
������ �
�
$	���������#�� �?��������B��	�����	
�
	�
�
�
'��������%��������
��	�������	����
����
	����������  ���������	
�
	�
����������%��
��
������	��������
��
�������
	�������	���
��
�������
�����) ���������	
�
	�
��
��������������
�
��
������������ 
��
����������������������

��
��
�������������
���������
����
�	�
����������� ���
�
��	
���%�&���������
Through classroom instruction and hands-on experience, students will: 

·  Gather skills to work effectively with online media 
·  Understand the effect of technology on journalism 
·  Learn writing styles that are most effective for this medium 
·  Evaluate Web material 
·  Conduct research online 
·  Be aware of the latest trends and issues regarding online journalism 
 

 
Required Assessments: 

·  Final exam 
·  A minimum of two online journalism analyses 
·  A minimum of three reporting assignments 
·  A minimum of 1 multi-media package 
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Curriculum Outline for Comm 4010 
 
Course Abbreviation: COMM 4010 
 
Course Title:  Persuasion 
 
Course Description:  An upper-level course  
 
Course Prerequisites:  COMM 1010 or 1020, and COMM 2130 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:  

1.  Understand the importance of attending and listening to the other person, and portray 
listening behaviors that demonstrate your understanding. 

2. Transfer an understanding of communication fundamentals to the social contexts 
experienced in everyday life. 

3.  Recognize the important, meaningful roles that non-spoken behaviors fulfill during 
our communication interactions. 

4.  Understand the axioms of persuasive communication and its principles and ethics. 
5.  Evaluate the interplay between the persuasive source and the responsive audience. 
6.  Identify the strengths and weaknesses of the perceptual process of communication. 
7.  Apply active listening and its principles in your persuasive communication. 
8.  Explain the nature of trust and be able to define and build that trust. 
9.  Distinguish between different audiences by correctly analyzing their needs,  

values, general tendencies, and all ethical considerations applicable to a specific 
audience. 

 
Required Assessments: 

 
1.  Students develop an analysis of a persuasive and/or influential message  

using one or two central analytical tools such as the ELM or Rank Model of Persuasion. 
2.  Applied analyses of personal experiences wherein specific theories and  

concepts are employed to fulfill and inform a persuasive applied analysis.  These written 
analyses are the focal point of class discussions wherein students display their theoretical 
understanding of the various theories and concepts of studied to date. 

3. Issues that are meant to influence, as identified in current social events  
and behavior, are put forward by students.  These are then discussed within a theoretical 
and conceptual boundary.  Students are expected to display increasingly sound 
understanding and application of persuasive percepts. 
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4. Development of a persuasive message that seeks to influence a target audience.  Pre & 
Post administration of simple statistical measures are employed to assist in determining 
the persuasive effects of the message. 

5.  Assigned readings are consistent throughout the semester and are followed by specific 
application where each chapter, essay, letter, or speech, as addressed in class, results in 
active class discussion. 

6.  Objective evaluations, coupled with subjective essays, create an arena of  understanding 
for students whereby they are able to personally assess their own progress with the 
content of the course. 

7.  Objective Pre & Post-Test assessment questions are administered to determine learning 
outcomes over the semester’s work.  
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audience to determine the most effective strategy in presenting an oral presentation for maximum 
effect, and refinement of the original presentation.  The focus will be placed upon factors such as 
attention, demographics, delivery, and rhetorical appeals aimed at a target audience.  Multiple 
revisions of presented material will develop refinement techniques for attention, content, and 
delivery. 
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Curriculum Outline for Comm 4030 
 
Course Abbreviation: COMM 4030 
 
Course Title:  Applied Organizational Communication Research 
 
Course Description:  This course is an upper division core requirement for degree students in 
the Human Communication emphasis, Organizational Communication track.  Students enrolled 
in this course are expected to read and engage modern research initiatives in Organizational 
Communication.  Students will examine theories and concepts in detail, particularly with a view 
towards modern applications within a range of current professional settings.  Students should 
expect to become much more advanced in their abilities to apply appropriate theories and 
concepts in analyses of organizations, human behavior, organizational policies and their 
consequences.  Students will design and implement original research emerging from their case 
study analysis, individual application, and/or their professional involvement. 
 
Course Prerequisites:  COMM 2170 & 3850 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:   
 

1.  Increased depth of understanding and involvement in theories and concepts 
 by applying these to detailed case studies and current organizations. 
2.  Increase skills pertaining to the identification of connections between modern 
 research and current organizational dynamics. 
3.  Encourages students to design, develop, implement, and analyze original  research and 
its application in the professional arena. 
4.  Engage colleagues in critical dialogue regarding theory application and  consequential 
research design, application, and analysis.  
5.  Develop an attitude supportive of small group dynamics in problem-solving 
 situations. 

 
Required Assessments: 

 
1.  Graded group discussions within the context of applied assignments. 
2.  One Final Research Project representing original research and application. 
3.  Four, 4-6 page developmental essays that illustrate students’ ability to  apply relevant 
research methodology in the development of their original  research. 
4.  Required attendance under instructor and college guidelines. 
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Curriculum Outline for Comm 4050 

 
Course Abbreviation: COMM 4050 
 
Course Title:  Leadership and High Performance Teams 
 
Course Description:  This course is an upper division elective for students enrolled in the 
Human Communication Emphasis, Organizational Communication Track.  The course is 
designed for students who desire to develop their interpersonal skills within the Small Group and 
Organizational contexts.  The course is a second semester involvement in Small Group 
Dynamics with a special emphasis on the development of teamwork and the principles of high 
performance teams.  In addition, the conceptualization and practice of the many types of 
leadership and their effective applications will be explored.  The course consists of lecture, 
experiential exercises, field trips, video analysis, and guest speakers.  Students should expect to 
achieve advanced skills and understanding of group processes as well as leadership dynamics 
within those groups. 
 
Course Prerequisites:  COMM 2170 & 3050 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:   
 

1.  Increased depth of understanding and involvement in theories and concepts 
 of leadership, small group dynamics, and high performance teams. 
2.  Increased skills pertaining to the identification of connections between leaders, 
 followers, and their relational dynamics. 
3.  Encourages students to become highly interactive with colleagues and to value  both 
that process and to seek positive and successful outcomes. 
4.  Engage colleagues in critical dialogue regarding theory application and  consequential 
interactive exercises where both leader and follower skills are  developed and increased. 
5.  Develop an attitude supportive of small group dynamics in problem-solving 
 situations. 

 
Required Assessments: 

 
1.  Graded group discussions within the context of applied assignments. 
2.  Graded exercises that include monitored participation and written  analyses. 
3.  Three exams, including the Final, composed of both subjective and  objective questions. 
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4.  One final essay/term paper that addresses specific theory application. 
4.  Required attendance under instructor and college guidelines. 
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Major Writing Assignments:  A minimum of two (2) term papers must be assigned, in addition to 
the shorter critiques described above. The topic of these papers should encourage critical thought 
and analysis of media law issues, practices, and trends in the current new media environment. 
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Curriculum Outline for Comm 4350 
 
Course Abbreviation: COMM 4350 
 
Course Title:  Communication Theory 
 
Course Description:  An upper-level course  
 
Course Prerequisites:  COMM 1010 or 1020, as well as COMM 1050 and  
    COMM 2110 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:  

1. Understand the importance of attending and listening to the other person, and portray 
listening behaviors that demonstrate your understanding. 

2. Transfer an understanding of theoretical communication fundamentals to the social 
contexts experienced in both your everyday and professional lives. 

3. Recognize the important, meaningful roles that non-spoken behaviors fulfill during our 
communication interactions with others. 

4. Understand the axioms of primary Human Communication theories as well as their 
principles and ethics. 

5. Evaluate the various strategies by which these theories can be applied and function.  
6.   Explore a high-level survey of theories across the communication discipline. 
7.   Conceptually connect communication contexts and theoretical traditions. 
8.   Explain the connections, trajectories, and relationships among the many theories. 
9. Distinguish and derive applications and implications across the range of Human 

Communication theories  
10. Understand the importance of attending and listening to the other person, and portray 

listening behaviors that demonstrate your understanding. 
11. Transfer an understanding of various theoretical communication fundamentals to the 

social contexts experienced in both your everyday and professional lives. 
 
Required Assessments: 

 
1.  Students are required to present selected textbook chapters as well as pertinent and 

appropriate supportive research to classmates and the instructor.  The ensuing discussion 
is led by the student with mentoring and guidance by the instructor. 

2.  Applied analyses of personal experiences wherein specific theories and concepts are 
employed to fulfill and inform an analysis.  These written  analyses are the focal point of 
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class discussions wherein students display  their theoretical understanding of the various 
theories and concepts of Human Communication. 

3.  Theoretical issues, as identified in current social events and behavior are put forward by 
students.  These are then discussed within a theoretical and conceptual boundary.  
Students are expected to display increasingly sound theory understanding and 
application. 

4.  Semester length development of a theoretical essay that links a number of 
theories/concepts together as applied to student-specific life experiences 

5.  Assigned readings are consistent throughout the semester and are followed by specific 
application where each chapter, essay, letter, or speech, as addressed in class, results in 
active class discussion. 

6.  Objective evaluations, coupled with subjective essays, create an arena of understanding 
for students whereby they are able to personally assess their own progress with the 
content of the course. 

7.  Objective Pre & Post-Test assessment questions are administered to determine learning 
outcomes over the semester’s work.  
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Curriculum Outline for Comm 4500 

 
Course Abbreviation: COMM 4500  
 
Course Title: Human Communication and Conflict  
 
Course Description: This course is an upper division elective for students enrolled in the 
Human Communication Emphasis, Organizational Communication Track. The course explores 
the theoretical and conceptual foundations of conflict, primarily at the interpersonal, dyadic 
level, as well as the sources, types, and outcomes of their application. Lecture is the primary 
format but that is supplemented by experiential exercise, outside speakers, field trips, and video-
analysis. Students should expect to achieve an increase in source of conflict awareness and skill 
development in resolution techniques, as well as being able to apply this awareness and skill to 
their personal relationships with others.  
 
Course Prerequisites: COMM 1050 & 2110 & 4350  
 
Number of Credits: 3  
 
Number of Instructional Contact Hours: 3  
 
Number of Laboratory Hours Per Week: None  
 
Submitted by: Dennis L. Wignall, Ph.D.  
 
Course Objectives:  

1. Increased depth of understanding and involvement in theories and concepts of 
interpersonal dynamics, conflict, and constructive resolution techniques.  

2. Increased skills pertaining to the role of emotions during conflict episodes and how to 
ameliorate those emotional effects to achieve resolution.  

3. Encourages students to become highly interactive with colleagues and to value both that 
process and to seek positive and successful outcomes of class discussions.  

4. Increased awareness of personal conflict styles and their cross-effects with other styles.  
5. Develop the skills of a collaborative relational partner, whether in one's personal 

relational life or in the professions.  
 
Required Assessments:  

1. Graded group discussions within the context of applied experiential assignments.  
2. Graded exercises that include monitored participation and written analyses.  
3. Three exams, including the Final, composed of both subjective and objective questions.  
4. One final essay/term paper that addresses specific theory application to a personal 

situation in which conflict played a major role.  
5. Required attendance under instructor and college guidelines.  
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1. To identify ways in which public relations and approaches to its practice are defined  
2. To present the history and evolution of public relations as an emerging profession  
3. To introduce key theories that influence and shape public relations practice  
4. To identify the key role research plays as a corner stone of contemporary practice  
5. To evaluate the effectiveness of various techniques and tactics used by public 

relations practitioners through examination of case studies  
6. To critically consider the ethical and legal dimensions or public relations practice  
7. o identify issues and trends that shape and will continue to shape current and future 

public relations practice including the impact of new technology   
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8. To develop and nurture critical thinking skills within a context provided by public 
relations 

�
Required Assessments:   
 
Readings: Students must read the required textbooks, plus additional readings from web sites.  
Students must also regularly scan at least one newspaper (either in hard copy or on-line), listen to 
the radio, and watch broadcast news. They must also subscribe to PRWatch’s free weekly 
newsletter Weekly Spin at www.prwatch.org and scan it each week.  
 
Analytical Papers: Students must write at least two major term papers which evaluate current 
public relations practices and trends, as contained in their required readings. 
 
Quizzes and Tests:  Regular quizzes and at least one midterm and one final exam must be given 
to test their knowledge and comprehension of assigned readings. 
 
Group Project:  One major term group project must be undertaken to allow students to 
collaborate in the investigation and evaluation of a local public relations operation, issue, or 
practice, using the knowledge obtained through their studies in this course. 
  
Course Communication Support: To facilitate communication, each student must have a 
working e-mail.   
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Curriculum Outline for Comm 4460 

04-06-07 
 
Course Abbreviation & Number:  COMM 4640 
 
Course Title: Feature Writing  
 
Course Description: For communication majors with an interest in writing for the print media. 
This course explores styles and topics of nonfiction writing for both newspapers and magazines. 
It also addresses the magazine industry and freelance writing. Students will write a variety of 
feature articles.  
 
Course Prerequisites: COMM 1130, 1610  
 
Number of credits: 3  
 
Number of instructional contact hours: 3  
 
Number of lecture hours per week: 3  Number of lab hours per week:  0   
 
Submitted by: Rhiannon Bent, instructor  
 
The following information must be reflected in individual instructor syllabi, which remain the same for any section 
of the course offered. (Note: Individual instructor syllabi may put that instructor's style for achieving the following objectives and 
assessments.) 
 
Course Objectives:  
Through classroom instruction and hands-on experience, students will:  

·  Write feature-style titles, leads and story endings  
·  Structure longer articles  
·  Develop select sources as characters  
·  Extend quotation into dialogue  
·  Work with narration and storytelling  
·  Incorporate scenes and sensory details  
·  Research effectively  
·  Add depth and breadth to articles  
·  Write from a point of view  
·  Write a query letter or a story proposal  
·  Find potential markets for article placements  
·  Understand legal and ethical issues involved with free-lancing  

 
Required Assessments:  

·  A minimum of five feature articles  
·  Final exam  
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Course Description: Students will gain extensive practice writing news articles for newspapers. 
The course will emphasize all aspects of good writing and reporting, including grammar, 
spelling, punctuation, organization, accuracy, completeness, conciseness, taste and readability. 
Students will learn how to develop ideas for news articles in specific beats, find appropriate 
sources, and conduct all original reporting.  The assignments completed in this course should be 
submitted for publication in regional newspapers.  The class may even work in conjunction with 
a local publication. 
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Through classroom instruction and hands-on experience, students will: 

·  Structure longer, more in-depth news articles 
·  Develop professional relationships with sources 
·  Become more familiar with beats 
·  Research effectively 
·  Be able to meet and manage deadlines 
·  Add depth and breadth to articles 
·  Make an attempt to publish their articles 
·  Find potential markets for article placement 
·  Understand legal and ethical issues involved with free-lancing 

 
 
Required Assessments: 

·  A minimum of six news articles 
 Final exam 
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Curriculum Outline for COMM 4800 

11-13-06 
 

Course Abbreviation & Number:  COMM 4800  
 
Course Title: Advanced Digital Film Post-Production  
 
Course Description: A constructivist class for CNM majors designed to advance non-
linear editing (NLE) in post-production. It is the culmination of COM:M 4700 in 
completing the study of the production process. Majors learn NLE editing protocols for 
Final Cut Pro and Adobe Premier editing their footage shot for their short film projects 
from COM:M 4700. These skills are developed hands-on with both platforms, integrating 
audio design and sweetening. The course may be adapted by students to integrate 
composited sequences as well. Prerequisites: COMM 4700 and COMM 4790 
 
Course Prerequisites: COMM 4700  
 
Course Co-requisite: COMM 4805 
 
Number of credits: 3 
 
Number of instructional contact hours: 3 
 
Number of lecture hours per week: 3   Number of lab hours per week: 0  
 
Type of credit:  Transfer  
 
Submitted by: Eric Young, Assoc0.te Professor  
 
Course Objectives  
Through regular attendance and active participation you will be able to:  

1. Develop a knowledge of Final Cut Pro and assoc0.ted tools required to effectively 
perform postproduction,  

2. Develop a knowledge of Adobe Premier and associated tools required to effectively 
perform post- production,  

3. Identify camera angles and movement in predicting the flow within each scene,  
4. Identify problems within plot and character,  
5. Apply transitions to establish pace and rhythm,  
6. Color correct,  
7. Build audio environments in conjunction with 4790,  
8. Edit a short film,  
9. Distribute a short film to film festivals,  
10. Create a production reel.  
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Required Assessments:  
 
Assignments  
There are five constructive activities upon which your achievement and qualifications in 
this course will be evaluated and granted. These activities are designed to get you real-
world digital Elm post-production experience, develop a working knowledge of specific 
post-production protocols, and produce a final piece for your reel and distribution to Elm 
festivals.  
 
Final Cut Pro Edit  
Complete the FCP tutorial. Digitize takes from the production of the short Elm assignment 
from COMM 4700. Organize media. Edit sequences. Render (when needed), color correct 
and prep for final. Integrate sweetened audio from the 4790 course.  
 
Adobe Premier Edit  
Complete the AP tutorial. Digitize takes from a peer's production of the short Elm 
assignment from COMM 4700. Organize media. Edit sequences. Render (when needed), 
color correct and prep for final. Integrate sweetened audio from the 4790 course.  
 
Print It  
Design and cut the distribution DVD with the main title and behind-the-scenes (either 
rolling of pies).  
 
Distribute It  
Enter your project(s) into at least two Elm festivals.  
 
Promote It  
Time to cut your own reel using a host of DVD authoring software - your choice. Turn the 
reel in for your final evaluation and critique.  
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Course Description: Designed for CNM majors with the objective of understanding shooting for 
compositing for digital film production. Compositing is the layering of virtual plates with digital 
videography, also known as “green-screen.” This technique requires special knowledge of 
lighting, cameras and lenses, time and space aspects of the film plane, and composition as they 
relate to digital compositing. This course addresses the theory and application of cinematography 
as they relate to constructing virtual with real environments. Curriculum focuses on examining 
cinematography in real-world composited artifacts and developing essential photographic skills 
through hands-on compositing production of student projects. Skills developed in this course 
include calculating exposure and lightning for green screen, compositional influences of 
compositing, shooting larger than life – lens and camera selection for compositing. Pre-requisite: 
COMM 4700. 
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��
Curriculum Outline for Comm 4850 

 
Course Abbreviation: COMM 4850 
 
Course Title:  Seminar:  Organizational Communication 
 
Course Description:  This course is designed specifically for students in the Human 
Communication Emphasis, Organizational Communication Track.  Each student will examine 
and apply 3-5 primary theories within a specific, modern organizational setting over the course 
of the semester.  The course format will be conducted primarily as discussion with colleagues 
and the Instructor with regard to theory identification, developing justification for theory 
application, applying theory, analyzing effects of applications, and seeking of critical feedback 
from the instructor and classmates.  Independent study away from the traditional classroom is 
encouraged as well as the use of interactive communication technologies (e.g., WebCT) to 
sustain continued contact with the instructor and classmates.  Students should be able to provide 
consultative advice to the target organization such that organizational policies, procedures, 
interpersonal dynamics, and predictive outcomes can be facilitated. 
 
Course Prerequisites:  COMM 2170 & 3020 & 3850 & 4350 
 
Number of Credits:  3 
 
Number of Instructional Contact Hours:  3 
 
Number of Laboratory Hours Per Week:  None 
 
Submitted by:  Dennis L. Wignall, Ph.D. 
 
Course Objectives:   
 

1.  Increased depth of understanding and involvement in theories and concepts 
 of Organizational Communication. 
2.  Increased skills pertaining to the application of appropriate theories and concepts  to 
modern, on-going organizations at all levels. 
3.  Encourages students to become highly interactive with colleagues and to value  both 
that critical thinking process and to seek positive and successful outcomes  of class 
discussions where the results of those discussions are applied to  students’ work. 
4.  Increased skills in technological applications and their effects. 
5.  Develop the skill to identify weaknesses within organizations and to suggest 
 original research that would address a reduction of those weaknesses. 

 
Required Assessments: 

 
1.  Graded group discussions within the context of applied theoretical and  conceptual 
analysis. 
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2.  Graded exercises that include library and data-based searches for  appropriate research 
articles and methodologies. 
3.  Two exams, including the Final, composed of both subjective and  objective questions. 
4.  One final essay/term paper that addresses specific theory application to a  professional 
organizational situation in which the identification of  organizational weaknesses are 
identified and appropriate suggestions are  made to reduce those weaknesses 
5.  Required attendance under instructor and college guidelines. 
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The Student Media Center  
 
Hands-on experiences are a vital part of our program’s mass media and film production pedagogy. 
This approach responds to the very nature of the communication discipline, which is both academic 
(with a strong connection to humanities, social sciences, and psychology) and performance-based 
(with the need to perform in the workplace specific skills using relevant technology). To meet this 
need, we have organized the Dixie State College Student Media Center.  The founding document for 
this center can be found in the Appendices. 
 
To lead this center, we hired Dr. Phil Tuckett, the head of Bristlecone Films and producer of 
NFL Films that have won wide acclaim in the media industry.  Both he and Professor Eric 
Young are winners of multiple Emmy awards and are well known in the industry.  This industry 
experience is vital to the success of the Student Media Center, which is a soft-funded semi-
professional enterprise wherein students themselves run the various media with advisement from 
both faculty and professionals. 
 
Benefits and Advantages of the Student Media Center 
 
1. National Recognition:  While DSC’s Student Media Center is new and cutting-edge, the idea is 

not unique to our institution. Other institutions around the country have also adopted Student 
Media Centers, notably UCLA, ASU, and SLCC).  The Student Media Center at Salt Lake 
Community College (after which ours is patterned) is a highly-respected program.  It received the 
national Model Teaching Award from the Western States Communication Association in 2001.  It 
has been visited and praised by communication programs in both 2 and 4 year institutions as a 
unique and world-class approach to facilitating student learning and activities.  We have 
deliberately structured our SMC around the same organizational and operational principles, and 
we fully expect our own program to achieve similar national status in the coming years. 

 
2. Improved Opportunities for Students:  Most media studies programs in the state of Utah do not 

offer hands-on opportunities to students until at least their junior, and usually their senior, years. 
This is much too late to provide the kind of practical experience they need to be productive 
immediately in their careers following graduation.  The Student Media Center is a major reason 
why many students are transferring to Dixie State to join this program, and it will continue to be 
an important part of the educational experience we offer to students.  Students are the leaders of 
these student media, not just workers.  Newspaper editors, television producers, and radio 
managers are all students, not staff or faculty.  With advising and guidance from faculty and 
professionals, they devise, produce, and distribute media content in a variety of media outlets, as 
described below. 

 
3. Partnerships and Ownership of Media Outlets:  The Student Media Center is very active in 

support of DTV, the community education channel (CEC) in Washington County, which partners 
with surrounding cities and counties to provide programming of all types—governmental, 
educational, and entertainment.  This channel provides 24/7 broadcast opportunities for our 

students�a place where their work can be publicly displayed and acknowledged. 
 

In addition, the Student Media Center is seeking to acquire a leased management agreement 
(LMA) with Cherry Creek Broadcasting to operate two local low-power over-the-air commercial 
broadcast television channels.  Our vision is that one of these channels would be used for purely 
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educational programming (telecourses, etc.), and the other would become the official Dixie State 
College television channel, featuring programming of all types from and about campus life and 
events.  These two channels will prove significant additional outlets for our students’ media work. 

 
 Finally, the Student Media Center has applied for a 24/7 FM radio station license that will include 

multiple signals, both analog and digital, for radio programming.  We currently partner with a 
local commercial broadcaster to provide radio programming part of each day, but with this new 
station license we can have multiple radio channels available for our students 24 hours per day. 

 
4. Enhanced Pedagogy:  This program illustrates nicely how to bring pedagogy, service learning, 

leadership development, concurrent enrollment, and real-world practical experience together in an 
enterprise environment where students run the center and produce all the content in all of the 
media: newspaper, magazine, radio, television, and an online newsletter and website.  As 
mentioned above, this program is very innovative and unique.  It tends to produce excellent 
results in all forms of student media.  Students are carefully taught and tutored by both faculty 
and professionals from the media industry.  The Student Media Center fosters excellence in 
teaching and student learning.  Students have a profound experience in applying what they have 
learned in the classroom.  They learn to do critical thinking as they run the various media 
enterprises and encounter real problems that need real solutions.  They are encouraged to 
innovate.  They are trained in leadership.  And they develop personal portfolios of their work that 
lead to significant employment opportunities. 

 

5. Diversity:  The Student Media Center also fosters inclusion and a sense of community�giving 
voice to often-excluded groups in the college and the surrounding communities.  Content from 
these groups, much of it in their own languages, is already being included in our student 
newspaper and will be expanded into regular broadcasts on both radio and television. 

 

6. College and Sponsor Reputation:  Finally, the Student Media Center provides an important �face� 
for the college and for participating sponsors in Southern Utah. Citizens and legislators will see a 
visible and respectable representation of how we serve students and communities at Dixie State 
College and how our participating sponsors are providing significant educational opportunities to 
students of all circumstances and backgrounds. 

 
7. Fund-Raising and Scholarships:  The Student Media Center recently signed an agreement with 

representatives of Dick Nourse, retiring anchorman from KSL-TV, to establish the Dick Nourse 
Student Media Center at Dixie State College.  This will attract a beginning donation of $1 million 
for support of the Center’s activities, including equipment and scholarships.  We believe this is 
only the beginning of the opportunities for grants, donations, and other support from industry and 
individuals to support Dixie State’s innovative media programs.  This will, of course, provide 
additional notoriety to Dixie State College, as well. 

 
The chart on the following page shows the organizational structure of the Dixie State College Student 
Media Center. 
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The Sun Student Media 
 
The longest-standing media enterprise at Dixie State College is its newspaper, the Dixie Sun.  
Expanding upon the well-known brand of the newspaper, the entire media enterprise has adopted 
its name.  They are collectively now referred to as the Sun Student Media. 
 
The various media enterprises will be known as: 
 
 The Dixie Sun   Newspaper 
 Dixie SunLink   Online newspaper and media site 
 Sun Student Television Television 
 Sun Student Radio  Radio 
 Sun Student Life  Magazine 
 Sun Student Films  Film company 
 
Appropriate websites are being prepared for the Student Media Center and for each of the 
associated media enterprises.  They will appear in the near future on the Dixie College website. 
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Student Achievement: 
Indicators, Assessment, Analysis, and Appraisal 
 

Indicators of Student Achievement  
 
Because we teach a broad range of communication-related topics, the indicators of student 
achievement vary across our curriculum.  In heuristic courses, student achievement is measured 
by academic knowledge of the principles and theories which have been studied.  In performance-
oriented courses, principles and theory are also important but must be accompanied by a hands-
on demonstration of skills, such as in public speaking, journalism, or media production.  The 
expected indicators are defined for each course in the Course Outline. 
 

Instruments Used to Assess Student Achievement  
 
We use all of the following to assess progress in student learning and skills. 
 
Class Assignments/Assessments  
 
Exams/Quizzes  
 
Exams and quizzes help determine if the students have basic understanding of core knowledge of the 
course. They also provide a method for student accountability in relation to reading the textbook and 
being engaged in class.  Finally, exams and quizzes allow an opportunity for students to demonstrate 
their ability to apply their learning to communication problems described in the exam or quiz. 
 
Papers  
 
Communication courses are generally writing-intensive, especially at the upper-division level.  It is 
not uncommon for students to write 3 to 5 analytical papers in a semester for a single course. We 
believe this is important for a number of reasons.  First, writing is one of the most fundamental forms 
of human communication and a Communication major is expected by others—both personal and 
professional associates—to write well. Secondly, papers allow students to do critical thinking and 
problem solving in a concrete way that requires them to apply what they’re learning to a particular 
problem or question.  Lastly, through this kind of application of knowledge, students are more apt to 
make real world connections between what they learn and why it matters. 
 
The length and nature of the papers vary with each assignment.  The emphasis is on the quality of the 
content—both mechanically and intellectually—and not on how many pages are produced.  
 
Performance Tasks  
 
Particularly in the field of communication, being able to demonstrate your ability to communicate in 
all social settings is essential.  In dyads and small groups and organizations and across cultures, our 
graduates must be able to apply their learning in concrete and productive ways.  This makes the 
application of knowledge in our classes particularly important. Service learning, demonstration of 
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techniques, and group problem solving are particularly well-suited to our discipline.  Students also 
apply their knowledge and skills in presentations, debates, heuristic discussions, production projects, 
and many other settings. Any such performances are accompanied by criteria for evaluation of tasks.  
 
Reflection  
 
Many communication courses require students to engage in reflection on a regular basis.  Students 
are asked to make personal connections, ask questions, state opinions, clarify understanding, and 
generally try to make sense of what they learn throughout the program. 
 
Summative Learning Experiences 
 
Research and Senior Capstones 
 
Desiring our students to be scholars of communication, not just practitioners, we hold them to 
rigorous standards of inquiry into and the application of the fundamental theories of human and mass 
communication. Students are exposed in their freshman year to Communication theory, and their 
education continues at the upper-division level with increasingly-demanding research-oriented 
courses such as Communication Theory and Communication Research, which all graduates are 
required to complete. 
 
To complete their academic experience, all Communication graduates are required to complete a 
research-based senior seminar (capstone) during the final semester of their senior year, which 
provides an opportunity for them to explore in a scholarly manner an important issue or 
phenomenon within their chosen profession.  Students are expected to present their findings to 
their peers at the end of the semester in a department-sponsored conference setting. 
 
Internships 
 
All Communication graduates are also required to complete an internship in an appropriate 
major-related setting.  This is generally not done until the summer between the student’s junior 
and senior year, so that there can be an appropriate application of upper-division learning to the 
internship situation.  The department maintains strict procedures for how these internships are to 
be conducted.  We expect the internship to be a learning experience, with defined learning goals 
that are appropriately measured and assessed. 
 
The form on the following page, and the syllabus which follows it, are the instruments we use to 
initiate and to evaluate the student’s internship experience. 
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Student Supervisor Fac.Adv. Average 

1.    

2.    

3.    

4.    

5.    

6.    

7.    

 
A = Outstanding performance on this objective 
B = Exceeded average performance on this objective 
C = Average performance on this objective 
D = Below average performance on this objective 
F = Failed to achieve this objective 
 
Biweekly report dates: ________ ________ ________ 
 
  ________ ________ ________ ________ ________ 
 
Date of Final Worksite Interview:  ________________  
 

Job Performance (Overall Ave Above)  

Grade on Paper  

Overall Grade for this Internship  

 

 
 
        INTERNSHIP AGREEMENT AND EVALUATION FORM 
 
             Comm 4950  —  Communication Internship  
 
Student:_____________________________________  Student ID No.: ________________________ 
 
Faculty Advisor: ______________________________   Semester & Year: ______________________ 
 
Each semester that students are enrolled in a Communication Internship, they must identify new learning objectives.  These 
objectives must be specific, measurable, and related to the student’s emphasis and track within the Communication degree program.  
The learning objectives must originate with the student, in consultation with his/her work supervisor, and then be approved by the 
faculty advisor within the first three weeks of the semester.  These objectives will be used to determine the student’s degree of 
learning, and the student will be evaluated on each objective separately.  The objectives may be listed below by hand, or the student 
may attached a list of goals to this sheet and write “See Attached” in the space below. 
 
REQUIREMENTS: (1) The number of objectives may vary and no set number is required. However, (2) the student is required to 
devote at least 30 hours of work time for each credit sought (e.g., 3 credit hours requires 90 hours of work time). (3) The student must 
keep and submit a daily log showing how many hours were spent each day and the specific goals on which they were spent. (4) The 
student must report biweekly to the faculty advisor on his/her progress. (5) The student must submit an assigned term paper. (6) The 
final interview at the worksite must be completed, and the grades assigned for each objective (see table at right). 
                GRADING (To be completed at the final interview)  
STATEMENT OF LEARNING OBJECTIVES:      Performance Rating on Each Objective: (A–F):  

1. _________________________________________________ 

    _________________________________________________ 

    _________________________________________________ 

2. _________________________________________________ 

    _________________________________________________ 

    _________________________________________________ 

3. _________________________________________________ 

    _________________________________________________ 

    _________________________________________________ 

4. _________________________________________________ 

    _________________________________________________ 

    _________________________________________________ 

5. _________________________________________________ 

    _________________________________________________ 

    _________________________________________________ 

6. _________________________________________________ 

    _________________________________________________ 

    _________________________________________________ 

7. _________________________________________________ 

    _________________________________________________ 

    _________________________________________________ 
 
We the undersigned agree that the learning objectives listed above are valid and approved.  The work supervisor and the faculty 
advisor agree to provide the necessary supervision and counseling to insure that the maximum educational benefits may be achieved 
from the student’s internship experience.  The student agrees to abide by the requirements of the work supervisor and the faculty 
advisor in performing and achieving these objectives, and to perform whatever other duties the work supervisor may require as part of 
the internship they have offered.  The Communication Department will award academic credit for successful completion of these 
learning objectives, according to the grading criteria listed above and subject to the student’s completion and submission of all the 
requirements listed above. 
 
___________________________________________________ _____________________________________________ 
Student’s Signature and Date         Approved by Work Supervisor (Signature and Date) 
 
___________________________________________________ _____________________________________________ 
Approved by Faculty Advisor (Signature and Date)    Work Supervisor Name & Title (Please Print)
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COMMUNICATION INTERNSHIP SYLLABUS  

 Comm 4950   
 
Consultation Hours:       T-R   10:00am-2:00pm Instructor:  Randal Chase, Ph.D. 
        (By Appointment Only)   ECCLES 112 
          652-7990 
          Email chase@dixie.edu 
  
 
Course Objectives:     Work Goals: To set and achieve learning objectives at your place of internship that 

will increase your knowledge and skills in your chosen communication 
emphasis and track. 

 
     Critical Thinking: To carefully consider working conditions and practices at your place of 

internship and to think critically and creatively about those practices that 
are productive and those that are not.  Where practices need improving, 
to suggest workable solutions.            

 
            Orientation:  You must attend an orientation session before you can register for this class.  Contact the 

Communication Department for orientation meeting times.  At the orientation you will be 
provided with a packet of information which you must bring with you to your initial meeting with 
your faculty advisor. 

 
       Initial Meeting: Before you begin to work on your goals, you must attend an initial face-to-face meeting with 

your faculty advisor, where this syllabus will be reviewed and the requirements for the course 
explained.  Contact your faculty advisor for your appointment. 

 
       Setting Goals:  You will set your own goals in consultation with your supervisor at work.  Both of you will sign 

the Internship Learning Objectives Agreement indicating that your goals are acceptable.  Your 
faculty advisor will also review your goals and will sign the same agreement indicating his or 
her approval.  All this must be done before you begin to work on your goals at work. 

 
       Log of Hours:  You are required to spend 30 hours working on your goals for every one hour of credit you are 

seeking.  Normally, students seek 3 hours of credit, meaning 90 hours must be spent working 
on your goals during this semester to receive 3 credits.  Remember that these hours are those 
you spend working specifically on your goals and not the other things you may be required to 
do at your place of internship.  You must keep a careful log of the hours you spend working on 
your goals, and provide that log to your faculty advisor at the final interview meeting. 

 
    Interim Reports:  During the semester you will be required to report to your faculty advisor at least four (4) times 

concerning your progress on your goals.  This may be done in person, via email, or by phone. 
Arrangements will be made at your initial meeting for these regular reports.  Missing any one 
or more of these reports will affect your final grade, so be sure not to miss them. 

 
        Final Meeting:  At the end of the semester your faculty advisor will visit you at your place of internship and 

conduct a final interview with you with your work supervisor present.  At that meeting, you will 
provide a verbal and written report of how you did on your goals, and you will have the 
opportunity to give yourself a grade on each one of them.  Your work supervisor will also 
comment on each goal and to grade your work on each goal.  When the interview is 
completed, all of the grades you gave yourself and all the grades from your supervisor will be 
averaged together into one grade, which is called your Performance Grade.  That grade is ½ of 
your grade for this class. 

 
           Final Paper:  You will be required to write a critical analysis paper as part of this class, which will constitute 

the other ½ of your grade for this class.  A separate assignment sheet will be provided for this 
paper with specific instructions on how to write it. 

 
           Final Grade:  Your final grade will be calculated by averaging the grade you received for your 

accomplishment of your goals (your Performance Grade) with the grade you received for your 
final paper. 
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Strengths, Weaknesses, and Recommendations 
For Student Achievement 
 
As indicated previously in this report, student learning and achievement is measured in every 
class of every semester by means of pre- and post testing. The data which result are also 
important indicators that we rely upon to assess student learning and course effectiveness. 
 
Pre- and post-tests are particularly useful for evaluating whether our courses are achieving their 
defined objectives.  Of course, the overall objective is to achieve all of the learning objectives 
that have been defined.  However, sometimes the data reveal a need to alter our goals. 
 
Sometimes the data reveal that we need to alter our assignments and/or methods to better achieve 
the desired outcome.  Sometimes the data reveal that the instrument itself—the pre- and/or post-
test—is invalid as a measure of the defined objective.  And sometimes the data reveal that the 
objective itself is not realistic and/or important. 
 
Happily, most of the time the data reveal precisely what we’re seeking to find—whether student 
learning is taking place and what particular methods and topics are most effective. 
 

Individual Course Evaluations 
 
Based on the pre- and post-testing that has been done so far, we have included below the 
individual course evaluations our instructors have done during fall 2006 and/or spring 2007. 
Many Communication courses are new this semester (fall 2007) and so have not yet had their 
post-testing done, nor therefore their evaluations. 
 
Each professor has provided his or her own analysis of the data in these reports. Methods of 
evaluation differ from instructor to instructor, but all evaluations are based on collected work 
and/or test scores at the beginning and the end of each semester.  The actual tests and materials 
fill up entire drawers of our file cabinets and have not been included with this report.  But the 
committee is welcome to inspect them at any time by appointment with our department 
secretary.  These are the only outside “exhibits” for this report.  All other information is included 
here in the report. 
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GENERAL EDUCATION 
 

Evaluation 
Communication 1010 

 
Communication 1010 is an introductory course for Communication.  This course is a general 
education requirement for many associate degree requirements.  An attempt is made in the course to 
introduce students to the areas of public speaking, interpersonal relations, small group 
communication, and interviewing.   
 
Five different instructors were used Spring to teach the course.  A pre-post multiple choice test was 
given to assess success. Every course was required to use the same text, and a general attempt was 
made for uniform instruction.  
 
Results:  The pre-post test was reviewed with a mixed reaction.  Specifically, classes reported a 
significant increase in scores, varying from to about 3% increase in one section, to over 8% increase 
in four sections.  All sections reported a significant increase in knowledge about general 
communication principles, as measured by the post test.. 
 
Item analysis, however, indicated that approximately one third of the questions were answered 
correctly on the pre test.  This suggests that potential improvement was limited by the exam.  It was 
also noted that several questions on the post test were missed by most students.  Again, the sensitivity 
of the test was questioned. 
 
The post test had several exams returned with comments from students about the advisability of the 
questions.  Complaints were pointed and very critical, suggesting that the instrument has limited 
acceptance by many students. 
 
For these reasons, the pre-post test was rewritten for Fall, 2007 in an attempt to obtain a more 
definitive measurement of student improvement. Both item analysis and construct validity will be 
considered with Fall 2007 results. 
 
Textbook:  Comments were made by several instructors about the selected textbook for the course.  
Several students suggested it had little application to the course.  Many of the instructors suggested it 
had limited value to them as instructors.  Based upon this attitude, a decision was made to change 
texts.  Since cost, applicability, and teacher satisfaction were all in disagreement, a decision was 
made to write a new text for the course.  Three professors, (Chase, Shamo, and Wignall) have signed 
a contract to publish a new text for the course beginning Fall, 2008. With the introduction of a new 
text, it is anticipated that Fall, 2008 will entail a new course description, a revision of course 
objectives, and a new emphasis for the course.   
 
Instruction:  Teacher evaluations and student comments are generally in agreement that instruction 
has been satisfactory for the course.  The course has constantly generated enrollments in other 
courses, and developed many majors from its creation of interest in the discipline. Generally, 
Communication 1010 has been well accepted by both students and faculty.   
With the above changes planned for Com 1010, further evaluation and consideration of changes will 
be reviewed carefully next year.  The revised course will solidify its impact upon creating a platform 
for the major in coming years. 
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HUMAN COMMUNICATION EMPHASIS 
 

COMM 1020:  Public Speaking Assessment 
Prepared by Adi Thelen, PhD 

October 25, 2007 
 
 

 
Over the past academic year, the Communication department has gone through a major revision 
of its core area of study.  The focus in the past was on New Media, but part of the requirements 
for graduation included traditional communication courses such as Public Speaking, 
Interpersonal Communication, Argumentation and Critical Thinking, and Writing for Mass 
Audiences.  It appears that traditional assessment tools in the form of pre/post tests were used in 
a majority of these courses, but not for COMM 1020 Public Speaking.  One reason for this could 
be that given the performative nature of the course, a qualified instructor could see the growth in 
students as they progressed from one speech to the next.  However, while this is one method of 
evaluation, it cannot be validated statistically and is subject to interpretation as to what qualifies 
progress in a student speaker.  In addition, it appears that even these observations were not 
recorded, thus there is a lack of previous data indicating how student development was, if at all, 
measured. 
 
Currently, the revised Communication major consists of a Digital Film Emphasis, a Mass 
Communication Emphasis and Human Communication Emphasis.  COMM 1020 Public 
Speaking is only a required core course for the Human Communication Emphasis and satisfies 
the Fine Arts general education requirement for graduation with either a Associates in Arts or 
Sciences degree.  Due to the new focus in the Communication major, a pre/post test was 
developed specifically for COMM 1020 Public Speaking.  All faculty who teach this course, 
both full time and adjunct, will be required to administer the test at the start and end of each 
semester.  The answers will be recorded on a scantron sheet and data will be compiled and 
analyzed each semester.  This evaluation tool consists of thirty five multiple choice questions 
and seeks to evaluate the following criteria: 

·  Basic knowledge of the characteristics of Public speaking 
·  Listening skills 
·  Audience analysis 
·  Topic selection 
·  Support materials for speeches 
·  Introduction, body and conclusion criteria for speeches 
·  Outlining skills 
·  The four types of speeches (memorized, impromptu, manuscript, and extemporaneous) 
·  Delivery style 
·  Use of visual aids 
·  The general goals of speaking:  informative, persuasive, entertaining 

 
The core purpose of these assessment questions is to focus on the needed background 
information which will prepare students for the performance aspect of the class:  the actual 
speeches.  At a minimum, students will be required to conduct an informative speech, a 
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persuasive speech and one of the following:  impromptu speech; speech to entertain, or a 
ceremonial speech.  All speeches should use the aforementioned criteria so that the topic is 
appropriate to the purpose and audience, support materials are used as are visual aids, students 
have a strong introduction, body and conclusion, speeches should be delivered and not read,  and 
all formal speeches are required to have an outline with at least one outside research source.   
 
Included here is the actual pre/post test assessment tool.  As data is collected, it will be complied 
by semester and section number.  This is the beginning of an ongoing assessment strategy. The 
framework for assessing the content of student learning has been constructed, and data will 
continue to be collected and analyzed over time to measure what students know when they enter 
the class and what they have learned as they finish the course. 
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COMM 1020 Public Speaking Pre Test/ Post test 
 
 
 
Name: __________________________ Date: ____________ _ 
  
 
 
      1. Factors that distinguish public speaking f rom other forms of  
      communication include 
            A.opportunities for feedback. 
            B.level of preparation. 
            C.degree of formality. 
            D.all of the above.* 
 
      2. The fear of public speaking 
            A.is rare. 
            B.is widespread. * 
            C.is an inherited trait. 
            D.cannot be overcome. 
 

3. Public speaking relies on the same basic princip les as which type of 
communication? 

            A.interviewing 
            B.small group communication 
            C.mass communication 
            D.conversation * 
 

4. The conscious act of recognizing, understanding,  and accurately 
interpreting messages communicated by others is cal led 

            A.hearing. 
            B.listening.* 
            C.circular response. 
            D.the message-perception gap. 
 
      5. Active listening is 
            A.a vague, abstract multistep process. 
            B.a focused, purposeful multistep proce ss.* 
            C.a time-consuming one-step process. 
            D.an active and engaging one-step syste m. 
 

6. Daydreaming, fatigue, illness, and strong emotio ns are examples of 
            A.scriptwriting. 
            B.internal distractions. * 
            C.external distractions. 
            D.defensive listening. 
 

7. Each of the following is a successful strategy f or gaining public 
speaking confidence except 

            A.modifying thoughts and attitudes. 
            B.personalizing the speech evaluation. * 
            C.seeking pleasure in the occasion. 
            D.practicing the speech. 
 

8. Which of the following techniques can help creat e a sense of 
audience identification with the speaker? 

            A.sharing a relevant, personal story 
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            B.emphasizing a shared role 
            C.dressing like the audience 
            D.all of the above * 
 
      9. Tools that a speaker can use to analyze an  audience include 
            A.interviews. 
            B.surveys. 
            C.published sources. 
            D.all of the above.* 
 
      10. Speech topics may be 
            A.assigned. 
            B.self-selected. 
            C.either A or B. * 
            D.neither A nor B. 
 
      11. When choosing a topic, the speaker should  not consider 
            A.its appropriateness. 
            B.whether the topic will make the audie nce laugh. * 

C.whether the speaker can speak on the topic with e nthusiasm. 
D.whether the speaker can offer a fresh perspective  on the topic. 

 
      12. When narrowing a topic, the speaker shoul d consider the 
            A.time limit for speaking. 
            B.speech purpose. 
            C.amount of time available for research . 
            D.all of the above.* 
 
      13. When used as supporting material in a spe ech, examples can 
            A.illustrate. 
            B.describe. 
            C.clarify. 
            D.do all of the above. * 
 
      14. A regularly published magazine or journal  is called a(n) 
            A.annual. 
            B.yearbook. 
            C.periodical.  * 
            D.guide. 
 

15. When making an inventory of research needs, spe akers should assess 
            A.their own personal knowledge of the t opic. 
            B.the thesis statement's requirements. 
            C.support material for the speech. 
            D.all of the above. * 
 
      16. One benefit of using the Web is that 
            A.all relevant information is available  on it. 
            B.offerings are selected by trained pro fessionals. 
            C.sources have a potential for currency . * 
            D.all of the above. 
 
      17. The speech conclusion brings closure to t he speech by 
            A.restating the purpose. 
            B.reiterating why the purpose is releva nt to the audience. 
            C.leaving audience members with somethi ng to think about. 
            D.doing all of the above. * 
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      18. The body of a speech consists of 
            A.thesis statements and introductions. 
            B.main points, supporting points, and t ransitions. * 
            C.specific purpose statements and inter nal summaries. 
            D.all of the above. 
 
      19. The speaking outline should 
            A.be written on small notecards. 
            B.be written in large print. 
            C.include transitions. 
            D.all of the above.* 
 
      20. The final step in creating a working outl ine is to 
            A.label each speech part. 
            B.assign the speech a title. * 
            C.prepare a list of sources. 
            D.label and write out transitions. 
 

21. The first challenge faced by the speaker in the  introduction of the 
speech is to win the audience's 

            A.attention. * 
            B.approval. 
            C.admiration. 
            D.acceptance. 
 

22. A good introduction demonstrates why the audien ce should care above 
all about a speaker's 

            A.opinions. 
            B.topic. * 
            C.purpose. 
            D.supporting material. 
 
      23. Conclusions provide 

A.the speaker the opportunity to drive home the spe ech purpose. 
      B.the speaker a final chance to make an impre ssion that 

accomplishes the speech goals. 
C.the audience with a sense of logical and emotiona l closure. 

            D.all of the above. * 
 
      24. The word impromptu means 
            A.improvised and unpracticed. * 
            B.provocative and spontaneous. 
            C.lively and personal. 
            D.none of the above. 
 
      25. Effective speech delivery should be all o f the following: 
            A.natural, monotone, confident, and com fortable. 
            B.natural, self-deprecating, direct, an d abstract. 
            C.natural, enthusiastic, confident, and  direct. * 
            D.natural, confident, extremely formal,  and animated. 
 
      26. One key to achieving effective vocal vari ety is 
            A.enthusiasm. * 
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            B.visual aids. 
            C.pronunciation. 
            D.monotony. 
 
      
 

 27. Nonverbal communication 
            A.diminishes the meaning of verbal mess ages. 
            B.complicates feedback. 

C.helps establish speaker credibility and a relatio nship with the 
audience. * 

            D.increases the ultimate pitch of a spe ech. 
 
      28. Presentation aids 
            A.tend to distract audiences. 
            B.concisely convey information. * 
            C.make the speaker seem amateurish. 
            D.do all of the above. 
 

29. When using audio or video as a presentation aid , the speaker should 
be sure to 

            A.check to see if the material is copyr ighted. 
            B.cue the tape before the presentation.  

C.tell the audience what they will hear or see befo rehand and 
discuss its significance afterward. 

            D.do all of the above. * 
 
      30. An informative speaker might introduce li steners to 
            A.ideas or events. 
            B.people or processes. 
            C.places. 
            D.all of the above. * 
 

31. Defining, describing, demonstrating, and explai ning are all related 
to 

            A.persuasive speaking. 
            B.entertaining speaking. 
            C.informative speaking.   * 
            D.demonstrative speaking. 
 
      32. According to Aristotle, rhetorical proof consists of 
            A.logos, ethos, and pathos.  * 
            B.logos, mythos, and ethos. 
            C.logos, pathos, and mythos. 
            D.logos, ethos, and credos. 
 
      33. A persuasive speech 
            A.attempts to influence audience choice s. 

B.presents listeners with a limited number of alter natives to 
consider. 

            C.seeks a response from the audience. 
            D.does all of the above.   * 
 
      34. In persuasive speaking, arguments are cre ated to 
            A.change people's opinions. 
            B.influence behavior. 
            C.justify the speaker's beliefs or acti ons. 
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            D.do all of the above.   * 
 

35. College students may be asked to deliver oral p resentations in the 
form of 

            A.panel discussions. 
            B.team presentations and debates. 
            C.poster sessions. 
            D.all of the above.   * 
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COMM 1270 – Argumentation 
Fall, 2006 

Course Assessment 
By Dennis Wignall 

 
Comm 1270 – Argumentation:  Pre-Post Test Results; Fall 2006.  Errors are noted per question 
in column 1 (pre-test) and column 2 (post-test); 31 questions. 
 
Quest. # Pre Post  Quest. # Pre Post  Quest. # Pre Post  Quest. # Pre Post 

1 7 9  9 13 11  17 8 4  25 18 10 
2 13 2  10 16 7  18 15 8  26 14 4 
3 10 0  11 9 6  19 15 12  27 10 8 
4 16 4  12 20 13  20 8 1  28 17 11 
5 12 11  13 9 2  21 17 10  29 15 8 
6 16 2  14 12 4  22 9 2  30 17 7 
7 15 5  15 15 3  23 4 0  31 15 9 
8 12 13  16 17 8  24 10 4     

 
Item 8 contains an error on the master key; items 5, 9, 12, 19, 21, 25 & 28 call for improvements 
in course materials that pertain specifically to each of these content items.  Power points and 
lecture notes have been adjusted to meet those improvement needs. 

 
 

COMM 1270 – Argumentation 
Spring, 2007 

Course Assessment 
By Dennis Wignall 

 
Comm 1270 – Argumentation:  Pre-Post Test Results; Spring 2007.  errors are listed per question 
in column 1 (pre-test) and column 2 (post-test); 31 questions. 
 
Quest. # Pre Post  Quest. # Pre Post  Quest. # Pre Post  Quest. # Pre Post 

1 7 7  9 13 8  17 9 0  25 19 17 
2 16 5  10 15 8  18 14 9  26 16 15 
3 8 3  11 12 9  19 17 12  27 7 6 
4 14 9  12 17 16  20 4 3  28 14 14 
5 16 13  13 7 3  21 17 12  29 14 10 
6 15 1  14 8 4  22 12 2  30 18 15 
7 13 6  15 15 12  23 6 2  31 14 14 
8 8 9  16 12 7  24 9 13     

 
 
These results indicate clear problems in pre/post conditions.  Upon examining both exams, 
lecture materials and associated notes, the following actions were taken: 
 

·  For items 4, 5, 12, 15 the questions were found to be confusing and were corrected. 
·  For items 11, 14, 25 the poser points used during lecture were misleading and were 

corrected. 
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·  For items 18, 19, 21, 24, 26 lecture notes were from an earlier version of the textbook and 
these items have been updated. 

·  For items 28-31 the master key was incorrectly scored and that has been corrected. 
 
 
(Note:  COMM 1270 – Argumentation is also required in the Mass Communication and Digital 
Film emphases.) 
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Evaluation 
Com 2110: Interpersonal Communication 

By Wayne Shamo, PhD 
 

Communication 2110: Interpersonal Communication is the flagship course for the 
communication department.  Communication 1010, Basic Communication is the course designed 
for the General Education Department, but for all practical purposes, the Interpersonal Course is 
the introductory course for students majoring in Communication. This course has served two 
major functions for the department:   
 1.  A prerequisite for most of the upper division or advanced communication courses. 

2.  A substitute for the Basic 1010 course required for the general education associate 
degree. 

 
Students choose the 2110 course when they are avoiding the “public speaking” aspect of the 
basic course.  The basic requirements for Com 2110 requires dyadic or small group interaction, 
thus removing the anxiety threat produced in Com 1010. 
 
Observations and evaluation suggest that students consider the 2110 course an excellent one.  Its 
approval ratings and evaluations are always high.  Students not only enjoy the course but also 
feel its contribution to their education in such elements as bonding relationships, listening 
behavior, and conflict resolution have been very positive.  Students perceive the concepts taught 
are life influencing, helping with real life application as well as advancing student knowledge. 
 
The reputation of the course is excellent, with most sections filling to capacity before registration 
ends.  It has also been observed that the large portion of students changing majors to Commu-
nication after fall semester is a direct result of the positive experience produced by Com 2110. 
 
A pre test and post test was administered Spring and Fall semester.  Results show that all 
sections received significant gain scores on the second exam.  The average student reports a gain 
score of a little over 10%.  Some sections report gain scores in excess of 25 percent.   
 
It should be noted that average gain scores of all sections this past year was very similar to the 
previous year when examining the pre-post score evaluations.  See  Table I: 
 

Teaching Concept 2006 Average Gain Score 
176 Students 

2007 Average Gain Score 
354 Students 

1.  What Communication is 9% 9% 
2.  Verbal and Non Verbal 12% 12% 
3.  Perception 18% 21% 
4.  Listening 7% 10% 
5.  Trust 15% 16% 
6.  Self Disclosure 18% 18% 
7.  Assertiveness 10% 13% 
8.  Power 23% 21% 
9.  Climates 6% 7% 
10.  Conflict 15% 16% 
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As can be seen in the data, very little change occurred from one year to another.  Even the rank 
order was basically the same.  Teaching the course objectives could be re-emphasized, although 
some improvement was observed in the categories of perception, listening, and assertiveness. 
 
It should also be noted, however, that the data are a bit tentative when considering that 
conclusions are being made upon average percentages of gain scores based upon only three 
questions per category.   
 
An example can be made in the first general objective: What is communication?  It should be 
noted that question nine received the most incorrect answers in both the pre test and post test.  In 
fact, there were several sections where one question never received a correct answer either on the 
pre test or post test.  This suggests that the question is vague, or unrelated to what is being 
taught.  On another question, one of the three questions making up the gain score, the question 
was answered correctly by most of the pre test as well as the post test scores.  This puts a limit on 
potential gain in learning. The bottom line is that inferences are being made based upon the test 
instrument and its validity.  Until test modification and retesting is completed, inferring success 
or failure in achieving teaching success in learning the course objectives with the pre and post 
test becomes questionable. 
 
Positives observed in Communication 2110. 

1.  Pre and post test scores, even with an insensitive instrument, reported an average gain 
score of 4.14 for the year 2007 as opposed to an average gain score of 1.01 the year 
before. 

 1.  Students generally report a positive experience taking Com 2110. 
 2.  Many communication majors result from Com 2110. 
 3.  It is widely accepted as an excellent general education course. 
 
Negatives observed in Communication 2110. 

1.  The same text has been used for several years.  Some teachers observe that a different 
text may well be considered in the future. 
2.  Teachers instructing in Communication 2110 have a wide diversity of background and 
experience.  As a result, even though pre and post test scores report significant gains, 
there is a suspected diversity of concepts being taught, a variety of teaching methods 
being used, and variation in standards of grading. 
3.  Some attempt has been made over the past two or three years to standardize the 
course.  This has resulted in the apparent satisfaction of the course by both teachers and 
students.  However, additional attention should be given to the teaching of 
communication climates, listening behavior, and the course objective of assertiveness. 

 
Suggested changes: 

1.  A supervisor for coordinating the teaching of the course.  This would include such 
items as: 

   A.  Reviewing course materials used by each faculty member. The attempt would 
be made to standardize the assignments more, and create more uniform product 
graduating from the course. 
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  B.  Review the pre-post test. 
  C.  Obtain feedback from students enrolled in the course. 
 2.  A review of textbook used. 
 
(Note:  COMM 2110 –Interpersonal Communication is also required in the Mass 
Communication and Digital Film emphases.) 
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Evaluation—2006 
 

Communication 3050 
Small Group Communication 

 
Description: 
      Com 3050 is an upper division level course designed to introduce both theory and practice in 
small group communicative interaction.  This is the first semester the course has been taught, so both 
pre and post evaluations were considered, with an attempt to improve the course for spring semester. 
 
Criteria: 
 Pre and post test information evaluation.  A pre test consisting of 15 multiple choice 
questions was given to students on the second day of class.  The objective was to determine if student 
understanding of small group process improved with course instruction. 
 
 A service learning project was assigned as evaluation of determining skill ability of students 
in working as a group.  They were assigned the task of finding a need, planning a solution, and 
fulfilling the need of someone requiring service. 
 
Results: 
 There was a significant increase between pre and post test scores of the objective test 
administered.  Results showed that an increase of almost 9% was reported in test results.  By 
considering just students completing both pre and post tests, the increase in test scores jumped to 
20%. 
 
 Three groups initiated service projects, including all students successfully passing the course. 
 
 Group one wrote a “Memory Book” of antidotes and memories of one of their classmates 
who lost his life in a swimming accident during Thanksgiving vacation.  Family members indicated 
this was a moving tribute to their friend. 
 
 Group two, consisting of 8 members, put in almost 100 work hours going to a local nursing 
home and helping decorate the facility for Christmas.  They worked directly with patrons decorating 
trees, etc.  The director reported it was a successful project. 
 
 A third group of 6 members of the football team, purchased several presents at their own 
expense (bicycle, doll, books, and clothes) and provided them to a needy family for Christmas. 
 
Conclusions:   
 Adjustments in classroom instruction (improving power points, lecture notes, etc.) will be 
initiated and pre-post tests will again be given next Semester to attempt increase in technical 
knowledge. 
  
 A service learning project will again be assigned as a final project for the course. 
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Comm 3100 Analysis, Fall 2006 

Enrollment: 2 sections==21 students per section. 
Assessment: Pre and post test.  
 Evaluation of class performance  
 Individual written communication from each student 
 Evaluation of ten oral assignments for each student.  
 
Conclusions:  

1. Pre and post multiple choice test.  
A. This was the first administration of this test. As a result, it indicated the necessity for 

revision. Conclusions from the test are:  
1. The post test indicated 3.5% increase in test scores. This is not a significant 

improvement.  
2. Questions 1,4, 13, 14, 15. All reported larger pre scores than post scores. This 

indicates either a poorly worded question, or misunderstanding of the principle being 
tested.  

B. During the course, emphasis was placed upon performance rather than information 
acquisition, and little effort on the part of the students to learn, specifically, textbook 
material, was lacking.  

2. Performance: All students were significantly involved with applying communication 
practices, and by far more attention was given to acquisition of skills than learning the 
academic explanation of the process.  

 
3. Textbook: Most of the pre-test questions were drawn from the textbook. Almost to a person, 

students indicated they did not care for the text, and used it very little. The textbook was not 
followed for classroom instruction, and little emphasis was placed on its usage.  

 
A. This suggests that either the textbook be changed for the next classes, or that more 

instructor emphasis of the text be used.  
B. Instruction should increase emphasis upon understanding the communication concepts 

and bring its acceptance up to the level of performance exhibited by students.  

Student evaluation;  
A very abstract assignment was given to each student at the conclusion of the course. They 
were requested to submit a one-page paper giving a list of suggestions to the instructor on how 
to improve the course and make it more valuable to them as potential teachers. The following 
significant responses were recorded from the 42 students:  

 
1. 22 students indicated that this course significantly improved their ability to advance their 

career, especially in all levels of communication.  
2. 18 students indicated they gained the most from this class by personal instructor interaction 

with the teacher. Only one specific suggestion was given to the instructor: Be more specific 
on exactly how assignments were to be graded. But even that student indicated a high 
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satisfaction with the course.  
3. 30 students expressed the idea that they loved the class and many expressed the feeling that 

this was their best course of all taken this semester.  
4. The only specific request for change was the textbook, indicating it was of little or no help 

during the course. The most common statement made on the report: "Do not change 
anything!"  

Based upon the review of the course, the following changes are to be initiated the next time the 
course is taught.  

1. A careful consideration of a new text, or possibly developing a reading list of articles and 
library items to be substituted for text material.  

2. A bit more structure in facilitating the "small group" interaction utilized for classroom 
performance to make the operation run more smoothly.  

3. More intensive critique of oral performance.  
4. The request by some students requested an assignment and help on the communication 

problem of handling irate or hostile parents will be included.  
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COMM 3850 – Organizational Communication 
Fall, 2006 

Course Assessment 
By Dennis Wignall 

 
Comm 3850 – Organizational Communication:  Pre-Post Test Results; Fall 2006.  Errors are 
noted per question in column 1 (pre-test) and column 2 (post-test); 32 questions. 
 
Quest. # Pre Post  Quest. # Pre Post  Quest. # Pre Post  Quest. # Pre Post 

1 7 1  9 8 1  17 4 1  25 5 3 
2 8 2  10 6 0  18 5 1  26 9 4 
3 2 0  11 5 0  19 8 2  27 5 3 
4 4 1  12 4 1  20 4 4  28 8 4 
5 4 7  13 6 0  21 4 0  29 6 4 
6 3 2  14 8 3  22 4 1  30 8 4 
7 9 1  15 4 0  23 8 4  31 2 2 
8 4 0  16 3 0  24 5 0  31 0 1 

 
Item #5 was reviewed and the question as stated in the exam was confusing to students.  It has 
been corrected for future pre-post tests as well as the final exam. 
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COMM 4010 – Persuasion 
Fall, 2006 

Course Assessment 
By Dennis Wignall 

 
Comm 4010 – Persuasion:  Pre-Post Test Results; Fall 2006.  Errors are noted per question in 
column 1 (pre-test) and column 2 (post-test); 27 questions. 
 
Quest. # Pre Post  Quest. # Pre Post  Quest. # Pre Post  Quest. # Pre Post 

1 6 0  9 6 1  17 6 11  25 10  
2 3 2  10 3 4  18 6 0  26 7  
3 6 1  11 4 0  19 4 9  27 4  
4 6 5  12 8 1  20 7 11     
5 2 10  13 5 2  21 5 5     
6 8 3  14 8 12  22 2 2     
7 9 1  15 5 9  23 6      
8 4 1  16 6 6  24 2      

 
 
Items 23 – 27 for the post-test are missing data.  Items 5, 14, 15, 17, 19, 20 indicate a declining 
rate of success.  (These questions were embedded into the Final Exam for the class.)  Review of 
the exam and master key indicates these questions were transposed with others not on the post-
test itself. 
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COMM 4350 – Communication Theory 
Fall, 2006 

Course Assessment 
By Dennis Wignall 

 
Comm 4350 – communication Theory:  Pre-Post Test Results; Fall 2006.  Errors are noted per 
question in column 1 (pre-test) and column 2 (post-test); 45 questions. 
 
Quest. # Pre Post  Quest. # Pre Post  Quest. # Pre Post  Quest. # Pre Post 

1 5 3  13 9 1  25 5 10  37   
2 3 4  14 8 1  26 9   38   
3 4 2  15 8 7  27 7   39   
4 6 2  16 9 12  28 8   40   
5 7 2  17 11 0  29 5   41   
6 9 0  18 10 8  30 8   42   
7 5 1  19 4 9  31 6   43   
8 9 3  20 2 1  32 7   44   
9 10 3  21 4   33 7   45   
10 6 1  22 6 2  34 7      
11 8 1  23 8 3  35 4      
12 8 0  24 6 0  36 10      

 
 
Post-test data for the remaining questions has been corrupted and thus discarded.  Items 15, 16 & 
25 in the post-test were reviewed and the post-test master key was found to be in error.  
Corrected data indicates the numbers would be 15-2, 16-3, 25-2. 
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MASS COMMUNICATION EMPHASIS 
 
 
Comm 1130: Writing for Mass Media Spring 2007 sec. 1 
Pre/Post Test Summary Report 
 
Student Results: 
Student Name Pretest Score (25) Posttest Score (25) Difference 
B. B. 14 17 improved 
B. C. 17 25 improved 
B. G. 13   
C. H. 10   
M. J. 17 23 improved 
L. L. 16 20 improved 
K. M.  17  
L. M. 10 11 improved 
G. M. 11 19 improved 
G. M. 18   
B. M. 14 19 improved 
R. N. 17   
A. P. 12 21 improved 
M. R. 15 18 improved 
A. R.  22  
A. R. 16 18 improved 
L. R. 15 17 improved 
J. R. 15   
L. S. 14 21 improved 
D. S. 19 19 same score 
M. S. 14 22 improved 
J. T. 12 18 improved 
T. W. 14 20 improved 
J. W. 11 18 improved 
Average scores 14.3/25  

57% F 
19.2/25 
77% C+ 

94% of the 
students who took 
both tests 
improved.  Only 
one stayed the 
same.  No one did 
worse. 
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Course Objectives 
·  Build a knowledge base in all areas of mass media writing 

This objective was achieved because the areas of print, online, broadcast, public relations and 
advertising are covered in the class.  Questions on the test related to print, broadcast and public 
relations.  This semester I have placed a greater emphasis on online writing.   

·  Understand how to communicate to mass audiences in writing 
This objective was achieved based on the previous objective.  Not only are students learning 
about these areas, but they are also learning the differences in writing in each area.  Weekly 
writing assignments reinforce these differences and the test questions echoed them as well. 

·  Become more effective and efficient writers 
This objective was achieved because the test asks students to write a lead.  There was quite a 
difference in the pretest leads versus the posttest leads.  Students are learning about the 
appropriate length of a lead, AP Style, various writing rules, etc., and implementing this 
knowledge in weekly writing assignments.  In the class students are required to constantly be 
writing, which gives them good practice and helps them remember components of good writing. 

·  Gain a knowledge of written news style, including AP Style 
This objective was achieved because students are repeatedly quizzed on their knowledge of AP 
Style, both through weekly quizzes and in assignments, and five test questions were geared 
toward this. 

·  Brush up on basic grammar and spelling skills 
This objective was achieved because students are given a refresher course in basic grammar skills 
while using them through writing assignments.  Students are quizzed weekly on spelling as well. 
Eleven questions were geared toward this. 

·  Develop an understanding of what makes news 
While no test questions directly addressed this area, I believe students achieved this goal 
through in-class discussion about both textbook-prescribed elements of news and real-
world analysis of the news. There will be a test question to address this in the future. 

·  Understand media law and ethics 
This objective was achieved because students spent at least a week learning about law 
and ethics and likely discovered that law and ethics are always a part of the media though 
in-class discussions.  There was one basic question on the test that dealt with law. 

 
Why Successful 
I believe this class was successful in achieving all the learning objectives.  This test was given to 
students the last week of class.  They likely would have retained a lot of information, but I also 
believe that had this test been given after students had studied for the final, the results would 
have been even stronger.  More review would have reminded them of the concepts they vaguely 
remembered but got wrong. 
 
Overall Course Evaluation 
One thing I increased this semester was the amount of in-class review.  I gave several review 
assignments throughout the semester to help reinforce material.  I think it was very effective, and 
I will continue to do that.  The quizzes and assignments all reinforce lecture material, and I will 
continue both as currently in the syllabus.  Students have ample opportunity to practice media 
writing, which I believe is truly the only way to learn it.  I also gave students an extra credit 
opportunity to write articles for the Dixie Sun.   The students who participated all commented 
that it wasn’t as easy as they thought it would be and have more respect for the profession.  I also 
hope it inspired a dew of them to continue doing it. 
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Comm 1130: Writing for Mass Media Spring 2007 sec. 2 
Pre/Post Test Summary Report 
 
Student Results: 
Student Name Pretest Score (25) Posttest Score (25) Difference 
T. C.  18  
M.C.  14 improved 
D. F. 13 19 improved 
R. J. 15   
M. J. 16 19 improved 
B. M.  11  
B. M.  18 21 improved 
G. M.  14 19 improved 
T. N. 16 17 improved 
M. S.  13 17 improved 
B. S. 14 20 improved 
Average scores 14.9/25  

60% D- 
17.5/25 
70% C- 

100% of the 
students who took 
both tests 
improved.  No one 
did worse or the 
same. 

 
 
 
Course Objectives 

·  Build a knowledge base in all areas of mass media writing 
This objective was achieved because the areas of print, online, broadcast, public relations and 
advertising are covered in the class.  Questions on the test related to print, broadcast and public 
relations.  This semester I have placed a greater emphasis on online writing.   

·  Understand how to communicate to mass audiences in writing 
This objective was achieved based on the previous objective.  Not only are students learning 
about these areas, but they are also learning the differences in writing in each area.  Weekly 
writing assignments reinforce these differences and the test questions echoed them as well. 

·  Become more effective and efficient writers 
This objective was achieved because the test asks students to write a lead.  There was quite a 
difference in the pretest leads versus the posttest leads.  Students are learning about the 
appropriate length of a lead, AP Style, various writing rules, etc., and implementing this 
knowledge in weekly writing assignments.  In the class students are required to constantly be 
writing, which gives them good practice and helps them remember components of good writing. 

·  Gain a knowledge of written news style, including AP Style 
This objective was achieved because students are repeatedly quizzed on their knowledge of AP 
Style, both through weekly quizzes and in assignments, and five test questions were geared 
toward this. 
 
 

·  Brush up on basic grammar and spelling skills 
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This objective was achieved because students are given a refresher course in basic grammar skills 
while using them through writing assignments.  Students are quizzed weekly on spelling as well. 
Eleven questions were geared toward this. 

·  Develop an understanding of what makes news 
While no test questions directly addressed this area, I believe students achieved this goal 
through in-class discussion about both textbook-prescribed elements of news and real-
world analysis of the news. There will be a test question to address this in the future. 

·  Understand media law and ethics 
This objective was achieved because students spent at least a week learning about law 
and ethics and likely discovered that law and ethics are always a part of the media though 
in-class discussions.  There was one basic question on the test that dealt with law. 

 
Why Successful 
I believe this class was successful in achieving all the learning objectives.  This test was given to 
students the last week of class.  They likely would have retained a lot of information, but I also 
believe that had this test been given after students had studied for the final, the results would 
have been even stronger.  More review would have reminded them of the concepts they vaguely 
remembered but got wrong. 
 
Overall Course Evaluation 
One thing I increased this semester was the amount of in-class review.  I gave several review 
assignments throughout the semester to help reinforce material.  I think it was very effective, and 
I will continue to do that.  The quizzes and assignments all reinforce lecture material, and I will 
continue both as currently in the syllabus.  Students have ample opportunity to practice media 
writing, which I believe is truly the only way to learn it.  I also gave students an extra credit 
opportunity to write articles for the Dixie Sun.   The students who participated all commented 
that it wasn’t as easy as they thought it would be and have more respect for the profession.  I also 
hope it inspired a dew of them to continue doing it. 
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Comm 1210/2210: Newspaper Production  
Fall 2006 Pre/Post Test Summary Report  

Student Results:  

Student Name  Pretest Score  Posttest Score  Difference  
S. V. 4/5  3/5  worsened  
P. M. 4/5  5/5  improved  
A. B.  6/5    

    
C. M. 5+/5  5+/5  improved  
J. B.  3/5  5/5  improved  
B. B.  3/5  4/5  improved  
J. F.  3/5  5+/5  improved  
R. T. 4/5  5+/5  improved  

    
K. W.  0  22  improved  
A. A.  5  25  improved  
B. C.  25  20  worsened  
E. P.  8  21  improved  

Course Objectives  

·  An improved news writer and/or photographer and/or editor: This is really the only 
objective somewhat measured by the assessment, and I don't believe the assessment is even a 
good measure of whether students have improved. I think many of the writers clearly 
improved in their editing ability and style knowledge. I think some of the others have learned 
a lot. Even the students who worsened according to the assessment, I believe improved and 
came out with more knowledge that they came in with. This is just my personal assessment of 
their work. I have seen them every week of the semester and witnessed firsthand what kind of 
work they have turned in. On the other hand, a lot of their information gathering is done 
without me; I have no idea how their interviews and photo shoots go. All I see if the result.  

·  With a knowledge of news style, particularly AP Style: Only two of the three assessments 
may have measured this angle. Staff writers were required to examine news style in the 
assessment, and many of them did so successfully. Editors may have addressed it, but they 
were not required to. Photographers were not required to examine news style. They may have 
in their captions, but I don't think they were necessary paying attention to news style as they 
wrote them; they just quickly jotted ideas down.  

·  Able to meet and manage deadlines: This assessment did not measure their ability to meet 
deadlines. Each student was graded in part by deadline management, so a final grade and 
their weekly graded reports would more accurately depict deadline management.  

·  Refined in most aspects of newspaper production: This assessment did not reveal this 
information. Because the assessment only measured progress in one area of newspaper 
production, it is hard to say whether students learned about processes outside their realm of 
responsibility. They were around it, they heard about it, but were not measured in their 
knowledge.  
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·  With improved interviewing skills: This assessment did not measure interviewing skills. I 
can only guess that as the writers got feedback on their stories and came to me with questions 
they learned how to improve their interviews.  

Why Successful  

Despite the assessment's inability to help me determine the success of this course, I believe it was. I 
don't know if there is such a thing as an assessment that could measure this course's success. Through 
my experience of working with the students and putting out weekly issues, I could see firsthand 
whether we were successful. I believe just putting out weekly issues is a measure of success, that we 
had the manpower and ability to meet our deadlines and complete our jobs. Also, students would 
have to answer individually if they felt this course was successful in terms of helping them complete 
their personal objectives: Did they accomplish what they wanted to? Did they gain experience? Did 
they gain a better idea of what a newspaper career would entail? Did they build their portfolio? Plus, 
the students hated this assessment and protested taking it, and they may not have taken it seriously. 
Therefore, results could be completely skewed.  

Overall Course Evaluation  

The newspaper production class is most successful in simply producing a weekly newspaper. What 
makes this a difficult course to evaluate is that it's not so much a course as it is a lab or practical 
experience. I think while some of the objectives should be altered, I don't think there is a perfect 
assessment to measure whether all objectives were met. If someone wants proof of newspaper 
success, take a look at the papers produced this semester. While there's always room for 
improvement, we get it done, week after week. That, I think, is the purpose of this course, as well as 
giving students an opportunity to try it out.  
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Comm 1210 / 2210: Newspaper Production Spring 2007  
Pre/Post Test Summary Report  
 
Student Results:  
 
Student Name  Pretest Score  Posttest Score  Difference  
S. V.  5/5  5/5  same  
A. A.  4/5  5/5  improved  

    
C. M.  5/5  5+/5  improved  
J. B.  5/5  5/5  improved  
J. F.  5/5  5/5  improved  
R. T.  6/5  5/5  worsened  

    
A. A.  7  9  improved  
B. C.  7  7  same  
T. N.  3  4  improved  
G. M. I    

 
Course Objectives  
·  An improved news writer and/or photographer and/or editor:  This is really the only objective 

somewhat measured by the assessment, and I don't believe the assessment is even a good measure 
of whether students have improved. I think many of the writers clearly improved in their editing 
ability and style knowledge. I think some of the others have learned a lot. Even the students who 
worsened according to the assessment, I believe improved and came out with more knowledge 
that they came in with. This is just my personal assessment of their work. I have seen them every 
week of the semester and witnessed firsthand what kind of work they have turned in. On the other 
hand, a lot of their information gathering is done without me; I have no idea how their interviews 
and photo shoots go. All I see if the result.  

·  With a knowledge of news style, particularly AP Style: Only two of the three assessments may 
have measured this angle. Staff writers were required to examine news style in the assessment, 
and many of them did so successfully. Editors may have addressed it, but they were not required 
to. Photographers were not required to examine news style. They may have in their captions, but I 
don't think they were necessary paying attention to news style as they wrote them; they just 
quickly jotted ideas down.  

·  Able to meet and manage deadlines: This assessment did not measure their ability to meet 
deadlines. Each student was graded in part by deadline management, so a final grade and their 
weekly graded reports would more accurately depict deadline management.  

·  Refined in most aspects of newspaper production: this assessment did not reveal this 
information. Because the assessment only measured progress in one area of newspaper 
production, it is hard to say whether students learned about processes outside their realm of 
responsibility. They were around it, they heard about it, but were not measured in their 
knowledge.  

 
 
Why Successful  
Despite the assessment's inability to help me determine the success of this course, I believe it was. I don't 
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know if there is such a thing as an assessment that could measure this course's success. Through my 
experience of working with the students and putting out weekly issues, I could see firsthand whether we 
were successful. I believe just putting out weekly issues is a measure of success, that we had the 
manpower and ability to meet our deadlines and complete our jobs. Also, students would have to answer 
individually if they felt this course was successful in terms of helping them complete their personal 
objectives: Did they accomplish what they wanted to? Did they gain experience? Did they gain a better 
idea of what a newspaper career would entail? Did they build their portfolio? Plus, the students hated this 
assessment and protested taking it (for some of them it was the fourth time), and they may not have taken 
it seriously. Therefore, results could be completely skewed.  
 
Overall Course Evaluation  
The newspaper production class is most successful in simply producing a weekly newspaper. What makes 
this a difficult course to evaluate is that it's not so much a course as it is a lab or practical experience. I 
think while some of the objectives should be altered, I don't think there is a perfect assessment to measure 
whether all objectives were met. If someone wants proof of newspaper success, take a look at the papers 
produced this semester. While there's always room for improvement, we get it done, week after week. 
That, I think, is the purpose of this course, as well as giving students an opportunity to try it out.  
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Pre and Post Test Performance Comparisons  
for COMM 1610-01 and 1610-02, Fall 2006 

Eric Young, Instructor 
 

 
Data was drawn from a sixty question pre-test and post-test averages from an aggregate of three 
terms assessments throughout the semester.  
 
Summary 
Findings for 1610-01 based on 16 students who completed both pre and post instruments 
indicates an average 32% gain in points overall, while reaching an average of 65% proficiency in 
weighted objectives. 
 

Student A1 A2 A3 TOTAL %   PRE POST 
% 

Gain 
K. A.  �� � 64 100 779 78% C+ 43 76 33 
B. B.  �� � 66 0 770 77% C+ 47 43 -4 
T. C.  �� � 64 100 697 70% C-       
T. D.  �� � 84 100 941 94% A       
J. D.  �� � 0 0 164 16% F 52 21   
J. F. �� � 0 100 600 60% D-       
E. H. �� � 80 100 954 95% A 53 85 32 
P. H. �� � 0 100 606 61% D- 27 52 25 
J. H.  �� � 0 0 123 12% F 33 19   
J. H.  �� � 78 100 952 95% A 33 84 51 
S. I. 	� � 0 0 38 4% F 25 13   
������� �� � 68 100 604 60% D- 37 78 41 
������ �� � 72 100 942 94% A 43 81 38 
������ �� � 58 0 306 31% F       
������� �� � 78 100 922 92% A- 52 84 32 
������ �� � 88 100 956 96% A 65 89 24 
���	�� �� � 82 100 916 92% B+ 42 89 47 

��	��� �� � 68 100 760 76% C 48 80 32 
���	�� �� � 62 0 320 32% F       
���	�� �� � 64 100 851 85% B 47 75 28 
������ �� � 76 0 296 30% F 58 45   
������ �� � 0 0 184 18% F       
������ �� � 72 100 784 78% C 40 81 41 
K. W. 80 78 100 944 94% A 52 86 34 
K. W. 72 60 100 932 93% A- 58 77 19 

     65%    32 
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Findings for 1610-02 based on nine students who completed both instruments indicates an 
average 29% gain in points overall, while reaching an average of 69% in weighted objectives. 
 

COMM 1610-02 F06 100 100 100 1000      
Student A1 A2 A3 TOTAL %   PRE POST %Gain 

M. B. 80 90 100 970 97% A 52 90 38 
B. B. 78 68 100 856 86% B 50 82 32 
J. E. 50 60 0 510 51% F       

M. E. 64 78 100 722 72% C- 43 81 38 
V. F. 64 50 100 775 78% D+ 33 71 38 
T. H. 76 86 100 962 96% A       
W. L. 80 74 100 954 95% A 55 85 30 
B. M. 56 56 100 832 83% B       
K. M. 70 74 100 834 83% B       
J. M. 70 72 100 747 75% C- 61 81 20 
B. M. 0 64 0 169 17% F       
B. M. 66 0 0 196 20% F       
G. M. 66 0 100 766 77% C 50 55 5 
P. N. 66 74 100 720 72% C-       
J. P. 76 60 100 716 72% D+ 45 79 34 
J. S.  62 72 100 674 67% D+ 48 78 30 
B. S. 74 74 100 923 92% A-       
A. T.   0 0 180 18% F       
J. T. 68 60 0 308 31% F       

B. W. 80 72 100 952 95% A       
     69%    29 
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DIGITAL MOTION PICTURE PRODUCTION EMPHASIS  
  

Communication and New Media Baccalaureate Self-Study 
Eric Young, Assistant Professor 

November 11, 2007 
 
4.c.  Strengths of Student Achievement 
 
COMM 2660 Intro to Digital Film Production 
Pre and post-test results show an overall increase of 13% in competency of selecting the correct answer. Analysis of 
stems indicates trouble of understanding concepts relating to these objectives: 

1. Understand acquisition mechanisms in both film and digital video 
2. Discern between film, 30i and 24p 
3. Understand philosophies of light and sound acquisition 

 
COMM 3600 New Media Reporting 
New Media Reporting was conceptualized as a course for a degree that no longer exists. COMM 2140 serves the 
need to understand convergence in evolving communication competencies addressed by COMM 3600. It is my 
recommendation that this course be terminated or restructured to teach writing and editing structure in electronic 
news-gathering.  
 
COMM 3640 Digital Film Pre-Production 
A pretest is not administered for this class. It is offered under the assumption that these upper-division students are 
entering pre-production on a project that culminates in meeting a requirement for graduation, the production of a 
short film, commercial, documentary or music video, and that they’ve has sufficient introduction to the concept of 
pre-production taught in COMM 1610 (now 2660). 
 
This course takes a step-by-step analysis of pre-production from conceptualization to completion of treatment and 
production collateral. The text supports this process and offers a form data bank to assist in acquiring production 
collateral. The problem with my organization of the curriculum is that it prioritizes structure and protocol over story 
development and few students maintained enthusiasm for their projects by the time we got to flushing out story 
development. 
 
Most students (70%) realize solid story development, treatments and production collateral worthy of bringing their 
projects into production. Their artifacts are on file in my office for review. Others dotted i’s and crossed t’s but 
failed to develop a cogent, producible story while a small minority show great momentum at the beginning of the 
course that gets lost during the last third of the class.  
 
Students show strong aptitude in realizing the following objectives through evidence of their pre-production 
collateral: 
 

·  Understand the production process and its future, 
·  Conceptualize a production project, 
·  Write a comprehensive treatment including communication objectives, a real-world audience analysis, and 

production design which anticipates visual requirements, 
·  Develop a production budget, 
·  Produce a production schedule, 
·  Break down a script for production, 
·  Scout locations, procure clearances, and understand the Filmmaker’s Code of Conduct, 
·  Understand the importance and responsibility of safety training. 
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COMM 3660 Digital Film Production 
A pretest is not administered for this class. It is offered under the assumption that these upper-division students are 
entering production on a project that culminates in meeting a requirement for graduation, the production of a short 
film, commercial, documentary or music video, and that they’ve had sufficient introduction to the concept of 
production taught in COMM 1610 (now 2660). 
 
This course is comprised of a series of qualification rubrics to get students experience and understanding of tools 
used in production, primarily photographic, lighting, gripping and audio. Course content includes theory and 
application department by department. The lab component of the class provides students hands-on building of 
camera and sound packages, lighting set-ups, and grip engineering. A rubric is provided for each student (included 
in the syllabus) that identifies skill expectations and applications.  
 
The rubric method has been effective. Students use the information and apply their notes from lecture along with 
chapter summaries from the book to the use and care of actual production inventory. Assessment scores show some 
struggling with the course’s most difficult content, lighting. Rubric scores indicate a grasp of contents in building 
packages and executing specific demands such as three-point lighting with specific exposure f-stops determined, or 
audio phasing for dialogue.  
 
However, in working with several of these students in real-environments I’ve found them to struggle with advanced 
concepts like exposure, base-exposure lighting, and grip rigging. Perhaps it’s unrealistic to expect competency in 
these areas, which require more hours to master than are offered through the course and lab.  
 
Students meet the expectations of all the qualifications rubrics. Their competencies are assessed from production 
roles including 1st AC, Key Grip, Key Gaffer, Mixer and Boom Operator based on these objectives:  
 

·  Understand the production process and its future, 
·  Conceptualize and develop blocking for the camera,  
·  Construct scenes including dramatic emphasis, 
·  Previsualize coverage and design for production, 
·  Understand acquisition mechanisms in both film and digital video acquisition,  
·  Break down, maintain and build camera packages, 
·  Discern focal lengths, depth of field, prime versus zoom lenses, and filters and execute duties of the 1st and 

2nd AC, 
·  Identify film stocks and grasp transfer and color balancing technique, 
·  Compose for single-camera production, 
·  Execute and follow production protocols, 
·  Build audio set-ups and acquire multi-channel location audio, 
·  Create a multiple lighting set-ups and calculate exposure using a light meter, 

 
 
COMM 4020 Integrated Oral Presentations 
A pre-test is not administered for this class. It is offered under the assumption that these upper-division students are 
familiar with presentation concepts taught in COMM 1020 such has writing purpose statements, developing 
supportive propositions, organizing five-point outlines including an attention getting step, a set-up of thesis and 
propositions, transitions, a conclusion and integrated source citations.  
 
The first activity of the class (unweighed and not graded) is a presentation from the student addressing a topic of 
their choice that demonstrates their ability to format or organize a speech in the five-point outline method, and their 
level of delivery. Four of the thirteen students involved successfully executed the activity. The schedule was 
restructured to include a primer on speech basics in an attempt to bring everyone up to speed.  
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Students remained engaged as the semester progressed and grasped attention-getting concepts as well as outlining 
and delivering information in the five-point format. A context of gentle competition evolved from this cohort, 
healthy to the extent of students going beyond expectations in their integrated technology and in their delivery. 
Students worked well together in brining each other up to speed on various technical approaches such as embedding 
QuickTime formatted video into their presentations or using alternative non-linear software in lieu of Powerpoint. I 
really enjoyed seeing this evolve. These students were hungry to apply technology to their presentations.  
 
Students show strong aptitude in realizing the following objectives through evidence of their integrated 
presentations and research: 
 

·  Analyze your audience, hopefully whatever the context, 
·  Create Impact with visual still and motion information, 
·  Utilize presentation software beyond regurgitating a speech outline. 
·  Grab your audience’s attention. 
·  Construct an applicable thesis, plan and organize its construct, research existing and new ideas for its 

support. 
·  Identify and differentiate between cognitive and affective consequences of visual support for your 

presentations. 
·  Rehearse and deliver effective integrated presentations. 
·  Critique peer integrated presentations to the end of improving delivery, content, and 

visual support. 
·  Identify effective speech through frequent critique and revision, rehearsal and delivery to realize a 

polished performance. 
·  Ameliorate your delivery. 

 
 
 
COMM 4700 Advance Digital Motion Picture Production 
A pretest is not administered for this class. It is offered under the assumption that these upper-division students are 
entering advanced production on a project that culminates in meeting a requirement for graduation, the production of 
a short film, commercial, documentary or music video, and that they’ve had sufficient preparation taught in the 3000 
series courses.  
 
The intent of this course and accompanying lab is to put students in real-world roles in production as directors of 
their own work and in various other roles on peer productions. A secondary intent was to have students experience 
the struggles and challenges of working together and to realize the triumph of collaboration or the failure of ego.  
 
Both peer and self-evaluation tools (attached) were used to assess the second intent of this course.  
 
Most students respond well to the purpose of this course. Note that achievement is not necessarily linked to grades. 
Most students execute all their roles on every production well with satisfying results in some and much chagrin in 
others. What evolved from a standpoint of achievement are short films, documentaries and commercials. Students 
show strong aptitude in realizing the following objectives through evidence of their producing and directing: 
 

·  Direct actors, 
·  Call the shots as 1stAD, 
·  Manage a small production from scheduling to shooting, 
·  Supervise the execution of a screenplay, 
·  Create aesthetic fields of light, 
·  Compose for color and contrast, 
·  Understand and compose for the two-dimensional field, 
·  Create perspectives in the three-dimensional field, 
·  Create time, motion and continuity in the fourth-dimensional field, 
·  Produce sound environments in the fifth dimensional filed, 
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·  Combine the above aesthetics into sequences and scenes to create shot inventories for short film or 
commercial projects. 

 
 
4.d. Weaknesses of Student Achievement 
 
COMM 2660 Intro to Digital Film Production 
Students struggle with technical concepts covered in the curriculum including digital, analogue and film acquisition 
methods and lighting. Post-test and Assessment 2 exam data show around a third of the students scoring low in these 
areas. An understanding of these concepts increases the ability to evaluate these methods for production, critically 
assess their application in film and television and leads to practical application in advanced production courses. I’m 
not adapting well to teaching these technical concepts on comprehendible levels and need to self-reflect student 
understanding during class. 
 
To enhance these concepts in my teaching I’ve selected digital media artifacts that demonstrate differences between 
the acquisition devices and between frame rates in digital production versus film. Using an actual light fixture set-
up, I’ll demonstrate the inverse square law of light fall-off, showing students how the physical principle functions.  
 
 
COMM 3640 Digital Film Pre-Production 
Good outcomes of this course depend on collaboration of students and in the past I made the mistake of allowing 
each student to focus on their own project. There was no collaboration. 
 
Another weakness is students marginally grasp the importance of story or concept development in the fray of getting 
all their production collateral together.  
 
Students show weak aptitude in realizing the following objectives through evidence of their collaboration (or lack 
thereof) and story development: 
 

·  Consult and write in the screenwriting process, 
·  Previsualize coverage and design for production, 
·  Cast principle talent, extras, and/or conduct pre-interviews for documentary production, 

 
 
COMM 3660 Digital Film Production 
The nature of this course requires a lot of set-up time that I need to get to before class begins. The trade-off with 
this, though, is that in having students do set-up and take-down, they become more familiar with loading and 
unloading protocols with the grip trailers. Nonetheless, I need to be more diligent in getting into the teaching space 
earlier to get equipment set-up.  
 
Visual conceptualization of concepts has also been a weak area for me. I’ve since created a number of still images 
and have built a website that deals with teaching film where I can pull up visual examples of compositional theory. 
 
 
COMM 4020 Integrated Oral Presentations 
Simply, there just isn’t enough time. Midterm I work one-on-one with students in caches of five for a given class 
period of 50 minutes and even with the best management of time I still failed to give each student their due in 
addressing delivery issues more so than content or integrated technology.  
 
 
COMM 4700 Advance Digital Motion Picture Production 
Understanding the importance of collaboration and dependability are the weaknesses of this course’s design. One 
could argue that these characteristics are more expectations than they are skills developed as the result of designing 
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curriculum, in fact they’re not even supported by objectives, but without both the production process grinds to a halt. 
To whit, one new objective will be incorporated into the next offering: Collaborate and creative dimensions of 
production. This will be measured through peer assessment ad my own evaluations on set. 
 
 
 
4.e. Recommendations and Reflection on Student Achievement 
 
COMM 2660 Intro to Digital Film Production 
The curriculum for 2660 is dense. It’s an adaptation of the original production class offered at Dixie wherein I 
taught all aspects of the three domains of production and students actually produced material as part of its practicum. 
Now 2660 is an introductory survey course that still asks students to have some practical engagement in the three 
domains of production.  
 
I get ahead of myself. I know the big picture of what lies ahead for majors and often find myself having to pare 
down the depth at which I present concepts. Often it’s a chicken-or-the-egg conundrum; do students need to 
understand basic premises of exposure to understand the elements of light, or vice-versa? Do we schedule by 
location or by talent or by availability of gear?  
 
The worst I’ve done is confuse. The best I’ve done is provide an environment and an opportunity for discovery in 
digital film production. 
 
 
COMM 3640 Digital Film Pre-Production 
Story development and collaboration have to play a bigger driving role in this class. The next offering is going to 
focus on developing story, creating and conceptualizing art direction, casting, script development and overall 
production. It will include the input and critique of all students identified as a cohort for the remainder of the upper 
division course work. Hopefully this will create a more powerful impetus for students to crank their projects through 
the rubric of production management and documenting collateral materials in preparation for shooting.   
 
Additionally, two new classes have been added to ameliorate student aptitude in story development and 
collaboration, COMM 2600 Screenwriting, and COMM 2630 Storyboarding.  
 
I am a cinematographer and yet my frustrations run deeper in this class than any other because I’m constantly 
second-guessing the design approach, it’s a chicken-or-the-egg thing. Do I get into exposure before lenses? Frame 
before composition? Either way (and I’ve tried every way) leaves me trying to dovetail too much information into a 
process – and maybe that’s it, to get away from the process of production and look at it more as a composite. 
Regardless, this is what I love to teach and more so, love to see realized in my students. 
 
COMM 4020 Integrated Oral Presentations 
Integrated Oral Presentations was conceptualized as a capstone course for a degree that now no longer exists. It was 
to integrate three areas of applied communication competencies – oral presentations, visual technology, and digital 
film production – into developing presentational skills that one would find in high-end and competitive market 
environments such as trade shows and corporate conferences. The assessment of student trade show presentations at 
the end of the semester is indicative of reaching that end. 
 
COMM 4700 Advance Digital Motion Picture Production 
Two additional courses should at the very least be strongly suggested to take before taking this course - Small Group 
and Organizational Communication. The trick is making application of these courses in the context of working 
together in Advanced Production.   
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Instructional Staff  
 
 
The Communication Department faculty currently consists of 17 individuals, 8 of which are full 
time and 9 of which are adjunct. 
 
Summaries of full-time faculty academic and professional qualifications can be seen on the 
pages that follow this summary.  Adjuncts are recruited from local industry and are current in 
their professional field. 
 
Full Time Faculty:                                     Professional Memberships and Activities:               . 
 
 Randal S. Chase, Chair, Ph.D.       NCA, WSCA, ICA, Phi Kappa Phi, Kappa Tau Alpha 
 Rhiannon Bent, M.A.          NCA 
 Jon Pike, Ph.D.          NCA 
 Wayne Shamo, Ph.D.          NCA, SW Regional Council, Div. of Workforce Svcs. 
 Adi Thelen, Ph.D.          NCA, WSCA 
 Phil Tuckett, Ph.D.          NCA 
 Dennis Wignall, Ph.D.         NCA (Sec., Comm Div.), Lamba Pi Etta 
 Eric Young, (M.Ed.)          NCA 
 
Two of our full-time faculty do not possess a Ph.D., but are committed to a program under which 
they will achieve this degree of education. Both have been members of the department for 
several years, coming to DSC at the time it was a community college, and helping to devise and 
execute the new baccalaureate program. 
 
To keep current with the profession, our full-time faculty attend nationally recognized  
association conventions and training programs, of which they are members.  These include but 
are not limited to the National Communication Association (NCA), and the Western States 
Communication Association (WSCA), and the International Communication Association (ICA). 
The department as a whole is a member of NCA, and we have currently applied to host the 
WSCA annual convention in the year 2011. 
 
Adjunct Faculty:  Qualifications:                                                                                 . 
 
 Stan Everett  M.E., University of Utah, 1973 
 Jane Gray-Rhodes M.S., Telecommunications, 1999 
 Jodie Jones  B.S., Psychology, SUU, 2007 
    B.S., Comm., Interpersonal Emphasis, SUU, 2007 
 Dana Kelvington M.E., Southern Utah University, 2000; UAOA, NAAA, WSCA 
 Lisa Larson  B.S., P/R & Advertising, SUU, 2001 
 Jonathan Morrell M.A., Communication; Brigham Young University, 1986 
 Linda Ratcliff  M.A., Speech Comm., U of Nebraska at Lincoln, 1997 
 Amber Rich  B.S., Comm., P/R-Adv. & Journalism Emphasis, SUU, 1996 
 Brian Strasmann B.A. Journalism; California State University, Long Beach, 1983 
 Carol Williams Juris Doctor, Law, National University, 1994 
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Some of our adjunct faculty do not have a Masters degree, and we have embarked on a process 
by which they may work on and achieve their Masters from SUU. All our B.S. and B.A. faculty 
are quite experienced at teaching our classes, having done so since the days when we were a 
community college. They are excellent teachers, and their student ratings are consistently high. 
 
Many of our full-time and adjunct faculty are generalists—qualified to teach in more than one 
competency area.  The following summary shows which faculty are qualified to teach in which 
emphasis: 
 
Human Communication:  
 

Full Time: (6) Randal Chase, Jon Pike, Wayne Shamo, Adi Thelen, Dennis Wignall, 
Eric Young. 

Adjunct:    (7) Jodie Jones, Dana Kelvington, Lisa Larson, Jonathan Morrell, Amber 
Rich, Linda Ratcliff, Carol Williams. 

 
Mass Communication:   
 

Full Time: (5) Randal Chase, Rhiannon Bent, Jon Pike, Phil Tuckett, and Eric Young. 
Adjunct:    (2) Stan Everett, Jane Gray-Rhodes. 

 
Film Production:   
 

Full Time: (2) Phil Tuckett, and Eric Young. 
Adjunct:    (2) Varlo Davenport (Fine Arts Faculty), Brian Strasmann.



 209 

Communication Department Full-Time Faculty 
  
Rhiannon Bent  
 M.A., Speech Communication, Washington State University 
 Dixie State College of Utah – 2004 to present 
 Current Rank: Instructor 

Area of Specialty: Mass Communication/Print Journalism/Communication Apprehension
 Previous Positions:   
  Teaching Assistant, Comm Dept, Washington State University - 2002 to 2004 
  Editorial Intern, Salt Lake Magazine - 2003 
  Senior Staff Writer, University Journal, So. Utah University - 1999 to 2002 
 
Randal S. Chase 
 Ph.D., Communication, University of Utah, 1997 
 Dixie State College of Utah – January 2006 to present 
 Areas of Specialty:  New Media Technologies, Media History, Communication Theory 
           Generalist: Extensive Human and Mass Comm Teaching Experience 
 Current Rank: Professor 
 Previous Positions: 
  Professor (Tenured), Communication, SL Community College – 1993 to 2005 
  Teaching Assistant, Communication, University of Utah – 1986 to 1993 
  V.P. Human Resources, Ivy Logistics, Inc., St. George, Utah – 2005 to 2006 
  President, CEO, Chase Consulting – 1984 to Present 
  President, Chase Media Inc. (International Media Software Firm) – 1973 to 1984 
  Program Director, KSL-FM Radio, Salt Lake City, 1972 to 1973 
 
Jon Pike 
 Ph.D., Communication, North Dakota State University 

Dixie State College of Utah – Will join our faculty in January 2008 
Areas of Specialty:  Mass Communication 

 Current Rank: Assistant Professor 
 Previous Positions: 
  Graduate Teaching Assistant, North Dakota State University – 2004 to 2007 
  Adjunct Instructor, Southern Illinois University-Edwardsville – 2001 to 2003 
 
Wayne Shamo 
 Ph.D., Communication, Southern Illinois University 
 Dixie State College of Utah – 2000 to present 

Areas of Specialty:  Rhetoric/Public Speaking, Interpersonal Communication 
 Current Rank: Associate Professor 
 Previous Positions: 
  Associate Professor of Communication, Dixie State College – 2000 to present 
  Owner/Operator of Shamo Lumber, Hurricane, Utah – 1976 to present 
  Literacy Coordinator, Washington County Library – 1985 to present 
  Assistant Professor of Speech Communication, Purdue University – 1969 to 1976 
  Assistant Professor of Communication, Memphis State University – 1965 to 1969 
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Adi Thelen 
 Ph.D., Communication, University of South Florida, 2007 

Dixie State College of Utah – Since 2007 
Areas of Specialty:  Speech Communication, Health, Organizational/Interpersonal and  

  Rhetoric 
 Current Rank: Assistant Professor 
 Previous Positions: 
  Adjunct Professor, University of South Florida – 2001 to 2007   
  One year contract, Queens University, Charlotte, N.C., 2005 to 2007 
  Instructor, Central Piedmont Community College, Charlotte, N.C., 2004 to 2005 
  Tenure-track Professor, Hillsborough Community College, Tampa, FL –  
   2003 to 2004 
     
Phil Tuckett  
 Ph.D. (Honorary), Dixie State College of Utah, 2007 
 Dixie State College of Utah – 2007 to present 

Areas of Specialty:  Digital Film Production 
Current Rank: Assistant Professor 

 Previous Positions:   
  Vice President of Special Projects, NFL Films 1986 to 2007 
  Producer, Director, Writer for NFL Films, 1969 to 1986 
  Journalist and Professional Athlete, 1967 to 1969 
  
Dennis Wignall  
 Ph.D., Communication Studies, University of Denver 
 Dixie State College of Utah – 2004 to present 
 Areas of Specialty:  Rhetoric/Public Speaking, Interpersonal Communication 
 Current Rank: Associate Professor 
 Previous Positions: 
  Asst Prof of Communication, Saginaw Valley State University – 1999 to 2004 
  Honorarium Instructor, University of Colorado at Denver – 1969 to 1999 
  Adjunct Professor, Metro State College of Denver – 1988 to 1994, 1997, 1999 
  Adjunct Professor, Front Range Community College – 1993 to 1999 
 
Eric Young  
 M.Ed., Communication Education, Southern Utah University 
 Dixie State College of Utah – 1995 to present 
 Areas of Specialty:  Communication Education, Digital Film Motion Picture Production, 
    Mass Communication 
 Current Rank: Assistant Professor 
 Previous Positions:   
  Assistant Professor of Communication, Dixie State College – 1995 to present 
  Dir. of Photography, Church of Jesus Christ of Latter Day Saints, 1995 to 2001 
  Producer/Director, Horizon Video Productions – 1994 
  Producer/Director, WordPerfect Corporation – 1991 to 1994 
  Producer/Director, Western Electro-Chemical Company – 1988 to 1989 
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Physical Facilities, Equipment and Technology 
 

Current Office and Other Space Facilities  
 
The Communication Department at Dixie State College is currently located in the Whitehead Student 
Services Building on the 3rd floor. It shares the space with DTV, the local community education 
channel that operates from the campus of Dixie State College and services all of the surrounding 
cities and county, as well as the college, with community and educational programming.  
 
The faculty members each have their own offices, with another office set aside for adjunct faculty to 
share. The department secretary (part-time) is located in the office foyer. 
 
The occupied space has one classroom which accommodates approximately 25 students and a 
conference room that can also function as a classroom for smaller classes.  These are both currently 
being upgraded to smart classroom capability, with computers, projectors, and screens.   
 
There are four special facilities in the occupied space. The largest is a television studio and 
associated control room, from which DTV does their studio production, and in which our 
students can also learn how to do broadcast production.  The second is an open area which is 
occupied by the student managers and producers of the Student Media Center, and next to which 
is located the office of the SMC Director, Phil Tuckett.  The third is a video program library 
which stores videos and  DVDs that have been produced by DTV over the past 10 years. The last 
category of special space is the three edit bays, in which both DTV and our students do post-
production editing of their video and film projects. 
 
The currently occupied space is not adequate for our program.  It was provided to us as a temporary 
housing solution, with the understanding that we will move into the Jennings Building sometime in 
2009.  The lighting in the foyer and in many other parts of the space is woefully inadequate.  The 
remodel was never finished because the college ran out of money and stopped before finishing.  The 
heating and air conditioning systems create positive-pressure that causes air to literally howl as it 
escapes through outside doorways. The building itself is questionable as to its structural soundness, 
and in fact was condemned at one point in its recent history.  We have been happy to make use of the 
space and have enjoyed being all together in one place, having been previously scattered all over the 
campus.  But the space is not adequate to support our rapidly growing program and will become even 
less so as we add more and more students as majors. 
 
The office furniture in one half of the space is make-shift and/or borrowed from other areas (e.g., 
the conference room chairs have had to be used as desk chairs for the director and several 
faculty).  The other half of the space received attached modular furniture which is quite small 
and low budget.  Nevertheless, the Dean did provide us with some bookcases and we purchased 
out of current expense some additional filing cabinets.  We are making it work, but we’ve had to 
take much of our pedagogical materials home since there’s no place to put them here.  We’re 
hoping for a much better situation when we move to the Jennings Building. 
 
We currently share production facilities for television with CEC until the Jennings Building is 
made available.  Even then, we will continue to share facilities with CEC. 
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We have very limited and inadequate radio facilities in the Student Service Building.  When we 
go to full-scale 24/7 broadcast and production schedules we will need multiple radio studios to 
accommodate radio production and multiple format broadcasts.  We have made plans for such 
facilities in the Jennings Building. 
 
We currently have no film production sound stages, so virtually all film production is field 
production, which is only half of what students need to learn.  They also need studio production. 
We have made plans to turn one of the large rooms in the Jennings Building into a digital film 
teaching and soundstage area. Currently we have only two small closets to store our film and 
broadcast cameras and equipment, and after we purchase the equipment that we need for our 
program (listed in this report) we will need a much larger space. We have made plans for this 
larger secure storage area in the Jennings Building. 
 
Up to this point, we have shared the use of computer labs with other programs in both the Smith 
Computer Center and in Eccles 164, but with the implementation of our new degree emphases 
and tracks, we now have a greatly expanded need for access to computer labs and smart 
classrooms. We have planned on one additional lab in the Jennings Building, and propose that all 
of the classroom space there be converted into “smart classrooms” with projection capability. 
 
We have approximately 1/3 of our majors hoping to specialize in broadcast production and/or 
journalism, and another 1/3 who want to be film majors.  We need facilities that are adequate to 
teach and train these students for employment in the real world of media production and 
reporting. 
 

Needed Office and Other Space Facilities 
 
Our current faculty and staff space needs (office, support, excluding lab and classroom) are: 

8 faculty offices (includes one new professor) 
1 administrative foyer area 
3 offices for SMC management (Phil Tuckett, plus Sales Mgr and Program Dir) 
1 conference room to accommodate administrative meetings. 

 
Our current requirements for classroom and lab space given the current curricula are: 

2 television studios, one for broadcasting and one for training 
2 control rooms to accompany the above studios 
1 adjacent storage room for props, etc. for above 
2 sound-stages for film productions (includes one green-screen stage) 
1 adjacent storage room for props, etc. for above 
1 secure equipment storage area 
1 electronic workbench area 
1 climate-controlled tape/DVD library 
8 edit bays for post-production editing of broadcast and film productions by students 
4 radio control rooms for radio station 
1 radio production room for pre- and post-production of radio/audio productions 
1 fully-equipped high-tech computer lab for teaching production-related subjects 
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3 smart classrooms for use by both human comm and mass comm faculty 
1 large room to house the Student Media Center student managers (radio, television, and   
 online student managers, all working in a large open-space environment with  
 cubicles and their needed office equipment and workspace. 
1 large room to house the newspaper (Dixie Sun), and magazine writers and producers  
 and the necessary facilities for layout and production of these print media. 
 

Proximities, Adjacencies and Phasing of Departmental Space 
 
Faculty spaces should be next to labs, smart classrooms, and production facilities, which will be 
in constant use for instruction and for hands-on experiential training. 
 
All production facilities should be near to the Student Media Center, which will require close 
supervision and mentoring by faculty and daily use of production facilities by students in the 
center in order to do their work. 
 
We need to continue to be located in the same space as CEC Television, with which we can 
share many of these facilities.  Their needs will always be somewhat similar to ours, and our 
students need the experience of associating daily with their media professionals and working 
with them on CEC productions and broadcasts. 
 

Equipment and Technology  
 
By its very nature, Mass Communication is a technology-saturated business, and the technology 
required is quite expensive.  Were it not for our partnership with CEC, we simply could not offer a 
broadcasting or broadcast journalism program to our students.  Happily, they’ve been willing to let us 
use their equipment so far, but there are serious liability and damage issues that could quickly turn 
this arrangement into a disaster.  We need our own equipment, suitable for student learning and use, 
while continuing to share studio and remote facilities with CEC as appropriate. 
 
By its very nature, communication requires both intellectual understanding of concepts and 
hands-on application of those principles in real-world settings. For this reason, classrooms need 
to have smart room capabilities and have movable desks which can be arranged for maximal 
effectiveness in group discussions and/or lectures. 
 
Technology is at the heart of communication in all its forms.  We use computers, projectors, 
PowerPoint presentations, the Internet, and broadcast and cable television channels continuously 
to do our research, teach, and learn our subjects. All of this technology—whether human, 
organizational, public, mass, broadcast, print, or film—is digital technology.  Older analog 
systems are not relevant or usable. 
 
We have begun an initiative to have all of our faculty teaching at least one course using WebCT, 
with the ultimate goal of having it possible for a student to earn their degree totally online.  This 
will take some time to achieve, but we are already underway, with two new online courses slated 
to begin in Fall of 2007. We have a second goal in this area of having at least 25% of our 
enrollments in classes occurring in online classes. 
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The Jennings Building is the natural and essential place to locate our programs and facilities 
because of its proximity to student activities.  Many, if not most, of the content in our student 
media will be about student issue and activities, and those in Student Services will be wanting 
exposure in our media for what they are doing. 
 
Also, while it is true that we have fairly large and expensive space and technology needs, they 
are central to the academic and social mission of the college.  They will serve not only our 
programs, but also the entire college’s need for media production of administrative, student 
services, and academic endeavors. 
 
For our programs, it is essential that we be located on the ground floor—at least the studio 
facilities will need to be located there because of the need to bring large and heavy props  and 
other equipment into those studios on a regular basis. Also, both film and television production 
facilities (studios and sound stages) will need very high ceilings and unusually substantial 
amounts of power for lighting to support our production needs. If these are accomplished, the 
building will be ideal for our needs. 
 
The Jennings Building Plan:  In response to requests from Ned Carnahan’s office, we have 
prepared a suggested layout of the space at the Jennings Building, which is shown on the 
following page.  This would be adequate to support both our needs and those of CEC, since we 
would continue to share the more expensive parts of the facility—the television studios, control 
rooms, and edit bays.  This is only a preliminary suggestion, and CEC will certainly have their 
own input into how the building should be used.  But at least the diagram that follows gives 
some idea of how the building will meet the needs outline above. 
 
Needed Equipment for Mass Communication and Film Programs:  The pages that follow the 
Jennings Building layout contain a summary of the immediate equipment needs of the Mass 
Communication and Film programs. This is a beginning list, not one that reflects our total need but 
one that reflects what we need at present to support our currently class loads and production 
requirements.  The list does not take into account the associated office furniture (tables, chairs, etc.) 
that would also be need in the production areas of our space.  But it at least indicates the 
technological requirements at present. 
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The Jennings Building Plan 
 
 
 



 216 

Communication Department Equipment Needs 
 

Capital Equipment Needs List ���� Computers 

 
Qty  Item Description:                                                      Cost Each Total Cost Supplier and/or Model Specifics:                                                      
 

PC Computers for Comm Lab Package 

  10 Dell� Precision� 370 Desktop $2,988.00  $29,880.00 Intel� Pentium� 4 Processor 2.80GHz, 1MB/800 

   Microsoft� Windows� XP Professional, SP1 with Media and NTFS 
   1GB, 533MHz, DDR2 SDRAM Memory, ECC (4 DIMMS) 
   C1 All SATA drives, Non-RAID, 1 or 2 drive total configuration 

   160GB SATA, 7200 RPM HDrv w/8MB DataBurst Cache�,noRAID 

   Dell UltraSharp�2001FP Flat Panel (20.0 VIS), HghtAdjStand,DVI 
   128MB PCIe x16 nVidia Quadro FX1300,Dual DVI,VGA,DVI+VGA   
   48X CD-RW AND 16X DVD+RW/+R w/ Sonic RecordNow! Deluxe,    
   3.5 inch 1.44MB Floppy Drive 
   Dell OpenManage Client Instrumentation 
   Entry Level, USB, No Hot Keys 
   Dell USB 2-Button Mechanical Mouse with Scroll 
   Promo 3Yr Ltd Warranty 3Yr Same Day 4Hr On-Site Service 
                .     Gold Technical Support, WS, 3 Years 
  $29,880.00 PC Computers for Comm Lab Package Total 

 
PC Nonlinear Editing Computers for Edit Bays 

   4 Dell� Precision� 370 Desktop PC towers $2,988.00 $11,952.00  (See configuration details above) 
  $11,952.00 PC Nonlinear Editing Computers for Edit Bays Total  

 
Apple Macintosh Nonlinear Editing Computers for Edit Bays 

   4 Apple Macintosh G5 computers w/Cinema Screens $4,182.00 $16,728.00 � Dual 2GHz PowerPC G5 

   � 1GB DDR400 SDRAM (PC3200) - 2x512 

   � 160GB Serial ATA - 7200rpm 

   � ATI Radeon 9600 Pro 

   � Apple Cinema Display (20" flat panel) 

   � AirPort Extreme Card 

   � 56k V.92 internal modem 

   � SuperDrive (DVD-R/CD-RW) 
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   � Apple Keyboard & Apple Mouse - U.S. English 

             .     � Mac OS X - U.S. English 
  $16,728.00 Apple Macintosh Nonlinear Edit Computers f/Edit Bays Total   

 
 

Hard Drive Package for Computers               .     MCE.com  
  12 MCE 180GB High-Perform Desktop FireWire/USB 2 Hdrv $269.00 $3,228.00 ADDITIONAL Hard Drive Package for Computers Total 
 

  $61,788.00 Total Capital Equipment List ���� Computers 
 
 

Capital Equipment Needs List ���� Computer Software 

 
Qty  Item Description:                                                      Cost Each Total Cost Supplier and/or Model Specifics:                                                      
 

Adobe CS Suite Software for the Com Dept. 
 52      Adobe Premiere Suite for PC site licenses   
 52      Adobe Photoshop Suite for PC site licenses   
 45      Macromedia Studio MX (latest version) site licenses  
 25      Dreamweaver software site licenses     
 13 Production Suite Academic (from Apple) site licenses 
 
 
 

Capital Equipment Needs List ���� Broadcasting Program 

 
Qty  Item Description:                                                      Cost Each Total Cost Supplier and/or Model Specifics:                                                      
 
  Broadcast Video Camera Package   
  4 Sony DSR-PD170 3-CCD Mini-DVCAM Camcorder $3,374.95 $13,499.80 with Soft Carry Case and Rain Cover 
  4 3036 Tripod Legs (Black) Supports 26.00 lb (11.79 kg) $203.00 $812.00  Item #: BOG3036 Mfr Part #: 3036, Tristate Camera/Video/Comp    
  4 501 Pro Video Head (Quick Release) $120.00 $480.00 B&H Photo/Video/Audio   
  4 Tiffen 58mm UV Protector Glass Filter  $11.95     $47.80  MFR# 58UVP  B&H# TIUVP58, B&H Photo/Video/Audio 

  $14,839.60 Broadcast Video Camera Package Total 
 
 

Other Broadcast Video Equipment 
   4 JVC SR-VS30U Mini-DV/S-VHS VCR $849.95 $3,399.80 With MiniDVCAM Playback, B&H Photo/Video/Audio 

   4 JVC TM-A101GU 10" Color Production Monitor $374.95 $1,499.80 300 Lines, 4:3/16:9 Aspect Ratio Mfr Catalog # TMA101GU � B&H 
       Catalog # JVTMA101GU 

   2 Sennheiser ME 66K6 Super-Cardioid Short Shotgun Mic $379.95 $759.90 Condenser Mic Capsule with K6 (Battery/Phantom) Power B&H 
   2 K6 Windscreen for Sennheiser ME66 shotgun mic. $19.95 $39.90 Generic brand Performance Audio (local vendor) 



 218 

   2 G556 Gitzo Weekend Fishpole $84.00 $168.00 Mfr Catalog # G556 Price 
   2 Audio Technica AT8415 suspension for fish pole $64.00     $128.00    

  $5,995.40  Other Broadcast Video Equipment Total 
 
 

Character Generator for Broadcast Equipment Booth 
   1 Chryron character generator system $8,000.00 $8,000.00 (Chryron system box w/software to go with portable PC) 
   1 Laptop computer to go with Chryron System $1,500.00 $1,500.00  

  $9,500.00 Character Generator for Broadcast Equipment Booth Total  
 
 

  $30,335.00 Total Capital Equipment List ���� Broadcasting 
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Capital Equipment Needs List ���� Film Program  

 
Qty  Item Description:                                                      Cost Each Total Cost Supplier and/or Model Specifics:                                                      
 

Film Camera Package   

   4 Panasonic   AG-DVX100A 24P Mini DV Camcorder Kit $ 3,689.95 $14,379.90 W/Add� l 2800mAh, Soft Carry Case and Battery Mfr #DVX100ACB  
   4 General Brand   72mm UV Protector Filter - Glass $ 24.00 $96.00 Mfr# 72UVP  B&H# GBUV72   
   4 3036 Tripod Legs (Black) Supports 26.00 lb (11.79 kg) $203.00 $812.00 Item #: BOG3036 Mfr Part #: 3036,Tristate Camera/Video/Comp 
   4 501 Pro Video Head (Quick Release) $120.00 $480.00 B&H Photo/Video/Audio   
   4 Tripod bag  Wave Bags $100.00     $400.00  (Local vendor)   

  $16,167.90 Film Camera Package Total 
 

Additional Equipment for Film Cameras Package 
   4 Sennheiser ME 66K6 Super-Cardioid Short Shotgun Mic $379.95 $759.90 Condenser Mic Capsule w/K6 (Battery/Phantom) B&H Photo 
   4 K6 Windscreen for Sennheiser ME66 shotgun mic. $19.95 $39.90 Generic brand   Performance Audio (local vendor) 
   4 G556 Gitzo WEEKEND FISHPOLE $ 84.00 $168.00 Mfr Catalog # G556 
   4 Audio Technica AT8415 suspension for fish pole $64.00    $128.00   

  $1,095.80 Additional Equipment for Film Cameras Package Total 
 

DVD and DV Tape Media:    MediaRight  293-9400   3565 So. West Temple 
30 MiniDV tapes for Panasonic MiniDV Master 63 minutes $8.00 $240.00 
10 Maxell DVD-RW rewritable discs $5.29 $52.90  
30 Maxell DVD-R  write once discs $2.35     $56.40   

  $349.30 DVD and DV Tape Media Expendibles 
 

Expendibles 

10 Rolls gaffer� s tape   $13.00   $130.00 MediaRight  293-9400   3565 So. West Temple 
  5 IEEE 1394 firewire cables, Ice (4pin 4pin), 6ft $8.95 $44.75   
  2 G556 Gitzo weekend fishpole for shotgun mics $84.00 $168.00 Mfr Catalog # G556 
  2 Audio Technica AT8415 suspension for fish pole $64.00 $128.00  

  6 Bogen/Manfrotto 3433HK pan handle f/3433 video head $29.95  $179.70 Mfr # 3433HK � B&H # BO3433HK  
  4 Lead acid batteries for Panasonic AG456 videocameras  $34.95  $139.80 Empire Videomate EPP-130c 12.0 volt 2000mAH 
  8 Rechargable 9 volt batteries $7.85     $63.60  

  $853.85 Expendibles Total 
 

  $18,466.85 Total Capital Equipment List ���� Film 
 

  $110,589.85 GRAND TOTAL ALL CAPITAL REQUESTS  
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Library and Information Resources  
 
The Browning Library has the following resources to support the Communication program at Dixie 
State College.  The resources are divided into monographic and periodical material, electronic 
databases, and library services and facilities. This review concludes with an overview of the future 
needs, new resources, and potential problems in supplying the DSC Communication program with 
information resources and services.  
 

Monographs  
 
Books: Approximately 3,000 print titles support the program and range in subject from human 
communication, mass communication, film studies, and associated business topics.    
 
Ebooks: Over 1,200 books on communication topics, two-thirds of which were published from 2000 
to the present, on a wide variety of education topic are available through two large ebooks 
collections: Ebrary and NetLibrary.  Many more business titles are also available.  Almost all of 
these titles are from academic publishers.  
 
Videos: Approximately 100 videos directed toward communication in both VHS and DVD format 
are found in the library. All are available for check out.    
 

Periodicals  
 
Periodical Subscriptions: Through our databases, we have access to hundreds of full-text and 
thousands of indexed periodicals about education.  However, we also have a sampling of print 
subscriptions so students can familiarize themselves with the format and content of scholarly journals 
and trade publications in the area of education.  Print titles that specifically relate to elementary 
education include  
 

·  Business Communication Quarterly 
·  Communication Theory 
·  European Journal of Communication 
·  Human Communication Research 
·  Journal of Business and Technical Communication 
·  Journal of Business Communication 
·  Journal of Communication  
·  Journalism and Mass communication Quarterly 
·  Journalism Quarterly 
·  Quarterly Journal of Speech 
·  Southern Communication Journal 
·  Western Journal of Communication 
·  Written Communication 
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Databases  
 
The Browning Library’s collection of databases is excellent in many subject areas, and the education 
is covered as extensively as it is at most large, research libraries.  Tens of thousands of periodicals 
are covered full-text in the library’s databases, including hundreds of education periodicals. The 
funding for specific databases comes from three sources:  Pioneer, Utah’s Online Library (DSC’s 
portion paid through UALC); direct legislative and library initiative funding to the Utah Academic 
Library Consortium; and DSC funding for library resources.   
 
Periodical Databases: These resources contain extensive education content including hundreds 
of peer-reviewed journals and extensive full-text coverage:  
 

·  Academic Search Premier (EBSCOhost):  4,500 multi-disciplinary, full-text titles, 3,600 
of which are peer-reviewed (Pioneer purchase) 

·  Communication & Mass Media Complete (EBSCOhost): 285 full-text communication 
journals, core indexing and abstracting for 100 more, selected coverage of 200 additional 
titles (DSC Library purchase) 

·  Sage Journals Online: 485 journals, indexed to beginning of publications, full-text 1999-
present (DSC Library purchase) 

·  ComAbstracts: from the Communication Institute for Online Scholarship (CIOS), 
indexing and abstracting of articles and books published in the primary professional 
literature of the communication field, including mass communication, human interaction, 
rhetoric, health communication, communication and new media, journalism, and 
communication history (UALC purchase) 

·  Business Source Premier (EBSCOhost):  full-text for 2,300 titles, including many of 
interest to communication students (includes 1,100 peer reviewed titles) (Pioneer 
purchase)  

·  Ethnic NewsWatch (ProQuest): An interdisciplinary, bilingual (English and Spanish) and 
comprehensive full-text database of newspapers, magazines and journals from ethnic, 
minority and native presses dating back to 1990 (UALC purchase) 

·  GenderWatch (ProQuest): full text database of diverse publications that focus on how 
gender impacts a broad spectrum of subject areas  with archival material dating back to 
1970 in some cases (UALC purchase) 

·  LexisNexis Academic:  Over 6,000 news, business, and legal sources in full-text (DSC 
Library purchase) 

·  MasterFILE Premier (EBSCOhost): full-text of more than 1,700 general interest 
publications (Pioneer purchase)  

·  ProQuest Newspapers:  300+ news sources, full-text (UALC purchase) 
·  PsychINFO (EBSCOhost):  2.3 million citations of articles and chapters, 97% peer-

reviewed, many of value to communication researchers (UALC purchase) 
 

Services  
 
Reference: Professional librarians offer 70 hours of reference service each week.  The Browning 
Library is unique in its commitment to professional staffing of the Reference Desk, including 
evening hours. Email reference and appointments with librarians are also available.  
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24 / 7 / 365 Chat Reference: In addition to face-to-face reference at the library, students have access 
to a professional librarian at any time, from any computer with an Internet connection.  Currently, 
Dixie State College and the University of Utah are the only higher education institutions in Utah 
offering this service.  The JAVA-enabled chat requires no download, and students have rapid (almost 
immediate), online access to answers and assistance.   
 
Instruction: The library has a full-time instructional librarian, who also serves as the subject 
selector for education materials.  She is always willing to work with the Education Department 
and individual faculty in helping students define and meet their information needs, including 
individualized instruction for many Education classes and collaborative efforts with faculty in 
developing assignments that teach effective information use.  
 
LIB 1010: As part of DSC’s General Education requirements, Information Literacy LIB 1010 is a 1-
credit course that introduces students to the myriad information resources available and helps them 
navigate the complex information environment, including the ethical use of information.  The course 
is based on the Association of College and Research Library Information Literacy Standards and 
includes content of specific use to pre-education students. The Information Literacy requirement was 
added to the GE program in July 2005.     
 
Course Reserve: Reserve allows faculty to place materials in a structured environment to achieve 
universal access to multiple students.  The Browning Library’s Reserve policies are very flexible, 
allowing both in-house use and check outs, with check out periods that range from 1 hour to 2 weeks.  
Many Communication department textbooks have been placed on Course Reserve.   
 
Interlibrary Loan : The Browning Library has a state-of-the-art online interlibrary loan system that 
handles online requests for all types of materials.  Articles are delivered electronically, and requests 
for articles are usually fulfilled within 48 hours.  There is currently no charge for interlibrary loan 
services.  
 
Reciprocal Borrowing:  All students, faculty, and staff at DSC can use their ID cards to borrow 
materials in person at all not-for-profit academic libraries in Utah or Nevada, including Brigham 
Young University and Westminster College.  Patrons are encouraged to return the borrowed items to 
the Browning Library which will return them to the host library at no charge to the patron.  
 
Off-Campus Access: The library’s off-campus access system is very reliable, it allows access to all 
electronic resources at any time from any computer with an Internet connection, and it requires only 
minimal technical skills to use.  
 

Facilities  
 
The Browning Library is open seven days each week during Fall and Spring semesters offering 
students a diverse facility for varied learning experiences for a total of 91.5 hours each week. 
 
Study Areas: The library includes different types of study areas. Some areas focus on quiet study 
and while others encourage more collaborative learning.  Individual carrols, 10 group study rooms, 
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relaxing chairs, and much more are available.  
 
Viewing Rooms: The library has an Audio-Visual Room equipped with a variety of equipment to 
play all types of library media.  There is an additional Group Viewing Room available to students in 
groups of 2 – 5 individuals.   
 
Computer Lab: A full-service computer lab with 60 student workstations is available in the 
basement of the library and is open 6-days each week.  
 
Research Computers: The library houses 25 public access computers designed for research 
activities that are located close to the Reference and Circulation Desks in case assistance is needed.  
 
Classroom: The library classroom includes 25 student workstations, an instructor computer, 
projection system, and Altiris management software and is used for library instruction and other 
hands-on activities.  
 

Future Needs  
 
Funding:  This program is under-funded for library resources.  Currently, over 50% of the 
annual $8,000 budget is used to purchase the essential database, Communication & Mass Media 
Complete.  The rapid expansion of courses and program emphases combined with the quickly 
increasing number of students enrolled as Communication students make it imperative that the 
funding for this program be at least doubled immediately.   
 

Other Potential Problem Areas  
 
Subject Specialist: Currently the subject selector for communication has no specific training in 
this area, but she is eager to learn about and meet the program’s needs by working with faculty 
and becoming familiar with the curriculum. 
 
Rigorous Use of Academic Information Resources:  Recently there has been an upsurge in the 
demand for quality information resources in this program in a few courses.  Hopefully, this trend 
will continue and expand to other classes.  The relationship between academic information 
sources and program rigor cannot be overestimated.   
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Program Strengths and Challenges 
 

Faculty Perspective 
 
Each faculty member was asked to comment on the strengths and challenges we face in the 
Communication Department.  They were asked to think about our current situation and also to 
predict opportunities and challenges we are likely to encounter in the coming five years.  They were 
also asked to recommend preparations for these challenges.  Their observations and 
recommendations are included below and in the following pages. 
 
The Department Chair’s comments and recommendations are found in the final section of this 
report, “Recommendations, Plans, and Improvements.” 
 
The faculty’s comments had common threads, and to facilitate the connection between their 
various perspectives their comments have been organized by topic. 
 
 Curriculum  
 

Strengths 
 
 After teaching in the major just one semester, the course offerings are excellent, with 

satisfaction of majors being very positive.  Feedback from advisees suggest they are 
generally on track, but are concerned that course offerings are limited because of limited 
faculty available to the discipline. (Shamo) 

 
 We have formalized and streamlined an internship program so that students earn credit 

for real world experience.  We also require a Capstone course that will allow students to 
excel in research as well. (Thelen) 

 
 The Communication program has both a quality, central core curriculum that fulfills the 

Departments responsibilities in the General Education area for the College.  The program 
at this level prepares students for advanced study in their chosen communication 
emphasis.  In the past two years, the program has been expanded to create a 4-year 
baccalaureate degree that meets the needs of the recently expanded college mission as a 
4-year baccalaureate degree-granting institution. (Wignall) 

  
 Extensive curriculum development has occurred over the past three years with 

approximately 24 new courses having been written and approved by the curriculum 
committee.  The majority of these courses are in the areas of Communication Theory, 
Organizational Communication, and Mass Media analysis and criticism. (Wignall) 

 
 Program emphases now exist to meet student demand in Communications and competent 

faculty has been empowered to develop curriculum and teach within them. In 2002, the 
program had three full-time professors. Today it employs seven. (Young) 

 



 225 

 In 2002 the Communication program had an offering of seven courses. Today its breadth 
includes twenty-four lower division courses and its depth forty-three upper division. 
(Young) 

 
 Our curriculum still caters to the gen ed audience, but it has since grown to allow for our 

10+ tracks of our communication degree.  The core for each of those tracks is even better 
geared toward the needs of the students and the skills they will need to continue with 
their major track.   They may not all result in skills students will use on a daily basis, but 
they make our students more well-rounded and marketable.  They have the ability to step 
outside their field of expertise.   The idea of convergence in many ways is reflected in our 
tracks.  Plus, another benefit is the custom designing of elective courses for the major. 
(Bent) 

 
Weaknesses 
 
 As an advisor for the Human Relations majors, I am concerned that enough course 

offerings will be made available to students to graduate in the four years.  The only 
practical answer is to provide more instructors for the program.  (Shamo) 

 
 Again, based on the number of faculty (I sense this is a big issue) we cannot teach more 

diverse courses or seminar type courses that focus on particular issues within the 
discipline. (Thelen) 

 
 Our course offerings have expanded to the point that we do not have the manpower to 

cover them.  However, the course offerings have allowed us to have our 10+ tracks, thus 
attracting more students to the degree.  Our classes make us comparable to four-year 
universities across the state and country. (Bent) 

 
Faculty 
 

Strengths 
 
 The faculty is very supportive of each other and available to assist one another anytime.  I 

have not seen one example of competition or back biting (something I have seen in other 
Communication departments at other universities/colleges) and have witnessed many acts 
of encouragement and information sharing. (Thelen) 

 
 The tracks we offer provide hands on experience in the field of Communication, so when 

students graduate they have skills that can be marketed to potential employers.  We can 
do this because of the qualifications of our faculty.  They are truly diverse in their 
experiences, both inside and outside the academy. (Thelen) 

 
 Communication is open and honest in the department and we know what is going on with 

issues at the College or within the department itself. (Thelen) 
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 Faculty will step up and take more responsibility when needed for the betterment of the 
department and the students. (Thelen) 

 
 The communication faculty possesses a wide range of expertise and specializations from 

both their academic backgrounds as well as their professional experience and 
applications.  Faculty remain dedicated to teaching as their priority and this is seen in 
their content knowledge, terminal degrees, dedication, and caring.  The number of faculty 
has increased and anticipates further increases that address a very strong and 
comprehensive curriculum offered by the Communication Department. (Wignall) 

 
 The Communication Department faculty enjoy a consistent and supportive collegiality 

and all contribute to the department’s continued growth and excellence. (Wignall) 
 
 Communication faculty are pleased with the increases in faculty salary, cohesive nature 

of the department, central location of adequate office and advising space, and supportive 
cooperation that is the norm among our colleagues.   (Wignall) 

 
 Our faculty is still diverse in its specializations and has grown since the last review.  We’re 

becoming more balanced with faculty in each of the degree’s emphases.  Also, there is no 
disputing our caring attitude toward our students.  We are all faculty mentors and meet with our 
students to make sure they are clear in what classes they need.  In many cases, we go above and 
beyond what’s expected from faculty at other schools.  We take a “mothering” approach, which 
by some standards would also be a weakness; we might do too much for them then complain 
when our students want to be spoon-fed, which many of them do. How much is too much when it 
comes to caring and dedication? We also have opportunities to build relationships with students 
not only in the classroom, but also outside in the branches of the Student Media Center and the 
mediums therein.  We don’t just interact with students in class; we are working with them in 
many cases. (Bent) 

 
Weaknesses 
 
 The communications faculty is too small for the course demands.  Coursework is on the 

books, and students are available for the courses, but there is not enough staff for 
requests.  As an example, I will be teaching three upper level courses this semester, with 
five different preparations for the five courses I will teach.  If registration follows the 
precedent set in Fall, 2007 semester, I will have more requests to join my classes than 
there are scheduled places in all five courses, including the three upper division courses.  
(Shamo) 

 
 The most pressing weaknesses is the need for additional faculty lines to be filled.  The 

extensive curriculum development along with a substantial increase in enrollment for the 
Communication Department currently strains resident faculty in ways such as overloads, 
extended course caps, and too many unique course preps per semester. (Wignall) 

 
While great strides have been made to increase the breadth and depth of Communication 
faculty, their experience, pedagogical approaches and expertise unique to the varied 
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offerings of the degree, the program struggles still from understaffing and a double 
standard. (Young) 

 
The Digital Film Production Program was the impetus of the CNM degree approved in 
2005. Until Fall semester, 2007, there has been one full-time professor in this emphasis. 
Additional faculty is needed to increase scope and depth in upper division offerings and 
to assist in developing and steering the degree. At commencement 2007 the 
administration awarded an honorary doctorate to an industry professional that held a 
bachelors’ degree previous and then placed him in the Digital Film Program enabling him 
to teach upper division depth courses. Subsequent to this the administration requires a 
terminal degree to teach upper division classes prohibiting the original professor to teach 
the depth courses he developed for this program. While the terminal degree standard is 
understandable (though an anomaly in teaching film production at sister institutions), its 
credibility suffers in the established precedence of awarding honorary doctorates to 
qualify individuals of certain prestige to teach in higher education.  (Young) 
 
Since the decision was implemented to prohibit mater’s degree-holding faculty from 
teaching upper-division, we are now short at least two full-time faculty members.  Even 
though we grew in numbers, we haven’t made much progress with this decision.  Now 
there is no one qualified to teach upper-division print journalism courses, and there is a 
shortage of faculty to teach upper-division film courses.  Even finding capable adjunct 
faculties in these areas has been challenging, let alone doctorate-holding full-time 
candidates who have a skills-based education.  Our students are at a serious disadvantage 
because of this, and it’s ethically wrong to hold Dixie State College faculty to a standard 
that doesn’t exist elsewhere in the state. (Bent) 
 
Despite the newly deemed “unqualified” faculty, there are no budget allowances to hire 
faculty to cover the classes they are no longer allowed to teach.  What do we do?  Drop 
the classes?  Where do the students go?  Obviously, this causes a lot of questions be 
asked, and the answers aren’t looking good. (Bent) 

 
 All faculty, campus-wide, are asked to teach a 5 X 5 course load.  This is unique to the 

majority of 4-year U.S. institutions of higher learning and the load overtaxes faculty in 
terms of grading, committee work, research, advising, and general course preparation. 
(Wignall) 

 
Advisement 
 
 Strengths 

 
 The program is set up so that every faculty member has a number of students he/she 

advises (mentors) and while this may be more work for the faculty in addition to their 
teaching loads, it fosters much closer relationships with students.  This will help Dixie 
State College retain current students and recruit future ones.  Students know they are not 
a number, but part of the department itself. (Thelen) 
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 The Communication Department has developed a program of direct advisement to 
communication majors and each faculty member participates with regard to his/her 
content and degree focus/emphasis.  In addition, the department has assigned the duties 
of recruitment to a faculty member who has developed recruitment strategies as well as 
out-reach programs. (Wignall) 

 
Student Development 
 
 Strengths 
 

 My personal observation of the strengths of the department is the overwhelming positive 
response of students to the course offerings in Human Communication.  Almost without 
exception, I have students approach me near the end of the semester in each lower 
division course desiring to change to the Human Communications emphasis.  Their 
response is that the information conveyed, and the concepts discussed readily apply to the 
work they do or would desire to do for a career.  The end product is that as an advisor to 
students in the human relations degree, I have over 80 students (a number that began this 
past summer.) I anticipate there be at least ten added before next semester. (Shamo) 

 
 The complete and total focus on our students and what they need to not only graduate but 

to be successful once they do. (Thelen) 
 
 Our college paper is one of the best I have seen on any campus.  It is a wonderful 

example of not only what can be done with Communication, but teaches students writing 
skills.  Professor Bent is doing a wonderful job! (Thelen) 

 
 The Communication Department continues to support a highly prioritized focus on 

student development and growth regarding life skills as they relate to the application of 
key concepts and theories presented and developed during students’ coursework.  There 
is no minimizing of the positive effects and consequences students experience from 
having pursued courses in communication.  Students learn skills crucial to their overall 
success as a student as well as their future professional endeavors. (Wignall) 

 
Our program is very skills-based.  Even in the human communication emphases where a 
lot of classes are theory-based, students are still expected to demonstrate their knowledge 
through doing, not just regurgitating answers for a test.  In the other emphases, students 
are required to take skills-based courses and learn how to do the work and use equipment.  
Every student is given an opportunity to get involved in the program; no one is restricted.  
Our students are capable of competing with university students.  Many superior students 
are coming through the program, and we are minimizing the number of students with the 
community college mentality. (Bent) 
 
Our graduates have been able to find jobs doing the things they want to do and therefore 
are considered marketable.  They also have positive feelings toward the program and 
faculty, and may still take classes, even after graduation, to hone their skills. (Bent) 
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Weaknesses 
 

 Despite a high caliber of some students, not all are capable of being successful in our 
program.  Many athletes have been declared as communication majors, not because they 
are genuinely interested in the program but because they have to choose something, and 
communication has a reputation of being “easy.”  There are also a lot who complain 
about the workload and don’t understand this is what’s expected of them in a four-year 
program.  Because of our college’s mission, this will remain a problem because we 
cannot raise our program application standards. (Bent) 

 
Growth/Recruitment  
  
 Strengths 

 
 The major is growing both in size and reputation, and I believe that is because of the hard 

work Communication faculty have to put into the creation of a well defined major. 
(Thelen) 

 
 The Communication Department has hired three new members in the past year alone and 

because of the department’s continued strong growth record it is anticipating additional 
faculty lines in the near future. (Wignall) 

 
Weaknesses 
 
 Being that we are growing, we still need more full time faculty. This ties in with [the 

need for our own building], but given the lack of bodies to teach, we can only offer some 
classes once a year, which might pose a problem for some students on financial aid or 
needing more upper level hours for graduation. (Thelen) 

 
 We have a faculty member who has spearheaded efforts to recruit, both on campus and in 

the local high schools.  She has put together a recruitment packet to give prospective 
students a tangible view of our program and courses.  High school journalism students 
across the state are also given information packets about the Dixie Sun with 
encouragement to get involved.  Dissemination of program information is slowly 
increasing and still has a ways to go. (Bent) 

 
Facilities 
 
 Strengths 

 
 A location was found for us on campus and we now have a “department” that students 

can come to when looking for their professors or mentors. (Thelen) 
 
 The Communication Department has become a stand-alone department with its own 

offices located in a central area of the school’s campus.  All faculty have offices in this 
area, as do departmental Adjunct Faculty.  (Wignall) 
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 The Communication Program separated from Fine Arts becoming its own department. 

(Young) 
 

Weaknesses 
 
 Teaching facilities are very difficult.  Just this past semester three of my original six 

classrooms had to be changed because of inadequate facilities.  Either the classroom was 
too small because of class numbers, or that technology was not available for adequate 
instruction.  My teaching schedule moves me into buildings across campus which is an 
inconvenience, but not as critically as overcrowded classrooms. (Shamo) 

 
 
 Although we do have a physical location, we are the only 4 year major (based on my 

understanding) that does not have its own building,  I fear this may inadvertently send a 
message to students and other departments that Communication is not respected or taken 
seriously on campus. (Thelen) 

 
 
 Campus ICT and associated computing hardware/software are not consistent nor equally 

modern across all classrooms that Communication faculty are assigned in which to teach.  
(Wignall) 

 
The Dore Delores Eccles Fine Arts center stands in the stead of the inadequate and 
condemned Graff Fine Arts Center. Though its inception included space for the 
Communication Program, other Fine Arts needs trumped and eventually the shared space 
between the two programs has gone to Music and Theatre. Once again, the 
Communication program is without a facility fragmenting faculty and students. While for 
the first time in the history of the college the faculty share office space under the same 
roof, classes and programs are still spread across campus.  (Young) 
 
Our facilities are still a problem (even a joke to the students).  Our offices are makeshift 
and temporary, and our classes are spread out across campus.  However, there is a plan in 
place to resolve this problem in about a year and a half.  However, our department does 
lack credibility because its current facilities and may turn students off or they may not 
take us seriously. (Bent) 

 
Leadership 
 
 Strengths 

 
 The leadership in the department is very strong.  The chair clearly understands the 

demands of both the students and the faculty and does a great job of negotiating both.  In 
addition, he is always available to provide assistance and is willing to ask for help when 
needed as well.  The morale in the department is very high and hopeful.  (Thelen) 
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 In the short time I have been here, I have been repeatedly told how appreciated I am, and 
this makes me feel a part of a family. I have been very impressed with the department and 
my colleagues.  This has been a wonderful experience and I feel as though I am being 
spoiled rotten!  (Thelen) 

 
Weaknesses (none) 

 
Support Staff 
 
 Strengths (none) 

 
Weaknesses 
 
 I find the secretarial staff for the department highly insufficient.  I think it might be even 

humorous to consider that a part-time secretary is all   that is provided for the entire staff 
of the Communication Department.  I realize that the department chairman should handle 
a heavy load, but to be given only meager secretarial staff is not funny.  The mere 
inconvenience of someone not even being available to answer phones for four hours a 
day does not convey the message that the administration has proper consideration for 
needs of the department.  This does not even account for the paperwork, errands, and 
everything else asked of Kathleen.  She is great, but not Superwoman! (Shamo) 

 
 The Communication Department has only one, ½-time Administrative Assistant to 

service more than a dozen full-time faculty and a large cadre of Adjunct personnel.  
(Wignall) 

 
 The Communication Program as constituted above in its growth is served by a part-time 

staff member. Program needs require the same full-time assistance it had before, along 
with a full-time counselor and placement coordinator.  (Young) 

 
Communication Program in general 
 
 Strengths 
 

 The Communication Department continues to support a highly prioritized focus on 
student development and growth regarding life skills as they relate to the application of 
key concepts and theories presented and developed during students’ coursework.  There 
is no minimizing of the positive effects and consequences students experience from 
having pursued courses in communication.  Students learn skills crucial to their overall 
success as a student as well as their future professional endeavors. (Wignall) 

 
 As a professor in this department, I am requested often as a judge in local speech 

contests, and often consulted about the field by high school instructors or civic leaders.  
The department is widely respected in the community, as reported by my associates.  
People in the community have learned of our department and have been positive about it. 
(Shamo) 
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 Overall, I am amazed that the Communication department has made such rapid and 

significant progress in the past three months.  I think the moral of the staff is high, and 
students are excited about the program.  We are off to a great start.  My concern is that 
the administration provide adequate support to continue building a great program. 
(Shamo) 

 
 Looking over things that were seen as weaknesses in prior years, the department has 

clearly grown, created a well organized major suited to all aspects of the Communication 
discipline, hired more faculty and added more classes to the course schedule for each 
semester. (Thelen) 

 
Over the past five years the Communication Program has significantly evolved into the 
campus’ fastest growing and soon to be largest baccalaureate program.  (Young) 

 
 Weaknesses 
 

 These are the great things that we do in Communication and the things that require some 
work.  Honestly, the biggest issue is that we need more people to teach these classes.  
Aside from the desire of wanting to offer different courses, we can barely teach the 
classes we have to offer now.  I think once this issue is addressed, these weaknesses as I 
see them, will dissipate.  And I believe, the strengths will just get stronger. (Thelen) 

 

The Challenge of Rapid Growth 
 
One of the greatest challenges facing the Communication Department is its rapid growth.  In the 
past year, in particular, we’ve seen the number of declared majors grow from approximately 60 
to nearly 250.  This makes us the second-largest program (in terms of declared majors) at Dixie 
State College.  This growth is a direct result of the expansion of our program to include three 
emphases and multiple tracks within those emphases.  Students had requested the change, and 
after it came they voted with their feet as they transferred into our program in great numbers. 
 
The following pages contain data we have received from the college concerning student 
enrollment in our programs since 2002.  By looking at these data, a number of trends are readily 
apparent: 
 
Lower Division Enrollment Growth from AY 2007 to AY 2008: 1,103    83.4% increase 
Upper Division Enrollment Growth from  AY 2007 to AY 2008:    308    100%  increase 
      Total Enrollment Growth from AY 2007 to AY 2008: 1,411    86.5% increase 
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The data for AY 2008 were obtained by taking the actual enrollment numbers from summer and 
fall 2007 and adding them to the expected enrollments for spring 2008, based on the number of 
enrolled students as of November 15th and experience with these courses during the fall and in 
previous semesters.  In some cases, the number of enrollments for fall 2007 alone were higher 
than for all of AY 2006-2007. 



 235 

 
 
 



 236 

Enrollment Trends and Faculty FTE 

  CR HRS  
Nbr  
Enrl  SCH 

Stu 
FTE 

Contract 168 1108 3246 216.4 
Adjunct 111 593 1776 118.4 2004-05 

Total 279 1701 5022 334.8 
Contract 183 1125 3273 218.2 
Adjunct 84 543 1617 107.8 2005-06 

Total 267 1668 4890 326.0 
Contract 238 1427 4247 283.1 
Adjunct 75 496 1482 98.8 2006-07 

Total 313 1923 5729 381.9 
Contract 150 978 2848 189.9 
Adjunct 67 451 1332 88.8 

Summer 
and Fall 
2007 Total 217 1429 4180 278.7 

Projected 
Contract 339 2117 6226 415.1 
Adjunct 159 996 2929 195.3 2007-08 

Total 498 3113 9156 610.4 
Contract 457 2856 8400 560.0 
Adjunct 215 1344 3953 263.5 2008-09 

Total 672 4200 12353 823.5 
Contract 571 3570 10500 700.0 
Adjunct 269 1680 4941 329.4 2009-10 

Total 840 5250 15441 1029.4 
Contract 685 4284 12600 840.0 
Adjunct 323 2016 5929 395.3 2010-11 

Total 1008 6300 18529 1235.3 
 
 

Faculty Load Equivalents  
Fall 10.99 
Spring 9.87 
Summer 0.53 

2006-07 

Total 21.39 
Fall 12.13 
Spring 11.84 
Summer No data 

2007-08 

Total 23.97 

Note:  Data 
shown is 
complete for 
the life of the 
Communication 
Department. 
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Need For Additional Faculty 
 
The tremendous growth of the Communication program will create a significant need for 
additional faculty to meet student demand.  The following tables illustrate the need that has been 
and will be generated. 
 
Projected Majors  (Numbers for 2006-07 and 2007-08 are actual.) 

 
Academic Year    Declared Majors         Growth in # of Majors        Percentage Growth 
2006-2007 77 39 25% 
2007-2008 220 143 186% 
2008-2009 300 100 45% 
2009-2010 375 75 25% 
2010-2011 450 75 20% 

    Five Year Totals:     432        561% 
 
Projected Resulting Enrollment 
 
Based on an average of 14 credit hours per student, the following enrollments are expected.  
Numbers for 2006-07 and 2007-08 are actual. 

 
Academic Year  Course Enrollment         Enrollment Growth        Percentage Growth 
2006-2007 1632 -58 - 3% 
2007-2008 3113 1411 86.5% 
2008-2009 4200 1087 34.9% 
2009-2010 5250 1050 25.0% 
2010-2011 6300 1050 20.0% 

    4668     Five Year Totals       286% 
 
New Faculty Needed 
 
The numbers assume a 25:1 faculty/student ratio in each of 11 courses per year for each full time 
faculty member.  They also assume a 1:1 full time/adjunct ratio, where each full time faculty 
member is matched by at least 1 adjunct who teaches an average of 4 courses per year with the 
same 25:1 faculty/student ratio per course. Numbers for 2006-07 and 2007-08 are actual. 
 
                 Faculty Needed 
Academic Year  Course Enrollment         Enrollment Growth     Full    Adjunct    Total 
2006-2007 1632 -58     6           6           12  
2007-2008 3113 1411     8           8           16 
2008-2009 4200 1087   11          11          22 
2009-2010 5250 1050   14          14          28 
2010-2011 6300 1050   17          17          34 

          New Faculty Needed Next Three Years:        9            9          18      
  
Faculty for the Degree Completion program (2 full time, 1 lecturer/advisor), would be additional. 
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 Recommendations, Plans, and Improvements 
 
In addition to providing a report of the current status of the Communication degree program, this 
report seeks to be responsive to the concerns expressed after our last program review five years ago 
in 2002-2003 (see Appendix A).  Accordingly, this section, written by the Department Chair, is 
organized around the comments from the prior report, noting the attempts we have made to respond 
to them. 
 

Areas Deemed Only “Acceptable” in 2002  
 
An “acceptable” rating is not considered by the department to be sufficient.  By its very nature, 
the rating suggests that items are in need of improvement. The following items were noted in the 
prior report: 
 
Assessment:  “This program has used an appropriate and effective assessment method and has 
gathered data from the assessment activity; however, the program has not used that data to 
identify strengths and weaknesses of student achievement or plan improvements to help students 
have more success.” 
 
We have worked very hard to do a better job of measuring and responding to data from our 
courses.  We have instituted pre- and post-testing in every course, and faculty report every 
semester on the data received from the courses they supervise. The results of those efforts, 
through spring semester 2007, are included in this report. 
 
Cohesiveness:  “This program should promote more cohesiveness among program faculty and 
program activities. The program is large and diverse: It has five or six full- and seven part-time 
faculty, and it includes several quite distinct activities, including such things as radio station, 
college newspaper, and motion picture production in addition to general education oral 
communication courses. These diverse activities occur in sites that are distant from one another, 
and faculty sense isolation and lack of coordination. The program is urged to promote more 
coherence and unity among faculty. Rather than operating as independent and unaffiliated 
curricular activities, the various activities should be mutually supported and promoted. 
Especially as the faculty prepares to offer a baccalaureate in Communication Technologies, 
coordination is vital.”  
 
We believe that the program has achieved much better cohesiveness.  There is now a team 
atmosphere among faculty that has promoted good will and cooperation between the various 
aspects of the program.  There is little or no “turfism” between faculty, but instead a spirit of 
pride in and support of the efforts of faculty, who are more equally engaged in the work of the 
department as a whole. All of our faculty have been given and have accepted more responsibility 
for the effectiveness of their individual courses, and have been accountable to the rest of the 
department for those courses.  We hold regular (monthly) department faculty meetings at which 
all faculty have a voice in the curricular and programmatic decisions that we make.  We have 
recently moved into a common space on the 3rd floor of the Whitehead Student Services 
building, thus eliminating the “spread out” nature of our offices in times past and promoting a 
stronger sense of identity and teamwork among our faculty members, including adjuncts. 
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The Dixie Sun Newspaper:  “The journalistic quality of the College newspaper, The Dixie Sun, 
must be improved. As a representative of the campus community at large, the newspaper should 
adhere to standards of journalistic quality and be something in which the students may take 
pride.” 
 
Under the able leadership of new faculty member Rhiannon Bent, the newspaper has become an 
excellent representative of the campus community.  Rhiannon has instilled a sense of 
professionalism among its student writers and editors, instigating much higher standards of both 
writing and reporting.  Indeed, the Dixie Sun has paved the way and set the example for all of the 
other media now being incorporated with it in the new Student Media Center.  Its mode of 
operation and standards are a metaphor for how we want all of the other media to perform. 
 

Recommendations in 2002  
 
Broaden Course Offerings. “ Complement the current curriculum with communication classes 
aimed at reaching the needs of Communication majors as well as students enrolled in Dixie's 
four-year offerings.”  The entire curriculum plan of the department has been redesigned to 
respond to student demand for more choices and more flexibility in 4-year degree offerings.  We 
now offer three separate emphases—human communication, mass communication, and digital 
film—and many elective tracks within those emphases.  The program was approved by the 
Board of Regents in July 2007, and was implemented for the first time this fall semester 2007. 
 
Expand GE Offerings. “ Expand to include COMM 1500 for Communication Majors and 
encourage enrollment.”  We have made efforts to expand our General Education offerings, 
including the redesign of Comm 1500 and the addition of Comm 1050 and Comm 2500 to our 
curriculum as GE-type courses.  While these are commonly identified at other USHE institutions 
as GE courses, our own GE committee has not seen fit to designate them as such, which we find 
very frustrating.  Nevertheless, we have made every reasonable effort to respond to the 
recommendation made to our department in 2002. 
 
Hire Another Full-time Faculty.  This has been more than accomplished, though the need for 
additional faculty remains (see analysis of additional faculty needed in the previous section of 
this report). 
 
Promote Professional Development Among Adjunct Faculty.   The greatest need in this area 
remains the achievement of Ph.D.’s by our full time faculty who currently hold Masters Degrees.  
When Masters degree-holding faculty members have resigned or retired, we have replaced them 
with Ph.D.-holding faculty.  We are encouraging and facilitating the achievement of Ph.D.’s by 
those who do not currently hold them.  We are also encouraging and support the efforts of our 
full time faculty to attend and present at national and regional conferences.  We are currently 
planning on hosting the Western States Communication Association convention in 2012. 
 
Repair or Rebuild the Fine Arts Center.   This was accomplished, and a fine new building 
now stands on the corner of 100 South and 700 East, though our department no longer resides 
there as part of the Fine Arts Department.  We have been designated as a separate department. 
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Significant Challenges in 2002 
 
Growth:  “There has been a rapid departmental growth. For example, Fall 1996 course offering 
for the basic course was 12 sections while in the Fall of 2001 was 25 sections, a two-fold 
increase.”  The challenges of growth have not abated, and have, in fact, increased.  This remains 
a significant challenge—indeed, perhaps our most significant challenge—in 2007 and beyond. 
 
Change in Emphasis:  “There has been a significant change in emphasis within the department. 
The Forensics program has been eliminated due to budget cuts and program validity and 
efficacy. The emphasis is shifting to the viable field of Digital Motion Picture Production for 
Web, Corporate, Commercial and Broadcast contexts. An Associate's degree with an emphasis 
in Digital Production is online and a proposal for a Communications baccalaureate degree in 
this area is in the drafting stages.” The baccalaureate degree in Communication and New Media 
(CNM) was granted and functioned well for approximately two years.  However, the students 
wanted and requested a more flexible and traditional Communication baccalaureate, and this was 
designed, proposed, and approved in 2007, resulting in our present three-emphases, multi-track 
degree, which has proven to be very popular with students and is growing rapidly. 
 
Broadcasting:  “The College radio program is thriving and the station has been resurrected. The 
student body of the program increased from zero to forty-six students in three semesters. (8-00 to 
1-02)” The radio station functioned well for a number of years and regularly attracted a dozen or 
more students to participate, though not as many as occurred when it first started in 2000-2002.  
It has now been revamped, included in the Student Media Center, and tied more closely to our 
new Electronic Media tracks within the Mass Communication emphasis.  A new license has been 
requested from the FCC which will permit us to broadcast up to 5 separate signals of various 
kinds of programming on a 24/7 basis.  Implementation is expected in January 2008. 
 
It would be well to also note that we have begun negotiations with a local broadcaster to take 
over two low-power, over-the-air television stations on a Leased Management Agreement 
(LMA) basis, to provide student and Dixie College television service to the community as well. 
We have also strengthened our ties to CEC, the Community Education Channel, to provide more 
hands-on experiences to our students, along with those provided through the Student Media 
Center. 
 
Upper-Division Coursework:  “The department has responded to the need to develop upper-
division communications curriculum in support of Dixie State's Elementary Education 
Baccalaureate program. The class, COMM 3100, Effective Communication Within Educational 
Contexts, is now offered as part of the Elementary Education program.”  We have gone well-
beyond this one course to offer and entire slate of upper-division courses in support of our new 
baccalaureate degree and its several emphases and tracks.  We are now a full-fledged upper-
division offering degree program. 
 
Impact of New Technologies:  “The impact of new technologies has required improved teaching 
skills in all departmental courses and enhanced student and faculty understanding of the use of 
technologies in the communication discipline.”  The department recognizes the technological 
changes that are occurring in all aspects of the discipline and in industry and society.  We have 
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added a new course, Comm 2500, to address these changes and to inform every Communication 
major of their implications in their lives and careers.  This is a required lower-division core 
course for all Communication majors.  In addition, we have greatly expanded the use of new 
technologies in our teaching and in the students’ coursework, to insure that they are well 
prepared to participate in a rapidly-changing technological world. 
 
Faculty Displacement:  “The department has been displaced. As of May 2002 the communication 
faculty and support staff will not be located in central work quarters (formerly in Graff Fine Arts 
Center).”  This problem was resolved only recently when the entire department moved into one 
central location on the 3rd floor of the Whitehead Student Services building.  We are pleased with 
this ability to be together in one place, though the facilities are temporary in nature and not fully 
finished.  We anticipate moving, as an entire department, to the Jennings building sometime in 
2009. 
 
Comm 1010:  “The Oral Communication General Education requirement has been regrettably 
dropped from the Associate of Arts degree. This is a general, essential and applicable skill that 
all students need to study and develop.”  This development was not unique to Dixie State 
College.  The Comm 1010 course has been dropped as a required GE course at every institution 
in USHE system and at many, if not most, other institutions across the country.  Nevertheless, 
both here at Dixie and elsewhere, it remains as a very popular course among non-majors and we 
continue to support a dozen sections or more of it in every semester. 
 

Strengths in 2002 
 
Solid Core:  “The communications program has a quality, solid core curriculum that fulfils 
general education requirements as well as prepares students for advanced study in their chosen 
communication emphasis. The core curriculum also promotes development and growth of 
student communication skills central to everyday life.”  This has not changed, though it has been 
greatly expanded to meet the needs of our new degree and emphases. 
 
Specializations:  “The communication faculty boasts a wide array of specializations with 
corresponding practical experience. Knowledge, dedication, and caring enhance classroom 
instruction and encourage the development of communication competence amongst students in 
the program.”  We now offer eight different tracks within three emphases, and are anticipating 
more when and if student demand requires it. 
 
Focus on Student Development:  “There is a strong focus on student development and growth of 
life skills pertaining to both professional and interpersonal communication. This focus enhances 
competence and promotes the development and application of these skills in every 
communication setting. Students learn skills crucial to their overall success as a student.”  
Communication is, by its nature, both an academic and a performance-based major.  We have 
implemented a stronger academic climate in our major without sacrificing the needed emphasis 
on skills.  Students continue to be well prepared both academically and professionally. 
 
Reputation in the Community:  “The department has a good reputation with graduates of the 
program and with the community. When asked to respond, past graduates willingly respond 
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positively to a successful experience in forensics and communication classes. Judging skills held 
by members of the department are highly sought after during community events involving such 
things as speech and art, for example.”  Our faculty is well-respected in the professional 
community.  Our Film faculty are multiple Emmy Award winning professionals, and our Human 
Communication faculty are respected consultants and members of professional organizations. 
The attraction to our program of a $1 million donation to the Student Media Center in the name 
of retiring anchorman Dick Nourse is emblematic of the kind of respect others have for what our 
department is doing here.  We continue to add an even more diverse and equally able number of 
faculty to our program each year.  They are a remarkably professional and able group. 
 

Weaknesses in 2002  
 
Lack of Facilities: “Presently the most critical weakness is the lack of facilities in the face of the 
demolition of the Graff Fine Arts Center. One devastating result of this lack of facilities will be 
fragmentation of the Communications Faculty and Staff.”   This remains, along with growth, our 
greatest challenge.  Programs as diverse and as technology-dependant as ours cannot operate in 
makeshift classrooms or facilities.  The college has made a major commitment to our program by 
allocating the Jennings building to us, starting in 2009.  This will finally provide the kind of 
space and facilities we need to carry out our program, and we look forward to the move. 
 
Need for Additional Faculty:  “The Communications Faculty is too small to handle new course 
offerings in the face of increased emol1ment. There is a current reliance on adjunct faculty to 
cover many of the departmental general education offerings.”  While we have indeed added new 
faculty since 2002, based on the anticipated need at the time, the need has now become even 
more acute in 2007 than it was in 2002 because of enrollment growth that could not be 
anticipated in 2002.  Communication is the fastest growing program at Dixie State College, 
particularly in upper division courses.  A major commitment to additional faculty for our 
program is still needed. 
 
Limited Course Offerings: “Course offerings are limited, particularly in the areas of 
communication theory, organizationa1business communication, and mass media analysis and 
criticism.”  This is not longer true.  In fact, the greatest criticism we hear now is that we offer too 
many courses, though they are necessary to the emphases and tracks that we now offer. 
 
Limited Student Recruiting:  “There is no departmental outreach program in place to actively 
recruit potential communications students.”  Dixie has implemented a reassigned time program 
for faculty who are willing to engage in recruiting activities, and we have assigned one of our 
faculty (Dr. Adi Thelen) to spearhead this effort.  We have negotiated a strong articulation 
agreement with Salt Lake Community College and anticipate negotiating others.  We have also 
greatly increased our efforts to recruit local high school graduates into our program. 
 
Faculty Morale:  “The negative impact of budget cuts and the fragmentation of the department 
has made faculty morale a serious concern. The uncertainty brought about by both the budget 
losses and the physical separation of the department is feared by some to promote territoriality. 
There is a concern that the need to protect one's own academic programs will foster a 
competitive climate in a time when cooperation is crucial to the development of a four year 
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Communication degree.”  There do not seem to be any more turf battles among faculty 
members. Indeed, there is a healthy spirit of cooperation now that has been very gratifying to all. 
  
Limited Supporting Staff:  “Currently only one support staff member (secretary) is assigned to 
the entire faculty in the Fine Arts Division. (Nine full faculty and numerous adjuncts from each 
department totaling 36 people.)”  With the separation of the Communication Department from 
the Fine Arts Department (at the beginning of AY 2007), additional secretarial support was 
added, but has proven to be problematic because of the rapid growth of our enrollments and the 
addition of the Student Media Center and CEC to the administrative mix. We have only one part-
time secretary to support our entire department plus the Student Media Center and CEC 
Television.  Our secretary is excellent, but she is only part-time.  There is an immediate need for 
a full-time secretary as our department continues to grow. 
 

2007 Recommendations, Plans, and Improvements  
 
New Facilities:  The Communication Degree program will need the Jennings building facility, 
appropriately remodeled, to accomplish the goals set forth in this report.  We are gratified that 
the administration has recognized this need and hope that every effort will be made to move us to 
these facilities as soon as possible. 
 
Hire New Faculty:  It is clear that we will need a substantial number of new faculty to 
accommodate student interest in our program. At the anticipated rate of growth for our 
department, we will need 9 new full time faculty and 9 new adjuncts over the next three 
academic years (after this one) to cover the anticipated enrollments. 
 
Improve Recruitment:  We must greatly increase our efforts to recruit local high school graduates 
into our program.  To this end, we are currently developing a stronger Concurrent Enrollment 
program to encourage local high school graduates to begin their education with us even before 
graduation (see Appendix D).  
 
Increased Support Staff:  We need a full-time secretary to meet the needs of the Communication 
Department, the Student Media Center, and CEC television. Each of these entities could 
participate in the cost of a full-time secretary, since each of them would benefit thereby. 
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Appendix A 
 

DEAN'S 2002 EVALUATION REPORT 
Communication 

 
Acceptable  
 
This program has used an appropriate and effective assessment method and has gathered data from 
the assessment activity; however, the program has not used that data to identify strengths and 
weaknesses of student achievement or plan improvements to help students have more success.  
 
This program should promote more cohesiveness among program faculty and program activities. The 
program is large and diverse: It has five or six full- and seven part-time faculty, and it includes 
several quite distinct activities, including such things as radio station, college newspaper, and motion 
picture production in addition to general education oral communication courses. These diverse 
activities occur in sites that are distant from one another, and faculty sense isolation and lack of 
coordination. The program is urged to promote more coherence and unity among faculty. Rather than 
operating as independent and unaffiliated curricular activities, the various activities should be 
mutually supported and promoted. Especially as the faculty prepares to offer a baccalaureate in 
Communication Technologies, coordination is vital.  
 
The journalistic quality of the College newspaper, The Dixie Sun, must be improved. As a 
representative of the campus community at large, the newspaper should adhere to standards of 
journalistic quality and be something in which the students may take pride.  
 

SUMMARY FINDINGS IN 2002 PROGRAM REVIEW  
 
Recommendations:  
 
Broaden Course Offerings. Complement the current curriculum with communication classes aimed 
at reaching the needs of Communication majors as well as students enrolled in Dixie's four-year 
offerings.  
 
Expand GE Offerings. Expand to include COMM 1500 for Communication Majors and encourage 
enrollment.  
 
Hire Another Full-time Faculty.  
 
Promote Professional Development Among Adjunct Faculty.  
 
Repair or Rebuild the Fine Arts Center.  
 



 246 

Program Strengths and Challenges 
Significant Changes  
 
There has been a rapid departmental growth. For example, Fall 1996 course offering for the basic 
course was 12 sections while in the Fall of 2001 was 25 sections, a two-fold increase.  
 
There has been a significant change in emphasis within the department. The Forensics program has 
been eliminated due to budget cuts and program validity and efficacy. The emphasis is shifting to the 
viable field of Digital Motion Picture Production for Web, Corporate, Commercial and Broadcast 
contexts. An Associate's degree with an emphasis in Digital Production is online and a proposal for a 
Communications baccalaureate degree in this area is in the drafting stages.  
 
The College radio program is thriving and the station has been resurrected. The student body of the 
program increased from zero to forty-six students in three semesters. (8-00 to 1-02)  
 
The department has responded to the need to develop upper-division communications curriculum in 
support of Dixie State's Elementary Education Baccalaureate program. The class, COMM 3100, 
Effective Communication Within Educational Contexts, is now offered as part of the Elementary 
Education program.  
 
The impact of new technologies has required improved teaching skills in all departmental courses 
and enhanced student and faculty understanding of the use of technologies in the communication 
discipline.  
 
The department has been displaced. As of May 2002 the communication faculty and support staff 
will not be located in central work quarters (formerly in Graff Fine Arts Center).  
 
The Oral Communication General Education requirement has been regrettably dropped from the 
Associate of Arts degree. This is a general, essential and applicable skill that all students need to 
study and develop.  
 
Strengths: 
 

1. The communications program has a quality, solid core curriculum that fulfils general 
education requirements as well as prepares students for advanced study in their chosen 
communication emphasis. The core curriculum also promotes development and growth of 
student communication skills central to everyday life.  

1. The communication faculty boasts a wide array of specializations with corresponding 
practical experience. Knowledge, dedication, and caring enhance classroom instruction and 
encourage the development of communication competence amongst students in the program.  

2. There is a strong focus on student development and growth of life skills pertaining to both 
professional and interpersonal communication. This focus enhances competence and 
promotes the development and application of these skills in every communication setting. 
Students learn skills crucial to their overall success as a student.  

4. The department has a good reputation with graduates of the program and with the 
community. When asked to respond, past graduates willingly respond positively to a 
successful experience in forensics and communication classes. Judging skills held by 
members of the department are highly sought after during community events involving such 
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things as speech and art, for example.  
 
Weaknesses:  
 

1. Presently the most critical weakness is the lack of facilities in the face of the demolition of 
the Graff Fine Arts Center. One devastating result of this lack of facilities will be 
fragmentation of the Communications Faculty and Staff.  

2. The Communications Faculty is too small to handle new course offerings in the face of 
increased emol1ment. There is a current reliance on adjunct faculty to cover many of the 
departmental general education offerings.  

3. Course offerings are limited, particularly in the areas of communication theory, 
organizationa1lbusiness communication, and mass media analysis and criticism.  

4. There is no departmental outreach program in place to actively recruit potential 
communications students.  

5. The negative impact of budget cuts and the fragmentation of the department has made faculty 
morale a serious concern. The uncertainty brought about by both the budget losses and the 
physical separation of the department is feared by some to promote territoriality. There is a 
concern that the need to protect one's own academic programs will foster a competitive 
climate in a time when cooperation is crucial to the development of a four year 
Communication degree.  

 
Currently only one support staff member (secretary) is assigned to the entire faculty in the Fine Arts 
Division. (Nine full faculty and numerous adjuncts from each department totaling 36 people.)  
 
Recommendations, Plans, and Improvements  
 
1. Find a facility that can comfortably house all faculty and support staff in the Communications 

Department. This will promote effective communication amongst the faculty as well as allow for 
the emergence of a shared vision of the future of the department as we strive for a four-year 
program.  

2. Hire at least one additional full time communication faculty member that can expand course 
offerings in the areas of communication theory, organizationa1lbusiness communication, or mass 
media analysis and criticism.  

3. Develop outreach programs to attract potential students with a potential focus on the Motion 
Picture Program and the Radio Program as recruitment venues.  

4. Provide specific opportunities for converging and idea sharing amongst members of the 
Communications Department. Perhaps a monthly departmental colloquium to discuss pedagogy, 
scholarship, and pertinent issues in the discipline would promote faculty morale by providing a 
venue for discussion and the formation of a group mindset. This would promote the 
interdependence that is necessary as we move towards the four-year degree program.  

5. Increase support staff in the Fine Arts Program in general so that the Communications 
Department (and ideally each department) has one support staff member dedicated solely to that 
department. 
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Adopted by the Student Media Council 
September 28, 2007



 250 

I.  STUDENT MEDIA COUNCIL  
 
The Student Media Council is the publisher of student-produced newspapers and other periodicals and 
the operator of student-produced radio and television operations (hereinafter “Media”) which: 1) accept its 
policies and procedures; and 2) are supported in whole or part by Dixie State College funds; and 3) are 
provided primarily for students and faculty members of Dixie State College (hereinafter “College”); and 4) 
are available at locations where all students and faculty members may have access to them. 
 
Media sponsored by individual departments or academic colleges are not the responsibility of the Student 
Media Council.  Anticipated Media under the Student Media Council's jurisdiction are (1) a newspaper, (2) 
a magazine, (3) televised student news and other student operated television programs, (4) an Internet 
based radio service, and (5) a web site featuring selected content from all of the above named media as 
well as its own unique content and content from other sources. 
 
The Student Media Council will be established by the Dixie State College Cabinet under the 
administrative direction of the Dean over the Communication Department (hereinafter “Dean”).  The 
editors of the media described above are directly responsible to the Student Media Council.  The Student 
Media Council is a standing committee of the College appointed by and accountable to the Dean, with the 
primary responsibility to represent the constituent elements of the College community with respect to the 
student publications.   
 
A. General Duties and Responsibilities  
 
 1. Structure: The Student Media Council shall review and approve procedures concerning the 

structure and economic operations of each publication, subject to the limitations of this document.   
 
 2. Guidelines:  The Student Media Council, at its formation and from time to time thereafter as 

needed, shall review, and if it finds appropriate, amend and draft guidelines which will include: a 
journalistic Code of Ethics (such as Sigma Delta Chi Code), a preferred scope of coverage of 
campus publications, an outline definition of the Student Media Center Director’s operational 
authority, and the responsibilities of each of the student editors and producers. 

 
 3. Selection of Student Editors and Producers and t he Student Media Center Director:  The 

Student Media Council shall select the student editors and producers of the student media under 
its jurisdiction and a Student Media Center Director (hereinafter “Director”).  The Student Media 
Council, moreover, has the responsibility to hear complaints against student editors and 
producers and the Director and to reprimand or remove them, as provided for in Section III E.   

 
 4. Financial Operations:  The  Dean with direct supervisory responsibility for the Communication 

Department shall function as the Budget Manager for the Student Media Center, managing all the 
budget and financial operations of its various student Media.  The Budget Manager, in 
consultation with the Director and on behalf of the Student Media Council, shall formulate 
financial policies and procedures; submit annual budget requests to the Dean (in accordance with 
the procedures set forth in section IV herein) and, within the limits and framework of the approved 
budget, review and approve detailed operating budgets for each student medium; set up 
procedures to insure that approved budgets are adhered to; and review and approve requests for 
supplementary expenditures from its reserve fund.  In addition, the Budget Manager shall 
approve the terms of contracts for the production of publications; set up procedures to insure that 
such terms are being carried out; approve all advertising policies concerning rates, discounts and 
commissions; and approve pay structures of the various staffs.  Each spring the Budget Manager, 
in consultation with the Director, will also draft a budget request for the following academic year. 

 
 5. Student Media Content:   With respect to the news, entertainment and editorial content of the 

student media, the Student Media Council as publisher has the responsibility of ensuring that the 
media perform the function of providing adequate campus news and event coverage and a forum 
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for the expression of diverse campus opinion.  They shall also strive to provide adequate 
coverage of issues and events in the communities that surround Dixie State campuses. The 
performance of this function is within the authority and responsibility of the student editors and 
producers, subject to the provisions of these procedures and guidelines.  The following statement 
shall be printed, displayed, or read whenever opinion pieces, letters from readers/viewers/ 
listeners, or editorial columnists’ opinions appear in any of the Globe Media: 

 
 “The Globe Media are open campus forums, and we encourage written expression of diverse 
points of view.  Letters to the editor, columns, and opinion pieces do not necessarily represent the 
views or opinions of Dixie State College, the Student Media Council, or the Globe Media.  Please 
send all submissions to dixiesun@dixie.edu .  Final publication decisions rest with the editor-in-
chief or executive producers of these media.” 

 
 6. Criticism:  Criticisms or complaints regarding the Media shall first be heard and dealt with by the 

appropriate student editors and producers, and, if needed, the Director.  If this fails to resolve the 
issue(s), then the Student Media Council shall receive and deal with criticism directed towards the 
Media under its jurisdiction.   

 
 7. Legal Defense:  The Student Media Council Chair shall notify the College Administration of any 

litigation against any student publication, any publication staff member, or against the Student 
Media Council or any of its members, in which a judgment is sought for any act or omission 
occurring in the course and scope of student Media activities.  The College shall provide a legal 
defense for the defendants through its established legal defense counsel, together with 
indemnification, as authorized by the Public Officers' and Employees' Indemnification Act of 1974, 
or any other applicable law.   

 
 8. Procedures and Guidelines: The Student Media Council shall have the authority to initiate 

recommendations to the Dean for changes in these procedures and guidelines.   
 
 9. Tuition Waivers:  The Student Media Council shall be responsible for awarding available tuition 

waivers to Media' staff members in consultation with recommendations submitted by the student 
editors and producers, the Director, and the Budget Manager.   

 
B. Membership  
 
 1. The Student Media Council  will consist of eleven (12) persons to be appointed during spring 

semester of each year to serve for the upcoming academic year.  To assure appropriate balance 
and representation on the Student Media Council, its voting members shall be as follows: 

 
  (a) Five students as follows:  
 

— Four student editors or producers of Student Media Center media (including at  
  least one editor of a printed medium and one producer of an electronic  
  medium) selected by their fellow editors and producers 

 — One student representing the leadership of the Student Association  
 
  (b) Two faculty members as follows:  
 

— One faculty member-at-large appointed from and by the Communication  
  Department 

 — The Director of the Communication and New Media degree program  
 
  (c) Two College administrators as follows:  
 

 —  The Dean 
 — The Department Chair 
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  (d) Three Professional members as follows:  
 

— The Director of the Student Media Center, appointed by the Student Media  
  Council 

 
 — Two citizens from surrounding communities who are associated with professional 

or academic media operations, appointed by the Dean upon recommendation 
from the Communication Department 

 
 2. Chair of the Student Media Council :  Each year the incoming Student Media Council will elect 

one of its members to serve as Chair of the Student Media Council, restricting this office to 
current students or faculty members of the College who are voting members of the Student Media 
Council.   

 
 3. In order to assure informed judgment  in the student editor and producer selection process, as 

well as continuity of understanding of the responsibilities of the Student Media Council as 
publisher, not less than one-third of the persons nominated for membership on the Student Media 
Council and actually appointed thereto, pursuant to the aforementioned paragraph, will consist of 
present or former members of the Student Media Council, or persons with equivalent experience.   

 
 4. The following persons are invited to attend meet ings  of the Student Media Council in their ex-

officio capacity, but without vote: Student Media Council secretary, other administrators and 
financial officers of the College, additional Student Media editors and producers, and others as 
invited by the Student Media Council Chair. 

 
C. Meetings and Voting  
 

 The Chair shall call regular meetings of the Student Media Council not less than one time per 
academic term (excluding Summer Term).  The Chair shall also call a meeting upon receipt of a 
request by three voting members of the Student Media Council.  Three days advance notice of a 
meeting should be given.  A quorum shall be a majority of voting members.  The Student Media 
Council shall determine its own voting procedures, secret ballot, verbal vote, tie vote etc.  The 
Student Media Council may authorize an Executive Committee consisting of the Chair, the 
Budget Manager, and the Director to act specifically on its behalf subject to later ratification at its 
next regular meeting. 

 
D. Editorial Freedom and Responsibility  
 

 The Student Media Council endorses the statement on the Academic Freedom of Students, 
prepared by Committee S of the American Association of University Professors.  All policies and 
decisions of the Student Media Council will be consistent with the specific provisions and intent of 
this statement; 

 
 Student Media are a valuable aid in establishing and maintaining an atmosphere of free and 
responsible discussion and of intellectual exploration on the campus and in surrounding 
communities.  They are a means of bringing student and community concerns to the attention of 
the faculty and the College’s institutional authorities and of formulating student, faculty and staff 
opinion on various issues on the campus, in the community, and in the world at large.   

 
 The integrity and responsibility of student Media should be encouraged by arrangements 
which permit financial autonomy or, ideally, complete financial independence.   

 
 The student Media should be free of censorship and advance approval of content, and its 
editors and producers should be free to develop their own rules and procedures regarding news 
coverage and entertainment content.  Nevertheless, the Student Media Council shall act as the 
editorial board for all student Media, and student editors and producers must act within the 
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general policies and restrictions established by the Student Media Council.  Also, while 
commentary and reader letters are encouraged, no editorials shall be published in any student 
medium unless they come from and are specifically authorized by the Student Media Council.  
 Editors and producers should subscribe to canons of responsible journalism.   At the same 
time, they should be protected from arbitrary suspension and  because of student, faculty, 
administrative, or public disapproval of editorial policy or content.  Only for proper and stated 
causes should editors and producers be subject to removal and then by orderly and prescribed 
procedures.   

 
 Editors and producers shall select their own student editorial and production staffs.  In 
conjunction with the editorial staff, the editor or producer of each student medium is entrusted 
with making judgments concerning content, including making judgments concerning whether 
specific content lies within the current editorial policies set by the Student Media Council.  Editors 
and producers shall be governed by canons of responsible journalism and seek accuracy and 
fairness.  They should avoid libel and slander, discrimination, undocumented allegations and 
harassment.  When in doubt about the legality or appropriateness of any media content, editors 
and producers shall consult with the Director, and/or members of the Student Media Council to 
seek their opinions.  The Student Media Council welcomes the opportunity to give advice in these 
matters, but shall not control or censor content except as specified above.  Editors and producers 
shall strive for quality and diversity in content, and they should not discriminate against particular 
literary forms or orientations.   

 
 Student Media are intended to keep the community informed, provide access to quality 
publications and electronic media services, and to serve as a means of journalistic and artistic 
expression.  Student editors and producers may involve themselves in controversial issues, 
relevant problems, and artistic experimentation, but in so doing shall seek to maintain a fair and 
balanced presentation of conflicting viewpoints, interpretations, and attitudes with respect to 
controversial and partisan issues.   

 
 With respect to advertising content, the Student Media Council shall make policies 
concerning what will or will not be accepted for advertising or sponsorship in the Student Media.  
Within those guidelines, the student editors and producers shall exercise administrative 
supervision of advertising content and placement, but must act in cooperation with the Sales 
Manager to meet advertiser requirements.  Disputes in these matters shall be taken first to the 
Director and then, if necessary, to the Student Media Council for appeals and a decision.   

 
 

II.  STUDENT MEDIA COUNCIL HIRING SUPERVISOR AND 
BUDGET MANAGER  

 
 The Student Media Council shall have a Hiring Supervisor consisting of the Division Chair or 
Dean.  The Hiring Supervisor shall assist the Student Media Council in carrying out its decisions, 
actions and recommendations, and shall keep a file of all Student Media Council minutes and 
other pertinent information.  The Hiring Supervisor shall also serve as the Student Media 
Council's liaison with the College Human Resources Office.  In this capacity he or she will advise 
the Director of College regulations and procedures concerning hiring, benefits and rights of 
employees, and will communicate Student Media Council needs to the College Human 
Resources Office.  The Hiring Supervisor shall also hire and supervise salaried personnel in 
consultation with the Director to whom they will report directly.   

 
 The Student Media Council shall have the authority to hire a Director who, in consultation 
with the Budget Manager will work in accordance with College personnel procedures. 
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III.  EDITORS, PRODUCERS, AND DIRECTOR 
 
A.  General Duties of Editors, Producers, and the D irector  

 
 The student editor or producer is the executive head of the medium he or she leads and 
possesses decision-making authority and responsibility.  The Director oversees the day-to-day 
financial, business, and procedural aspects of the entire Student Media Center, and seeks to 
coordinate the activities all media and participants. 

 
 While the editor or producer has the authority to override the editorial decisions and 
judgments of the Director, it is expected that in a well-run student medium the editor or producer 
will abide by all approved policies and procedures of the Student Media Council and will 
cooperate with the Director in the administration thereof.  If the Director believes that a student 
medium is not operating in accordance with budgetary requirements or with the policies and 
procedures and guidelines, he or she should bring the problem to the Student Media Council, 
which shall act appropriately.   

 
B.  Selection Procedures  
 

 The Student Media Council will publicly call for applications for editors and producers of its 
Media during Spring Semester.  Application forms and instructions sheets will be made available 
by the Hiring Supervisor.   The editors and producers will be selected by the incoming Student 
Media Council, with which they will serve concurrently for a term of one year beginning with the 
end of Spring Semester.  Temporary summer term editors and producers may be appointed 
separately when the regular appointee cannot serve during summer term.  Summer service is not 
a prerequisite for appointment for the following academic year. 

 
 The Student Media Council will assess candidates on the basis of information stated in their 
applications, letters of recommendations and other information, including the judgment of 
outgoing editors or producers, the Hiring Supervisor and the Director.  Candidates will be 
interviewed first by the incoming student editors and producers under whom they will serve.  They 
will then make their recommendations to Director, who will present them to the Student Media 
Council for approval. 

 
C.  Resignation of an Editor or Producer  
 

 In the event an editor or producer finds it necessary to resign during his/her tenure of service, 
the Student Media Council shall select a new editor or producer to fill the position, using the same 
procedures as described in the paragraph above and applying the same criteria as those listed in 
section III-D below. 

 
D.  Criteria for Selection of  Editors and Producer s 
 

 Editors and producers must be one of the following.  Within these categories, when 
considering applicants of equal experience and expertise, preference will be given in the following 
order. 

 
 — A currently enrolled Dixie State student (registration for summer term not required) 
 — A similarly enrolled student at any other institution of higher education in Utah 
 — A former Dixie State student within one year after his or her last registration term 

 
 Editors and producers should have the personal qualities and technical abilities necessary to 
produce a competent and interesting medium.   The personal qualities include intelligence, 
imagination, resourcefulness, leadership ability and a sense of fairness.  Leadership ability is 
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especially important as the editor must be able to work with and receive maximum performance 
from a large and diverse staff. 

 
 Editors or producers should have an adequate understanding of how their respective media 
operate.   They should have experience in editorial and production aspects, including media 
writing and editing, news values and reporting norms, visual layout and design, pre-production 
planning, production, post-production procedures, and all other relevant backshop operations.  In 
addition, editors and producers are the chief executive officers of their media and must 
demonstrate sensitivity to the medium's financial operations, either from past business 
experience or from exposure gained while working in that medium.   

 
 It is not necessary that editors or producers be Communication majors.  Prior service in a 
student medium, while not necessary, will receive favorable consideration.  Editors and producers 
are required to allocate adequate time for the production of a quality student medium.  Editors or 
producers wishing to take an outside job must seek prior approval from the Student Media 
Council before accepting such a job. 

 
E.  Removal or Official Reprimand of an Editor, Pro ducer, or Director  
 

 An editor, producer, or Director may be removed from office only by due process of the 
Student Media Council.  The Student Media Council may prescribe reasonable rules of procedure 
to be followed in removal proceedings.  Persistent and flagrant violation of Student Media Council 
or College Policies and Procedures, or current Student Media Council guidelines, including the 
adopted Code of Ethics, or serious managerial inadequacies which are likely to interfere with the 
operation of the publication will provide adequate cause for dismissal.  Complaints will be heard 
by the Student Media Council with an opportunity given to the editor, producer, or Director to 
state his or her position. The editor, producer, or Director may secure the assistance of experts of 
his or her choosing and may introduce testimony.  The proceedings shall be recorded.  A majority 
vote of the Student Media Council is required for any action of removal or official reprimand. 

 
F.  Discontinuance of a Student Medium  
 

 The Student Media Council may order the discontinuance of a medium in serious difficulties.  
The discontinuance may be either temporary or permanent depending upon the Student Media 
Council's determination that the publication can be financially rehabilitated.  If the discontinuance 
is made permanent, the position of editor or producer shall cease to exist at the end of the 
semester in which publication was halted.   

 
 

IV.  FINANCIAL POLICIES AND PROCEDURES  
 
A. Budgets  
 
 1. The newly-selected editor or producer of each student medium and the Director shall prepare and 

submit a line-item budget to the incoming Student Media Council.  The budget should set out a 
financial statement and comparative income and expenditure data for the previous, current, and 
next fiscal year, including sources of income, wages and salaries, general categories of 
expenditures, and fund balances and reserve accounts. 

 
 2. The new editors and producers are encouraged, when making up their budgets, to seek the 

advice of the outgoing editors and producers, the Director and the Budget Manager and to 
carefully consider the tentative budget, if any, prepared by the outgoing Student Media Council. 

 
 3. The Student Media Council may accept contributions from any organization that desires to 

sponsor or support or participate with the student media, subject to the approval of the Student 
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Media Council and the obtaining of appropriate Dixie State institutional signatures (if any) that 
may be required.  The Budget Manager shall determine whether such signatures are required 
and seek to obtain them in a timely manner on behalf of the Student Media Council.  The Student 
Media Council will be directly accountable to any such organizations, within the bounds of written 
agreements between the parties. 

 
 4. The incoming Student Media Council shall review, modify, and approve all publication budget 

requests for the upcoming fiscal year and present them for approval through the Budget Manager 
to the appropriate College administrator.  All such requests shall make an accurate reflection of 
the overall financial operation of the Student Media Center.  The Budget Manager and/or Dean 
may modify or alter the proposed budgets as necessary to obtain administrative approval and 
may also impose appropriate standards, limitations and guidelines to govern the expenditure of 
funds administered by the Student Media Council.   

 
 5. Expenditures for the new budget will begin July 1 of each year.  During the year, upon 

recommendation of an editor or producer and Director, the Student Media Council may approve 
budget adjustments and transfers within total budget limits, provided that increases in total 
budgeted expenditures that are directly related to and not in excess of increased advertising 
revenue may be authorized only if approved by the Budget Manager or Dean upon the 
recommendation of the Student Media Council.  The Student Media Council may also approve 
supplementary expenditures from the Council’s general reserve fund.  This fund is available to 
cover unanticipated and unbudgeted items, which the Student Media Council considers worthy of 
funding.   

 
 6. The Director and Budget Manager have the responsibility for determining that all money is spent 

in accordance with approved budgetary requirements, and shall not knowingly approve any 
expenditures contrary thereto.  They shall report immediately to the Student Media Council any 
unauthorized expenditure or unsound fiscal practices they may observe. 

 
 7. Any unexpended and unencumbered funds remaining at the end of the fiscal year will be closed 

into the Student Media Council Reserve.   
 
 8. The Student Media should seek to maximize their non-student fee revenues (advertising, 

subscriptions, donations, and partnerships).  Application for grants is also encouraged, and the 
administration of grants shall be in accordance with College policies (see section J). 

 
B.  Student Media Council Reserve Funds  
 
 1. A General Reserve Fund:  Whenever possible, a General Reserve Fund will be maintained by 

Student Media Council at 15 percent of budgeted sales or $60,000; whichever is greater.   
 
 2. A Renewal and Replacement Reserve Fund: 
 

 a. The purpose of the R&R Fund is to provide funds for purchase, renewal or replacement  
  of capital assets.   

 
 b. Definition:  Capital assets have a relatively long life (greater than one year), and have a  
  unit cost in accordance with College procedures.   Capital assets include installed or  
  moveable equipment, office machines, furniture and furnishings, appliances, structural  
  attachments or major renovation and remodeling of buildings or equipment.  Routine  
  repairs and the purchase of equipment not classified as capital assets are considered  
  operating expenses.   

 
 c. Procedures:  
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 (1) An amount will be allocated monthly to the Student Media Council Plant Fund by a 
charge to the current operations of the Media under the jurisdiction of the Student Media 
Council.   

 
 (2) The above referenced amount will be determined from a schedule of charges 

developed early Spring Semester by the Director in consultation with the Student Media 
Council, the Budget Manager and financial officers of the College.  These charges will be 
presented as part of the yearly budget to the Student Media Council for approval.   

 
 d. Approval of Expenditures from the R&R Fund:  All expenditures from the Plant Fund  
  will be approved by the Student Media Council before any obligation is occurred.  The  
  Director in consultation with the editors and producers of the involved Media should  
  prepare a "Capital Expenditure Request" document which includes: 

 
 (1) Specific identification of work to be performed or items to be purchased.   
 (2) Estimated cost of the project.  (Three bids must be obtained.) 
 (3) Justification for an expenditure, which may include such factors as: 

 
 (a) Increased efficiency, capacity, span of life or economy of operation 
 (b) Condition of current item 
 (c) Inadequacy or undesirability of current facility or item 
 (d) Requirements to sustain or expand operations 
 (e) Exploration of alternatives. 

 
 (4) Expenditures cannot be made directly from current operations.  Expenditures must  
  be charged to the R&R Fund.   

 
 (5) Renovation and remodeling must be approved by the College Facilities Planning as  
  appropriate according to existing College regulations.   

 
 e. Ownership:  All equipment of Media under the Student Media Council's jurisdiction is  
  owned by Dixie State College and assigned for purposes of management to the Student  
  Media Council.  Media which dissolve shall turn over their equipment and other assets to  
  the Student Media Council.  Media are responsible for the proper management and  
  maintenance of their equipment. 

 
   f. Inventory:  An inventory of all equipment/capital expenditures valued over $150, plus a  
    supplementary inventory of their significant items, such as typewriters, file cabinets, etc.   
    shall be maintained. 
 
C.  Financial Reports  
 

 The Director, with the assistance of the  Budget Manager, will submit a financial report to the 
Student Media Council each academic year.  These reports should cover revenue and expenses, 
accounts receivable, and other pertinent financial information.   

 
D.  Purchasing  
 
 1. Purchase Orders:  Each purchase order which requests expenditure of Student Media Council 

operating funds shall bear three authorized signatures, affixed in advance of the expenditure: the 
student editor or producer, the Director, and the Budget Manager. A refusal by any one of these 
persons to sign a requested purchase order may be appealed to the Student Media Council, 
whose decision shall be final (as evidenced by the signature of its Chair) subject to the availability 
of funds.   

 



 258 

 2. Procurement:  Purchases chargeable to funds for which the Student Media Council has 
responsibility shall be subject to and processed in conformity with the College's procurement 
policies and procedures. 

 
 3. Accounting:  Each medium under the jurisdiction of the Student Media Council must follow 

College banking and accounting procedures for all transactions and services.   
 
 4. Printing:  All printing requests over $300 shall be submitted for bids pursuant to paragraph 2 and 

awarded to the lowest responsible bidder.  The Student Media Council will not purchase 
letterheads, brochures, or promotional material for Media with individuals' names on them with 
the exception of business cards for the Director, advertising manager, advertising salespersons, 
and (when applicable) any collection person.   

 
E.  Advertising  
 
 1. Rates:  The Student Media Council shall approve all advertising rates, upon recommendation of 

the Director and Budget Manager.  An advertising discount, as approved by the Student Media 
Council, may be granted campus organizations and committees.  Other discounts, complimentary 
advertising, advertising trade- offs, merchandise trades or lower bulk rates, etc., can be given 
with the Student Media Council's approval.   

 
 2. Commissions:  At the beginning of each academic school year, the Director shall submit for the 

approval of the Student Media Council a policy on advertising sales commissions (if any), 
including a schedule of rates.  The Director must seek the Student Media Council's approval for 
any changes during the year.  The Student Media Council will set guidelines regarding 
commissions only in accordance with current College policy regarding these matters.  The 
Director may also engage in selling advertising and in seeking sponsors or partnerships; 
however, no commissions will be received by the Director either directly or indirectly. 

 
F.  Travel  
 

 Within the approved budget for each year, the Student Media Council may allot travel funds 
for student media staff members to attend off-campus workshops and conferences.  Requests for 
funds should be submitted to the Student Media Council prior to the time they are needed, 
together with an explanation of what will be accomplished at the conference and how those 
attending will benefit.  The request should include all anticipated expenses, and, if approved, will 
be funded or reimbursed on the basis of the current College rates published pursuant to the 
College Travel Policy, Policy and Procedures No.  3-10, (or any other applicable College policy).   

 
G.  Employees of Media  
 
 1. Full-time and part-time employees working for the Student Media Center must be hired by the 

Hiring Supervisor in accordance with policy and procedures of the College’s Human Resources 
Office.  The Student Media Council will follow an affirmative action program in all its hiring policies 
and will conform to the College affirmative action program, and all other applicable College 
policies and procedures relating to personnel practices.  The Student Media Council Hiring 
Supervisor serves as liaison with the Human Resources Office.  Part-time employees are to be 
paid according to budgeted wage schedules. 

 
 2. All Media should draft and keep current job descriptions of all full-time jobs they require.  Every 

employee will read and sign a statement that he or she understands the job requirements.   
 
 3. Members of the Student Media Council shall receive no compensation from any publication under 

its jurisdiction.   
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H.  Editorial staff  
 

 The student editors and producers shall submit to the Director and the Student Media 
Council, in a timely manner, a remuneration schedule for editorial staff in conjunction with their 
budgets.  All student media shall also encourage and seek volunteer workers.   

 
 
I.  Financial Review and Annual Audit  

 The financial officers of the College may be consulted by staff members of the respective 
student Media, and by the Student Media Council for advice on financial matters, and may 
periodically be asked to assist in a review of the Student Media Council's financial account.  
There will be an annual audit of the Student Media Council's financial records by the College's 
Director of Finance. 

 
J.  Fund and Grant Requests  
 

 All fund or grant requests by Media under the Student Media Council's jurisdiction must be 
approved by the Dean.  If the request is directed to an organization, agency, or individual outside 
of the College, a description of the organization, agency, or individual shall be provided for the 
Dean’s information, after consultation and coordination with the Dixie State Foundation. 

 
 A line-item budget for the amount requested shall be a part of any proposal submitted 
to the Student Media Council by the Director.  If a grant request is awarded, the funds 
must be spent in accordance with the budget approved when the request was authorized 
by the Student Media Council.  However, if the award received is different than what was 
requested, the Student Media Council may approve adjustments upon the 
recommendation of the respective editor or producer and/or the Director. 
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Appendix C 
 
 SALT LAKE COMMUNITY COLLEGE 
 USHE Articulation/Transfer Guide Worksheet 
 DEPARTMENTAL COURSE ARTICULATION  
SLCC Department:   Communication             
Contact Person:     Nina Edgmand/Barbara Pomeranz  Phone: _801.957.3208_E-Mail: _Nina.Edgmand@slcc.edu__                
 
Receiving Institution:    Complete section under receiving institution with course equivalent in your department. 

         If there is no equivalent in your department, indicate whether course transfers as Major Elective or General Elective. 
                         Indicate any restrictions or conditions on an articulation in the comments section. 
 

SLCC INFORMATION RECEIVING INSTITUTION – COURSE EQUIVALENT 
SLCC COURSE CR HRS SLCC TITLE COURSE CR HOURS COURSE TITLE 

COMM 1010 3 Intro to Communication COMM 1010 3 Intro to Speech Communication 

COMM 1020 3 Principles of Public Speaking COMM 1020 3 Public Speaking 
COMM 1130 4 Reporting for Mass Media COMM 1130 3 Writing for Mass Media 

COMM 1210 1-3 Newspaper Production I 
COMM 1610 3 Journalism I Reporting/Writing 

COMM 1220 0 Newspaper Production Lab 
COMM 1250 3 Broadcast Perform & Interpretation COMM 1400 3 Voice and Diction 
COMM 1500 3 Intro to Mass Communication COMM 1500 3 Mass Communication 
COMM 1560 
And 
COMM 1561  

2 
 
1 

Radio Production 
And 
Radio Production Lab 

COMM 1560 3 Beg. Radio Production 

COMM 2110 3 Interpersonal Communication COMM 2110 3 Interpersonal Communication 
COMM 1270 3 Analysis of Argument COMM 2130 3 Argumentation/Critical Thinking  

COMM 2210 1-3 Newspaper Production II 
COMM 1620 3 Journalism II - Editing 

COMM 2220 0 Newspaper Production II lab 
COMM 2560 
And 
COMM 2561 

1 
 
2 

Radio Performance 
And 
Radio Performance Lab 

COMM 2560 3 Advanced Radio Production 

 
ARTICULATION COMMENTS  (USHE Transfer Guide footnote explaining any conditions/restrictions): ________________________________________________________________________ 
 
____________________________________________________________________________________________________________________________________       ________________________________________________ 
 
RECEIVING  INSTITUTION:      Dixie State College                                                              DEPARTMENT REVIEW:          Communication                                                         
 
APPROVED BY (Signature):                                                                                                     DATE:       Sept 29, 2006                CAMPUS PHONE: _(435) 652 -7990________ 
 
NAME (Print):                 Randal Chase                                                                                     TITLE (Print): _______________________________________________________                                      
Please return to: Susan Besser, Transfer Coordinator      SLCC Form Distribution (Internal Use Only) 

Salt Lake Community College     ·   Original  to SLCC AVP Staff/Catalog 
P.O. Box 30808      ·   Copy to Division Chair & Department Coordinator ·   Copy to Departmental Advisor 
Salt Lake City, UT  84130     ·   Copy to Transfer Advisor   ·   Copy to Four-Year Institution Articulation 

Office 
Phone: 957-4238,  Fax: 957-4958 
Sue.besser@slcc.edu1              1/2002 
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