196 .

DIAIE STATLE

COLLEGE OF UTAH

Communication Department

Program Review

2007-2008



Communication Department
Dixie State College of Utah
Program Review — 2007-2008

Table of Contents

Overview of the Program and HOW it IS OrganiZe0au . ........oovviiiiiiiiiiiiiiiiii s 1
Major Curricular Changes in Past FIVE YEAIS.......ccoov ittt 1
TS (o] g = TaTo I CT o T= | K F OO PPPURTPTR 2

Curriculum Design

New Communication Degree Emphases and TracksS...........cccceeviiiiiiiiiiiiiiiiiiiiiiinns 3.
DepartmMent COUISE LiST......uuuuuuiiiii i ittt s s s e e e e e e e e e e e e eeeeaeeeeneeseeeeeesnnnnnns 11
Learning Goals for Communication COUISES ....cceeeeeeeriririinnniiiiieeeeeeeeseeereeeessiennnns 27
StUAENT MEAIA CENTET ....vviiiiiiie e s et e ettt e eeeee e e e e e e e e e e e e e 158
Student Achievement — Indicators, Assessment, Aiglpand Appraisal
Indicators of Student AChIEVEMENT ... 161
Instruments Used to Assess Student AChievement............ccccvvvviiiiiiieieeeeen e 161
Strengths, Weaknesses and Recommendations fagr§tddhievement.............cccceeeeennn. 165
Individual course EValUALIONS ...........cooiiiimeriiiiieeie e 165
INSEPUCHIONAL SEATF...... .o e e e e e e e e 207
Physical Facilities, Equipment and TeChNOIOQY..cc.......c..uiuiiiiiiiieie e 211
Library Holdings and INformation RESOUICES. . .ccuaeeuuuiiiiiiiieeeeeeeeeeeeeeieeeeeeeeevteeeeee e eeeeeeeaneens 220
Program Strengths and Challenges ... 224
ENFOIMENT DALA.........uuuiiiiiiiiiiie ettt e e e e e e e e e e e s emmnne e e e e e e e e e e e e nnnneneeees 233
Recommendations, Plans and IMProVEMENLS ....c.ceeiiiiiiiiiiiiiiiiiiiiiiiii s 238
Appendices and Exhibits
APPENAIX Al 2002 REPON ...eeeeeiieieee e s oottt et e e e e e e e e e e s s asnbmneeee e e e e e e annnenees 245
Appendix B: Student Media Center COUNCIl...ccuuueiiiiiiiiiiiiiiiiiceeeeii e 249
Exhibits: Course Raw Data (Pre- and POSt- TESIS) o....ccevvvvvriiiiiiiiiiieeeeeenn. Dept. @i



Overview of the Program and How it is Organized

The Communication Department of Dixie State CollefjgJtah is located within the Division of
Arts and Letters, within the School of Educatiomnihnities, Arts, and Social Sciences. This four-
year program prepares students to work in a widetyeof fields in both human and mass
communication and also in the digital film industAdditionally, the department offers media and
film students a hands-on component to their learoadled the Student Media Center, where
students participate in the production of mediat@otnof all kinds in a semi-professional
environment under the tutelage of trained facutty endustry professionals

The Communication degree serves a student popultktad represents diverse educational, ethnic,
national and economic backgrounds. The studeatseguired to apply in writing for the program
after having an entrance interview with an appiprfull-time faculty member and demonstrating
that they meet the minimum academic standards &gh@¢ Communication majors: 2.50 overall
GPA at entrance into the program and a 2.75 GR#ia communication courses thereafter. There
is no limit at present to the number of studends dan be admitted to the program if they meetethes
requirements.

Major Curricular Changes in Past Five Years

The Communication baccalaureate has undergone welzgoges since 2002. Originally approved as
a “Communication and New Media”’ B.S. degree, it haw become a more traditional
“Communication” degree with three separate emphasesnan communication, mass
communication, and digital film production.

This change was undertaken for several reasomst, tie CNM degree was not very flexible,
having few electives and a prescribed sequencewses that made it nearly impossible for a
student to transfer into the program as a sophomar®r, or senior without losing a significant
number of credits and putting their graduation ongvo years behind. This had implications for
financial aid and also for transferring studentg.(eathletes and others transferring in from other
institutions) with their general education comptgteho were looking at nearly three years of
academic work to achieve the CNM degree.

A second reason for the adoption of a new and itnaditional Communication degree was that
students requested it. They desired avenues ofadfyethat are common in the discipline—with
specific elective tracks within the three main eag#s, such as organizational communication,
public relations, media production, media jourmaligligital film production, etc. A survey
conducted in 2006 as part of our application ferriew degree showed that over 220 students
expressed an interest in the new Communicationegegr one of its three emphases.

The process of obtaining the new degree was lak@)d more than 1 % years and spanning the
administrations of three department chairs or timscbefore it was finally approved in July
2007 by the Board of Regents. The emphases atkbtassociated with this new degree had
been in place for less than one full semester 2f20i7) at the time this program review was
prepared. But the student response has been teungrnwith the number of declared majors
nearly tripling as a result.



Communication Department Mission Statement

Preamble

The central focus of communication study at Dixiat& College of Utah is the description and
analysis of how human beings create, transmitjve@nd respond to messages in a broad range
of human, mass, and film contexts.

Guiding Principles

(1) As an academic unit of a State College within th@hBystem of Higher Education
(USHE), the Department of Communication is paramiundergraduate teaching
institution and gives primary emphasis to this\agti This does not preclude
research and other scholarly activity, which isemaged on an individual basis, but
must never come at the expense of effective calegelopment and instruction.

(2)  The Department seeks to instruct, mentor, and sedreerse range of students,
faculty, administrators, practitioners, and thesunding community at large, to
encourage sensitivity and understanding of diwgramd to promote ethical behavior
in all communication contexts.

(3)  Our teaching efforts focus on communication thesorgl research with the goal of
providing students with knowledge and skills thap@wer them to confront and
correct communication problems in their lives amdaciety. Thus, we help students
observe and explain communication behavior anctally evaluate messages in all
communication contexts—interpersonal, organizatidngercultural, and mediated.

(4)  We provide students with exposure to communicataatl its infinite variety of
forms—spoken, written, printed, and mediated—anitstomany forms of
transmission. As part of this, we emphasize (1jimgtintensive assignments that
will sharpen written communication skills and (2nlls-on practical experience in
creating and delivering oral and mediated messages.

(5)  Our study includes a thorough grounding in the eptal, theoretical, and ethical
dimensions of discourse, as well as the developwifeskills and proficiencies in the
practical application of communication principl@fie goals are to understand human
message sending and receiving processes, to evahiiitally language and
evidence, and to manage effectively the expressiareas.

(6) Communication is vital to solving personal, profesal, and societal problems, and
we believe in the value of applying knowledge conte®y communication to pressing
social concerns. Our faculty and students are éggddo be seriously engaged in
society, providing service and applying knowledgéhie interests of the community,
the nation, and the world.

Communication studies can provide the basis faodyrctive career and a rewarding personal
life. The Communication Department faculty is coitt@d to the continual assessment of our
programs, to ensure that our students develop contaiion competencies sought by

individuals, society, business and industry, goment, education, and the professions, to ensure
that our students are well prepared to participaaningfully in these environments.



Curriculum Design

New Communication Degree Emphases and Tracks

The following chart illustrates the organizationtioé new Communication degree with its three
emphases and defined tracks. Those tracks shotpeading” have not yet been implemented
but will be in the future if student demand regsiie

w o - o (S o I5] @ ©
L™ | l I | | L =F 1 2 1 | | | & 1 S |
| Sequence (Track) Chairs | | Sequence (Track) Chairs | | Sequence (Track) Chair |
| Shamo | Wignall | Thelen | | Chase | Pike | Pike | Bent | Chase | | Young | Young [ Young |
Pending Pending  Pending
Pending = Not yet fully developed but will be offered by spring 2008 Pike = New mass communication professor coming in January.

Until then, students meet with Dr. Chase

Faculty Mentors (Advisors) for the Communication Degree tracks:

o Digital Film Production Prof. Eric Young 652-7801
o Electronic Media Journalism Dr. Jon Pike

o Electronic Media Production Dr. Jon Pike

o Interpersonal/Small Group Dr. Wayne Shamo 652-7882
o Organizational Communication Dr. Dennis Wignall 652-7803
o Print Journalism Prof. Rhiannon Bent 652-7816
o Public Communication Dr. Adi Thelen 652-7790
o Public Relations Dr. Randal Chase 652-7990
o Undecided Emphasis Dr. Randal Chase 652-7990

Individual track checklists have been prepareduidg students through their degree-seeking
process. These are shown in the pages that folRiease note that the core requirements are the
same for every track within an emphasis (e.qg.rpeesonal/small group, organizational, and
public communication tracks all have the same huatemmunication core requirements). The
differences between tracks are obtained solelytjirdhe student’s choice of electives.



A

Student Progress Checklist
Student:
Stud.|D#
Phone:#

Bachelor of Science in Communication

Human Communication Emphasis
Interpersonal/Small Group Track

Effective July 1, 2007, Page 4 of 264

Lower Division General Education Requirements: Credits Prerequisites and Notes
TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32
Lower Division Human Communication Core Requiremens: Credits Prerequisites and Notes
COMM 1020, Public Speaking 3
COMM 1050, Intro to Communication Theory 3
COMM 1270, Argumentation-Critical Thinking 3
COMM 2500, Elements, Trends & Issues of Digital 3
COMM 2110, Interpersonal Communication 3
Total Lower Division Human Communication Core Requrements: 15
Lower Division Interpersonal/Small Group Electives:* Credits Prerequisites and Notes
COMM 2170, Intro to Organizational Communication 3
COMM 2990, Seminar in Communication 3
BUS 1370, Human Relations 3
BUS 1060, Pre-Employment Seminar 1
CIS 2400, Word Processing 3 CIS 1200 Computer Literacy
COMP 1700, Present Apps 1
Other electives as approved by the Intprs/SmGuktadvisor * See note on electives below.
Total Lower Division Interpersonal/Small Group Eledives: 15 Max of 15 credits of lower division electives
Total Interpersonal/Small Group Lower Division Requrements: 30
TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62
Upper Division Human Communication Core Requiremens: Credits Prerequisites and Notes
PHIL 3510, Professional Ethics 2
COMM 3020, Communication Research 3 COMM 1050
COMM 3050, Small Group Communication 3 COMM 1050
COMM 3190, Intercultural Communication 3 COMM 102110
COMM 3850, Organizational Communication 3 COMM @p3110, 2170
COMM 4010, Persuasion 3 COMM 1050, 1270, 2110
COMM 4350, Communication Theory 3 COMM 1050, 2110
COMM 4500, Human Communication and Conflict 3 COMPMEBO, 2110, 4350
COMM 4950, Internship 1-3 Completed any semester. May be repeated.
COMM 4980, Senior Seminar (Capstone) 3
Total Upper Division Human Communication Core Requiements: 27-29
Upper Division Interpersonal/Small Group Electives:* Credits Prerequisites and Notes
COMM 3120, Family Communication 3 COMM 2110, 3050
COMM 3330 Negotiations and Bargaining 3 COMM 2110, 1270
COMM 3350 Interviewing 3 COMM 1050, 2110
COMM 3990, Seminar in Communication 3 COMM 2990
COMM 4020 Integrated Oral Presentations 3 COMM 1010
COMM 4490 Communication and Contemporary Pulsgties 3 COMM 1270, 3190, 4010
PSY 3410 Intro to Social Psychology 3 PSY 1010, Introduction to Psychology
Other electives as approved by the Intprs/SmGugktadvisor 12 * See note on electives below.
Total Upper Division Interpersonal/Small Group Eledives: 33 Max of 33 credits of upper division electives
TOTAL UPPER DIVISION CREDIT REQUIREMENTS: 60-62 At least 30 upper division credits @ DSC
TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 121 -124

* Lower and upper division electives listed above anly suggestions. Students may substitute @lleetives with advisor approval.



Student Progress Checklist| Bachelor of Science in Communication

Student: Human Communication Emphasis
Stud.|D# Organizational Communication Track
Phone:# Effective July 1, 2007, Page 5 of 264

A

Lower Division General Education Requirements: Credits Prerequisites and Notes
TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32
Lower Division Human Communication Core Requiremens: Credits Prerequisites and Notes

COMM 1020, Public Speaking 3

COMM 1050, Intro to Communication Theory 3
COMM 1270, Argumentation-Critical Thinking 3
COMM 2500, Elements, Trends & Issues of Digital 3
COMM 2110, Interpersonal Communication 3
Total Lower Division Human Communication Core Requrements: 15
Lower Division Organizational Communication Electives: * Credits Prerequisites and Notes
COMM 2170, Intro to Organizational Communication 3
COMM 2990, Seminar in Communication 3
Other electives as approved by the Org Comm tadeisor 9 *See note below on electives.
Total Organizational Comm Lower Division Requiremernts: 15 Max of 15 credits of lower division electives
Total Organizational Comm Lower Division Requiremerts: 30
TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62
Upper Division Human Communication Core Requiremens: Credits Prerequisites and Notes

PHIL 3510, Professional Ethics 2

COMM 3020, Communication Research 3 COMM 1050
COMM 3050, Small Group Communication 3 COMM 1050
COMM 3190, Intercultural Communication 3 COMM 102110
COMM 3850, Organizational Communication 3 COMM @p3110, 2170
COMM 4010, Persuasion 3 COMM 1050, 1270, 2110
COMM 4350, Communication Theory 3 COMM 1050, 2110
COMM 4500, Human Communication and Conflict 3 COMPDBO, 2110, 4350
COMM 4950, Internship 1-3 Completed any semester. May be repeated.
COMM 4980, Senior Seminar (Capstone) 3
Total Upper Division Human Communication Core Requiements: 27-29
Upper Division Organizational Communication Electives: * Credits Prerequisites and Notes
COMM 3330, Negotiations & Bargaining 3 COMM 2110, 1270
COMM 3350, Interviewing 3 COMM 1050, 2110
COMM 3550, Theoretical Perspectives of Org Comm 3 COMM 2170, 3850
COMM 3580, Public Relations 3 COMM 1130
COMM 3990, Seminar in Communication 3 COMM 2990
COMM 4020, Integrated Oral Presentations 3 COMM 1020
COMM 4030, Applied Organizational CommunicationsBarch 3 COMM 3020, 3550, 3850, 4350
COMM 4050, Leadership & High Performance Teams 3 COMM (2110 or 2170), 3550
COMM 4850, Seminar in Organizational Communication 3 COMM 2170, 3020, 3850, 4350
COMM 4490, Communication & Contemporary Publicuiss 3 COMM 1270, 3190, 4010
COMM 4990, Seminar in Communication 3 COMM 3990
Other electives as approved by the Org Comm taaeisor *See note below on electives.
Total Upper Division Organizational Communication Hectives: 33 Max of 33 credits of upper division electives
TOTAL UPPER DIVISION CREDIT REQUIREMENTS: 60-62 At least 30 upper division credits @ DSC
TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 121 -124

* Lower and upper division electives listed above anly suggestions. Students may substitute @lleetives with advisor approval.



Student Progress Checklist| Bachelor of Science in Communication
Student: Mass Communication Emphasis
Stud.|D# Public Relations Track
A Phone:# Effective July 1, 2007, Page 6 of 264
Lower Division General Education Requirements: Credits Prerequisites and Notes

TOTAL GENERAL EDUCATION REQUIRE MENTS: 31-32

Lower Division Mass Communication Core Requirements Credits Prerequisites and Notes
COMM 1050, Intro to Communication Theory 3
COMM 1130, Writing for Mass Audiences 3
COMM 1270, Argumentation-Critical Thinking 3
COMM 1500, Introduction to Mass Communication 3
COMM 2110, Interpersonal Communication 3
COMM 2500, Elements, Trends & Issues of Digital 3

Public Relations Practicum:

COMM 1610, News Writing and Reporting 3 COMM30

Total Lower Division Mass Communication Core Requiements: 21
Lower Division Public Relations Electives: * Credits Prerequisites and Notes
COMM 1380/85, Introduction to Television Producti& Lab 3 Concurrent with Lab
COMM 2140/45, Electronic Media News Writing/Rp&g_ab 3 COMM 1130
COMM 2170, Intro to Organizational Communioat 3
Other electives as approved by the Public Relatioack advisor * See note on electives below.
Total Lower Division Public Relations Electives: 9 Max of 9 credits of lower division electives
Total Public Relations Lower Division Requirements: 30

TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62

Upper Division Mass Communication Core Requirements Credits Prerequisites and Notes

PHIL 3510, Professional Ethics 2
COMM 3560/65, Visual Communication (& Lab) 4 COMMS00, Lab Concurrent
COMM 4260, Media Law 3
Public Relations Practicum: (Take all)

COMM 3580, Public Relations 3 COMM 1130

COMM 3590, Media Management & Sales 3 COMNMN@,52500

COMM 4580, Public Relations Case Studies 3 MBD1130, 1500, 3580
COMM 3020, Communication Research 3 COMM 1050
COMM 4350, Communication Theory 3 COMM 1050, 2110
COMM 4950, Internship 1-3 Completed any semester. May be repeated.
COMM 4980, Senior Seminar (Capstone) 3
Total Upper Division Mass Communication Core Requiements: 28-30

Upper Division Public Relations Electives: * Credits Prerequisites and Notes
COMM 3050, Small Group Communication 3 COMM 1050
COMM 3650/55, Television Reporting and Field Prctihn 3 COMM 2140/45, Concurrent with lab
COMM 3600, New Media Reporting 3 COMM 1130, 1610
COMM 3610, News & Copy Editing 3 COMM 1130, 1610
COMM 3790, Audio Production/Broadcasting 3 COMM 1500, 2500
COMM 3850, Organizational Communication 3 COMM 1050, 2110, 2170
COMM 3880, Online Writing 3 COMM 1130, 1610
COMM 4440, Feature Writing 3 COMM 1130, 1610
Other electives as approved by the Public Relatioack advisor 9 * See note on electives below.
Total Upper Division Public Relations Electives: 33 Max of 33 credits of upper division electives
TOTAL UPPER DIVISION CREDIT REQUIREMENTS: 61-63 At least 30 upper division credits @ DSC

TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 122 -125
* Lower and upper division electives listed above anly suggestions. Students may substitute @lleetives with advisor approval.



Student Progress Checklist| Bachelor of Science in Communication

Student: Mass Communication Emphasis

Stud.ID# Electronic Media Production Track

A Phone:# Effective July 1, 2007, Page 7 of 264
Lower Division General Education Requirements: Credits Prerequisites and Notes

TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32

Lower Division Mass Communication Core Requirements Credits Prerequisites and Notes
COMM 1050, Intro to Communication Theory 3
COMM 1130, Writing for Mass Audiences 3
COMM 1270, Argumentation-Critical Thinking 3
COMM 1500, Introduction to Mass Communication 3
COMM 2110, Interpersonal Communication 3
COMM 2500, Elements, Trends & Issues of Digital 3
Mass Communication Practicum: 3
COMM 1380/85, Introduction to Television Puotion & Lab Concurrent with Lab
Total Lower Division Mass Communication Core Requiements: 21
Lower Division Electronic Media Production Electives: * Credits Prerequisites and Notes
COMM 2410, Directing for the Camera 3
COMM 2660, Introduction to Digital Film Production 3
Another elective as approved by the Electronic éack advisor 3 * See note on electives below.

COMM 1560, Beginning Radio Production
COMM 2560, Advanced Radio Production

COMM 2370, Sports Broadcasting COMM 1380

COMM 2630, Story Boarding & lllustration

Total Lower Division Electronic Media Production Electives: 9 Max of 9 credits of lower division electives
Total Electronic Media Production Lower Division Requirements: 30

TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62

Upper Division Mass Communication Core Requirements Credits Prerequisites and Notes
PHIL 3510, Professional Ethics 2
COMM 3560/65, Visual Communication (& Lab) 4 COMMS50, Concurrent with Lab
COMM 4260, Media Law 3
Electronic Media Production Practicum: (Take all)
COMM 3650/55, Television Reporting/Field Prodant& Lab 3 COMM 1380, Concurrent with Lab
COMM 3790, Audio Production/Broadcasting 3 | COMM 1500, 2500
COMM 4370/75, Advanced Television Production &L 3 COMM 3650, Concurrent with Lab
COMM 3020, Communication Research 3 COMM 1050
COMM 4350, Communication Theory 3 COMM 1050, 2110
COMM 4950, Internship 1-3 Completed any semester. May be repeated.
COMM 4980, Senior Seminar (Capstone) 3
Total Upper Division Mass Communication Core Requiements: 28-30
Upper Division Electronic Media Production Electives: * Credits Prerequisites and Notes
COMM 3050, Small Group Communication 3 COMM 1050
COMM 3190, Intercultural Communication 3 COMM 2110
COMM 3590, Media Management & Sales 3 COMM 1500
COMM 3640, Digital Film Pre-Production 3 COMM 2660
COMM 3660/65, Digital Film Production 3 COMM 3640, Concurrent with Lab
COMM 3680/85, Digital Film Post-Production 3 COMM 3660, Concurrent with Lab
COMM 4100, Documentary Production 3 COMM 3650
Other electives as approved by the Electronic Bédick advisor 12 * See note on electives below.
Total Upper Division Electronic Media Production Electives: 33 Max of 33 credits of upper division electives
TOTAL UPPER DIVISION CREDIT REQUIREMENTS: 61-63 At least 30 upper division credits @ DSC

TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 122 -125
* Lower and upper division electives listed above anly suggestions. Students may substitute etleetives with advisor approval.



A

Student Progress Checklist
Student:
Stud.|D#
Phone:#

Bachelor of Science in Communication

Mass Communication Emphasis
Electronic Media Journalism Track

Effective July 1, 2007, Page 8 of 264

Lower Division General Education Requirements: Credits Prerequisites and Notes
TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32
Lower Division Mass Communication Core Requirements Credits Prerequisites and Notes
COMM 1050, Intro to Communication Theory 3
COMM 1130, Writing for Mass Audiences 3
COMM 1270, Argumentation-Critical Thinking 3
COMM 1500, Introduction to Mass Communication 3
COMM 2110, Interpersonal Communication 3
COMM 2500, Elements, Trends & Issues of Digital 3
Mass Communication Practicum: 3
COMM 1380/85, Introduction to Television Puation & Lab Concurrent with Lab
Total Lower Division Mass Communication Core Requiements: 21
Lower Division Electronic Journalism Electives: * Credits Prerequisites and Notes
COMM 2140, Electronic Media News Writing & Repaoigi 3 COMM 1130
COMM 1400 Voice and Diction 3
Another elective as approved by the Electroniadalism advisor 3 * See note on electives below.
COMM 1020 Introduction to Public Speaking
COMM 1560, Beginning Radio Production
COMM 2370, Sports Broadcasting COMM 1380
VT 1300, Communication Design
VT 1400, Introduction to Internet Development
Total Lower Division Electronic Journalism Electives: 9 Max of 9 credits of lower division electives
Total Electronic Journalism Lower Division Requirements: 30
TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62
Upper Division Mass Communication Core Requirements Credits Prerequisites and Notes
PHIL 3510, Professional Ethics 2
COMM 3560/65, Visual Communication (& Lab) 4 COMM50, Concurrent with Lab
COMM 4260, Media Law 3
Electronic Journalism Practicum: (Take all)
COMM 3650/55, Television Reporting and FiBleduction 3 COMM 1380, Concurrent with Lab
COMM 3700, Television News Process 3 COMNB(B6
COMM 4100, Documentary Production 3 COMM 3650
COMM 3020, Communication Research 3 COMM 1050
COMM 4350, Communication Theory 3 COMM 1050, 2110
COMM 4950, Internship 1-3 Completed any semester. May be repeated.
COMM 4980, Senior Seminar (Capstone) 3
Total Upper Division Mass Communication Core Requiements: 28-30
Upper Division Electronic Journalism Electives: * Credits Prerequisites and Notes
COMM 3600, New Media Reporting 3 COMM 1610
COMM 3050, Small Group Communication 3 COMM 1050
COMM 3190, Intercultural Communication 3 COMM 1050, 2110
COMM 3580, Public Relations 3 COMM 1130
COMM 3590, Media Management & Sales 3 COMM 1500
COMM 3790, Audio Production/Broadcasting 3 COMM 1500, 2500
COMM 3880, Online Writing 3 COMM 1130 and (1610 or 2140)
COMM 4680, Advanced Reporting 3 COMM 1130 and (1610 or 2140)
Other electives as approved by the Electronicridism advisor 9 * See note on electives below.
Total Upper Division Electronic Journalism Electives: 33 Max of 33 credits of upper division electives
TOTAL UPPER DIVISION CREDIT REQUIREMENTS: 61-63 At least 30 upper division credits @ DSC
TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 122 -125
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Student Progress Checklist
Student:
Stud.|D#
Phone:#

Bachelor of Science in Communication

Mass Communication Emphasis

Print Journalism Track
Effective July 1, 2007, Page 9 of 264

Lower Division General Education Requirements: Credits Prerequisites and Notes
TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32
Lower Division Mass Communication Core Requirements Credits Prerequisites and Notes
COMM 1050, Intro to Communication Theory 3
COMM 1130, Writing for Mass Audiences 3
COMM 1270, Argumentation-Critical Thinking 3
COMM 1500, Introduction to Mass Communication 3
COMM 2110, Interpersonal Communication 3
COMM 2500, Elements, Trends & Issues of Digitatfiie 3
Print Journalism Practicum:
COMM 1610, News Writing and Reporting 3 COMMI30
Total Lower Division Mass Communication Core Requiements: 21
Lower Division Print Journalism Electives: * Credits Prerequisites and Notes
COMM 1210, Newspaper Production | (normally takeite) 1-3
COMM 2210, Newspaper Production Il (normally takesce) 1-3 COMM 1210
ART 2060, Digital Photography 3
COMM 2530, Photojournalism 3 ART 2060, Lab work required
Other electives as approved by the Print Journatiack advisor * See note on electives below.
Total Lower Division Print Journalism Electives: 9 Max of 9 credits of lower division electives
Total Print Journalism Lower Division Requirements: 30
TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62
Upper Division Mass Communication Core Requirements Credits Prerequisites and Notes
PHIL 3510, Professional Ethics 2
COMM 3560/65, Visual Communication (& Lab) 4 COMMBOO0, Lab Concurrent
COMM 4260, Media Law 3
Print Journalism Practicum: (Take all) 9
COMM 3600, New Media Reporting COMM 1130
COMM 3610, News and Copy Editing COMM 113610
COMM 4680, Advanced Reporting COMM 1130, 061
COMM 3020, Communication Research 3 COMM 1050
COMM 4350, Communication Theory 3 COMM 1050, 2110
COMM 4950, Internship 1-3 Completed any semester. May be repeated.
COMM 4980, Senior Seminar (Capstone) 3
Total Upper Division Mass Communication Core Requiements: 28-30
Upper Division Print Journalism Electives: * Credits Prerequisites and Notes
COMM 3050, Small Group Communication 3 COMM 1050
COMM 3190, Intercultural Communication 3 COMM 1050, 2110
COMM 3580, Public Relations 3 COMM 1130
COMM 3590, Media Management & Sales 3 COMM 1500
COMM 3880, Online Writing 3 COMM 1130, 1610
COMM 3830, Editorial/Opinion Writing 3 COMM 1130, 1610
COMM 4440, Feature Writing 3 COMM 1130, 1610
Other electives as approved by the Print Journatiack advisor 12 * See note on electives below.
Total Upper Division Print Journalism Electives: 33 Max of 33 credits of upper division electives
TOTAL UPPER DIVISION CREDIT REQUIREMENTS: 61-63 At least 30 upper division credits @ DSC
TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 122 -125

* Lower and upper division electives listed above anly suggestions. Students may substitute etleetives with advisor approval.



Student Progress Checklist
Student:

Stud.|ID#

Phone:#

A

Bachelor of Science in Communication
Digital Film Emphasis

Digital Film Production Track
Effective July 1, 2007, Page 10 of 264

Lower Division General Education Requirements: Credits Prerequisites and Notes
TOTAL GENERAL EDUCATION REQUIREMENTS: 31-32
Lower Division Digital Film Core Requirements: Credits Prerequisites and Notes
COMM 1050, Intro to Communication Theory 3
COMM 1270, Argumentation-Critical Thinking 3
COMM 1500, Introduction to Mass Communication 3
COMM 2110, Interpersonal Communication 3
COMM 2500, Elements, Trends & Issues of Digital 3
COMM 2660, Introduction to Digital Film Production 3
ART 1050, Introduction to Photography 3
Total Lower Division Digital Film Core Requirements: 21
Lower Division Digital Film Production Electives: (Choose 9 Credits) * Credits Prerequisites and Notes
COMM 2410, Directing for the Camera 3
COMM 2600, Screenwriting 3
COMM 2630, Story Boarding and lllustration 3
ART 2050, Advanced Photography 3
VT 1300 & 1400, Communication Design & Intro taémet Dev 3 each
VT 2500 & 2600, Computer lllustration & Creativaaging 3 each
Other electives as approved by the Digital Filatkradvisor * See note on electives below.
Total Lower Division Digital Film Production Electives: 9 Max of 9 credits of lower division electives
Total Digital Film Production Lower Division Requir ements: 30
TOTAL LOWER DIVISON CREDIT REQUIREMENTS: 61-62
Upper Division Digital Film Core Requirements: Credits Prerequisites and Notes
PHIL 3510, Professional Ethics 2
COMM 3640, Digital Motion Picture Pre-Prodioct 3 COMM 2660
COMM 3660/65, Digital Motion Picture Production 3 COMM 3640, Concurrent with Lab
COMM 3680/85, Digital Motion Picture Post-Produacti 3 COMM 3660, Concurrent with Lab
COMM 3790, Audio Production/Broadcasting 3 gk 1500, 2500
COMM 4700/05, Advanced Digital Film Production {&b) 4 COMM 3680, Concurrent with Lab
COMM 4790, Audio Design for Digital Film Proction 3 COMM 3790
COMM 4800/05, Advanced Digital Film Post-Produati@ Lab) 4 COMM 3680, Concurrent with Lab
COMM 4950, Internship 1-3 Completed any semester. May be repeated.
COMM 4980, Senior Seminar (Capstone) 3
Total Upper Division Digital Film Core Requirements 29-31
Upper Division Digital Film Production Electives: (Choose 32 Credits) * | Credits Prerequisites and Notes
COMM 3020, Communication Research 3 COMM 1050
COMM 3050, Small Group Communication 3 COMM 1050
COMM 3190, Intercultural Communication 3 COMM 1050, 2110
COMM 3560/65, Visual Communication (& Lab) 4 COMM 1500, Concurrent with Lab
COMM 3590, Media Management & Sales 3 COMM 1500
COMM 4260, Media Law 3
COMM 4350, Communication Theory 3 COMM 1050
COMM 4810, Shooting for Compositing 3 Concurrent with 4820
COMM 4820, Compositing 3 Concurrent with 4810
VT 3600 & 4100, 3-D Visualization & Maya 3 each
Other electives as approved by the Digital Filatkradvisor * See note on electives below.
Total Upper Division Digital Film Production Electives: 32 Max of 32 credits of upper division electives
TOTAL UPPER DIVISION CREDIT REQUIREMENTS: 61-63 At least 30 upper division credits @ DSC
TOTAL COMMUNICATION DEGREE CREDIT REQUIREMENTS: 122 -125
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Communication Department Course List

The following is a list of all courses currentlyfered by the Communication Department in suppodwfemphases.

Course # Course Name: Cr___ Semesters Prerezsugsitd Special Instructions

Comm 1010 Intro to Speech Comm *OC.........ccceevevirenrennene. 3
Comm 1020. ... Public Speaking *OC
Comm 1050 Intro to Communication diye

Comm 1130....... e Writing for Mass Audiences

Comm 1210. ....Newspaper Production.|..... Comm 1130. Instructor pession required.
Comm 1270.... .... Argumentation/Critical fiking ....

Comm 1380/85 .. ....Intro to Television Prodont& Lab .. Concurrent with Lab

Comm 1400.... .... Voice and Diction .. .

Comm 1500. ....Introduction to Mass Commatlon

Comm 1560....... ......... Beg Radio Production

Comm 1610....... ......... Print News Writing and Rmmg Comm 1130

Comm 2020. .... Forensics Institute ...

Comm 2110.... .... Interpersonal Communurano ........

Comm 2140/45 .. .... Elec Media News Writing &tRp & Lab. Comm 1130, Concurrent with Lab
Comm 2170.... ....Intro to Organizationan@ounication .

Comm 2210. .... Newspaper Production.ll........... . Comm 1210, Instructor pession required.
Comm 2370 ....... cceeue. Sports BroadCasting......c...coveivieriieiiiiiienieeneeenes Comm 1380

Comm 2410 Directing for the Camera

Comm 2500 . ... Elements, Trends & Isafd3ig Tech.. e S Comm 1500

Comm 2530. .... Photo Journalism........cc..cccoueene . ....Art 2060. Lab wosquired.

Comm 2560 . ....Advanced Radio Production.. ..Course may be repeatedciedit.
Comm 2600 . ... Screenwriting .........ocoeeeeee.

Comm 2630. ... Storyboarding and Illusora.........

Comm 2660 Intro to Digital MotioncRire Prod

Comm 3020 Communication Researchu..........ccocoeeiiiiinnnn, 3 F2 . Comm 1050

Comm 3050 Small Group Communication 3. : Comm 1050

Comm 3100. ....Communication in Educaaidbontexts .3 s = ...Course is an EDU course for edocatnajors.
Comm 3120. .... Family Communication .3 Comm 2110, 3050

Comm 3190. .... Intercultural Communicatia. 3 Comm 1050, 2110

Comm 3330. ....Negotiations and Bargajnin. 3 Comm 2110, 2170

Comm 3350. L INterviewing ........ececeeveeeiiee i .Comm 1050, 2110

Comm 3550 Theoretical Perspectiie®rg Comm ............ccoccveene 3 S2.n, Comm 2170, 3850

Comm 3560/65 .. ......... Visual Communication & Lab.... Comm 1500, Concurrent with Lab
Comm 3580.... .... Public Relations .. ....Comm 1130

Comm 3590. ....Media Management & Sale Comm 1500, 2500

Comm 3600 . ....New Media Reporting .. ....Comm 1130

Comm 3610. ....News and Copy Editing .Comm 1130, 2610

Comm 3640 .... .... Digital Film Pre-Produgtio. Comm 2660

Comm 3650/55 .. ......... Television Field Prod/Rejpgre: Lab ..Comm 2140 or 1380, Concurrent Wil
Comm 3660/65.. ......... Digital Film Production &ha Comm 3640, Concurrent withy La

Comm 3680/85 .. ..
Comm 3700/05 ..

... Digital Film Post-Productmhab.

. ...Comm 3660, Concurrent with Lab
... Television News Process &.La.

...Comm 3650, Concurrent with Lab

Comm 3790. ....Audio Production/Broadiragt.. Comm 1500 and 2500
Comm 3830. .... Editorial/Opinion Writing...... ....Comm 1130 and 1610
Comm 3850. .... Organizational Communarati.. 2. ...Comm 1050, 2110, 2170
Comm 3880....... ......... Online Media Writing B F2 Comm 1130 and (1610 bt®
Comm 4010 Persuasion.........cceeviiiiiiiiiiiiiii e, Sl Comm 1050, 127010

Comm 1020
..Comm 3020, 3550, 3850, 4350
Comm (2110 or 2170), 3550

Comm 4020. ... Integrated Oral Presemtati
Comm 4030 Applied Organizational GoiResearch
Comm 4050....... ......... Leadership & High PerfonceTeams

Comm 4100/05. .. ......... Documentary Production & Lab.... Comm 3650, Concurrent with Lab
Comm 4260 .... ....Media Law ...........ccccecc0. o .

Comm 4350. .... COmMMUNICALION TREOIY.mmwmeccvviiviiiieiiiiiiieiieniens S S e Comm 1050, 2110

Comm 4380/85 .. ......... Advanced Television Pro Lab. ..Comm 3650, Concurrent with Lab
Comm 4490 .... ....Comm & Contemporary Punés ... ..Comm 1270, 3190, 4010

Comm 4500....... ......... Human Communication & @iotf..............ccceeennne. Comm 1050, 2110, 4350

Comm 4580....... ... Public Relations Case i88ud.............cccccvvvvveeeeeninnns ....Comm 1130, 1500, 3580

Comm 4640 . .... Feature Writing ............ - . .Comm 1130 and (1642140)
Comm 4680.... ....Advanced Reporting..... .Comm 1130 and (1612D-%0)
Comm 4700/05. .. ......... Advanced Digital Film Protime & Lab .. ..Comm 3680, Concurrent with Lab
Comm 4790....... ....Audio Design for Dig Mati®ictures .. ...Comm 3790

Comm 4800/05 .. ......... Advanced Digital Film PosodP& Lab Comm 3680, Concurrent with Lab
Comm 4810....... ......... Shooting for Compositing................... ...Comm 4700, Concurrentwi820
Comm 4820 Compositing ....Comm 4700, Coment with 4810
Comm 4850. .... Seminar: Organizationain@o. Comm 2170, 3020, 3850, 4350
Comm 4950 . ... Communication Internship.. .. Instructor permission recpd.

Comm 4980 ... Senior Seminar (Capstone).

Comm 2990-2999......... Seminar in Communication
Comm 3990-3999......... Seminar in Communication...
Comm 4990-4999......... Seminar in Communication......

Instructor permission requirecayVbe repeated.
... Instructor permission requirecayVbe repeated.
Instructor permission requirecayVbe repeated.

Legend: F=Fall, S=Spring, All=Fall, Spring, & @mer, F1=Fall in Odd-Numbered Years (e.g., 20025 Hall in Even Numbered Years (e.g., 2010), S1=pin
Odd-Numbered Years (e.g., 2009), S2=Spring in BNvembered Years (e.g., 2008)
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Course Scheduling

One of the great challenges of offering a programamplex as ours is the scheduling of faculty ueses to
cover all of the required and elective coursesnmaaner that will allow our students to finish theducation
in eight semesters (four years).

Non-Traditional Times and Online Courses

This has provided added impetus for offering casiegenon-traditional times in the afternoons anehéws,
and for the development of online sections of @anérses. Our faculty have been very cooperative in
accepting teaching assignments in the afternooth®aenings, and we are seeking to expand the nuohber
courses that we offer at these times. The prognestevelopment of online courses is slower becafidee
amount of preparation required, but we are comuhitbecontinuing this initiative as well. We arem@ntly
working on making Comm 1010 available online in 200

Bi-Annual Scheduling of Some Courses

Given the limited number of full-time faculty avalile at this time, and with a desire to keep ol fu
time/adjunct ratio as low as possible, we have talen to schedule some of our courses on an etber-
year basis rather than every year. This requaesfally scheduling to ensure that all studentshaacess to
every required and suggested elective course dthiigfour-year stay with us, regardless of wheayt
may begin the education at Dixie State College.

To ensure this, we spent considerable time plamwimgn we would offer particular courses to accomated
all of our sequences. This was a three-dimensigaal, because it not only involved courses unigue
particular emphases and tracks, but also courseésvtiuld need to be taken by students in other asgsh
and tracks as well. As a result, we had to plaroauttourse offerings through the year 2012, wubcsic
instructions to students in all tracks as to whezytshould take particular courses. For somepeseo
would be taken during their junior year, while athentering the following year would take the saoerse
(at the same time) during their senior year.

Need for Additional Faculty

All of these efforts notwithstanding, as our enrahts continue to grow (as they are doing rapidisg),
will need additional faculty in support of our cearofferings. The Communication degree has been
largely responsible for the increase in upper-tvienroliments at Dixie State College during
academic year 2007-2008, and we anticipate thagtimwth will continue because of the popularity of
the Communication discipline. Currently, it is aofethe top five majors chosen by college students
across the nation. And we believe that, at Dixtaes we are currently the second- or third-largest
degree program in terms of declared majors.

Degree Planning Forms

The following pages show examples of the degreenphg schedules that we provide to our students for
each of the emphases and tracks. Separate schedigefor students entering the program in odd-
numbered years (e.g., fall 2007) and even-numbgracs (e.g., fall 2008). In all cases, the follogv
appears at the bottom of each sheet:

COMM 4950 Internship 1-3 Must be completethstime during senior year.
|:| Elective Course: These are suggestions onlydesits may substitute other electives with adwaggroval.
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Course Planning Schedule
Fall 2007 — Spring 2012
Interpersonal/Small Group Comm Students

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS

Fall Semester 200

Spring Semester 208

Course #: Course Title: Credits Course #: Course Title: Credits:
ENGL 101(C |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac 1 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 102C |Public Sneakin 3
CIS 120( Comnuter Literac 3 COMM 127C | Araumentation/Crit. Thinkin 3
COMM 105C |Intro to Human Comm Thea 3 COMM 217C |Intro to Oraanizational Com 3
Choosi Lower Division Elective 3

Fall Semester 208 Sprina Semester 209 E
Course #: Course Title: Credits: Course #: Course Title: Credits:
Choos: American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lIssues/Elements of Dia Met 3
COMM 211C |Interpersonal Communicati 3 COMM 299( | Seminar in Communicatis 3
Choos:i Lower Division Elective 3 Choosi Lower Division Electivi 3

Fall Semester 209 Sorina Semster 2(10 0
Course #: Course Title: Credits: Course #: Course Title: Credits:
COMM 305C | Small Groun Communicatit 3 PHIL 351( Professional Ethi 2
COMM 435( | Communication Theo 3 COMM 335( |Interviewinc 3
COMM 449(C |Comm & Contem Pub IssL 3 COMM 399( | Seminar in Communiatic 3
COMM 450C |Human Comm & Conflic 3 PSY 3411 Intro to Social Psvcholoc 3
COMM 402C |Intearated Oral Presentans 3 Choosi Unper Division Electiv 3

Fall Semester 210 Sorina Semester 211 8
Course #: Course Title: Credits: Course #: Course Title: Credits:
COMM 302( | Communication Reseat 3 COMM 498( |Senior Seminar (Canstol 3
COMM 385( | Oraanizational Com 3 COMM 401( |Persuasic 3
COMM 319C |Intercultural Communicatic 3 COMM 499( | Seminar in Communicatis 3
COMM 312(C |Familv Communicatia 3 Choosi Unper Division Electiv 3
COMM 333( |Neaotiations & Baraainir 3 Choosi Unper Division Electiv 3
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Course Planning Schedule
Fall 2007 — Spring 2012
Interpersonal/Small Group Comm Students

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS

Fall Semester 208

Spring Semester 209

Course#: Course Title: Credits Course# Course Title: Credits:
ENGL 101( |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac' 1 Choosi Gen.Ed. Distribution Cour 3
Choosi Gen.Ed. Distribution Cour 3 COMM 102C |Public Sneakin 3
CIS 120( Computer Literac 3 COMM 127C | Araumentation/Crit. Thinkin 3
COMM 105C |Intro to Human Comm Thea 3 COMM 217C |Intro to Oraanizational Com 3
Choost Lower Division Elective 3

Fall Semester 209

=n

Spring Semeter 2010

Course#: Course Title: Credits: Course# Course Title: Credits:
Choost American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choosi Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choost Gen.Ed. Distribution Cour 3 COMM 250( [lssues/Elements of Dia Me( 3
COMM 211C |Interpersonal Communicati 3 COMM 299( | Seminar in Communicatit 3
Choos:i Lower Division El¢ctive 3 Choosi Lower Division Electivi 3
Fall Semester 210 Sorina Semester 011 G
Course#: Course Title: Credits: Course# Course Title: Credits:
COMM 302( | Communication Reseat 3 PHIL 351( Professional Ethi 2
COMM 305C | Small Groun Communicatit 3 COMM 401( |Persuasia 3
COMM 319C |Intercultural Communicatic 3 COMM 399( | Seminar in Communicatis 3
COMM 385( |Oraanizational Com 3 PSY 3411 Intro to Social Psvchaloc 3
COMM 333( |Neaotiations & Baraainir 3 Choosi Unper Division Electiv 3
Fall Semester 211 Sorina Semester 212 3
Course#: Course Title: Credits: Course# Course Title: Credits:
COMM 435( | Communication Theo 3 COMM 498( |Senior Seminar (Canstol 3
COMM 449(C |Comm & Contem Pub IsstL 3 COMM 335( | Interviewinc 3
COMM 450C |Human Comm & Conflic 3 COMM 499( | Seminar in Communicatis 3
COMM 312(C |Familv Communicatia 3 Choosi Unper Division Electiv 3
COMM 402C |Intearated Oral Presentatic 3 Choosi Unper Division Electiv 3
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Course Planning Schedule
Fall 2007 — Spring 2012
Organizational Communication Students

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS

Fall Semester 200

Spring Semester 208

Course # Course Title: Credits Course # Course Title: Credits:
ENGL 101(C |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac 1 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 102C |Public Sneakin 3
CIS 120( Comnuter Literac 3 COMM 127C | Araumentation/Crit. Thinkin 3
COMM 105C |Intro to Human Comm Thea 3 COMM 217C |Intro to Oraanizational Com 3
Choosi Lower Division Elective 3

Fall Semester 208 Sprina Semester 2009 E
Course # Course Title: Credits: Course # Course Title: Credits:
Choos: American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lIssues/Elements of Dia Met 3
COMM 211C |Interpersonal Communicati 3 COMM 299( | Seminar in Communicatis 3
Choos:i Lower Division Elective 3 Choosi Lower Division Electivi 3

Fall Semester 209 Sorina Semeste 2C10 0
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 305C | Small Groun Communicatit 3 PHIL 351( Professional Ethi 2
COMM 435( |Communication Theo 3 COMM 335( | Interviewinc 3
COMM 4500 |Human Comm & Conflic 3 COMM 355( | Theor Perspectives Ora Cor 3
COMM 402C |Intearated Oral Presentatic 3 COMM 403( |Annplied Ora Comm Resear 3
COMM 449C |Comm & Contem Pub Ises 3 COMM 399( | Seminar in Communiatic 3

Fall Semester 210 Sorina Semester 211 8
Course # Course Title: Credits: Course #: Course Title: Credits:
COMM 302( | Communication Reseat 3 COMM 498( |Senior Seminar (Canstol 3
COMM 319C |Intercultural Communicatic 3 COMM 401( |Persuasic 3
COMM 385( |Oraanizational Com 3 COMM 405( |Leadershin & Hiah Perf Tez 3
COMM 333( |Neaotiations & Baraainir 3 COMM 485( | Seminar in Ora Com 3
COMM 358( |Public Relation 3 COMM 499( | Seminar in Communicatis 3
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Course Planning Schedule
Fall 2007 — Spring 2012
Organizational Communication Students

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS

Fall Semester 208

Spring Semester 209

Course # Course Title: Credits Course # Course Title: Credits:
ENGL 101( |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac' 1 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 102C |Public Sneakin 3
CIS 120( Comnuter Literac 3 COMM 127C | Araumentation/Crit. Thinkin 3
COMM 105C |Intro to Human Comm Thea 3 COMM 217( |Intro to Oraanizational Com 3
Choosi Lower Division Elective 3

Fall Semester 209

Spring Semester 2(10

Course # Course Title: Credits: Course # Course Title: Credits:
Choosi American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lssues/Elements of Dia Met 3
COMM 211C |Interpersonal Communicati 3 COMM 299( | Seminar in Communicatis 3
Choosi Lower Division Elective 3 Choosi Lower Division Electivi 3
Fall Semester 210 Sorina Semeste 2C11 0
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 302( | Communication Resear 3 PHIL 351( Professional Ethi 2
COMM 319C |Intercultural Communicatic 3 COMM 401( |Persuasia 3
COMM 385( |Oraanizational Com 3 COMM 445( |Leadershin & Hiah Perf Tez 3
COMM 333( |Neaotiations & Baraainir 3 COMM 485( | Seminar in Ora Com 3
COMM 358( |Public Relation 3 COMM 399( | Seminar in Communicatic 3
Fall Semester 211 Sorina Semester 212 8
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 305C | Small Groun Communicatit 3 COMM 498( |Senior Seminar (Canstol 3
COMM 435( | Communication Theo 3 COMM 335( |Interviewinc 3
COMM 450C |Human Comm & Conflic 3 COMM 355( | Theor Persnectives Ora Cor 3
COMM 402C |Intearated Oral Presentatic 3 COMM 403( |Annplied Ora Comm Resear 3
COMM 449C |Comm & Contem Pub IssL 3 COMM 499( | Seminar in Communicatic 3
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Course Planning Schedule
Fall 2007 — Spring 2012
Public Relations Students

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS

Fall Semester 207

Spring Semester 208

Course # Course Title: Credits Course # Course Title: Credits:
ENGL 101(C |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac 1 COMM 127C |Araumentation/Crit.Thinkin 3
Choos: Gen.Ed. Distribution Cour 3 COMM 150(C |Intro to Mass Communicatit 3
CIS 120( Comnuter Literac 3 COM 1380/8!| Intro to TV Production & La 3
COMM 113C |Writina for Mass Audience 3 COMM 217C |Intro to Oraanizational Com 3
COMM 105C |Intro to Comm "heon 3

Fall Semester 208 Sprina Semester 209 E
Course # Course Title: Credits: Course # Course Title: Credits:
Choos: American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lIssues/Elements of Dia Met 3
Choos: Gen.Ed. Distribution Cour 3 COMM 161( |News Writina & Renortin 3
COMM 211C |Internersonal Communicati 3 COM 2140/4!| Elec Media Nws Writ/Rot/La 3

Fall Semester 209 Sorina Semester 210 0
Course # Course Title: Credits: Course # Course Title: Credits:
COM 3560/t |Visual Comm & Lal 4 PHIL 351( Professional Ethi 3
COMM 358( |Public Relation 3 COMM 379( |Audio Production/Broadcz 3
COMM 359( |Media Manaacement & Sal 3 COMM 360(C |New Media Renortin 3
COM 435( Communication Theo 3 COMM 361(C |News & Conv Editini 3
COM 3650/* | TV Rebportina & Field Pro 3 COMM 444( | Feature Writin 3

Fall Semeste 2C10 Sorina Semester 211 8
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 302( | Communication Reseat 3 COMM 498( |Senior Seminar (Canstol 3
COMM 305(C | Small Groun Communicatic 3 COMM 426( |Media Law 3
COMM 385( | Oraanizational Com 3 COMM 458( |Public Relations Case Stud 3
COMM 388( |Online Writinc 3 Choosi Other Unper Div Electiv 3
Choosi Other Unner Div Electiv 3 Choosi Other Unper Div Electiv 3
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Course Planning Schedule
Fall 2007 — Spring 2012
Public Relations Students

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS

Fall Semester 208

Spring Semester 209

Course # Course Title: Credits Course # Course Title: Credits:
ENGL 101( |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac' 1 COMM 127C |Araumentation/Crit. Thinkin 3
Choos: Gen.Ed. Distribution Cour 3 COMM 150(C |Intro to Mass Communicatit 3
CIS 120( Comnuter Literac 3 COM 1380/ |Intro to TV Production & La 3
COMM 113( |Writina for Mass Audience 3 COMM 217C |Intro to Oraanizational Com 3
COMM 105C |Intro to Comm "heon 3

Fall Semester 209

Spring Semester 210

Course # Course Title: Credits: Course #: Course Title: Credits:
Choosi American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lssues/Elements of Dia Met 3
Choos: Gen.Ed. Distribution Cour 3 COMM 161( |News Writina & Renortin 3
COMM 211C |Internersonal Communicati 3 COM 2140/4!| Elec Media Nws Writ/Rot/La 3
Fall Semester 210 Sorina Semester 211 0
Course # Course Title: Credits: Course # Course Title: Credits:
PHIL 351( Professional Ethic 2 COMM 379( |Audio Production/Broadce 3
COMM 302( | Communication Resear 3 COMM 426( |Media Law 3
COM 3560/t |Visual Comm & Lal 3 COMM 458( |Public Relations Case Stud 3
COMM 358( |Public Relation 3 COMM 361(C |News & Conv Editin 3
COMM 385( |Oraanizational Com 3 Choosi Other Unper Div Electiv 3
Fall Semester 211 Sorina Semester 212 8
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 359( |Media Manaacement & Sal 3 COMM 498( |Senior Seminar (Canstol 3
COMM 435( | Communication Theo 3 COMM 360(C |New Media Renortin 3
COMM 305(C |Small Groun Communicati 3 COMM 444( | Feature Writin 3
COMM 365(C | TV Rebportina & Field Pro 3 Choosi Other Unper Div Electiv 3
COMM 388(C | Online Writinc 3 Choosi Other Unper Div Electiv 3
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Electronic Media Production Students

Course Planning Schedule

] Fall 2007 — Spring 2011

Fall Semester 207

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS

Spring Semester 208

Course # Course Title: Credits Course # Course Title: Credits:
ENGL 101(C |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac 1 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 127C |Araumentation/Crit.Thinkin 3
CIS 120( Comnuter Literac 3 COMM 150(C |Intro to Mass Communicatit 3
COMM 113C |Writina for Mass Audience 3 COM 1380/8! | Intro to TV Production & La 3
COMM 105C |Intro to Comm "heon 3

Fall Semester 208 Sprina Semester 209 E
Course # Course Title: Credits: Course # Course Title: Credits:
Choos: American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lIssues/Elements of Dia Met 3
COMM 211C |Interpersonal Communicati 3 COMM 266( |Intro to Dia Film Productia 3
COMM 241C |Directina for the Came 3 Choosi Other Lower Div Electiv 3

Fall Semester 209 Sorina Semester 210 0
Course # Course Title: Credits: Course # Course Title: Credits:
COM 3560/ |Visual Comm & Lal 4 PHIL 351( Professional Ethi 2
COM 3650/5!| TV Report/Field Prod & La 3 COMM 379C | Audio Production/Broadce 3
COMM 435( |Communication Theo 3 COM 3660/6! | Diaital Film Production & La 3
COMM 359(C |Media Manaaement & Sal 3 COM 3680/8! | Diaital Film Pos-Prod & Lat 3
COMM 364( |Diaial Film Pre-Productiol 3 Choosi Other Unnper Div Electiv 3

Fall Semester 210 Sorina Semester 211 8
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 302( |Communication Resear 3 COMM 498( |Senior Seminar (Canstol 3
COM 4370/7'| Advanced TV Prod & La 3 COMM 426( |Media Law 3
COMM 305(C |Small Groun Communicatic 3 Choosi Other Unner Div Electiv 3
COMM 319C | Intercultural Communicatic 3 Choosi Other Unper Div Electiv 3
COMM 4100 |Documentarv Productic 3 Choosi Other Unper Div Electiv 3
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Electronic Media Production Students

Fall Semester 208

Course Planning Schedule
Fall 2008 — Spring 2012

i FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS

Spring Semester 209

Course # Course Title: Credits Course # Course Title: Credits:
ENGL 101(C |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac 1 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 127C |Araumentation/Crit.Thinkin 3
CIS 120( Comnuter Literac 3 COMM 150(C |Intro to Mass Communicatit 3
COMM 113C |Writina for Mass Audience 3 COM 1380/8! | Intro to TV Production & La 3
COMM 105C |Intro to Comm "heon 3

Fall Semester 209

Spring Semester 210

Course # Course Title: Credits: Course # Course Title: Credits:
Choos: American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lIssues/Elements of Dia Met 3
COMM 211C |Interpersonal Communicati 3 COMM 266( |Intro to Dia Film Productia 3
COMM 241C |Directina for the Came 3 Choosi Other Lower Div Electiv 3
Fall Semester 210 Sorina Semester 211 6
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 302( | Communication Reseat 3 PHIL 351( Professional Ethi 2
COM 3560/6! | Visual Comm & Lal 4 COMM 379( |Audio Production/Broadce 3
COMM 319C | Intercultural Communicatic 3 COMM 426( |Media Law 3
COMM 410C | Documentarv Productic 3 COM 3660/6! | Diaital Film Production & La 3
COMM 364( |Diaital Film Pre-Productiol 3 COM 3680/8! | Diaital Film Pos-Prod & Lat 3
Fall Semester 211 Sorina Semester 212 8
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 435( | Communication Theo 3 COMM 498( |Senior Seminar (Canstol 3
COM 4370/7'|Advanced TV Prod & La 3 Choosi Other Unper Div Electiv 3
COMM 305(C |Small Groun Communicatic 3 Choosi Other Unner Div Electiv 3
COMM 359(C |Media Manaaement & Sal 3 Choosi Other Unper Div Electiv 3
COM 3650/5! | TV Renort/Field Prod & La 3 Choosi Other Unper Div Electiv 3
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Electronic Media Journalism Students
Course Planning Schedule
Fall 2007 — Spring 2011

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS

Fall Semester 200

Spring Semester 208

Course # Course Title: Credits Course #: Course Title: Credits:
ENGL 101(C |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac 1 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 127C |Araumentation/Crit.Thinkin 3
CIS 120( Comnuter Literac 3 COMM 150(C |Intro to Mass Communicatit 3
COMM 113C |Writina for Mass Audience 3 COM 1380/8! | Intro to TV Production & La 3
COMM 105C |Intro to Comm "heon 3

Fall Semester 208 Sprina Semester 209 E
Course # Course Title: Credits: Course # Course Title: Credits:
Choos: American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lIssues/Elements of Dia Met 3
COMM 211C |Interpersonal Communicati 3 COM 2140/4!| ElecMed Newswrit/Rort &La 3
COMM 140C |Voice and Dictiol 3 Choosi Other Lower Div Electiv 3

Fall Semester 209 Sorina Semester 210 0
Course # Course Title: Credits: Course # Course Title: Credits:
COM 3560/6! | Visual Comm & Lal 4 PHIL 351( Professional Ethi 2
COM 3650/5!| TV Renort/Field Prod & La 4 COMM 370C |Television News Proce 3
COMM 435( |Communication Theo 3 COMM 360C |New Media Renortin 3
COMM 305(C |Small Groun Communicati 3 Choosi Other Unper Div Electiv 3
COMM 359(C |Media Manaaement & Sal 3 Choosi Other Unper Div Electiv 3

Fall Semester 210 Sorina Semester 211 8
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 302( | Communication Reseat 3 COMM 498( |Senior Seminar (Canstol 3
COMM 410C |Documentarv Productic 3 COMM 426( |Media Law 3
COMM 319C | Intercultural Communicatic 3 COMM 468( | Advanced Renaortir 3
COMM 358( |Public Relation 3 COMM 379( | Audio Production/Broadcz 3
COMM 388( |Online Writinc 3 Choosi Other Unper Div Electiv 3
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Electronic Media Journalism Students
Course Planning Schedule
Fall 2008 — Spring 2012

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS

Fall Semester 208

Spring Semester 209

Course # Course Title: Credits Course # Course Title: Credits:
ENGL 101(C |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac 1 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 127C |Araumentation/Crit.Thinkin 3
CIS 120( Comnuter Literac 3 COM 1380/8! | Intro to TV Production & La 3
COMM 113C |Writina for Mass Audience 3 COMM 150(C [Intro to Mass Communicatit 3
COMM 105C |Intro to Comm "heon 3

Fall Semester 209 Sprina Semester 010 E
Course # Course Title: Credits: Course # Course Title: Credits:
Choos: American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( |Elmnt/Trnds/Iss of Dia Med 3
COMM 211C |Interpersonal Communicati 3 COM 2140/4!| ElecMed Newswrit/Rort &La 3
COMM 140C |Voice and Dictiol 3 Choosi Other Lower Div Electiv 3

Fall Semester 210 Sorina Semester 011 0
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 302( | Communication Reseat 3 PHIL 351( Professional Ethi 2
COM 4100/0! | Documentarv Prod & Le 3 COMM 426( |Media Law 3
COMM 319C |Intercultural Communicatic 3 COMM 468( |Advanced Rebortir 3
COMM 358( |Public Relation 3 COMM 379C | Audio Production/Broadcz 3
COMM 388( |Online Media Writint 3 Choosi Other Unnper Div Electiv 3

Fall Semestei2011 Sorina Semester 212 8
Course # Course Title: Credits: Course # Course Title: Credits:
COM 3560/6! | Visual Comm & Lal 3 COMM 498( |Senior Seminar (Canstol 3
COM 3650/5! | TV Renportina & Field Pro 3 COMM 370C | Television News Proce 3
COMM 435( |Communication Theo 3 COMM 360C |New Media Renortin 3
COMM 305(C |Small Groun Communicatic 3 Choosi Other Unper Div Electiv 3
COMM 359(C |Media Manaaement & Sal 3 Choosi Other Unper Div Electiv 3
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Fall Semester 207

Course Planning Schedule
Fall 2007 — Spring 2012
Print Journalism Students

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS

Spring Semester 208

Course # Course Title: Credits Course # Course Title: Credits:
ENGL 101(C |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac 1 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 127C |Araumentation/Crit.Thinkin 3
CIS 120( Comnuter Literac 3 COMM 150(C |Intro to Mass Communicatit 3
COMM 113C |Writina for Mass Audience 3 COMM 161( |News Writna & Reportint 3
COMM 105C |Intro to Comm "heon 3

Fall Semester 208 Sprina Semester 209 E
Course # Course Title: Credits: Course # Course Title: Credits:
Choos: American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lIssues/Elements of Dia Met 3
COMM 211C |Interpersonal Communicati 3 COMM 261( |Phatoiournalisr 3
COMM 121C |Newsbaner Productior 1-3 COMM 1210 | Newsbaner Produon 1 1-3
ART 206( Diaital Photoaranh 3

Fall Semester 209 Sorina Semester 210 6
Course # Course Title: Credits: Course # Course Title: Credits:
PHIL 351( Professional Ethic 2 COMM 444( | Feature Writin 3
COM 3560/t |Visual Comm & Lal 4 COMM 360( |New Media Rebortin 3
COMM 359( |Media Mamt. & Sale 3 COMM 361( |News/Conv Editin 3
COMM 221(C |Newsbabner Productior 1-3 COMM 221(C |Newsbaner Productior 1-3
COMM 435( | Communication Teor\ 3 Choosi Other Unoer Div Electiv 3
Choosi Other Upper Div Electiv 3 Choosi Other Upor Div Elective 3

Fall Semester 210 Sorina Semester 211 8
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 319C |Intercultural Communicatic 3 COMM 498( |Senior Seminar (Canstol 3
COMM 302( |Communication Resear 3 COMM 383( | Editorial/Obinion Writinc 3
COMM 305(C |Small Groun Communicati 3 COMM 468( |Advanced Renortir 3
COMM 358( |Public Relation 3 COMM 426( |Media Law 3
COMM 388( | Online Writinc 3 Choosi Other Unper Div Electiv 3
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Fall Semester 208

Course Planning Schedule
Fall 2007 — Spring 2012
Print Journalism Students

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS

Spring Semester 209

Course # Course Title: Credits Course # Course Title: Credits:
ENGL 101( |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac' 1 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 127( |Araumentation/Crit.Thinkin 3
CIS 120( Comnuter Literac 3 COMM 150(C |Intro to Mass Communicatit 3
COMM 113C |Writina for Mass Audience 3 COMM 161( |News Writina & Rebportin 3
COMM 105C |Intro to Comm "heon 3

Fall Semester 209

Spring Semester 210

Course # Course Title: Credits: Course # Course Title: Credits:
Choosi American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lssues/Elements of Dia Met 3
COMM 211C |Interpersonal Communicati 3 COMM 261( | Phatoiournalisr 3
COMM 121C |Newsbaner Productior 1-3 COMM 1210 | Newsbaner roduction : 1-3
ART 206( Diaital Photoaranh 3

Fall Semester 210 Sorina Semester 211 6
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 302( | Communication Resear 3 PHIL 351( Professional Ethi 2
COMM 319C |Intercultural Communicatic 3 COMM 361( |News/Conv Editin 3
COM 3560/! |Visual Comm & Lal 4 COMM 383( | Editorial/Obinion Writinc 3
COMM 221(C |Newsbabner Productior 1-3 COMM 221(C |Newsbaner Productior 1-3
COMM 358( |Public Relation 3 COMM 426( |Media Law 3
Choosi Other Unbper Div Electiv 3 Choosi Othel Upper Div Electivi 3

Fall Semester 211 Sorina Semester 212 8
Course # Course Title: Credits: Course # Course Title: Credits:
COMM 305(C | Small Groun Communicatic 3 COMM 498( |Senior Seminar (Canstol 3
COMM 359(C |Media Manaaement & Sal 3 COMM 360( |New Media Reportin 3
COMM 388( | Online Writinc 3 COMM 468( |Advanced Rebortir 3
COMM 435( | Communication Theo 3 COMM 444( | Feature Writin 3
Choosi Other Upper Div Electiv 3 Choosi Other Unoer Div Electiv 3
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Digital Film Production Students

Fall Semester 200

Course Planning Schedule
Fall 2007 — Spring 2011

FOR STUDENTS STARTING IN ODD-NUMBERED YEARS

Spring Semeste 20(8

Course #: Course Title: Credits Course #: Course Title: Credits:
ENGL 101(C |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac 1 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 127C |Araumentation/Crit.Thinkin 3
CIS 120( Comnuter Literac 3 COMM 150(C |Intro to Mass Communicatit 3
COMM 105C |Intro to Human Comm Thea 3 COMM 266( |Intro to Diaital Film Proi 3
ART 105( Introduction toPhotoaranh 3

Fall Semester 208 Sprina Semestr 2009 E
Course #: Course Title: Credits: Course #: Course Title: Credits:
Choos: American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 250( [lIssues/Elements of Dia Met 3
COMM 211C |Interpersonal Communicati 3 COMM 260( | Screenwritin 3
COMM 241C |Directina for theCamer: 3 COMM 263( | Storv Boardina & lllustratio 3

Fall Semester 209 Sorina Semester 210 0
Course #: Course Title: Credits: Course #: Course Title: Credits:
COMM 364C( |Diaital Film Pre-Productiol 3 PHIL 351( Professional Ethi 2
COMM 305(C | Small Groun Communicatic 3 COMM 366( |Diaital Film Productiol 3
COMM 356( |Visual Comm & Lal 4 COMM 368( |Diaital Film Pos-Productiol 3
COMM 435( | Communication Theol 3 COMM 379( |Audio Production/Brdcasti 3
COMM 359(C |Media Manaaement & Sal 3 VT 360C 3D-Visualizatior 3

Fall Semester 210 Sorina Semester 211 8
Course #: Course Title: Credits: Course #: Course Title: Credits:
COMM 470C |Advanced Dia Film Prc 3 COMM 498( |Senior Seminar (Canstol 3
COMM 481( |Shootina for Comnositir 3 COMM 479( |Audio Desian for DF 3
COMM 482( | Comnpositint 3 COMM 480( |Advanced Dia Film Paost Pri 3
COMM 302( | Communication Resear 3 COMM 426( |Media Law 3
COMM 319C | Intercultural Communicatic 3 VT 410C Mavz 3
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Digital Film Production Students

Fall Semester 200

Course Planning Schedule
Fall 2008 — Spring 2012

FOR STUDENTS STARTING IN EVEN-NUMBERED YEARS

Sprina Semester 209

Course #: Course Title: Credits Course #: Course Title: Credits:
ENGL 101(C |Intro to Writinc 3 ENGL 201( |Intermediate Writin 3
LIB 101C Information Literac 1 Choosi Gen.Ed. Distribution Cour 3
CIS 120( Comnuter Literac 3 COMM 127C |Araumentation/Crit.Thinkin 3
ART 105( Introduction to Photoaran! 3 COMM 260( | Screenwritini 3
COMM 105C |Intro to Human Comm Thea 3 COMM 263( | Storv Boardina & lllustratio 3
COMM 241(C |Directina for the Came 3

Fall Semester 209 Sprina Semestr 2010 E
Course #: Course Title: Credits: Course #: Course Title: Credits:
Choos: American Institutions Cour 3 MATH 103C |Ouantitative Reasonil 3
Choos: Gen.Ed. Distribution Cour 3 Choosi Gen.Ed. Distribution Cour 3
Choos: Gen.Ed. Distribution Cour 3 COMM 150(C |Intro to Mass Communicatit 3
Choosi Gen.Ed. Distribution Cour 3 COMM 250( |Issues/Elements of Dia Mec 3
COMM 211C |Interpersinal Communicatio 3 COMM 266( |Intro to Diaital Film Proi 3

Fall Semester 210 Sorina Senester 2(11 6
Course #: Course Title: Credits: Course #: Course Title: Credits:
PHIL 351( Professional Ethic 2 COMM 366( |Diaital Film Productiol 3
COMM 364( |Digital Film Pre-Productiol 3 COMM 368( |Diaital Film Pos-Productiol 3
COMM 356( |Visual Comm & Lal 4 COMM 379( |Audio Production/Brdcasti 3
COMM 302( | Communication Resear 3 COMM 426(C | Media Law 3
COMM 319C | Intercultural Communiatior 3 VT 410C Mave 3

Fall Semester 211 Sorina Semester 212 8
Course #: Course Title: Credits: Course #: Course Title: Credits:
COMM 305(C | Small Groun Communicatic 3 COMM 498( |Senior Seminar (Canstol 3
COMM 481( |Shootina for Comnositir 3 COMM 470( |Advanced Dia Film Prc 3
COMM 482( | Comnbaositine 3 COMM 480( |Advanced Dia Film Paost Pri 3
COMM 359(C |Media Manaaement & Sal 3 COMM 479( |Audio Desian for DF 3
COMM 435( | Communication Theo! 3 VT 360C 3D-Visualizatior 3
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Learning Goals for Communication Courses

From the very beginning of the Communication baangadate at Dixie State College there has
been a desire to establish definitive learning abjes for our courses and to teach to those
objectives. The process was implemented very earlyy Dr. Don Hinton for those courses that
are part of the General Education curriculum atcthiiege—Comm 1010, Comm 1020, and
Comm 2110—and for certain other courses that impier departments at the college such as
Comm 3100, Effective Communication in Educationaht@xts (which we teach as a service
course for the Education program). As a results¢hdata have been collected for years.

With the arrival of Dr. Randal Chase in summer @@, there was an expansion of this process
to all communication courses. This has been aeldi@av stages and over time.

1.

Learning Objectivesin fall semester 2006, the Communication faca#yefully
crafted and approved specific learning objectiwveseiery course we teach.

Course Outlines:These learning objectives are written down as gfaat Course
Outline that is prepared for every course. Co@stines are not syllabi. They are a
list of learning objectives that must be achiewvedach course, along with whatever
minimum requirements there might be for the couis@&sure that every student who
takes the course, no matter who they take it froith exit the course with a definable
set of skills and knowledge that will prepare thimfuture courses and for their
professional and personal lives.

Syllabi: Instructors are free to devise a syllabi as thisy, protecting their academic
freedom as they bring their unique backgroundskarmadviedge to the classroom. But
the outcomes for their courses must be the sarak athers who teach those
courses—the ones defined in the Course Outlines.

Pre- and Post TestingZoncurrent with the implementation of Course (a8, the
department also instigated a department-wide remqént to do pre- and post-testing
in every section of every course, every semedtet. all testing is based on paper-
and-pencil tests (though many are); some are b@s@ortfolios and other more
subjective measures of student progress, espenidigavily performance-based
courses. Some are a combination of both. Butlicasles, these tests are expected to
be responsive to the learning objectives of ther&@@utlines and to be regularly
reviewed and adjusted as necessary to insurehiatare valid measures of the
desired outcomes.

Course SupervisorsTo manage this process, every course within gdpadment has
been assigned to a particular full-time facultyfoonitoring and management.
Course Supervisors do not teach every sectioneofdlirses they supervise; they
may not teach them at all for awhile. But theyumesthat course objectives are
reflected in the syllabi of those who do teachdberses, and that the pre- and post-
testing is completed. Finally, they are the onbs ywrovide the analysis at the end of
each semester, and review it with their colleaguésn the department.
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COMMUNICATION DEPARTMENT COURSE CHAIR LIST
November 10, 2007

Course Chair.  Course #

Bent Comm 1130
Bent Comm 1210
Bent Comm 1610
Bent Comm 2210
Bent Comm 3610
Bent Comm 3830
Bent Comm 3880
Bent Comm 4640
Bent Comm 4680
Everett Comm 1380/85
Everett Comm 2370
Everett Comm 2410
Everett Comm 4380/85
Chase Comm 1050
Chase Comm 2500
Chase Comm 3560/65
Chase Comm 3580
Chase Comm 3590
Chase Comm 4260
Chase Comm 4580
Pike Comm 1560
Pike Comm 2140/45
Pike Comm 2530
Pike Comm 2560
Pike Comm 3650/55
Pike Comm 3700/05
Pike Comm 3790
Pike Comm 4790
Shamo Comm 1010
Shamo Comm 1400
Shamo Comm 2110
Shamo Comm 3050
Shamo Comm 3100
Shamo Comm 3120
Shamo Comm 3350
Thelen Comm 1020
Thelen Comm 2020
Thelen Comm 2170
Thelen Comm 3190
Thelen Comm 3850
Thelen Comm 4010
Thelen Comm 4350
Thelen Comm 4490

Course Name:

Writing for Mass Audiences
Newspaper Production |

Print News Writing and Reporting
Newspaper Production Il

News & Copy Editing

Editorial & Opinion Writing
Online Media Writing

Feature Writing

Advanced Reporting

Intro to Elec Media Production & Lab
Sports Broadcasting

Directing for the Camera

Advanced Television Production & Lab

Introduction to Communication Theory
Elements, Trends & Issues of Digital Tech
Visual Communication & Lab

Public Relations

Media Management & Sales

Media Law

Public Relations Case Studies

Beginning Radio Production

Elec Media News Writing/Rptg & Lab
Photo Journalism

Advanced Radio Production

TV Field Production/Reporting & Lab
Television News Process & Lab
Audio Production/Broadcasting
Audio Design for Digital Film

Introduction to Speech Comm *OC

Voice and Diction

Interpersonal Communication

Small Group Communication

Effective Com within Educational Contexts
Family Communication

Interviewing

Public Speaking *OC

Forensics Institute

Introduction to Organizational Comm
Intercultural Communication
Organizational Communication
Persuasion

Communication Theory

Comm & Contemporary Public Issues
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Taught

F,S
All

All
S2
S1
F2
S2
S1

All
F2
F2

F,S

F2
F1
S1
S1

All

S1
All
F1
S2

All

All
F1
F, S
F2
S2

All

F2
F2
S1
F1
F1



Course Chair  Course # Course Name: Cr Taught
Tuckett Comm 1500 Introduction to Mass Communication 3 S2
Tuckett Comm 3640 Digital Film Pre Production 3 F
Tuckett Comm 3680/85 Digital Film Post Production & Lab 3 S2
Tuckett Comm 4100/05 Documentary Production & Lab 3 F2
Tuckett Comm 4800/05 Advanced Digital Film Post Prod & Lab 3 S
Wignall Comm 1270 Argumentation/Critical Thinking 3 All
Wignall Comm 3020 Communication Research 3 F2
Wignall Comm 3330 Negotiations and Bargaining 3 F2
Wignall Comm 3550 Theoretical Perspectives of Org Comm 3 S2
Wignall Comm 4030 Applied Organizational Comm Research 3 S2
Wignall Comm 4050 Leadership & High Performance Teams 3 S2
Wignall Comm 4500 Human Communication & Conflict 3 F1
Wignall Comm 4850 Seminar: Organizational Communication 3 S1
Young Comm 2660 Intro to Digital Film Prod 3 S2
Young Comm 2600 Screenwriting 3 S1
Young Comm 2630 Story Boarding & lllustration 3 S1
Young Comm 3600 New Media Reporting 3 S2
Young Comm 3660/65 Digital Film Production & Lab 3 S
Young Comm 4020 Integrated Oral Presentations 3 F1
Young Comm 4700/05 Advanced Digital Film Production & Lab 3 F
Young Comm 4810 Shooting for Compositing 3 F
Young Comm 4820 Compositing 3 F
Track Chairs Comm 4950 Communication Internship 1-3 All
Track Chairs Comm 4980 Senior Seminar (Capstone) 3 All
Various Comm 2990-2999  Seminar in Communication 5-3 S1
Various Comm 3990-3999  Seminar in Communication 5-3 S2
Various Comm 4990-4999  Seminar in Communication 5-3 S1

Legend: F=Fall, S=Spring, All=Fall, Spring, & Summer
F1=Fall in Odd-Numbered Years (e.g., 2007, 2009)
F2=Fall in Even Numbered Years (e.g., 2008, 2010)
S1=Spring in Odd-Numbered Years (e.g., 2007, 2009)

S2=Spring in Even Numbered Years (e.g., 2008, 2010)

Course Descriptions and Outlines

The Course Outlines for our Communication courséiew this page, in numerical order.
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The course must be more than a recitation of teertes of human communication. It must
involve the students in critical thinking throudlags discussions and written assignments,
whereby they may understand how these theoriebeapplied in everyday life and
relationships. It must also provide a survey eftarious contexts of human communication
(interpersonal, group, organizational, mass, emhgreby students may understand the differing
requirements of those contexts and learn to funatiell in all of them.

2 x4 5 (56) #
! % % /
$ # ( # # -

) # - #

/ 7

3 4 5
6
+

38



%

% - !

Write at least one extensive critical essay on a¢ime, work, group of works, significant
figure, or any other relevant topic that demonstraes the ability to analyze, synthesize, and
evaluate information
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This course is a survey of mass media reporting aiheavy emphasis on
writing. Students will write a variety of mediaggies in the areas of news writing for print and
broadcast, specialized stories, public relationd,advertising. Students will also learn about
interviewing, style, law, and ethics.

&

$

' % %

% &
Through classroom instruction and hands-on expegiestudents will:

- Build a knowledge base in all areas of mass mediingy
Understand how to communicate to mass audienogsting
Become more effective and efficient writers
Gain a knowledge of written news style, including Atyle
Brush up on basic grammar and spelling skills
Develop interviewing skills
Gain insight into the industry
Understand media law and ethics

1 % ,

%
+

+
1 comprehensive final exam
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This is a deadline-intensive course for first-ystaidents who are working
for theDixie Sunstudent newspaper to get hands-on experiencedraeekly publication and to
enhance their knowledge of journalism. The cowileexpose students to day-to-day
operations of a newsroom and all aspects of pramlycguch as writing, editing, layout, design,
photography, advertising, and distribution.
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Students should leave this course:
An improved news writer and/or photographer andgbhtor
With a knowledge of news style, particularly AP I8ty
Able to meet and manage deadlines
Refined in most aspects of newspaper production
With improved interviewing skills
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Curriculum Outline for Comm 1270
Course Abbreviation. COMM 1270
Course Title: Argumentation/Critical Thinking

Course Description A lower division course that stresses buildirgfprmance skills in
argumentation as well as skill building of decisioaking and decision makers in creating
substantive and effect argument. Real life appboeof the theories of argumentation will also
be stressed along with the flexible, open mindé&wkthg required of academic debate. Students
are expected to explore and enhance their persatieél thinking skills through the
development of argument as well as through refutadind rebuttal against arguments posed by
others.

Course Prerequisites None

Number of Credits: 3

Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week None
Submitted by: Dennis L. Wignall, Ph.D.
Course Objectives

1. What is argumentation and how does it relate test®mt making, reflective thinking, and
advocacy?

How do people use logic, reason, and evidence t@macisions in law, politics,
scholarship, and business?

What problems lend themselves to argumentatiordabdte and which problems do not?
How does one engage in the reflective thinking essadhat must precede advocacy?
What are the characteristics of a good claim (psamm)?

How can one analyze an audience in relation taldien?

Who bears the burden of proof (the developmentpmifraa facia case)?

How does one find arguments and evidence?

What kinds of evidence are there? How do theytfan@

10 How can one analyze a proposition for the key isBue

11.How does one brief a case?

12.How does one counter the arguments of others?

13.How does one check for and counter fallacious asgua?

14.What are the applications of argumentation?

15.What are the forms of formal debate?

16.What are the ethical considerations that relatrgomentation and debate?

17.How do you win an argument?

18.How have the recent presidential candidates usedatée to further their campaigns?

no

©COoNoOO kW
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19.What is the burden of communication?
20.What is the role of language in powerful argumeaiét

Required Assessments

1. Oral presentations of individually construcégguments to the class. These
arguments are subjected to critical analysis b boe instructor and students.

2. Content analyses of select political claimbede analyses are the focal  point of class
discussions wherein students display theoretindetstanding of the various theories and
concepts of argument construction and analysis.

3. Issues, as constructed by student demand pot] are then debated. Students are
expected to display increasingly sound researdls siid to  be able to defend both the
affirmative as well as the negative side of eadsue.

4. Rhetorical analysis is directed towards stuslembrk as well as the work of those
outside of academe in an effort to gain skills wihd an understanding of, the need to
develop common understanding using  precisionrnguage.

5. Objective evaluations, coupled with subjectigsays, create an arena of understanding
for students whereby they are able to personaligsss their own progress with the content
of the course.

6. Assigned readings are consistent throughouéheester and are  followed by specific
application where each chapter, essay, lettespmech, as addressed in class, results in
analytic essays.
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Instructions on Specific Assignments andProcessesThe course must be more than a
recitation of the history of the media. As an idtsciplinary course, the impact of media on
society and on our lives must be an integral phiti@ course. Historical trends should be used
primarily to explain developments in the media tgdbereby giving students a basis for
explanation and prediction of how modern mass meulgnt impact their lives. Students should
become generally familiar with how digital techngyds reshaping all of these media, and how
they are now converging into new combinations ofcks and services.
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Write at least one extensive critical essay on a¢ime, work, group of works, significant
figure, or any other relevant topic that demonstraes the ability to analyze, synthesize, and
evaluate information
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The nature of this course makes attending one enappropriate. Students are continually
exploring the issues of media in society in a bn@ade of settings, both personal and social.

50



% 2

0:: CD
B ? 0"
%
% >
)#
$
9
"1
( | "
$ # 9
4 % %
% )
% &
B % %
*( % %
+
$J% >
, 1
CJ% % %
DB % %
1 )| _
# % 8
= = 8
* H# =1
) % %

51



%

%

%
%

%

%

%

52

%

%

) #

%

%



Curriculum Outline for Comm 1610
04-06-07

Course Abbreviation & Number: COMM 1610
Course Title: Print News Writing& Reporting

Course Description: For communication majors with an interest in wagtifor the print media.

This course emphasizes aspects of print journaisthteaches students how to gather and report
facts for different types of news stories. Thia iriting-intensive course that fulfills a
requirement in several tracks of a mass media esipha

Course Prerequisites:COMM 1130

Number of credits: 3

Number of instructional contact hours:3

Number of lecture hours per week:3 Number of lab hours per week:0
Type of credit:

Submitted by: Rhiannon Bent, instructor

The following information must be reflected in imdiual instructor syllabi, which remain the
same for any section of the course offe(8idte: Individual instructor syllabi may reflectah
instructor's style for achieving the following otijwes and assessments.):

Course Objectives:

Through classroom instruction and hands-on expegiestudents will:
Gain interviewing and reporting skills
Enhance their knowledge of AP Style and grammar
Gather their own information to write news stories
Meet deadlines as they write timed assignments
Write stories inside and outside class
Put together an end-of-semester portfolio

Requwed Assessments:
A minimum of five in-class quizzes
A minimum of two out-of-class assignments
A minimum of three in-class assigrunents
Final portfolio
Final exam
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Communication Curriculum Qutline

Course Abbreviation: COMM 2170

Course Title: Introduction to Organizational Communication

Course Description An introductory course where students will explthe basic concepts and
theories that inform Organizational Communicati&@tudents will apply concepts and theories
studied to current organizational settings in whilaky are involved. The format of the course is
lecture, discussion, case analysis and application.

Course Prerequisites None

Number of Credits: 3

Number of Instructional Contact Hours: 3

Number of Laboratory Hours Per Week None

Submitted by: Dennis L. Wignall, Ph.D.

Course Objectives

Exploration of the fundamental theories and core#t compose an

introductory perspective into course content.

Apply theory and concepts to current organizaticediings.

Develop insight into the functionality of succedsitganizations.

Identify skills necessary to successfully analyagaaizational processes.

Learn to differentiate between successful and wessful organizations.
Develop skills necessary to become a successfahaagtional participant.

NoakwnNpE

Required Assessments

=

Graded discussions within the context of agsigrase studies.

2. At least three examinations composed of boljestive and objective
questions.

3. Two, 4-6 page analytic essays that illustraddents’ ability to apply
theory and conceptual material in an analytic fatm

4. Required attendance under instructor and a@kpgdelines.
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This is a deadline-intensive course for second-gaatents who are
working for theDixie Sunstudent newspaper to get hands-on experiencedramekly
publication and to enhance their knowledge of jalism. The course will expose students to
day-to-day operations of a newsroom and all aspggisoduction, such as writing, editing,
layout, design, photography, advertising, and ithistion.
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Students should leave this course:
An improved news writer and/or photographer andgbhtor
With a knowledge of news style, particularly AP I8ty
Able to meet and manage deadlines
Refined in most aspects of newspaper production
With improved interviewing skills
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Curriculum Outline for Comm 2370
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Course Prerequisites: COMM 1370 or permission of Instructor
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Course Description: An introduction to digitallytégrated media, including an understanding of
the history, trends, devices, services, practiogssacietal issues associated with the use of
modern telecommunication technologies in interpeaayroup, organization, and mass
communication settings. Students obtain a ger@@iery basic knowledge of the technology
of modern digital communication; a general underditag of the trends in these new forms of
communication, as manifested in each of the don&Hitise marketplace: consumers, content,
channels of distribution, and stakeholders; andsacbunderstanding of the societal issues, that
arise as a consequence of digitally integrated conication technology and practices, such as
access, privacy, copyright, regulation, etc. Ceussa core requirement for all Communication
majors. Prerequisite: COMM 1500. 1 lecturerhemd 2 online hours per week.
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Instructions on Specific Assignments andProcesses The class should provide a fundamental
understanding of digital technologies, which pr@adhe foundation upon which a discussion of
trends and issues can be held. A solid systemaif/sis should be used to discuss industry
trends, rather than a random “what won't they trohkext?” kind of discussion. Chase’s model
for Digitally Integrated Media is recommended. Thscussion of issues should generally be
left to the end, so that it may be based uporhall has been learned about these technologies
and their trends.
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Write at least one extensive critical essay on a¢ime, work, group of works, significant
figure, or any other relevant topic that demonstraes the ability to analyze, synthesize, and
evaluate information
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Course Prerequisites: COMM 1560
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Designed for majors with the objective of underdtag and developing
screenwriting approaches to feature and shortdandmentary style production. Skills

developed include identification of structural etats inherent in feature and documentary
work, distinguishing how character functions witki plot, articulating plot points and
transitions, and exploring effective avenues oéaesh for development.
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Course Description Designed for majors with the objective of undansting and developing
storyboarding approaches to feature, short andrdentary pre-production development.
Curriculum focuses on storyboarding for conceptetigyment through lecture, developing
essential illustrating skills through hands-on &@ilon, and exploring alternative methods of
digital film previsualization via film artifacts.k8ls developed in this course include
identification of the structural elements inherenstoryboarding, distinguishing camera and
character movement through illustration, as wellsiag 3-D software for virtual storyboarding
previsualization.
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Curriculum Outline for Comm 3020
Course Abbreviation: COMM 3020
Course Title: Communication Research

Course Description This course is an upper division core requireni@ndegree students in

the Human Communication emphasis. Students witlystommunication-specific research
methodologies, both quantitative as well as qualgathrough a process of research design and
application. Lecture will be the primary teacheggproach that stresses both discussion and
research analysis within the communication condeema. Upon completion of the course,
students will be expected to demonstrate an uratedstg of research methodologies and apply
that understanding to the analysis of researcholly themselves and others.

Course Prerequisites COMM 1050

Number of Credits: 3

Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week None
Submitted by: Dennis L. Wignall, Ph.D.
Course Objectives

1. Exploration of fundamental research methodel®gi

2. Connect methods with current research withenfigld of Human Communication.

3. Develop understanding of the relationships kbetwariables and how these
relationships are illustrated and representeddiystical applications.

4. Learn at least three primary research modeditative, quantitative, & historical-
critical.

5. Become skillful in determining true randomnesslucing prevalent biases, and
deceptive identifying misleading statistical mangtions.

Required Assessments

1. Graded discussions within the context of agsigrase studies.

2. At least four examinations composed of objectjuestions.

3. Two, 4-6 page analytic essays that illustratdents’ ability to apply
statistical theory to the analysis of conceptuatarial.

4. Required attendance under instructor and cekgodelines.
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Course Title: Small Group Communication
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Course Prerequisites: No specific course requirements are a prereguisit students should

have some commitment to interest in the commurminatiscipline.
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Curriculum Outline for Comm 3120
1-26-07

Course Abbreviation & Number: COMM 3120
Course Title: Family Communication

Course Description: The fundamental structure of our society centertherfamily unit. The
communication structure, interaction patterns, iafldences produced by family structures
shape our culture. As we study the complexitiesiafluences of the family structure, we
understand our culture better. The end produttasds family structure and communication
improves, the entire culture becomes more satigfyin

Communications 3120 will examine the communicatiehsurrounding the family unit from the
first meeting of partners to the final stages f&f liself. Issues such as organizing and parenting
a family, dealing with critical issues of societych as single parenthood, abuse, conflict, family
goals of finance and education, dealing with ragiidnges in restructuring due to people both
entering and leaving the family unit will all bersadered. Improvement in understanding
family communication means improving the cultuselit.

Course Prerequisites: COMM 2110, and COMM 3050

Number of Credits: 3

Number of Instructional contact hours: 3

Number of Lecture Hours per week: 3 Number of lakhours per week: 0
Type of Credit: Transfer

Submitted by: Wayne Shamo, Ph.D., Professor, Commication

The following information must be reflected in imdiual instructor syllabi, which remain the
same for any section of the course offer@dote: Individual instructor syllabi may refledtat
instructor’s style for achieving the following objees and assessments.)

Course Objectives:

1. A basic understanding of the bonding relationst@ween marital, partners.

2. The basic communication structure and requiremaise basic family unit, reflected in
such issues as the basic family unit as well agnipications of single parents.

3. The basic communication included in not only theibanit, but also to include the
extended family.

4. The understanding of how power, conflict, goal otaion, and conformity to culture
influences communication.

5. An understanding of how rapid changes in the familif through such intervening
variables such as abuse, adversity, death, divangkeven finance can have a major
impact upon the stability of the family unit.
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Required assessments:

1. A scholarly research paper requiring both libraayearch and critical thinking will be
assigned. This is to be scholarly, library reseant a variety of subjects dealing
with communication and the family.

2. Atleast one group assignment involving servicergw at a location where family
issues can be observed: a retirement home, the Dewmter, hospital, or perhaps
even the Juvenile Court.

3. Anindividual production project where the studeiit plan a community event: a
family vacation, a family reunion, or a special fgnouting.

4. A poster developing a genealogical chart showiag ff information in their own
personal family through the generations. This wontlude marriages, divorces,
deaths, marriages, births, as well as bonding aeddship relationships of at least
three generations.

5. A mid term and final examination.

Textbook: To be selected later. Something such as KathlesfnCarma Bylund, and
Bernard Brommel, Family Communication: Cohesiod &hange. 8 ed.
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Curriculum Outline for Comm 3190
Course Abbreviation. COMM 3190
Course Title: Intercultural Communication
Course Description A middle-level course
Course Prerequisites COMM 2110
Number of Credits: 3
Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week None
Submitted by: Dennis L. Wignall, Ph.D.

Course Objectives
1. Increased understanding of fundamental theaue concepts.
2. Increased confidence in personal cross-culinteractions.
3. Recognition of types of cultural behaviordues, and perspectives
and appropriate methods of recognizing and dealittythem
constructively.
4. Cross-cultural skills and recognition throwgperiential learning
environment.
5. Building sensitivity towards respecting cudtudiversity.

Required Assessments

1. Oral presentations of individual cross cultwgberience to the class. These
presentations fuel constructive discussion.

2. Theoretical analyses of select cross-cultumt@ractions. These analyses are the focal
point of class discussions wherein students display theoretical understanding of the
various theories and concepts of intercultural @amication.

3. Cultural issues, as identified by student eigmere and input, are then explored
through discursive analysis. Students are expdotdiplay increasingly sound research
skills and to apply those skills throughout traervelopment of research papers.

4. Development of cross-cultural and interpersaonahections with representatives of
other cultures while utilizing the internet.

5. Assigned readings are consistent throughowse¢heester and are  followed by specific
application where each chapter, essay, lettespmech, as addressed in class, results in
active class discussion.

6. Objective evaluations, coupled with subjectgsays, create an arena of understanding
for students whereby they are able to personaligsss their own progress with the content
of the course.
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Curriculum Outline for Comm 3311
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Course Prerequisites: Admission to the DSC Elementary Education baccakte program.
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Curriculum Outline for Comm 3330
Course Abbreviation. COMM 3330
Course Title: Negotiations and Bargaining

Course Description This course is an upper division core requireni@ndegree students in
the Human Communication emphasis, Organizationatr@onication track. The course
explores the processes and outcomes of negotatidibargaining principles, theories, and
related concepts. Students are expected to emgageeriential opportunities where they apply
those principles and gain skills in negotiation &adgaining in current social and professional
settings. Industry representatives whose profaasi@sponsibilities include negotiation and
bargaining will be invited to speak to student®tighout the semester. Students can expect to
attain reasonable skills as negotiators/bargainers.

Course Prerequisites COMM 2110 & 2170
Number of Credits: 3
Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week None
Submitted by: Dennis L. Wignall, Ph.D.
Course Objectives
1. Experiential application of theories and consemder study.
2. Practice proven negotiation strategies to ameehe likelihood of successful
outcomes.
3. Develop understanding of the relationships betwadversaries and how these
relationships can be used to enhance successturoas.
4. Learn BATNA and how to identify and achieve it.
5. Develop an attitude supportive of principled @thical bargaining strategies.
Required Assessments
1. Graded discussions within the context of aplpdissignments.
2. At least two examinations composed of objecting subjective questions.
3. Two, 4-6 page analytic essays that illustratdents’ ability to apply

relevant concepts and theory to the analysisvairigzty of negotiated settlements.
4. Required attendance under instructor and cekgodelines.
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Curriculum Outline for Comm 3350
04-4-07

Course Abbreviation & Number: COMM 3350
Course Title: Interviewing

Course Description: This course focuses upon dyadic communication cctedu
specifically for a purpose of gathering informatiexmd seeking entrance into closed groups
such as the work place, or anyone of thousandiib§or limited groups social,
educational or even recreational ..
(1) The student will participate in developing &kih both presenting information and
gathering information in a dyadic communicationrgve
(2)The Student will understand the strategies okt®ing an instrument for gathering
information and data to explain an event, makererfees about a signi.6.cant
research question, or determine public opinion.
(3) The student will complete a review of employrsinategies for seeking
employment or seeking employees in the workplace.
(4) The student will prepare a personal resumeafiob application.
(5) The student will prepare a survey instrumentgi@hering information about an
event, an opinion, or an opportunity for developbmmnchange in a given locality.

Course Prerequisites: Completion of Comm 211 0 and Comml050.

Number of credits 3

Number of instructional contact hours per week:3 Number of lab hours per week: 0
Number of counseling hours with instructor per week 2
Type of credit: Transfer

Submitted by: Wayne Shamo, Ph.D., Professor, Communication

The following information must be reflected in imttlual instructor syllabi, which remain
the same for any section of the course offélete: Individual instructor syllabi may reflectah
instructor's slyle for achieving the following otfjges and assessments.):

Course Obijectives:

1. Successfully complete a plan for gathering infoioraby interview strategies.

2. The student will successfully complete an informatcollecting interview
instrutnent (a questionnaire, a news gatheringvrges questionnaire, etc.).

3. The student will successfully learn informationlgaing and writing data
collection for an opinion survey, a news eventagob application.

4. The student will prepare a proper resume for appba either in a job related
position, or for
further educational experience.
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Required Assessments:
1. Complete a personal job resume.
2. Complete a news gathering interview questiomnair
3. Develop a plan for conducting an information sfiennaire.
4. Develop a plan for successfully gathering infatimn on a news event.

Other:

Instructions on Specific Assignment@and ProcessesThe emphasis of this course
would be to
(1) prepare the student and demonstrate his peofigiin performing successfully in
an information gathering project.
(2) understand the job interview process utilizimigrview techniques.
(3) The object would be to demonstrate skill andarstanding of gathering
information and reporting events via the intervignocess.
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Curriculum Outline for Comm 3550
Course Abbreviation: COMM 3550
Course Title: Theoretical Perspectives of Organizational Comication

Course Description This course is an upper division core requireni@ndegree students in
the Human Communication emphasis, Organizationatr@onication track. Students enrolled
in this course are expected to read and engagermoaiearch initiatives in Organizational
Communication. Students will examine theories emacepts in detail, particularly with a view
towards modern applications within a range of aurprofessional settings. Students should
expect to become much more advanced in their i@silib apply appropriate theories and
concepts in analyses of organizations, human behawiganizational policies and their
consequences.

Course Prerequisites COMM 2170 & 3850
Number of Credits: 3

Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week None
Submitted by: Dennis L. Wignall, Ph.D.
Course Objectives

1. Increased depth of understanding and involvémeheories and concepts
by applying these to detailed case studies.
2. Increase skills pertaining to the identificataf connections between modern
research and current organizational dynamics.
3. Describes and informs the journey from thedatictory level in this course of  study
to upper division expectations.
4. Engage colleagues in critical dialogue regaydn®ory application and consequential
analysis.
5. Develop an attitude supportive of small groypaimics in problem-solving
situations.

Required Assessments

1. Graded group discussions within the contexdpgfiiied assignments.
2. One Final examination composed of objective aufgjective questions.
3. Four, 4-6 page analytic essays that illussaidents’ ability to apply
relevant concepts and theory to the analysisfotased selection of case studies.
4. Required attendance under instructor and a@kpgdelines.
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Press Release Paper, Feature Story Paper, CageP3asentation, Radio Release Paper,
Photo/Caption Paper, Print Advertising Analysis éapirect Mail Analysis Paper, Talk Show
Analysis Paper, and Crisis Communication Paper. guezes and a comprehensive final.
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Course Title: News and Copy Editing

Course Description: Students will gain extensive knowledge of goodiwgi and editing skills,

particularly in the areas of grammar, organizatamguracy, completeness, conciseness and

readability, as they pertain to print news writiggudents will become more accurate and fair
writers and editors. Students may also gain calityng experience by working with the Dixie

Sun student newspaper.

COMM 1130

$

% %

% &
Through classroom instruction and hands-on expegiestudents will:
Develop a more comprehensive understanding of ppreaiation for the English
language
Be able to shape news copy into a version thatarate, complete and readable
Understand the responsibilities of being a copyoedi
Gain newspaper experience
Become more critical readers and editors

Required Assessments:
Mentorship with the Dixie Sun
A minimum of 10 editing assignments
Final exam
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Course Title: Principles of Electronic News Gathering
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Curriculum Outline for COMM 3660
11-13-06

Course Abbreviation & Number: COMM 3660
Course Title: Digital Film Production

Course Description: This course is designed to discover theory anelogvskills in
single-camera production protocols, previsualizgttbe camera, shooting, sound, lighting
and exposure. Skills developed specific to thisseunclude cinematography, location
audio acquisition, and location and set lightingajiMs will develop skills germane to
producing their student projects. Prerequisite MBD3640

Course Prerequisites:COMM 3640
Course Co-requisite: COMM 3665

Number of instructional contact hours 3

Number of lecture hours per week:3 Number of lab hours per
week: 0

Type of credit: Transfer
Submitted by: Eric Young, Associate Professor

Course Objectives

Through regular attendance and active participataanwill be able to:

. Understand the production process and its future,
Conceptualize and develop blocking for the camera,
Construct scenes including dramatic emphasis,
Previsualize coverage and design for production,
Understand acquisition mechanisms in both film digital video acquisition,
Break down, maintain and build camera packages,
Discern focal lengths, depth of field, prime vergosm lenses, and filters and
execute duties of the 1" anff2AC,
Identify film stocks and grasp transfer and colakaincing technique,
Compose for single-camera production,
Execute and follow production protocols,
Build audio set-ups and acquire multi-channel lmraaudio,
Create a multiple lighting set-ups and calculateosxire using a light meter,
Progress to COMM 4700 and subsequent offeringgarCtommunication and New
media program.

Required Assessments:

There are five constructive research activities thnge assessments upon which your
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achievement and qualifications in this course ballevaluated and granted. These activities are
designed to get you discovering different aspetteal-world digital production, develop a
working knowledge of specific production protocasd qualify to use production equipment in
this program.

1. BLOCKING FOR THE CAMERA - PAPER
You will design principle photography set-ups your projects, designing camera
blocking for each, illustrating camera angles, cammeounts, placement and movement,
and lens focal lengths.

2. PRINCIPLE PHOTOGRAPHY - SKILL QUAIJFICATION
You will demonstrate your working knowledge of bhdtm and digital video cameras
through a process of qualification; a hands-onsssaent of your ability to identify
camera components and their functionality; builéak-down and maintain camera
packages.

3. SHOOTING - REEL
You will create a shooting reel, a collection bbss illustrating compositional elements
such as the rule of thirds, vectors, headroom gathem, leadroom, and film plane
movement. This reel will be submitted in DVD format

4. LOCATION AUDIO - SKILL QUALIFICATION
You will demonstrate your working knowledge ofdbion audio acquisition through a
process of qualification; a hands-on assessmeyudlofability to properly identify
microphone applications for a variety of set-upgjerstand audio components and their
functionality, build, operate, break down, and naiim audio packages in conjunction
with the camera department.

5. LIGHTING AND EXPOSURE - SKILL QUALIFICATION
You will demonstrate your working knowledge offlitgng and exposure through a
process of qualification; a hands-on assessmeydiofability to plot and construct a
basic three-point lighting set-up with a 2: 1 expessplit between key and fill. Use two
different types of lighting instruments with youraice of diffusion combined with at
least one bounced source. Drop off backgroundaat len additional f-stop from the fill
exposure (3:1). Demonstrate your understandingybfihg fixtures and components and
their functionality. Set-up and strike your sceseg gaff and grip equipment according
to proper safety and set protocol procedures.

ASSESSMENTS

Assessments may be a combination of mulighieice true/false fill-in-the-blank, and short
answer. You will be accountable for and assessaqationiples discussed in class and in the
book.
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Curriculum Outline for Comm 3790
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Audio Production:At least three small audio production projectstrbe required from each
student. In addition, one major group projechaténd of the term is an important capstone
to student learning in this class. Written guidedirior each project must be provided at the
beginning of the assignment.
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Course Description: For communication students with an interest imtgournalism. This

course focuses on critical, opinion and persuasiing in print mediums in the form of
editorials, reviews, columns, letters and cartoo®sudents will read, analyze, research and write
content in op-ed pages of a newspaper. This calsseemphasizes good writing skills.

COMM 1130, 1610
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Through classroom instruction and hands-on expegiestudents will:
Become more effective op-ed writers
Learn techniques and strategies for op-ed writing
Gain an appreciation for the op-ed section of aspaper
Generate op-ed topics
Gather information for and evaluate op-ed pieces
Understand the purpose of op-ed
Understand the correlation of law and ethics iredpariting

Required Assessments:
Up to 10 in-class quizzes
Final exam
A minimum of five op-ed assignments
A minimum of one op-ed analysis
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Curriculum Outline for Comm 3850

Course Abbreviation: COMM 3850

Course Title: Organizational Communication

Course Description An upper-level course

Course Prerequisites COMM 1010 or 1020, and COMM 2110

Number of Credits: 3

Number of Instructional Contact Hours: 3

Number of Laboratory Hours Per Week None

Submitted by: Dennis L. Wignall, Ph.D.

Course Objectives

1.

2.

oo

9.

Understand the importance of attending andrlisg to the other person, and portray
listening behaviors that demonstrate your undedétan

Transfer an understanding of organizational camoation fundamentals to the social
contexts experienced in both your everyday andegsibnal lives.

Recognize the important, meaningful roles tiwat-spoken behaviors fulfill during
our communication interactions within the organaaal setting.

Understand the axioms of organizational comeatron as well as its principles and
ethics.

Evaluate the various strategies by which ozgtions function.

Identify the strengths and weaknesses of theep&ual process of communication
within the rubric of organizational communication.

7. Apply active listening and its principles inyorganizational communication.
8.

Explain the nature of trust and be able torge&ind build that trust both within and
across organizations.
Distinguish between different organizationscbyrectly analyzing their needs,

values, general tendencies, goals, strategic desighall ethical considerations
applicable to a specific audience.

Required Assessments

1. Target organizations are identified, analyzsd problem-solving skills are developed
and employed by students in the form of writterspreation of analyses to
representatives of the various organizations.

2. Theoretical analyses of select organizatioattepns. These written analyses are
the focal point of class discussions wherein stteldisplay their theoretical
understanding of the various theories and conadpts  organizational
communication.
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. Organizational issues, as identified and pwwéod by students are then  discussed
within a theoretical and conceptual boundary. &tislare expected to display
increasingly sound research skills and organization  sensitivity.

. Development of a professional organizationtdrimship to develop and  maintain
interpersonal and professional connections withesgntatives  of a target
organization.

. Assigned readings are consistent throughoute¢heester and are  followed by specific
application where each chapter, essay, letter, ospeech, as addressed in class, results
in active class discussion.

. Objective evaluations, coupled with subjecegsays, create an arena of understanding
for students whereby they are able to personafigss their own progress with the
content of the course.
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Course Description: For communication majors with an interest in oalmedia. This courses
emphasizes the techniques of writing and editingsifer online mediums, and examines the

ways technology has changed news writing. Studetfitsesearch, report and write stories for
this specific medium.

COMM 1130, 1610
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Through classroom instruction and hands-on expegiestudents will:
Gather skills to work effectively with online media
Understand the effect of technology on journalism
Learn writing styles that are most effective fastmedium
Evaluate Web material
Conduct research online
Be aware of the latest trends and issues regaailige journalism

Required Assessments:
- Final exam
A minimum of two online journalism analyses
A minimum of three reporting assignments
A minimum of 1 multi-media package
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Curriculum Outline for Comm 4010
Course Abbreviation. COMM 4010
Course Title: Persuasion
Course Description An upper-level course
Course Prerequisites COMM 1010 or 1020, and COMM 2130
Number of Credits: 3
Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week None
Submitted by: Dennis L. Wignall, Ph.D.

Course Objectives
1. Understand the importance of attending andrisgy to the other person, and portray
listening behaviors that demonstrate your undedétan
. Transfer an understanding of communication famgfatals to the social contexts
experienced in everyday life.
. Recognize the important, meaningful roles tloat-spoken behaviors fulfill during
our communication interactions.
Understand the axioms of persuasive commupitaind its principles and ethics.
Evaluate the interplay between the persuasiuece and the responsive audience.
Identify the strengths and weaknesses of theep&ual process of communication.
Apply active listening and its principles inw@ersuasive communication.
Explain the nature of trust and be able torseeéind build that trust.
Distinguish between different audiences byatty analyzing their needs,
values, general tendencies, and all ethical coreidas applicable to a specific
audience.

N
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Required Assessments

1. Students develop an analysis of a persuasi@amfluential message
using one or two central analytical tools suchh&sELM or Rank Model of Persuasion.
2. Applied analyses of personal experiences whesetcific theories and
concepts are employed to fulfill and inform a pasue applied analysis. These written
analyses are the focal point of class discussidrey@in students display their theoretical
understanding of the various theories and conadgtidied to date.
3. Issues that are meant to influence, as identifieclirrent social events
and behavior, are put forward by students. Thes¢hen discussed within a theoretical
and conceptual boundary. Students are expectéidftay increasingly sound
understanding and application of persuasive pescept
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4. Development of a persuasive message that seakifuience a target audience. Pre &
Post administration of simple statistical measaresemployed to assist in determining
the persuasive effects of the message.

5. Assigned readings are consistent throughousehgester and are followed by specific
application where each chapter, essay, lettepe@ech, as addressed in class, results in
active class discussion.

6. Objective evaluations, coupled with subjectgsays, create an arena of understanding
for students whereby they are able to personafigssstheir own progress with the

content of the course.
7. Objective Pre & Post-Test assessment questienadministered to determine learning

outcomes over the semester’s work.
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This course focuses upon two basic skills: sudokgsnalyzing an
audience to determine the most effective strategyesenting an oral presentation for maximum
effect, and refinement of the original presentatidime focus will be placed upon factors such as
attention, demographics, delivery, and rhetoripglesls aimed at a target audience. Multiple
revisions of presented material will develop refiremt techniques for attention, content, and

delivery.
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Curriculum Outline for Comm 4030
Course Abbreviation: COMM 4030
Course Title: Applied Organizational Communication Research

Course Description This course is an upper division core requireni@ndegree students in
the Human Communication emphasis, Organizationatr@onication track. Students enrolled
in this course are expected to read and engagermoaiearch initiatives in Organizational
Communication. Students will examine theories emacepts in detail, particularly with a view
towards modern applications within a range of aurprofessional settings. Students should
expect to become much more advanced in their i@silib apply appropriate theories and
concepts in analyses of organizations, human behawiganizational policies and their
consequences. Students will design and implenrggihal research emerging from their case
study analysis, individual application, and/or thgofessional involvement.

Course Prerequisites COMM 2170 & 3850
Number of Credits: 3

Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week None
Submitted by: Dennis L. Wignall, Ph.D.
Course Objectives

1. Increased depth of understanding and involveinetheories and concepts
by applying these to detailed case studies an@muorganizations.
2. Increase skills pertaining to the identificatmf connections between modern
research and current organizational dynamics.
3. Encourages students to design, develop, implerard analyze original research and
its application in the professional arena.
4. Engage colleagues in critical dialogue regaydieory application and consequential
research design, application, and analysis.
5. Develop an attitude supportive of small groypaimics in problem-solving
situations.

Required Assessments

1. Graded group discussions within the contexdppfiied assignments.

2. One Final Research Project representing ofiggs@arch and application.

3. Four, 4-6 page developmental essays thatréitesstudents’ ability to apply relevant
research methodology in the development of thegyircal research.

4. Required attendance under instructor and cekgodelines.
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Curriculum Outline for Comm 4050
Course Abbreviation: COMM 4050
Course Title: Leadership and High Performance Teams

Course Description This course is an upper division elective fadeints enrolled in the

Human Communication Emphasis, Organizational Comaoation Track. The course is
designed for students who desire to develop thearpersonal skills within the Small Group and
Organizational contexts. The course is a secomester involvement in Small Group

Dynamics with a special emphasis on the developwieteamwork and the principles of high
performance teams. In addition, the conceptuatimaind practice of the many types of
leadership and their effective applications willdoglored. The course consists of lecture,
experiential exercises, field trips, video analyaisd guest speakers. Students should expect to
achieve advanced skills and understanding of gpmapesses as well as leadership dynamics
within those groups.

Course Prerequisites COMM 2170 & 3050
Number of Credits: 3

Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week None
Submitted by: Dennis L. Wignall, Ph.D.
Course Objectives

1. Increased depth of understanding and involveinetheories and concepts
of leadership, small group dynamics, and highgrarance teams.
2. Increased skills pertaining to the identifioatof connections between leaders,
followers, and their relational dynamics.
3. Encourages students to become highly interaetith colleagues and to value both
that process and to seek positive and succesditdmes.
4. Engage colleagues in critical dialogue regaydieory application and consequential
interactive exercises where both leader and folieskéls are developed and increased.
5. Develop an attitude supportive of small groypaimics in problem-solving
situations.

Required Assessments
1. Graded group discussions within the contexppfiied assignments.

2. Graded exercises that include monitored padtan and written analyses.
3. Three exams, including the Final, composedott Bubjective and objective questions.
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4. One final essay/term paper that addressesfispbeory application.
4. Required attendance under instructor and a@kggdelines.
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Major Writing Assignments:A minimum of two (2) term papers must be assignedddition to
the shorter critiques described above. The toptbede papers should encourage critical thought
and analysis of media law issues, practices, amti$rin the current new media environment.
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Curriculum Outline for Comm 4350
Course Abbreviation. COMM 4350
Course Title: Communication Theory
Course Description An upper-level course

Course Prerequisites COMM 1010 or 1020, as well as COMM 1050 and
COMM 2110

Number of Credits: 3

Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week None
Submitted by: Dennis L. Wignall, Ph.D.

Course Objectives
1. Understand the importance of attending andnistgto the other person, and portray
listening behaviors that demonstrate your undedstgn
2. Transfer an understanding of theoretical comeatiun fundamentals to the social
contexts experienced in both your everyday andegsabnal lives.
3. Recognize the important, meaningful roles tlat-spoken behaviors fulfill during our
communication interactions with others.
Understand the axioms of primary Human Commuiuicaheories as well as their
principles and ethics.
Evaluate the various strategies by which thieseries can be applied and function.
Explore a high-level survey of theories actbgscommunication discipline.
Conceptually connect communication contextsthroretical traditions.
Explain the connections, trajectories, andtr@hships among the many theories.
Distinguish and derive applications and implma$ across the range of Human
Communication theories
10. Understand the importance of attending andriag to the other person, and portray
listening behaviors that demonstrate your undedstan
11. Transfer an understanding of various theoret@amunication fundamentals to the
social contexts experienced in both your everydaly@ofessional lives.

B
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Required Assessments

1. Students are required to present selectedaekithapters as well as pertinent and
appropriate supportive research to classmateshanich$tructor. The ensuing discussion
is led by the student with mentoring and guidancéhle instructor.

2. Applied analyses of personal experiences whesecific theories and concepts are
employed to fulfill and inform an analysis. Thegetten analyses are the focal point of
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class discussions wherein students display theorttical understanding of the various
theories and concepts of Human Communication.

. Theoretical issues, as identified in curremiacevents and behavior are put forward by
students. These are then discussed within a ttiemrand conceptual boundary.
Students are expected to display increasingly sthwaly understanding and
application.

. Semester length development of a theoreticalyethat links a number of
theories/concepts together as applied to studestisplife experiences

. Assigned readings are consistent throughouteheester and are followed by specific
application where each chapter, essay, lettep@ech, as addressed in class, results in
active class discussion.

. Objective evaluations, coupled with subjectgsays, create an arena of understanding
for students whereby they are able to personafigssstheir own progress with the
content of the course.

. Objective Pre & Post-Test assessment questi@nadministered to determine learning
outcomes over the semester’s work.
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Curriculum Outline for Comm 4500
Course Abbreviation: COMM 4500
Course Title: Human Communication and Conflict

Course Description: This course is an upper division elective for stutd enrolled in the

Human Communication Emphasis, Organizational Comeation Track. The course explores
the theoretical and conceptual foundations of ecmfbrimarily at the interpersonal, dyadic
level, as well as the sources, types, and outcaintbeir application. Lecture is the primary
format but that is supplemented by experientiaft@se, outside speakers, field trips, and video-
analysis. Students should expect to achieve aeaserin source of conflict awareness and skill
development in resolution techniques, as well asgoable to apply this awareness and skill to
their personal relationships with others.

Course Prerequisites:COMM 1050& 2110& 4350
Number of Credits: 3

Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week: None
Submitted by: Dennis L. Wignall, Ph.D.

Course Objectives:

1. Increased depth of understanding and involvemetitaaries and concepts of
interpersonal dynamics, conflict, and constructesolution techniques.

2. Increased skills pertaining to the role of emotidnsng conflict episodes and how to
ameliorate those emotional effects to achieve utisol.

3. Encourages students to become highly interactitie @dlleagues and to value both that
process and to seek positive and successful ouscofridass discussions.

4. Increased awareness of personal conflict stylestagidcross-effects with other styles.

5. Develop the skills of a collaborative relationattpar, whether in one's personal
relational life or in the professions.

Required Assessments:
1. Graded group discussions within the context of igdpgxperiential assignments.
2. Graded exercises that include monitored particypadind written analyses.
3. Three exams, including the Final, composed of kattjective and objective questions.
4. One final essay/term paper that addresses gp#wbry application to a personal
situation in which conflict played a major role.
Required attendance under instructor and coljedgelines.
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To identify ways in which public relations and apaches to its practice are defined
To present the history and evolution of public tielas as an emerging profession
To introduce key theories that influence and sh@ap®ic relations practice

To identify the key role research plays as a cost@ne of contemporary practice
To evaluate the effectiveness of various technigunestactics used by public
relations practitioners through examination of cstselies

To critically consider the ethical and legal dimiens or public relations practice

o identify issues and trends that shape and wiltinae to shape current and future
public relations practice including the impact efantechnology

agrwnE

N
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8. To develop and nurture critical thinking skills it a context provided by public
relations

Required Assessments:

ReadingsStudents must read the required textbooks, pldgiadal readings from web sites.
Students must also regularly scan at least onepages (either in hard copy or on-line), listen to
the radio, and watch broadcast news. They mustsalsscribe to PRWatch's free weekly
newsletter Weekly Spin atww.prwatch.organd scan it each week.

Analytical PapersStudents must write at least two major term papiiish evaluate current
public relations practices and trends, as contaimdéideir required readings.

Quizzes and TestsRegular quizzes and at least one midterm andioaleexam must be given
to test their knowledge and comprehension of assigeadings.

Group Project:One major term group project must be undertakealldéov students to
collaborate in the investigation and evaluatiom ¢dcal public relations operation, issue, or
practice, using the knowledge obtained througlr thteidies in this course.

Course Communication Support:To facilitate communication, each studenist have a
working e-mail.
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Curriculum Outline for Comm 4460
04-06-07

Course Abbreviation & Number: COMM 4640

Course Title: Feature Writing

Course Description: For communication majors with an interest in wagtifor the print media.
This course explores styles and topics of nonfictaiting for both newspapers and magazines.
It also addresses the magazine industry and freehanting. Students will write a variety of
feature articles.

Course Prerequisites:COMM 1130, 1610

Number of credits: 3

Number of instructional contact hours: 3

Number of lecture hours per week:3 Number of lab hours per week: 0

Submitted by: Rhiannon Bent, instructor

The following information must be reflected in imdiual instructor syllabi, which remain the sameday section
of the course offeredNote: Individual instructor syllabi may put thatstructor's styldor achieving the following objectives and
assessments.)

Course Objectives:
Through classroom instruction and hands-on expegiestudents will:

Write feature-style titles, leads and story endings
Structure longer articles

Develop select sources as characters

Extend quotation into dialogue

Work with narration and storytelling

Incorporate scenes and sensory details
Research effectively

Add depth and breadth to articles

Write from a point of view

Write a query letter or a story proposal

Find potential markets for article placements
Understand legal and ethical issues involved wilk4ancing

Required Assessments:

A minimum of five feature articles
Final exam
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Course Description: Students will gain extensive practice writing neawscles for newspapers.
The course will emphasize all aspects of good mgitind reporting, including grammar,
spelling, punctuation, organization, accuracy, clat@mess, conciseness, taste and readability.
Students will learn how to develop ideas for neviielas in specific beats, find appropriate
sources, and conduct all original reporting. Tegignments completed in this course should be
submitted for publication in regional newspaperse class may even work in conjunction with
a local publication.

COMM 1130, COMM 1600

$
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% &
Through classroom instruction and hands-on expegiestudents will:
- Structure longer, more in-depth news articles
Develop professional relationships with sources
Become more familiar with beats
Research effectively
Be able to meet and manage deadlines
Add depth and breadth to articles
Make an attempt to publish their articles
Find potential markets for article placement
Understand legal and ethical issues involved wil4ancing

Required Assessments:
A minimum of six news articles
Final exam
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Curriculum Outline for COMM 4800
11-13-06

Course Abbreviation & Number: COMM 4800
Course Title: Advanced Digital Film Post-Production

Course Description: A constructivist class for CNM majors designedtlvance non-
linear editing (NLE) in post-production. It is tkalmination of COM:M4700in
completing the study of the production process.dviajearn NLE editing protocols for
Final Cut Pro and Adobe Premier editing their fgetahot for their short film projects
from COM:M 4700.These skills are developed hands-on with both qilat$, integrating
audio design and sweetening. The course may bdeatlhp students to integrate
composited sequences as well. Prerequisites: COVDO 4nd COMM 4790

Course Prerequisites:COMM 4700

Course Co-requisite:COMM 4805

Number of credits: 3

Number of instructional contact hours 3

Number of lecture hours per week:3 Number of lab hours per week:0
Type of credit: Transfer

Submitted by: Eric Young, AssocO.te Professor

Course Objectives
Through regular attendance and active participatmnwill be able to:
1. Develop a knowledge of Final Cut Pro and assoc@deld required to effectively
perform postproduction,
2. Develop a knowledge of Adobe Premier and associaiad required to effectively
perform post- production,
3. ldentify camera angles and movement in predictiegflow within each scene,
4. Identify problems within plot and character,
5. Apply transitions to establish pace and rhythm,
6. Color correct,
7. Build audio environments in conjunction wifii90,
8. Edit a short film,
9. Distribute a short film to film festivals,
10.Create a production reel.
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Required Assessments:

Assignments

There are five constructive activities upon whiduyachievement and qualifications in
this course will be evaluated and granted. Theseites are designed to get you real-
world digital EIm post-production experience, depeh working knowledge of specific
post-production protocols, and produce a final @itr your reel and distribution to EIm
festivals.

Final Cut Pro Edit

Complete the FCP tutorial. Digitize takes from gmeduction of the short EIm assignment
from COMM 4700. Organize media. Edit sequences.d@efwhen needed), color correct
and prep for final. Integrate sweetened audio ftben4790 course.

Adobe Premier Edit

Complete the AP tutorial. Digitize takes from a peeroduction of the short EIm
assignment from COMM 4700. Organize media. Ediuseges. Render (when needed),
color correct and prep for final. Integrate sweeteaudio from the 4790 course.

Print It
Design and cut the distribution DVD with the maittetand behind-the-scenes (either
rolling of pies).

Distribute It
Enter your project(s) into at least two Elm fesléva

Promote It

Time to cut your own reel using a host of DVD authg software - your choice. Turn the
reel in for your final evaluation and critique.
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Course Description Designed for CNM majors with the objective of enstanding shooting for
compositing for digital film production. Composigis the layering of virtual plates with digital
videography, also known as “green-screen.” Thilrigge requires special knowledge of
lighting, cameras and lenses, time and space aspktte film plane, and composition as they
relate to digital compositing. This course addregke theory and application of cinematography
as they relate to constructing virtual with realieonments. Curriculum focuses on examining
cinematography in real-world composited artifactd developing essential photographic skills
through hands-on compositing production of stugeofects. Skills developed in this course
include calculating exposure and lightning for greereen, compositional influences of
compositing, shooting larger than life — lens aachera selection for compositing. Pre-requisite:
COMM 4700.
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Curriculum Outline for Comm 4850
Course Abbreviation: COMM 4850
Course Title: Seminar: Organizational Communication

Course Description This course is designed specifically for studentthe Human
Communication Emphasis, Organizational Communicafiack. Each student will examine
and apply 3-5 primary theories within a specifigdarn organizational setting over the course
of the semester. The course format will be coretliprimarily as discussion with colleagues
and the Instructor with regard to theory identifica, developing justification for theory
application, applying theory, analyzing effectsapplications, and seeking of critical feedback
from the instructor and classmates. Independediysiway from the traditional classroom is
encouraged as well as the use of interactive conwation technologies (e.g., WebCT) to
sustain continued contact with the instructor dadsimates. Students should be able to provide
consultative advice to the target organization ghekh organizational policies, procedures,
interpersonal dynamics, and predictive outcomesheafacilitated.

Course Prerequisites COMM 2170 & 3020 & 3850 & 4350
Number of Credits: 3
Number of Instructional Contact Hours: 3
Number of Laboratory Hours Per Week None
Submitted by: Dennis L. Wignall, Ph.D.
Course Objectives
1. Increased depth of understanding and involveinetheories and concepts
of Organizational Communication.
2. Increased skills pertaining to the applicatib@appropriate theories and concepts to
modern, on-going organizations at all levels.
3. Encourages students to become highly interaetith colleagues and to value both
that critical thinking process and to seek positind successful outcomes of class
discussions where the results of those discussinapplied to students’ work.
4. Increased skills in technological applicatiansl their effects.

5. Develop the skill to identify weaknesses witbhiganizations and to suggest
original research that would address a reductidhase weaknesses.

Required Assessments

1. Graded group discussions within the contexppiied theoretical and conceptual
analysis.
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2. Graded exercises that include library and Batsed searches for  appropriate research
articles and methodologies.

3. Two exams, including the Final, composed ohlsntbjective and objective questions.
4. One final essay/term paper that addressesfigpbeory application to a  professional
organizational situation in which the identificatiof organizational weaknesses are
identified and appropriate suggestions are madedioce those weaknesses

5. Required attendance under instructor and a®kpgdelines.
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The Student Media Center

Hands-on experiences are a vital part of our pragranass media and film production pedagogy.
This approach responds to the very nature of thenmanication discipline, which is both academic
(with a strong connection to humanities, sociatsces, and psychology) and performance-based
(with the need to perform in the workplace speafdls using relevant technology). To meet this
need, we have organized the Dixie State Collegde®ituMedia Center. The founding document for
this center can be found in the Appendices.

To lead this center, we hired Dr. Phil Tuckett, tiegad of Bristlecone Films and producer of
NFL Films that have won wide acclaim in the mediduistry. Both he and Professor Eric
Young are winners of multiple Emmy awards and ae# klnown in the industry. This industry
experience is vital to the success of the StudesdidCenter, which is a soft-funded semi-
professional enterprise wherein students themselwrethe various media with advisement from
both faculty and professionals.

Benefits and Advantages of the Student Media Center

1. National RecognitianWhile DSC’s Student Media Center is new andicgtedge, the idea is
not unique to our institution. Other institutionr®and the country have also adopted Student
Media Centers, notably UCLA, ASU, and SLCC). Thedent Media Center at Salt Lake
Community College (after which ours is patterned highly-respected program. It received the
national Model Teaching Award from the Western &alommunication Association in 2001. It
has been visited and praised by communication progtin both 2 and 4 year institutions as a
unique and world-class approach to facilitatinglsetut learning and activities. We have
deliberately structured our SMC around the samarorgtional and operational principles, and
we fully expect our own program to achieve similational status in the coming years.

2. Improved Opportunities for StudentdMost media studies programs in the state of dt@hot
offer hands-on opportunities to students untikeast their junior, and usually their senior, years.
This is much too late to provide the kind of preatiexperience they need to be productive
immediately in their careers following graduatiorhe Student Media Center is a major reason
why many students are transferring to Dixie Sta@in this program, and it will continue to be
an important part of the educational experienceffigr to students. Students are the leaders of
these student media, not just workers. Newspajitars, television producers, and radio
managers are all students, not staff or facultyth\&dvising and guidance from faculty and
professionals, they devise, produce, and distrimédia content in a variety of media outlets, as
described below.

3. Partnerships and Ownership of Media Outleffe Student Media Center is very active in
support of DTV, the community education channel Qi Washington County, which partners
with surrounding cities and counties to providegsaonming of all types—governmental,
educational, and entertainment. This channel ges/R4/7 broadcast opportunities for our

studenta place where their work can be publicly displagad acknowledged.

In addition, the Student Media Center is seekinactjuire a leased management agreement
(LMA) with Cherry Creek Broadcasting to operate twoal low-power over-the-air commercial
broadcast television channels. Our vision is time of these channels would be used for purely
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educational programming (telecourses, etc.), aaather would become the official Dixie State
College television channel, featuring programmihglbtypes from and about campus life and
events. These two channels will prove significhditional outlets for our students’ media work.

Finally, the Student Media Center has appliedaf@d/7 FM radio station license that will include
multiple signals, both analog and digital, for mgrogramming. We currently partner with a
local commercial broadcaster to provide radio progning part of each day, but with this new
station license we can have multiple radio chanavedslable for our students 24 hours per day.

4. Enhanced Pedagogyfhis program illustrates nicely how to bring pgdgy, service learning,
leadership development, concurrent enrollment,raabiworld practical experience together in an
enterprise environment where students run the canteproduce all the content in all of the
media: newspaper, magazine, radio, televisionaanonline newsletter and website. As
mentioned above, this program is very innovative @mique. It tends to produce excellent
results in all forms of student media. Studengscarefully taught and tutored by both faculty
and professionals from the media industry. Thel&ttMedia Center fosters excellence in
teaching and student learning. Students havefayrd experience in applying what they have
learned in the classroom. They learn to do clitltiaking as they run the various media
enterprises and encounter real problems that reeg¢dolutions. They are encouraged to
innovate. They are trained in leadership. Ang tevelop personal portfolios of their work that
lead to significant employment opportunities.

5. Diversity: The Student Media Center also fosters incluaimh a sense of commurgiying
voice to often-excluded groups in the college d&dsurrounding communities. Content from
these groups, much of it in their own languagealrsady being included in our student
newspaper and will be expanded into regular brastd@m both radio and television.

6. College and Sponsor ReputatioRinally, the Student Media Center provides apanantface
for the college and for participating sponsors autBern Utah. Citizens and legislators will see a
visible and respectable representation of how weesgudents and communities at Dixie State
College and how our participating sponsors areighog significant educational opportunities to
students of all circumstances and backgrounds.

7. Fund-Raising and Scholarshipghe Student Media Center recently signed an aggatwith
representatives of Dick Nourse, retiring anchoriinram KSL-TV, to establish the Dick Nourse
Student Media Center at Dixie State College. Thikattract a beginning donation of $1 million
for support of the Center’s activities, includingugoment and scholarships. We believe this is
only the beginning of the opportunities for grawtsnations, and other support from industry and
individuals to support Dixie State’s innovative megdrograms. This will, of course, provide
additional notoriety to Dixie State College, aslwel

The chart on the following page shows the orgaitimat structure of the Dixie State College Student
Media Center.
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The Sun Student Media

The longest-standing media enterprise at DixieeSTatllege is its newspaper, the Dixie Sun
Expanding upon the well-known brand of the newspape entire media enterprise has adopted
its name. They are collectively now referred tahesSun Student Media.

The various media enterprises will be known as:

The Dixie Sun Newspaper

Dixie SunLink Online newspaper and media site
Sun Student Television Television

Sun Student Radio Radio

Sun Student Life Magazine

Sun Student Films Film company

Appropriate websites are being prepared for the&tuMedia Center and for each of the
associated media enterprises. They will appetramear future on the Dixie College website.
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Student Achievement:;
Indicators, Assessment, Analysis, and Appraisal

Indicators of Student Achievement

Because we teach a broad range of communicatiatecetopics, the indicators of student
achievement vary across our curriculum. In heigristurses, student achievement is measured
by academic knowledge of the principles and theonikich have been studied. In performance-
oriented courses, principles and theory are alsmrtant but must be accompanied by a hands-
on demonstration of skills, such as in public spagljournalism, or media production. The
expected indicators are defined for each coursieerCourse Outline.

Instruments Used to Assess Student Achievement
We use all of the following to assess progressudemnt learning and skills.

Class Assignments/Assessments

Exams/Quizzes

Exams and quizzes help determine if the studens basic understanding of core knowledge of the
course. They also provide a method for studentadedility in relation to reading the textbook and
being engaged in class. Finally, exams and quiztew an opportunity for students to demonstrate
their ability to apply their learning to communiicet problems described in the exam or quiz.

Papers

Communication courses are generally writing-inteasespecially at the upper-division level. It is
not uncommon for students to write 3 to 5 analyii@oers in a semester for a single course. We
believe this is important for a number of reasolRsst, writing is one of the most fundamental fearm
of human communication and a Communication majexgected by others—both personal and
professional associates—to write well. Secondlpepa allow students to do critical thinking and
problem solving in a concrete way that requiresithe apply what they're learning to a particular
problem or question. Lastly, through this kindapplication of knowledge, students are more apt to
make real world connections between what they laathwhy it matters.

The length and nature of the papers vary with @ssignment. The emphasis is on the quality of the
content—both mechanically and intellectually—and oo how many pages are produced.

Performance Tasks

Particularly in the field of communication, beingi@to demonstrate your ability to communicate in
all social settings is essential. In dyads andlsgnaups and organizations and across cultures, ou
graduates must be able to apply their learningpicete and productive ways. This makes the
application of knowledge in our classes particylariportant. Service learning, demonstration of
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techniques, and group problem solving are partisulgell-suited to our discipline. Students also
apply their knowledge and skills in presentatiatehates, heuristic discussions, production pragjects
and many other settings. Any such performancea@empanied by criteria for evaluation of tasks.
Reflection

Many communication courses require students togmgareflection on a regular basis. Students
are asked to make personal connections, ask gugssitate opinions, clarify understanding, and
generally try to make sense of what they learnutjnout the program.

Summative Learning Experiences

Research and Senior Capstones

Desiring our students to be scholars of commur@oatiot just practitioners, we hold them to
rigorous standards of inquiry into and the appiaabf the fundamental theories of human and mass
communication. Students are exposed in their frashyear to Communication theory, and their
education continues at the upper-division levehwritreasingly-demanding research-oriented
courses such as Communication Theory and CommioncBesearch, which all graduates are
required to complete.

To complete their academic experience, all Comnatiun graduates are required to complete a
research-based senior seminar (capstone) durirfghiiesemester of their senior year, which
provides an opportunity for them to explore in aadarly manner an important issue or
phenomenon within their chosen profession. Stidarg expected to present their findings to
their peers at the end of the semester in a depattsponsored conference setting.

Internships

All Communication graduates are also required togete an internship in an appropriate
major-related setting. This is generally not dangél the summer between the student’s junior
and senior year, so that there can be an appre@mdlication of upper-division learning to the
internship situation. The department maintainstgrocedures for how these internships are to
be conducted. We expect the internship to berailegexperience, with defined learning goals
that are appropriately measured and assessed.

The form on the following page, and the syllabuscivliollows it, are the instruments we use to
initiate and to evaluate the student’s internskxipegience.
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INTERNSHIP AGREEMENT AND EVALUATION FORM

Comm 4950 — Communication Internship

Student: Student ID No.:

Faculty Advisor: Semester & Year:

Each semester that students are enrolled in a Communication Internship, they must identify new learning objectives. These
objectives must be specific, measurable, and related to the student’s emphasis and track within the Communication degree program.
The learning objectives must originate with the student, in consultation with his/her work supervisor, and then be approved by the
faculty advisor within the first three weeks of the semester. These objectives will be used to determine the student’s degree of
learning, and the student will be evaluated on each objective separately. The objectives may be listed below by hand, or the student
may attached a list of goals to this sheet and write “See Attached” in the space below.

REQUIREMENTS: (1) The number of objectives may vary and no set number is required. However, (2) the student is required to
devote at least 30 hours of work time for each credit sought (e.g., 3 credit hours requires 90 hours of work time). (3) The student must
keep and submit a daily log showing how many hours were spent each day and the specific goals on which they were spent. (4) The
student must report biweekly to the faculty advisor on his/her progress. (5) The student must submit an assigned term paper. (6) The
final interview at the worksite must be completed, and the grades assigned for each objective (see table at right).

GRADING (To be completed at the final interview)

STATEMENT OF LEARNING OBJECTIVES: Performance Rating on Each Objective: (A—F):
L Student Supervisor Fac.Adv. Average
1.
2. 2
3.
4.
3. S.
6.
7.
4.

A = Outstanding performance on this objective

B = Exceeded average performance on this objective
C = Average performance on this objective

D = Below average performance on this objective

5. F = Failed to achieve this objective
Biweekly report dates:
6.
Date of Final Worksite Interview:
Job Performance (Overall Ave Above)
7.

Grade on Paper

Overall Grade for this Internship

We the undersigned agree that the learning objectives listed above are valid and approved. The work supervisor and the faculty
advisor agree to provide the necessary supervision and counseling to insure that the maximum educational benefits may be achieved
from the student’s internship experience. The student agrees to abide by the requirements of the work supervisor and the faculty
advisor in performing and achieving these objectives, and to perform whatever other duties the work supervisor may require as part of
the internship they have offered. The Communication Department will award academic credit for successful completion of these
learning objectives, according to the grading criteria listed above and subject to the student’s completion and submission of all the
requirements listed above.

Student’s Signature and Date Approved by Work Supervisor (Signature and Date)

Approved by Faculty Advisor (Signature and Date) Work Supervisor Name & Title (Please Print)
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COMMUNICATION INTERNSHIP SYLLABUS

Consultation Hours:

Course Objectives:

Orientation:

Initial Meeting:

Setting Goals:

Log of Hours:

Interim Reports:

Final Meeting:

Final Paper:

Final Grade:

Comm 4950
T-R 10:00am-2:00pm Instructor: Randal Chase, Ph.D.
(By Appointment Only) ECCLES 112
652-7990
Email chase@dixie.edu
Work Goals: To set and achieve learning objectives at your place of internship that

will increase your knowledge and skills in your chosen communication
emphasis and track.

Critical Thinking: To carefully consider working conditions and practices at your place of

internship and to think critically and creatively about those practices that
are productive and those that are not. Where practices need improving,
to suggest workable solutions.

You must attend an orientation session before you can register for this class. Contact the
Communication Department for orientation meeting times. At the orientation you will be
provided with a packet of information which you must bring with you to your initial meeting with
your faculty advisor.

Before you begin to work on your goals, you must attend an initial face-to-face meeting with
your faculty advisor, where this syllabus will be reviewed and the requirements for the course
explained. Contact your faculty advisor for your appointment.

You will set your own goals in consultation with your supervisor at work. Both of you will sign
the Internship Learning Objectives Agreement indicating that your goals are acceptable. Your
faculty advisor will also review your goals and will sign the same agreement indicating his or
her approval. All this must be done before you begin to work on your goals at work.

You are required to spend 30 hours working on your goals for every one hour of credit you are
seeking. Normally, students seek 3 hours of credit, meaning 90 hours must be spent working
on your goals during this semester to receive 3 credits. Remember that these hours are those
you spend working specifically on your goals and not the other things you may be required to
do at your place of internship. You must keep a careful log of the hours you spend working on
your goals, and provide that log to your faculty advisor at the final interview meeting.

During the semester you will be required to report to your faculty advisor at least four (4) times
concerning your progress on your goals. This may be done in person, via email, or by phone.
Arrangements will be made at your initial meeting for these regular reports. Missing any one
or more of these reports will affect your final grade, so be sure not to miss them.

At the end of the semester your faculty advisor will visit you at your place of internship and
conduct a final interview with you with your work supervisor present. At that meeting, you will
provide a verbal and written report of how you did on your goals, and you will have the
opportunity to give yourself a grade on each one of them. Your work supervisor will also
comment on each goal and to grade your work on each goal. When the interview is
completed, all of the grades you gave yourself and all the grades from your supervisor will be
averaged together into one grade, which is called your Performance Grade. That grade is ¥z of
your grade for this class.

You will be required to write a critical analysis paper as part of this class, which will constitute
the other %2 of your grade for this class. A separate assignment sheet will be provided for this
paper with specific instructions on how to write it.

Your final grade will be calculated by averaging the grade you received for your

accomplishment of your goals (your Performance Grade) with the grade you received for your
final paper.
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Strengths, Weaknesses, and Recommendations
For Student Achievement

As indicated previously in this report, studentigag and achievement is measured in every
class of every semester by means of pre- and gstatg. The data which result are also
important indicators that we rely upon to assesdestt learning and course effectiveness.

Pre- and post-tests are particularly useful foteatang whether our courses are achieving their
defined objectives. Of course, the overall objexts to achieve all of the learning objectives
that have been defined. However, sometimes tleerdaeal a need to alter our goals.

Sometimes the data reveal that we need to alteassignments and/or methods to better achieve
the desired outcome. Sometimes the data revdahdanstrument itself—the pre- and/or post-
test—is invalid as a measure of the defined objectAnd sometimes the data reveal that the
objective itself is not realistic and/or important.

Happily, most of the time the data reveal precisemat we're seeking to find—whether student
learning is taking place and what particular methand topics are most effective.

Individual Course Evaluations

Based on the pre- and post-testing that has bess stofar, we have included below the
individual course evaluations our instructors hdegae during fall 2006 and/or spring 2007.
Many Communication courses are new this semestki2(307) and so have not yet had their
post-testing done, nor therefore their evaluations.

Each professor has provided his or her own anabfdise data in these reports. Methods of
evaluation differ from instructor to instructor,tkall evaluations are based on collected work
and/or test scores at the beginning and the eeddaf semester. The actual tests and materials
fill up entire drawers of our file cabinets and Bawot been included with this report. But the
committee is welcome to inspect them at any timafgointment with our department
secretary. These are the only outside “exhibus’tlis report. All other information is included
here in the report.
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GENERAL EDUCATION

Evaluation
Communication 1010

Communication 1010 is an introductory course fom@wnication. This course is a general
education requirement for many associate degreerezgents. An attempt is made in the course to
introduce students to the areas of public speakigypersonal relations, small group
communication, and interviewing.

Five different instructors were used Spring to kethe course. A pre-post multiple choice test was
given to assess success. Every course was redqoivse the same text, and a general attempt was
made for uniform instruction.

Results: The pre-post testas reviewed with a mixed reaction. Specificathasses reported a
significant increase in scores, varying from towtt®% increase in one section, to over 8% increase
in four sections. All sections reported a sigrifitincrease in knowledge about general
communication principles, as measured by the psst t

Item analysis, however, indicated that approxinyadele third of the questions were answered
correctly on the pre test. This suggests thatpiaiemprovement was limited by the exam. It was
also noted that several questions on the posivirgt missed by most students. Again, the sertgitivi
of the test was questioned.

The post test had several exams returned with cortetiem students about the advisability of the
guestions. Complaints were pointed and very @litsuggesting that the instrument has limited
acceptance by many students.

For these reasons, the pre-post test was rewfdtdrall, 2007 in an attempt to obtain a more
definitive measurement of student improvement. Biatim analysis and construct validity will be
considered with Fall 2007 results.

Textbook Comments were made by several instructors abewtelected textbook for the course.
Several students suggested it had little appliogtahe course. Many of the instructors suggeisted
had limited value to them as instructors. Basezhupis attitude, a decision was made to change
texts. Since cost, applicability, and teacheisgattion were all in disagreement, a decision was
made to write a new text for the course. Thredgsswors, (Chase, Shamo, and Wignall) have signed
a contract to publish a new text for the courseriyeqgg Fall, 2008. With the introduction of a new
text, it is anticipated that Fall, 2008 will entaihew course description, a revision of course
objectives, and a new emphasis for the course.

Instruction: Teacher evaluations and student comments areajlgria agreement that instruction
has been satisfactory for the course. The cowsebnstantly generated enrollments in other
courses, and developed many majors from its creatiinterest in the discipline. Generally,
Communication 1010 has been well accepted by liatlteats and faculty.

With the above changes planned for Com 1010, fugkaluation and consideration of changes will
be reviewed carefully next year. The revised cowsl solidify its impact upon creating a platform
for the major in coming years.
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HUMAN COMMUNICATION EMPHASIS

COMM 1020: Public Speaking Assessment
Prepared by Adi Thelen, PhD
October 25, 2007

Over the past academic year, the Communicationrtiepat has gone through a major revision
of its core area of study. The focus in the past on New Media, but part of the requirements
for graduation included traditional communicati@murses such as Public Speaking,
Interpersonal Communication, Argumentation andi€aitThinking, and Writing for Mass
Audiences. It appears that traditional assessioeld in the form of pre/post tests were used in
a majority of these courses, but not for COMM 1@2Mlic Speaking. One reason for this could
be that given the performative nature of the cquassualified instructor could see the growth in
students as they progressed from one speech texte However, while this is one method of
evaluation, it cannot be validated statisticallg @ subject to interpretation as to what qualifies
progress in a student speaker. In addition, ieappthat even these observations were not
recorded, thus there is a lack of previous dateatithg how student development was, if at all,
measured.

Currently, the revised Communication major conséta Digital Film Emphasis, a Mass
Communication Emphasis and Human Communication Esiph COMM 1020 Public
Speaking is only a required core course for the lu@ommunication Emphasis and satisfies
the Fine Arts general education requirement fodgagion with either a Associates in Arts or
Sciences degree. Due to the new focus in the Conwaiion major, a pre/post test was
developed specifically for COMM 1020 Public SpeakirAll faculty who teach this course,
both full time and adjunct, will be required to adrster the test at the start and end of each
semester. The answers will be recorded on a soasheet and data will be compiled and
analyzed each semester. This evaluation tool stensf thirty five multiple choice questions
and seeks to evaluate the following criteria:

Basic knowledge of the characteristics of Publieaiqing

Listening skills

Audience analysis

Topic selection

Support materials for speeches

Introduction, body and conclusion criteria for spiees

Outlining skills

The four types of speeches (memorized, imprompanuscript, and extemporaneous)

Delivery style

Use of visual aids

The general goals of speaking: informative, pessga entertaining

The core purpose of these assessment questianisus on the needed background

information which will prepare students for thefpemance aspect of the class: the actual
speeches. At a minimum, students will be requicecbnduct an informative speech, a
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persuasive speech and one of the following: imptonspeech; speech to entertain, or a
ceremonial speech. All speeches should use tmeraémtioned criteria so that the topic is
appropriate to the purpose and audience, suppdetriza are used as are visual aids, students
have a strong introduction, body and conclusioegshes should be delivered and not read, and
all formal speeches are required to have an outlitteat least one outside research source.

Included here is the actual pre/post test assessown As data is collected, it will be complied
by semester and section number. This is the bewjrof an ongoing assessment strategy. The
framework for assessing the content of studenhlegrhas been constructed, and data will
continue to be collected and analyzed over tima¢asure what students know when they enter
the class and what they have learned as they fiheskourse.
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COMM 1020 Public Speaking Pre Test/ Post test

Name: Date:

1. Factors that distinguish public speaking f rom other forms of
communication include

A.opportunities for feedback.

B.level of preparation.

C.degree of formality.

D.all of the above.*

2. The fear of public speaking
A.is rare.
B.is widespread. *
C.is an inherited trait.
D.cannot be overcome.

3. Public speaking relies on the same basic princip les as which type of
communication?

A.interviewing

B.small group communication

C.mass communication

D.conversation *

4. The conscious act of recognizing, understanding, and accurately
interpreting messages communicated by others is cal led

A.hearing.

B.listening.*

C.circular response.
D.the message-perception gap.

5. Active listening is
A.a vague, abstract multistep process.

B.a focused, purposeful multistep proce SS.*

C.a time-consuming one-step process.

D.an active and engaging one-step syste m.

6. Daydreaming, fatigue, iliness, and strong emotio ns are examples of
A.scriptwriting.

B.internal distractions. *
C.external distractions.
D.defensive listening.

7. Each of the following is a successful strategy f or gaining public
speaking confidence except

A.modifying thoughts and attitudes.

B.personalizing the speech evaluation. *

C.seeking pleasure in the occasion.

D.practicing the speech.

8. Which of the following techniques can help creat e a sense of
audience identification with the speaker?
A.sharing a relevant, personal story
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B.emphasizing a shared role
C.dressing like the audience
D.all of the above *

9. Tools that a speaker can use to analyze an

10.

11.

12.

13.

14.

16.

17

A.interviews.
B.surveys.
C.published sources.
D.all of the above.*

Speech topics may be
A.assigned.
B.self-selected.
C.either AorB. *
D.neither A nor B.

When choosing a topic, the speaker should
A.its appropriateness.
B.whether the topic will make the audie

C.whether the speaker can speak on the topic with e
D.whether the speaker can offer a fresh perspective

When narrowing a topic, the speaker shoul
A.time limit for speaking.

B.speech purpose.

C.amount of time available for research
D.all of the above.*

When used as supporting material in a spe
A.illustrate.

B.describe.

C.clarify.

D.do all of the above. *

A regularly published magazine or journal
A.annual.

B.yearbook.

C.periodical. *

D.guide.

15. When making an inventory of research needs, spe
A.their own personal knowledge of the t

B.the thesis statement's requirements.

C.support material for the speech.

D.all of the above. *

One benefit of using the Web is that
A.all relevant information is available
B.offerings are selected by trained pro
C.sources have a potential for currency
D.all of the above.

. The speech conclusion brings closure to t

A.restating the purpose.

B.reiterating why the purpose is releva
C.leaving audience members with somethi
D.doing all of the above. *
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18.

19.

20.

23.

24,

25.

26.

The body of a speech consists of
A.thesis statements and introductions.
B.main points, supporting points, and t
C.specific purpose statements and inter
D.all of the above.

The speaking outline should
A.be written on small notecards.
B.be written in large print.
C.include transitions.

D.all of the above.*

The final step in creating a working outl
A.label each speech part.

B.assign the speech a title. *
C.prepare a list of sources.

D.label and write out transitions.

21. The first challenge faced by the speaker in the
speech is to win the audience's

A.attention. *

B.approval.

C.admiration.

D.acceptance.

22. A good introduction demonstrates why the audien
all about a speaker's

A.opinions.

B.topic. *

C.purpose.

D.supporting material.

Conclusions provide
A.the speaker the opportunity to drive home the spe
B.the speaker a final chance to make an impre
accomplishes the speech goals.
C.the audience with a sense of logical and emotiona
D.all of the above. *

The word impromptu means
A.improvised and unpracticed. *
B.provocative and spontaneous.
C.lively and personal.

D.none of the above.

Effective speech delivery should be all o
A.natural, monotone, confident, and com
B.natural, self-deprecating, direct, an
C.natural, enthusiastic, confident, and
D.natural, confident, extremely formal,

One key to achieving effective vocal vari
A.enthusiasm. *
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28.

30.

32.

33.

34.

B.visual aids.
C.pronunciation.
D.monotony.

27. Nonverbal communication
A.diminishes the meaning of verbal mess
B.complicates feedback.
C.helps establish speaker credibility and a relatio
audience. *
D.increases the ultimate pitch of a spe

Presentation aids

A.tend to distract audiences.
B.concisely convey information. *
C.make the speaker seem amateurish.
D.do all of the above.

29. When using audio or video as a presentation aid

be sure to

A.check to see if the material is copyr

B.cue the tape before the presentation.
C.tell the audience what they will hear or see befo
discuss its significance afterward.

D.do all of the above. *

An informative speaker might introduce li
A.ideas or events.

B.people or processes.

C.places.

D.all of the above. *

31. Defining, describing, demonstrating, and explai
to

A.persuasive speaking.

B.entertaining speaking.

C.informative speaking. *

D.demonstrative speaking.

According to Aristotle, rhetorical proof
A.logos, ethos, and pathos. *
B.logos, mythos, and ethos.

C.logos, pathos, and mythos.
D.logos, ethos, and credos.

A persuasive speech

A.attempts to influence audience choice
B.presents listeners with a limited number of alter
consider.

C.seeks a response from the audience.

D.does all of the above. *

In persuasive speaking, arguments are cre
A.change people's opinions.

B.influence behavior.

C.justify the speaker's beliefs or acti
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D.do all of the above. *

35. College students may be asked to deliver oral p resentations in the
form of

A.panel discussions.

B.team presentations and debates.

C.poster sessions.

D.all of the above. *
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COMM 1270 — Argumentation

Fall, 2006

Course Assessment
By Dennis Wignall

Comm 1270 — Argumentation: Pre-Post Test Redti#t$;2006. Errors are noted per question
in column 1 (pre-test) and column 2 (post-test)g@éstions.

Quest. #| Pre

Post

Quest

#

’re  H

ost Quest. # | Post Quest. # Prg Post
1 7 9 9 13| 11 17 8 4 25 18 1D
2 13 2 10 16 7 18 15 8 26 14 4
3 10 0 11 9 6 19 15 12 27 10 8
4 16 4 12 20| 13 20 8 1 28 17 11
5 12| 11 13 9 2 21 17 1( 29 15 B
6 16 2 14 12 4 22 9 2 30 17 T
7 15 5 15 15 3 23 4 0 31 15 9
8 12| 13 16 17 8 24 10 4

Item 8 contains an error on the master key; iten® %2, 19, 21, 25 & 28 call for improvements
in course materials that pertain specifically toreaf these content items. Power points and
lecture notes have been adjusted to meet thosevwement needs.

COMM 1270 — Argumentation

Spring, 2007

Course Assessment

By Dennis Wignall

Comm 1270 — Argumentation: Pre-Post Test ResBfisng 2007. errors are listed per question
in column 1 (pre-test) and column 2 (post-test)g@éstions.

Quest. #| Pre Post Quest|# Pre Rost Quest. # | Post Quest. # Pre Post
1 7 7 9 13 8 17 9 0 25 p 1y
2 16 5 10 15 8 18 14 9 26 16 15
3 8 3 11 12 9 19 17 12 27 I4 4
4 14 9 12 17| 16 20 4 3 28 14 14
5 16 | 13 13 7 3 21 17 12 29 14 10
6 15 1 14 8 4 22 12 2 30 18 1b
7 13 6 15 15 12 23 6 2 31 14 14
8 8 9 16 12 7 24 9 13

These results indicate clear problems in pre/pastiitions. Upon examining both exams,
lecture materials and associated notes, the fatigwctions were taken:

For items 4, 5, 12, 15 the questions were fourtsetoonfusing and were corrected.

For items 11, 14, 25 the poser points used dugotyie were misleading and were
corrected.
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For items 18, 19, 21, 24, 26 lecture notes wenm fao earlier version of the textbook and
these items have been updated.
For items 28-31 the master key was incorrectlyest@nd that has been corrected.

(Note: COMM 1270 — Argumentation is also requiredhie Mass Communication and Digital
Film emphases.)
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Evaluation

Com 2110: Interpersonal Communication
By Wayne Shamo, PhD

Communication 2110: Interpersonal Communicatiaésflagship course for the
communication department. Communication 1010, d&smmunication is the course designed
for the General Education Department, but for edcical purposes, the Interpersonal Course is
the introductory course for students majoring im@aunication. This course has served two
major functions for the department:

1. A prerequisite for most of the upper divismmadvanced communication courses.

2. A substitute for the Basic 1010 course requicedhe general education associate

degree.

Students choose the 2110 course when they areiagdite “public speaking” aspect of the
basic course. The basic requirements for Com 2&dires dyadic or small group interaction,
thus removing the anxiety threat produced in Cot010

Observations and evaluation suggest that studentsder the 2110 course an excellent one. Its
approval ratings and evaluations are always hi§fudents not only enjoy the course but also
feel its contribution to their education in suchraknts as bonding relationships, listening
behavior, and conflict resolution have been versitpe. Students perceive the concepts taught
are life influencing, helping with real life appditon as well as advancing student knowledge.

The reputation of the course is excellent, with nsestions filling to capacity before registration
ends. It has also been observed that the larg@paf students changing majors to Commu-
nication after fall semester is a direct resulthaf positive experience produced by Com 2110.

A pre test and post test was administered Spriddgrail semester. Results show that all
sections received significant gain scores on thersexam. The average student reports a gain
score of a little over 10%. Some sections repairh gcores in excess of 25 percent.

It should be noted that average gain scores skalions this past year was very similar to the
previous year when examining the pre-post scorkiatrans. See dble I:

Teaching Concept 2006 Average Gain Score| 2007 Average Gain Score
176 Students 354 Students
1. What Communication is 9% 9%
2. Verbal and Non Verbal 12% 12%
3. Perception 18% 21%
4. Listening 7% 10%
5. Trust 15% 16%
6. Self Disclosure 18% 18%
7. Assertiveness 10% 13%
8. Power 23% 21%
9. Climates 6% 7%
10. Conflict 15% 16%
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As can be seen in the data, very little changeroedurom one year to another. Even the rank
order was basically the same. Teaching the cabgetives could be re-emphasized, although
some improvement was observed in the categoripsragption, listening, and assertiveness.

It should also be noted, however, that the data dmié tentative when considering that
conclusions are being made uprerage percentages of gain scores based uponioely
guestions per category.

An example can be made in the first general ohjeciivhat is communication? It should be
noted that question nine received the most incoemeswers in both the pre test and post test. In
fact, there were several sections where one queséoer received a correct answer either on the
pre test or post test. This suggests that thetignds vague, or unrelated to what is being

taught. On another question, one of the threetgumssmaking up the gain score, the question
was answered correctly by most of the pre testedsas the post test scores. This puts a limit on
potential gain in learning. The bottom line is thrdierences are being made based upon the test
instrument and its validity. Until test modificati and retesting is completed, inferring success
or failure in achieving teaching success in leagrilve course objectives with the pre and post
test becomes questionable.

Positives observed in Communication 2110.
1. Pre and post test scores, even with an insengistrument, reported an average gain
score of 4.14 for the year 2007 as opposed to arage gain score of 1.01 the year
before.
1. Students generally report a positive expeadaking Com 2110.
2. Many communication majors result from Com 2110
3. Itis widely accepted as an excellent genedlakcation course.

Negatives observed in Communication 2110.
1. The same text has been used for several ySarse teachers observe that a different
text may well be considered in the future.
2. Teachers instructing in Communication 2110 reawade diversity of background and
experience. As a result, even though pre andtpsttcores report significant gains,
there is a suspected diversity of concepts beingftia a variety of teaching methods
being used, and variation in standards of grading.
3. Some attempt has been made over the past tthoear years to standardize the
course. This has resulted in the apparent sdiigfacf the course by both teachers and
students. However, additional attention shouldilven to the teaching of
communication climates, listening behavior, anddberse objective of assertiveness.

Suggested changes:
1. A supervisor for coordinating the teachinghad tourse. This would include such
items as:
A. Reviewing course materials used by eachlfiacoember. The attempt would
be made to standardize the assignments more, aatéenore uniform product
graduating from the course.
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B. Review the pre-post test.
C. Obtain feedback from students enrolled incitwarse.
2. Areview of textbook used.

(Note: COMM 2110 —Interpersonal Communication soalequired in the Mass
Communication and Digital Film emphases.)
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Evaluation—2006

Communication 3050
Small Group Communication

Description:

Com 3050 is an upper division level coursggleed to introduce both theory and practice in
small group communicative interaction. This isfingt semester the course has been taught, so both
pre and post evaluations were considered, withttemat to improve the course for spring semester.

Criteria:

Pre and post test information evaluation. A pst tonsisting of 15 multiple choice
guestions was given to students on the secondfdagss. The objective was to determine if student
understanding of small group process improved aditlrse instruction.

A service learning project was assigned as evialuaf determining skill ability of students
in working as a group. They were assigned theaé$kding a need, planning a solution, and
fulfilling the need of someone requiring service.

Results:

There was a significant increase between pre astitpst scores of the objective test
administered. Results showed that an increasknaish 9% was reported in test results. By
considering just students completing both pre aad fests, the increase in test scores jumped to
20%.

Three groups initiated service projects, includafigstudents successfully passing the course.

Group one wrote a “Memory Book” of antidotes anelnories of one of their classmates
who lost his life in a swimming accident during fikagiving vacation. Family members indicated
this was a moving tribute to their friend.

Group two, consisting of 8 members, put in alni@$) work hours going to a local nursing
home and helping decorate the facility for Chrism@hey worked directly with patrons decorating
trees, etc. The director reported it was a sufidgsject.

A third group of 6 members of the football teamrghased several presents at their own
expense (bicycle, doll, books, and clothes) andigdeal them to a needy family for Christmas.

Conclusions:

Adjustments in classroom instruction (improvingyeo points, lecture notes, etc.) will be
initiated and pre-post tests will again be givertr&emester to attempt increase in technical
knowledge.

A service learning project will again be assigasd final project for the course.
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Comm 3100 Analysis, Fall 2006

Enroliment: 2 sections==21 students per section.

Assessment: Pre and post test.
Evaluation of class performance
Individual written communication from each student
Evaluation of ten oral assignments for each studen

Conclusions:
1. Pre and post multiple choice test.
A. This was the first administration of this te&s a result, it indicated the necessity for

revision. Conclusions from the test are:

1. The post test indicated 3.5% increase in tesesc This is not a significant
improvement.

2. Questions 1,4, 13, 14, 15. All reported largergrores than post scores. This
indicates either a poorly worded question, or miustanding of the principle being
tested.

B. During the course, emphasis was placed upompeance rather than information
acquisition, and little effort on the part of tHedents to learn, specifically, textbook
material, was lacking.

2. Performance: All students were significantlyalwed with applying communication
practices, and by far more attention was giverctjusition of skills than learning the
academic explanation of the process.

3. Textbook: Most of the pre-test questions weeawirfrom the textbook. Almost to a person,
students indicated they did not care for the text used it very little. The textbook was not
followed for classroom instruction, and little enagis was placed on its usage.

A. This suggests that either the textbook be chadfigethe next classes, or that more
instructor emphasis of the text be used.

B. Instruction should increase emphasis upon utetgtgg the communication concepts
and bring its acceptance up to the level of peréoroe exhibited by students.

Student evaluation;
A very abstract assignment was given to each stuatehe conclusion of the course. They
were requested to submit a one-page paper giviisg @ suggestions to the instructor on how
to improve the course and make it more valuabtbém as potential teachers. The following
significant responses were recorded from the 4@estis:

1. 22 students indicated that this course sigmtigamproved their ability to advance their
career, especially in all levels of communication.

2. 18 students indicated they gained the most ttesnclass by personal instructor interaction
with the teacher. Only one specific suggestion grasn to the instructor: Be more specific
on exactly how assignments were to be graded. &t that student indicated a high
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satisfaction with the course.

3. 30 students expressed the idea that they ltneedlass and many expressed the feeling that
this was their best course of all taken this seenest

4. The only specific request for change was ththtk, indicating it was of little or no help
during the course. The most common statement madeeoreport: "Do not change
anything!"

Based upon the review of the course, the follovdhgnges are to be initiated the next time the
course is taught.
1. A careful consideration of a new text, or pogstteveloping a reading list of articles and
library items to be substituted for text material.
2. A bit more structure in facilitating the "smghoup” interaction utilized for classroom
performance to make the operation run more smaothly
3. More intensive critique of oral performance.
4. The request by some students requested an exsigand help on the communication
problem of handling irate or hostile parents wélibcluded.
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COMM 3850 — Organizational Communication
Fall, 2006
Course Assessment
By Dennis Wignall

Comm 3850 — Organizational Communication: Pre-Fest Results; Fall 2006. Errors are
noted per question in column 1 (pre-test) and cal@nfpost-test); 32 questions.

Quest. #| Pre Post Quest|# Pre Rost Quest. # | Post Quest. # Prg Post
1 7 1 9 8 1 17 4 1 25 5 3
2 8 2 10 6 0 18 5 1 26 g 4
3 2 0 11 5 0 19 8 2 27 j 3
4 4 1 12 4 1 20 4 4 28 g 4
5 4 7 13 6 0 21 4 0 29 (& 4
6 3 2 14 8 3 22 4 1 30 g 4
7 9 1 15 4 0 23 8 4 31 Y. 2
8 4 0 16 3 0 24 5 0 31 ( 1

Item #5 was reviewed and the question as statdteisxam was confusing to students. It has
been corrected for future pre-post tests as weahasinal exam.
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COMM 4010 — Persuasion
Fall, 2006
Course Assessment
By Dennis Wignall

Comm 4010 — Persuasion: Pre-Post Test Resull2@@6. Errors are noted per question in
column 1 (pre-test) and column 2 (post-test); 2@stjons.

Post

Quest. #| Pre Post Quest Quest. # | Post Quest. # e

1 6 0 9 6 1 17 6 11 25

2 3 2 10 3 4 18 6 0 26

3 6 1 11 4 0 19 4 9 27

4 6 5 12 8 1 20 7 11

5 2 10 13 5 2 21 5 5

6 8 3 14 8 12 22 2 2

7 9 1 15 5 9 23 6

8 4 1 16 6 6 24 2

Items 23 — 27 for the post-test are missing ddtans 5, 14, 15, 17, 19, 20 indicate a declining
rate of success. (These questions were embedutethenFinal Exam for the class.) Review of
the exam and master key indicates these questierestransposed with others not on the post-

test itself.
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COMM 4350 — Communication Theory
Fall, 2006
Course Assessment
By Dennis Wignall

Comm 4350 — communication Theory: Pre-Post TestuRe Fall 2006. Errors are noted per
question in column 1 (pre-test) and column 2 (pest}; 45 questions.

Quest. #| Pre Post Quest|# Pre Rost Quest. # | Post Quest. # Prg Post
1 5 3 13 9 1 25 5 1Q 37
2 3 4 14 8 1 26 9 38
3 4 2 15 8 7 27 7 39
4 6 2 16 9 12 28 8 40
5 7 2 17 11 0 29 5 41
6 9 0 18 10 8 30 8 42
7 5 1 19 4 9 31 6 43
8 9 3 20 2 1 32 7 44
9 10 3 21 4 33 7 45
10 6 1 22 6 2 34 7
11 8 1 23 8 3 35 4
12 8 0 24 6 0 36 1(

Post-test data for the remaining questions has b@eapted and thus discarded. Items 15, 16 &
25 in the post-test were reviewed and the postrtester key was found to be in error.
Corrected data indicates the numbers would be 1%-3, 25-2.

184



I "#$%

%

+0

185



Il &%#%
"ol

!
)
)
8
2
3
!
4)
I
)
6 .
7
8 1
2

I &*+%

9

1"

186

%



I I I #$ "
! " I %
( | (
| # = 5
! ! % !
$ 5 % !
( I I ()
>
( (1!
[ 5 I I
(r((
8 < 5 ! $
P 5
2 > 5 !
3 ! ! (" 5 !
4) $ !
" ! 5 !
( ( 5
6 : ! ! ! !
5
7 ! 5 (
!
!
I I I #$ "
! I %
! ! !
! ( (
I $ !
I I 0 /
>
( (1!
| I [
: ((
8 < 5 ! $
I
2 > I |
3 1 (" | I
4) " $ |
( ( Il I

187



7
Il &+%
1 $ |
(
!
$
%

188

1!



M +%%

I I
(
o1
! (
+)
+)
8+ <
2+
3+
/ *
<
(
) |

Il "#$%
-

(

Il &%#%

189

%

67 (



- "1
| "
( !
&"(%)
&! (
C I >& >& 1)
$ Il
5 ’I
! Lo
! % (
@ |
!
M &*+%
( 55
5 'l
ol 1" >& !
| ] |
5 |
!
rool 1% E!
( | |
'l
!
M %"%,
- I(
(! !
! ! (
!
I I I , I
1)
(*&
& ! + 8
! $
I &+% -
g !
( |
% ! - (

I B
_( "
B " >&
!

D # !
>& 11
( | | |
! >&  (#
L
$
!
= (_
(
5
| |
b
(!
!
(
(r
( E (
(
0

190



191



MASS COMMUNICATION EMPHASIS

Comm 1130: Writing for Mass Media Spring 2007 sec.
Pre/Post Test Summary Report

Student Results:

Student Name Pretest Score (25) | Posttest Score (25)| Difference
B. B. 14 17 improved
B. C. 17 25 improved
B. G. 13
C. H. 10
M. J. 17 23 improved
L. L. 16 20 improved
K. M. 17
L. M. 10 11 improved
G. M. 11 19 improved
G. M. 18
B. M. 14 19 improved
R. N. 17
A. P. 12 21 improved
M. R. 15 18 improved
A. R. 22
A.R. 16 18 improved
L. R. 15 17 improved
J. R. 15
L.S. 14 21 improved
D. S. 19 19 same score
M. S. 14 22 improved
J. T. 12 18 improved
T. W. 14 20 improved
J. 11 18 improved
Average scores 14.3/25 19.2/25 94% of the
57% F 77% C+ students who took

both tests
improved. Only
one stayed the
same. No one did
worse.
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Course Objectives
- Build a knowledge base in all areas of mass mediaiting

This objective was achieved because the areasntf pnline, broadcast, public relations and
advertising are covered in the class. Questiorth@test related to print, broadcast and public
relations. This semester | have placed a greatphasis on online writing.
Understand how to communicate to mass audiences\iriting
This objective was achieved based on the previbjective. Not only are students learning
about these areas, but they are also learningffieesthces in writing in each area. Weekly
writing assignments reinforce these differencesthadest questions echoed them as well.
Become more effective and efficient writers
This objective was achieved because the test astterds to write a lead. There was quite a
difference in the pretest leads versus the podéads. Students are learning about the
appropriate length of a lead, AP Style, varioudimgirules, etc., and implementing this
knowledge in weekly writing assignments. In thasesl students are required to constantly be
writing, which gives them good practice and helgs remember components of good writing.
Gain a knowledge of written news style, including R Style
This objective was achieved because students peatedly quizzed on their knowledge of AP
Style, both through weekly quizzes and in assignmemd five test questions were geared
toward this.
Brush up on basic grammar and spelling skills
This objective was achieved because students aea girefresher course in basic grammar skills
while using them through writing assignments. $tid are quizzed weekly on spelling as well.
Eleven questions were geared toward this.
Develop an understanding of what makes news
While no test questions directly addressed thia,drbelieve students achieved this goal
through in-class discussion about both textboolk@ibed elements of news and real-
world analysis of the news. There will be a testsiion to address this in the future.
Understand media law and ethics
This objective was achieved because students apérdst a week learning about law
and ethics and likely discovered that law and sthie always a part of the media though
in-class discussions. There was one basic questidhe test that dealt with law.

Why Successful

| believe this class was successful in achievihghallearning objectives. This test was given to
students the last week of class. They likely wdhdgte retained a lot of information, but | also
believe that had this test been given after stedead studied for the final, the results would
have been even stronger. More review would havenged them of the concepts they vaguely
remembered but got wrong.

Overall Course Evaluation

One thing | increased this semester was the anaduniclass review. | gave several review
assignments throughout the semester to help remfoaterial. | think it was very effective, and

| will continue to do that. The quizzes and assignts all reinforce lecture material, and | will
continue both as currently in the syllabus. Stesiéave ample opportunity to practice media
writing, which | believe is truly the only way tedrn it. | also gave students an extra credit
opportunity to write articles for the Dixie SunThe students who participated all commented
that it wasn't as easy as they thought it wouléibé have more respect for the profession. | also
hope it inspired a dew of them to continue doing it
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Comm 1130: Writing for Mass Media Spring 2007 s&c.
Pre/Post Test Summary Report

Student Results:

Student Name Pretest Score (25) | Posttest Score (25)| Difference

T. C. 18

M.C. 14 improved

D. F. 13 19 improved

R. J. 15

M. J. 16 19 improved

B. M. 11

B. M. 18 21 improved

G. M. 14 19 improved

T. N. 16 17 improved

M. S. 13 17 improved

B. S. 14 20 improved

Average scores 14.9/25 17.5/25 100% of the

60% D- 70% C- students who took

both tests
improved. No one
did worse or the
same.

Course Objectives

Build a knowledge base in all areas of mass mediaiting

This objective was achieved because the areasntf pnline, broadcast, public relations and
advertising are covered in the class. Questiorth@test related to print, broadcast and public
relations. This semester | have placed a greatphasis on online writing.

Understand how to communicate to mass audienceswriting

This objective was achieved based on the previbjective. Not only are students learning
about these areas, but they are also learningffieesthces in writing in each area. Weekly
writing assignments reinforce these differencesthadest questions echoed them as well.
Become more effective and efficient writers

This objective was achieved because the test astterds to write a lead. There was quite a
difference in the pretest leads versus the podéads. Students are learning about the
appropriate length of a lead, AP Style, variougimgirules, etc., and implementing this
knowledge in weekly writing assignments. In thasel students are required to constantly be
writing, which gives them good practice and helgnt remember components of good writing.
Gain a knowledge of written news style, including R Style

This objective was achieved because students peatedly quizzed on their knowledge of AP
Style, both through weekly quizzes and in assignmemd five test questions were geared
toward this.

Brush up on basic grammar and spelling skills
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This objective was achieved because students aee girefresher course in basic grammar skills
while using them through writing assignments. 8tid are quizzed weekly on spelling as well.
Eleven questions were geared toward this.

Develop an understanding of what makes news

While no test questions directly addressed thia,drbelieve students achieved this goal
through in-class discussion about both textboolsgibed elements of news and real-
world analysis of the news. There will be a testsiion to address this in the future.
Understand media law and ethics

This objective was achieved because students apé&dst a week learning about law
and ethics and likely discovered that law and sthie always a part of the media though
in-class discussions. There was one basic questidhe test that dealt with law.

Why Successful

| believe this class was successful in achievihghallearning objectives. This test was given to
students the last week of class. They likely wdhdgle retained a lot of information, but | also
believe that had this test been given after stedead studied for the final, the results would
have been even stronger. More review would havenged them of the concepts they vaguely
remembered but got wrong.

Overall Course Evaluation

One thing | increased this semester was the anmuuniclass review. | gave several review
assignments throughout the semester to help remfoaterial. | think it was very effective, and

| will continue to do that. The quizzes and assignts all reinforce lecture material, and | will
continue both as currently in the syllabus. Stisléave ample opportunity to practice media
writing, which | believe is truly the only way tedrn it. | also gave students an extra credit
opportunity to write articles for the Dixie SuniThe students who participated all commented
that it wasn't as easy as they thought it woulcibeé have more respect for the profession. | also
hope it inspired a dew of them to continue doing it
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Comm 1210/2210: Newspaper Production
Fall 2006 Pre/Post Test Summary Report

Student Results:

Student Name Pretest Score Posttest Score Difégrce
S. V. 4/5 3/5 worsened
P. M. 4/5 5/5 improved
A.B 6/5

C. M. 5+/5 5+/5 improved
J. B. 3/5 5/5 improved
B. B. 3/5 4/5 improved
J. F. 3/5 5+/5 improved
R. T. 4/5 5+/5 improved
K. W. 0 22 improved
A. A 5 25 improved

B. C. 25 20 worsened
E.P. 8 21 improved

Course Objectives

An improved news writer and/or photographer and/oreditor: This is really the only
objective somewhat measured by the assessmentdand believe the assessment is even a
good measure of whether students have improvéihk tany of the writers clearly
improved in their editing ability and style knowtgs | think some of the others have learned
a lot. Even the students who worsened accorditiget@ssessment, | believe improved and
came out with more knowledge that they came in Wiitis is just my personal assessment of
their work. | have seen them every week of the séeneand witnessed firsthand what kind of
work they have turned in. On the other hand, afidheir information gathering is done
without me; | have no idea how their interviews ghodto shoots go. All | see if the result.
With a knowledge of news styleparticularly AP Style: Only two of the three assessments
may have measured this angle. Staff writers wegaired to examine news style in the
assessment, and many of them did so successfdiiprg may have addressed it, but they
were not required to. Photographers were not requo examine news style. They may have
in their captions, but | don't think they were resagy paying attention to news style as they
wrote them; they just quickly jotted ideas down.

Able to meet and manage deadlineS:his assessment did not measure their ability tetme
deadlines. Each student was graded in part by ikeagianagement, so a final grade and
their weekly graded reports would more accuratelyict deadline management.

Refined in most aspects of newspaper productio:his assessment did not reveal this
information. Because the assessment only measuoogdess in one area of newspaper
production, it is hard to say whether studentsiedrabout processes outside their realm of
responsibility. They were around it, they heardwhbip but were not measured in their
knowledge.
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With improved interviewing skills: This assessment did not measure interviewing skills
can only guess that as the writers got feedbadkein stories and came to me with questions
they learned how to improve their interviews.

Why Successful

Despite the assessment’s inability to help me erthe success of this course, | believe it Was.
don't know if there is such a thing as an assesstinancould measure this course's success. Through
my experience of working with the students andipgtout weekly issues, | could see firsthand
whether we were successful. | believe just puttingweekly issues is a measure of success, that we
had the manpower and ability to meet our deadmescomplete our jobs. Also, students would

have to answer individually if they felt this coernsas successful in terms of helping them complete
their personal objectives: Did they accomplish whay wanted to? Did they gain experience? Did
they gain a better idea of what a newspaper careeld entail? Did they build their portfolio? Plus,

the students hated this assessment and protekieg itaand they may not have taken it seriously.
Therefore, results could be completely skewed.

Overall Course Evaluation

The newspaper production class is most successfuinply producing a weekly newspaper. What
makes this a difficult course to evaluate is tHatriot so much a course as it is a lab or prdctica
experience. | think while some of the objectivesudti be altered, | don't think there is a perfect
assessment to measure whether all objectives wetrdfrsomeone wants proof of newspaper
success, take a look at the papers produced thisster. While there's always room for
improvement, we get it done, week after week. Thiink, is the purpose of this course, as well as
giving students an opportunity to try it out.
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Comm 1210/ 2210: Newspaper Production Spring 2007
Pre/Post Test Summary Report

Student Results:

Student Name Pretest Score Posttest Score Enffer
S. V. 5/5 b/5 same

A A 4/5 5/5 improved
C. M. 5/5 b+/5 improved
J. B. 5/5 B/5 improved
J.F. 5/5 B/5 improved
R.T. 6/5 55 worsened
A A 7 9 improved
B. C. 7 7 same
T.N. 3 4 improved
G. M. |

Course Objectives

An improved news writer and/or photographer and/oreditor: This is really the only objective
somewhat measured by the assessment, and | didentebilhe assessment is even a good measure
of whether students have improved. | think mantshefwriters clearly improved in their editing
ability and style knowledge. | think some of thbet have learned a lot. Even the students who
worsened according to the assessment, | believirad and came out with more knowledge
that they came in with. This is just my personakasment of their work. | have seen them every
week of the semester and witnessed firsthand whetdé work they have turned in. On the other
hand, a lot of their information gathering is davithout me; | have no idea how their interviews
and photo shoots go. All | see if the result.

With a knowledge of news style, particularly AP Stie: Only two of the three assessments may
have measured this angle. Staff writers were redum examine news style in the assessment,
and many of them did so successfully. Editors mayehaddressed it, but they were not required
to. Photographers were not required to examine sgdes. They may have in their captions, but |
don't think they were necessary paying attentiametws style as they wrote them; they just
quickly jotted ideas down.

Able to meet and manage deadlines his assessment did not measure their abilitydetm
deadlines. Each student was graded in part by ieanianagement, so a final grade and their
weekly graded reports would more accurately daggeidline management.

Refined in most aspects of newspaper productiorthis assessment did not reveal this
information. Because the assessment only measuogdegs in one area of newspaper
production, it is hard to say whether studentsnearabout processes outside their realm of
responsibility. They were around it, they heardudlip but were not measured in their
knowledge.

Why Successful
Despite the assessment's inability to help me ohiterthe success of this course, | believe it wden't
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know if there is such a thing as an assessmentthidd measure this course's success. Through my
experience of working with the students and putaogweekly issues, | could see firsthand whether w
were successful. | believe just putting out weegbpes is a measure of success, that we had the
manpower and ability to meet our deadlines and ¢et@pur jobs. Also, students would have to answer
individually if they felt this course was successfuterms of helping them complete their personal
objectives: Did they accomplish what they wantetldid they gain experience? Did they gain a better
idea of what a newspaper career would entail? g build their portfolio? Plus, the students hdtesl
assessment and protested taking it (for some af thevas the fourth time), and they may not hakema

it seriously. Therefore, results could be compleslewed.

Overall Course Evaluation

The newspaper production class is most success$itniply producing a weekly newspaper. What makes
this a difficult course to evaluate is that it's Bo much a course as it is a lab or practical eapee. |

think while some of the objectives should be alietadon't think there is a perfect assessmenteasure
whether all objectives were met. If someone warsfoof newspaper success, take a look at the paper
produced this semester. While there's always rasrmfprovement, we get it done, week after week.
That, | think, is the purpose of this course, all asegiving students an opportunity to try it out.
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Pre and Post Test Performance Comparisons
for COMM 1610-01 and 1610-02, Fall 2006
Eric Young, Instructor

Data was drawn from a sixty question pre-test aygi-fest averages from an aggregate of three
terms assessments throughout the semester.

Summary

Findings for 1610-01 based on 16 students who cetaglboth pre and post instruments
indicates an average 32% gain in points overallleniaching an average of 65% proficiency in
weighted objectives.

%
Student | A1 | A2| A3 | TOTAL | % PRE | POST Gain
K. A 64 | 100 779 78% C+ | 43 76 33
B. B. 66 0 770| 77%| C+ | 47 43 -4
T.C. 64 | 100 697 70% C-
T.D. 84 | 100 941 94% A
J. D. 0 0 164| 16%| F 52 21
J. F. 0 | 100 600, 60%| D-
E. H. 80 | 100 954 95% A 53 85 32
P. H. 0 | 100 606| 61%| D- 27 52 25
J. H. 0 0 123| 12%| F 33 19
J. H. 78 | 100 952 95% A 33 84 51
S. I 0 0 38| 4%| F 25 13
68 | 100 604 60% D- | 37 78 41
72 | 100 942 94% A 43 81 38
58 0 306| 31%| F
78 | 100 922 92% A- 52 84 32
88 | 100 956 96% A 65 89 24
82 | 100 916 92%| B+ | 42 89 47
68 | 100 760, 76% C 48 80 32
62 0 320| 32%| F
64 | 100 851 85% B 47 75 28
76 0 296| 30%| F 58 45
0 0 184| 18%| F
72 | 100 784 78% C 40 81 41
K. W. 80| 78 | 100 944 94% A 52 86 34
K. W. 72| 60 | 100 932 93% A- 58 77 19
65% 32
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Findings for 1610-02 based on nine students whapteted both instruments indicates an
average 29% gain in points overall, while reactingverage of 69% in weighted objectives.

COMM 1610-02 FO6 100 100 100 1000

Student| A1 | A2 | A3 | TOTAL | % PRE | POST | %Gain
M.B.| 80| 90 | 100 970 97% | A 52 90 38
B.B.| 78| 68 | 100 856 | 86% | B 50 82 32

J.E.| 50| 60 0 510 51% | F
M.E.| 64| 78 | 100 7221 72% | C- | 43 81 38
V.F.| 64| 50 | 100 775|78% | D+ | 33 71 38
T.H.| 76| 86 | 100 962 | 96% | A
W.L.| 80| 74 | 100 954 95% | A 55 85 30
B.M.| 56| 56 | 100 832|83% | B
K.M.| 70| 74 | 100 834|83% | B

J.M.| 70| 72 | 100 747 75% | C- 61 81 20
B. M. 0| 64 0 169 17% | F
B.M.| 66| O 0 196 | 20% | F
G.M.| 66| 0 | 100 766 | 77% | C 50 55 5
P.N.| 66| 74 | 100 720 72% | C-

J.P.| 76| 60 | 100 716 | 72% | D+ | 45 79 34
J.S.| 62| 72 | 100 674 67% | D+ | 48 78 30
B.S.| 74| 74 | 100 923 | 92% | A-

A T. 0 0 180 | 18% | F

J.T.| 68| 60 0 308 | 31% | F
B.W.| 80| 72 | 100 952 95% | A

69% 29
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DIGITAL MOTION PICTURE PRODUCTION EMPHASIS

Communication and New Media Baccalaureate Selfystud

Eric Young, Assistant Professor
November 11, 2007

4.c. Strengths of Student Achievement

COMM 2660 Intro to Digital Film Production
Pre and post-test results show an overall incref$8% in competency of selecting the correct ansiralysis of
stems indicates trouble of understanding concegasimg to these objectives:

1. Understand acquisition mechanisms in both film digital video

2. Discern between film, 30i and 24p

3. Understand philosophies of light and sound acqaisit

COMM 3600 New Media Reporting

New Media Reporting was conceptualized as a cdorse degree that no longer exists. COMM 2140 setie
need to understand convergence in evolving comratinit competencies addressed by COMM 3600. It is my
recommendation that this course be terminatedstrugtured to teach writing and editing structureliectronic
news-gathering.

COMM 3640 Digital Film Pre-Production

A pretest is not administered for this class. kffered under the assumption that these uppesidivistudents are
entering pre-production on a project that culmisatemeeting a requirement for graduation, the petidn of a
short film, commercial, documentary or music vidaog that they’'ve has sufficient introduction te ttoncept of
pre-production taught in COMM 1610 (now 2660).

This course takes a step-by-step analysis of grdymtion from conceptualization to completion @atment and
production collateral. The text supports this pescand offers a form data bank to assist in agyproduction
collateral. The problem with my organization of thericulum is that it prioritizes structure anafwrcol over story
development and few students maintained enthudiastheir projects by the time we got to flushing story
development.

Most students (70%) realize solid story developmeeatments and production collateral worthy a@figing their
projects into production. Their artifacts are da fn my office for review. Others dotted i’'s angbssed t's but
failed to develop a cogent, producible story whilemall minority show great momentum at the begigmf the
course that gets lost during the last third ofdlaess.

Students show strong aptitude in realizing theofeihg objectives through evidence of their pre-prctebn
collateral:

Understand the production process and its future,

Conceptualize a production project,

Write a comprehensive treatment including commuitoaobjectives, a real-world audience analysisl an
production design which anticipates visual requiats,

Develop a production budget,

Produce a production schedule,

Break down a script for production,

Scout locations, procure clearances, and undersi@nBilmmaker’s Code of Conduct,

Understand the importance and responsibility oétyatfaining.
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COMM 3660 Digital Film Production

A pretest is not administered for this class. tffered under the assumption that these uppesidivistudents are
entering production on a project that culminatemeeting a requirement for graduation, the produotif a short
film, commercial, documentary or music video, analttthey’ve had sufficient introduction to the ceptof
production taught in COMM 1610 (now 2660).

This course is comprised of a series of qualifaratiubrics to get students experience and undelistguof tools
used in production, primarily photographic, liglgjrgripping and audio. Course content includesrthead
application department by department. The lab corapbof the class provides students hands-on Ingilof
camera and sound packages, lighting set-ups, ame&ggineering. A rubric is provided for each stutd@ncluded
in the syllabus) that identifies skill expectatiarsl applications.

The rubric method has been effective. Studentshesaformation and apply their notes from lectaleng with
chapter summaries from the book to the use andafaetual production inventory. Assessment scehesv some
struggling with the course’s most difficult contelighting. Rubric scores indicate a grasp of cotstén building
packages and executing specific demands suchesesploint lighting with specific exposure f-stopseteined, or
audio phasing for dialogue.

However, in working with several of these studentseal-environments I've found them to struggléhradvanced
concepts like exposure, base-exposure lightinggaipdrigging. Perhaps it's unrealistic to expesinpetency in
these areas, which require more hours to masterafeaoffered through the course and lab.

Students meet the expectations of all the quatifioa rubrics. Their competencies are assessedgroduction
roles including 1 AC, Key Grip, Key Gaffer, Mixer and Boom Operatmsed on these objectives:

Understand the production process and its future,

Conceptualize and develop blocking for the camera,

Construct scenes including dramatic emphasis,

Previsualize coverage and design for production,

Understand acquisition mechanisms in both film digital video acquisition,
Break down, maintain and build camera packages,

Dnidscern focal lengths, depth of field, prime vergosm lenses, and filters and execute duties offtand
2 AC,

Identify film stocks and grasp transfer and colalancing technique,

Compose for single-camera production,

Execute and follow production protocols,

Build audio set-ups and acquire multi-channel liecaaudio,

Create a multiple lighting set-ups and calculagosxre using a light meter,

COMM 4020 Integrated Oral Presentations

A pre-test is not administered for this classs lbffered under the assumption that these uppésialivstudents are
familiar with presentation concepts taught in COMBRO such has writing purpose statements, deveajopin
supportive propositions, organizing five-point augk including an attention getting step, a setiujhesis and
propositions, transitions, a conclusion and integtaource citations.

The first activity of the class (unweighed and getded) is a presentation from the student adargsstopic of
their choice that demonstrates their ability tariat or organize a speech in the five-point outiirethod, and their
level of delivery. Four of the thirteen studentgdlved successfully executed the activity. The delteewas
restructured to include a primer on speech basies iattempt to bring everyone up to speed.
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Students remained engaged as the semester prajeggbgrasped attention-getting concepts as wellidming
and delivering information in the five-point format context of gentle competition evolved from thhort,
healthy to the extent of students going beyond etgpiens in their integrated technology and inttldeilivery.
Students worked well together in brining each otieto speed on various technical approaches siembedding
QuickTime formatted video into their presentationsising alternative non-linear software in lieuRafwerpoint. |
really enjoyed seeing this evolve. These studestg Wwungry to apply technology to their presentetio

Students show strong aptitude in realizing theofeihg objectives through evidence of their integdat
presentations and research:

Analyze your audience, hopefully whatever the cxinte

Create Impact with visual still and motion inforioat,

Utilize presentation software beyond regurgitatngpeech outline.

Grab your audience’s attention.

Construct an applicable thesis, plan and orgatézeoinstruct, research existing and new ideagdor i
support.

Identify and differentiate between cognitive anfibetive consequences of visual support for your
presentations.

Rehearse and deliver effective integrated predentat

Critique peer integrated presentations to the émahjproving delivery, content, and
visual support.

Identify effective speech through frequent critique and revision, rehearsal and delivery to realize a
polished performance.

Ameliorate your delivery.

COMM 4700 Advance Digital Motion Picture Production

A pretest is not administered for this class. iffered under the assumption that these uppesidivistudents are

entering advanced production on a project that matas in meeting a requirement for graduation piteeluction of
a short film, commercial, documentary or music vidend that they’ve had sufficient preparation teug the 3000
series courses.

The intent of this course and accompanying lab ut students in real-world roles in productiordasctors of
their own work and in various other roles on peedpctions. A secondary intent was to have studexpsrience
the struggles and challenges of working togethdrtanealize the triumph of collaboration or thiéuie of ego.

Both peer and self-evaluation tools (attached) weezl to assess the second intent of this course.

Most students respond well to the purpose of thigse. Note that achievement is not necessarkgtirio grades.
Most students execute all their roles on every petidn well with satisfying results in some and mahagrin in
others. What evolved from a standpoint of achievéraee short films, documentaries and commerc&tlsdents
show strong aptitude in realizing the following ettives through evidence of their producing anddating:

Direct actors,

Call the shots as™AD,

Manage a small production from scheduling to smapti
Supervise the execution of a screenplay,

Create aesthetic fields of light,

Compose for color and contrast,

Understand and compose for the two-dimensional fiel

Create perspectives in the three-dimensional field,

Create time, motion and continuity in the fourtimensional field,
Produce sound environments in the fifth dimensidired,
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Combine the above aesthetics into sequences andsst®create shot inventories for short film or
commercial projects.

4.d. Weaknesses of Student Achievement

COMM 2660 Intro to Digital Film Production

Students struggle with technical concepts covargteé curriculum including digital, analogue arldhfacquisition
methods and lighting. Post-test and Assessmenai ebata show around a third of the students scdmingn these
areas. An understanding of these concepts incrélasedility to evaluate these methods for proauctcritically
assess their application in film and television &atls to practical application in advanced praduaatourses. I'm
not adapting well to teaching these technical cptecen comprehendible levels and need to selfaesident
understanding during class.

To enhance these concepts in my teaching I've teelaligital media artifacts that demonstrate défees between
the acquisition devices and between frame ratdggital production versus film. Using an actuahlidixture set-
up, I'll demonstrate the inverse square law oftlifgti-off, showing students how the physical pipie functions.

COMM 3640 Digital Film Pre-Production
Good outcomes of this course depend on collaboratictudents and in the past | made the mistalkedi@iving
each student to focus on their own project. Theas mo collaboration.

Another weakness is students marginally graspriipoitance of story or concept development in thg &f getting
all their production collateral together.

Students show weak aptitude in realizing the follmobjectives through evidence of their collabimmaior lack
thereof) and story development:

Consult and write in the screenwriting process,
Previsualize coverage and design for production,
Cast principle talent, extras, and/or conduct pterviews for documentary production,

COMM 3660 Digital Film Production

The nature of this course requires a lot of setiup that | need to get to before class begins.tidue-off with
this, though, is that in having students do sesiu take-down, they become more familiar with logdand
unloading protocols with the grip trailers. Noné#iss, | need to be more diligent in getting inte thaching space
earlier to get equipment set-up.

Visual conceptualization of concepts has also lseerak area for me. I've since created a numbstilbimages
and have built a website that deals with teachingwhere | can pull up visual examples of comgosil theory.

COMM 4020 Integrated Oral Presentations

Simply, there just isn’'t enough time. Midterm | Wwayne-on-one with students in caches of five fgivan class
period of 50 minutes and even with the best manageéof time | still failed to give each studentithgue in
addressing delivery issues more so than conteintegrated technology.

COMM 4700 Advance Digital Motion Picture Production
Understanding the importance of collaboration ampethdability are the weaknesses of this courseigdeOne
could argue that these characteristics are morectagions than they are skills developed as thdtretdesigning
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curriculum, in fact they’re not even supported lyeatives, but without both the production proogseds to a halt.
To whit, one new objective will be incorporatedanhe next offering: Collaborate and creative disiens of
production. This will be measured through peer ssasent ad my own evaluations on set.

4 .e. Recommendations and Reflection on Student Aehiement

COMM 2660 Intro to Digital Film Production

The curriculum for 2660 is dense. It's an adaptatibthe original production class offered at Dixiberein |
taught all aspects of the three domains of prodonaind students actually produced material asgbéit practicum.
Now 2660 is an introductory survey course that atks students to have some practical engageméme ithree
domains of production.

| get ahead of myself. | know the big picture ofawvhies ahead for majors and often find myself hgub pare
down the depth at which | present concepts. Ofteraichicken-or-the-egg conundrum; do students nee
understand basic premises of exposure to undertitarelements of light, or vice-versa? Do we scleeby
location or by talent or by availability of gear?

The worst I've done is confuse. The best I've disngrovide an environment and an opportunity fecdvery in
digital film production.

COMM 3640 Digital Film Pre-Production

Story development and collaboration have to plaigger driving role in this class. The next offeyils going to
focus on developing story, creating and conceptimgliart direction, casting, script development aundrall
production. It will include the input and critiqué all students identified as a cohort for the ramdar of the upper
division course work. Hopefully this will creatar@re powerful impetus for students to crank thedjgxts through
the rubric of production management and documerttitigteral materials in preparation for shooting.

Additionally, two new classes have been added telianate student aptitude in story development and
collaboration, COMM 2600 Screenwriting, and COMM3R6Storyboarding.

| am a cinematographer and yet my frustrationsdegper in this class than any other because I'rataatly
second-guessing the design approach, it's a chiokeéhe-egg thing. Do | get into exposure beforests? Frame
before composition? Either way (and I've tried gvery) leaves me trying to dovetail too much infatian into a
process — and maybe that’s it, to get away fronptieeess of production and look at it more as aprsite.
Regardless, this is what | love to teach and moydose to see realized in my students.

COMM 4020 Integrated Oral Presentations

Integrated Oral Presentations was conceptualizaedcapstone course for a degree that now no langsts. It was
to integrate three areas of applied communicatimpetencies — oral presentations, visual technolagy digital
film production — into developing presentationallskhat one would find in high-end and compettimarket
environments such as trade shows and corporateremuies. The assessment of student trade showatses at
the end of the semester is indicative of reachirag énd.

COMM 4700 Advance Digital Motion Picture Production

Two additional courses should at the very leastttmngly suggested to take before taking this eouSmall Group
and Organizational Communication. The trick is makapplication of these courses in the contextarking
together in Advanced Production.
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Instructional Staff

The Communication Department faculty currently ¢sissof 17 individuals, 8 of which are full
time and 9 of which are adjunct.

Summaries of full-time faculty academic and proi@sal qualifications can be seen on the
pages that follow this summary. Adjuncts are rggedufrom local industry and are current in
their professional field.

Full Time Faculty: Professional Memberships and Activities:

Randal S. Chase, Chair, Ph.D. NCA, WSCA, IeAi Kappa Phi, Kappa Tau Alpha

Rhiannon Bent, M.A. NCA

Jon Pike, Ph.D. NCA

Wayne Shamo, Ph.D. NCA, SW Regional Coubev. of Workforce Svcs.
Adi Thelen, Ph.D. NCA, WSCA

Phil Tuckett, Ph.D. NCA

Dennis Wignall, Ph.D. NCA (Sec., Comm Div.amba Pi Etta

Eric Young, (M.Ed.) NCA

Two of our full-time faculty do not possess a Phliut are committed to a program under which
they will achieve this degree of education. Botlieheeen members of the department for
several years, coming to DSC at the time it wagnarnounity college, and helping to devise and
execute the new baccalaureate program.

To keep current with the profession, our full-tifaeulty attend nationally recognized
association conventions and training programs,lo€iwthey are members. These include but
are not limited to the National Communication Asation (NCA), and the Western States
Communication Association (WSCA), and the Intemradl Communication Association (ICA).
The department as a whole is a member of NCA, antave currently applied to host the
WSCA annual convention in the year 2011.

Adjunct Faculty: Qualifications:
Stan Everett M.E., University of Utah, 1973
Jane Gray-Rhodes  M.S., Telecommunications, 1999
Jodie Jones B.S., Psychology, SUU, 2007

B.S., Comm., Interpersonal Emphasis, SUU, 2007
Dana Kelvington M.E., Southern Utah UniversityDROUAOA, NAAA, WSCA

Lisa Larson B.S., P/R & Advertising, SUU, 2001

Jonathan Morrell M.A., Communication; Brigham Ygudniversity, 1986

Linda Ratcliff M.A., Speech Comm., U of Nebrasktd_incoln, 1997

Amber Rich B.S., Comm., P/R-Adv. & Journalism Hrapis, SUU, 1996
Brian Strasmann B.A. Journalism; California Stdteversity, Long Beach, 1983
Carol Williams Juris Doctor, Law, National Univays 1994
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Some of our adjunct faculty do not have a Mastergek, and we have embarked on a process
by which they may work on and achieve their Mastens1 SUU. All our B.S. and B.A. faculty
are quite experienced at teaching our classesngaine so since the days when we were a
community college. They are excellent teachers,thed student ratings are consistently high.

Many of our full-time and adjunct faculty are gesests—qualified to teach in more than one
competency area. The following summary shows wfachlty are qualified to teach in which
emphasis:

Human Communication:

Full Time: (6) Randal Chase, Jon Pike, Wayne ShadoThelen, Dennis Wignall,
Eric Young.

Adjunct: (7) Jodie Jones, Dana Kelvington, Lisason, Jonathan Morrell, Amber
Rich, Linda Ratcliff, Carol Williams.

Mass Communication:

Full Time: (5) Randal Chase, Rhiannon Bent, Jore Fhil Tuckett, and Eric Young.
Adjunct: (2) Stan Everett, Jane Gray-Rhodes.

Film Production:

Full Time: (2) Phil Tuckett, and Eric Young.
Adjunct: (2) Varlo Davenport (Fine Arts Facultrian Strasmann.
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Communication Department Full-Time Faculty

Rhiannon Bent

M.A., Speech Communication, Washington State Usitxe

Dixie State College of Utah — 2004 to present

Current Rank: Instructor

Area of Specialty: Mass Communication/Print JousmlCommunication Apprehension

Previous Positions:
Teaching Assistant, Comm Dept, Washington Statiedysity - 2002 to 2004
Editorial Intern, Salt Lake Magazine - 2003
Senior Staff Writer, University Journal, So. Utdhiversity - 1999 to 2002

Randal S. Chase

Ph.D., Communication, University of Utah, 1997

Dixie State College of Utah — January 2006 to gmées

Areas of Specialty: New Media Technologies, Mddistory, Communication Theory

Generalist: Extensive Human and Mass @deaching Experience

Current Rank: Professor

Previous Positions:
Professor (Tenured), Communication, SL Commu@Gibtjtege — 1993 to 2005
Teaching Assistant, Communication, UniversityJoédh — 1986 to 1993
V.P. Human Resources, Ivy Logistics, Inc., Stoge, Utah — 2005 to 2006
President, CEO, Chase Consulting — 1984 to Presen
President, Chase Media Inc. (International M&b&ware Firm) — 1973 to 1984
Program Director, KSL-FM Radio, Salt Lake Cit@7P to 1973

Jon Pike

Ph.D., Communication, North Dakota State Univgrsit

Dixie State College of Utah — Will join our faculity January 2008

Areas of Specialty: Mass Communication

Current Rank: Assistant Professor

Previous Positions:
Graduate Teaching Assistant, North Dakota Staigdysity — 2004 to 2007
Adjunct Instructor, Southern lllinois Universigdwardsville — 2001 to 2003

Wayne Shamo
Ph.D., Communication, Southern lllinois University

Dixie State College of Utah — 2000 to present

Areas of Specialty: Rhetoric/Public Speaking, ipégsonal Communication

Current Rank: Associate Professor

Previous Positions:
Associate Professor of Communication, Dixie S@Gwdege — 2000 to present
Owner/Operator of Shamo Lumber, Hurricane, Utd®76 to present
Literacy Coordinator, Washington County Librarg985 to present
Assistant Professor of Speech Communication, lrgutghiversity — 1969 to 1976
Assistant Professor of Communication, MemphiseStiiversity — 1965 to 1969
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Adi Thelen

Ph.D., Communication, University of South Flori@@07

Dixie State College of Utah — Since 2007

Areas of Specialty: Speech Communication, He&tiganizational/Interpersonal and
Rhetoric

Current Rank: Assistant Professor

Previous Positions:
Adjunct Professor, University of South Florid2601 to 2007
One year contract, Queens University, Charl®it€,., 2005 to 2007
Instructor, Central Piedmont Community Collegba@otte, N.C., 2004 to 2005
Tenure-track Professor, Hillsborough Communityi€e, Tampa, FL —

2003 to 2004

Phil Tuckett

Ph.D. (Honorary), Dixie State College of Utah, 200

Dixie State College of Utah — 2007 to present

Areas of Specialty: Digital Film Production

Current Rank: Assistant Professor

Previous Positions:
Vice President of Special Projects, NFL Films @88 2007
Producer, Director, Writer for NFL Films, 19691686
Journalist and Professional Athlete, 1967 to 1969

Dennis Wignall

Ph.D., Communication Studies, University of Denver

Dixie State College of Utah — 2004 to present

Areas of Specialty: Rhetoric/Public Speakingetpersonal Communication

Current Rank: Associate Professor

Previous Positions:
Asst Prof of Communication, Saginaw Valley Stdteversity — 1999 to 2004
Honorarium Instructor, University of Colorado¢nver — 1969 to 1999
Adjunct Professor, Metro State College of Denvé©88 to 1994, 1997, 1999
Adjunct Professor, Front Range Community Colled®93 to 1999

Eric Young

M.Ed., Communication Education, Southern Utah @rsity

Dixie State College of Utah — 1995 to present

Areas of Specialty: Communication Education, RigFilm Motion Picture Production,

Mass Communication

Current Rank: Assistant Professor

Previous Positions:
Assistant Professor of Communication, Dixie S@atdege — 1995 to present
Dir. of Photography, Church of Jesus Christ dtéraDay Saints, 1995 to 2001
Producer/Director, Horizon Video Productions 949
Producer/Director, WordPerfect Corporation — 1691994
Producer/Director, Western Electro-Chemical Comypa 1988 to 1989
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Physical Facilities, Equipment and Technology

Current Office and Other Space Facilities

The Communication Department at Dixie State Colisgairrently located in the Whitehead Student
Services Building on thé%floor. It shares the space with DTV, the local coamity education
channel that operates from the campus of DixieeSTallege and services all of the surrounding
cities and county, as well as the college, with samity and educational programming.

The faculty members each have their own officet) another office set aside for adjunct faculty to
share. The department secretary (part-time) igéocia the office foyer.

The occupied space has one classroom which accoatesoapproximately 25 students and a
conference room that can also function as a clessfor smaller classes. These are both currently
being upgraded to smart classroom capability, wamputers, projectors, and screens.

There are four special facilities in the occupipdce. The largest is a television studio and
associated control room, from which DTV does tiséidio production, and in which our
students can also learn how to do broadcast primtiucthe second is an open area which is
occupied by the student managers and producehe @tudent Media Center, and next to which
is located the office of the SMC Director, Phil kett. The third is a video program library
which stores videos and DVDs that have been prediby DTV over the past 10 years. The last
category of special space is the three edit bayshich both DTV and our students do post-
production editing of their video and film projects

The currently occupied space is not adequate fopagram. It was provided to us as a temporary
housing solution, with the understanding that wi move into the Jennings Building sometime in
2009. The lighting in the foyer and in many otparts of the space is woefully inadequate. The
remodel was never finished because the collegeutinf money and stopped before finishing. The
heating and air conditioning systems create p@sipressure that causes air to literally howl as it
escapes through outside doorways. The building issquestionable as to its structural soundness,
and in fact was condemned at one point in its rielgisitory. We have been happy to make use of the
space and have enjoyed being all together in aeephaving been previously scattered all over the
campus. But the space is not adequate to supporépidly growing program and will become even
less so as we add more and more students as majors.

The office furniture in one half of the space iskeshift and/or borrowed from other areas (e.g.,
the conference room chairs have had to be usedsksctiairs for the director and several
faculty). The other half of the space receiveddited modular furniture which is quite small
and low budget. Nevertheless, the Dean did prowg@ith some bookcases and we purchased
out of current expense some additional filing catsn We are making it work, but we've had to
take much of our pedagogical materials home sineeets no place to put them here. We're
hoping for a much better situation when we movihéJennings Building.

We currently share production facilities for tel@en with CEC until the Jennings Building is
made available. Even then, we will continue tarstiacilities with CEC.
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We have very limited and inadequate radio facslifrethe Student Service Building. When we
go to full-scale 24/7 broadcast and production dates we will need multiple radio studios to
accommodate radio production and multiple formatdcasts. We have made plans for such
facilities in the Jennings Building.

We currently have no film production sound stagesyirtually all film production is field
production, which is only half of what students ché@ learn. They also need studio production.
We have made plans to turn one of the large roontisel Jennings Building into a digital film
teaching and soundstage area. Currently we hayewalsmall closets to store our film and
broadcast cameras and equipment, and after wegset¢he equipment that we need for our
program (listed in this report) we will need a mdaiger space. We have made plans for this
larger secure storage area in the Jennings Building

Up to this point, we have shared the use of compals with other programs in both the Smith
Computer Center and in Eccles 164, but with thdemgntation of our new degree emphases
and tracks, we now have a greatly expanded neexttmss to computer labs and smart
classrooms. We have planned on one additionahlaltsei Jennings Building, and propose that all
of the classroom space there be converted intortsctessrooms” with projection capability.

We have approximately 1/3 of our majors hopingpecsalize in broadcast production and/or
journalism, and another 1/3 who want to be filmongj We need facilities that are adequate to
teach and train these students for employmentamehl world of media production and
reporting.

Needed Office and Other Space Facilities

Our current faculty and staff space needs (ofscgport, excluding lab and classroom) are:
8 faculty offices (includes one new professor)
1 administrative foyer area
3 offices for SMC management (Phil Tuckett, plueSagr and Program Dir)
1 conference room to accommodate administrativeingse

Our current requirements for classroom and labesgaen the current curricula are:
2 television studios, one for broadcasting andfoné&aining
2 control rooms to accompany the above studios
1 adjacent storage room for props, etc. for above
2 sound-stages for film productions (includes oreeg-screen stage)
1 adjacent storage room for props, etc. for above
1 secure equipment storage area
1 electronic workbench area
1 climate-controlled tape/DVD library
8 edit bays for post-production editing of broad@axl film productions by students
4 radio control rooms for radio station
1 radio production room for pre- and post-produttid radio/audio productions
1 fully-equipped high-tech computer lab for teaghpmoduction-related subjects
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3 smart classrooms for use by both human comm as3 komm faculty

1 large room to house the Student Media Centeestutdanagers (radio, television, and
online student managers, all working in a largereppace environment with
cubicles and their needed office equipment ancksyace.

1 large room to house the newspaper (Dixie Sum)naagazine writers and producers
and the necessary facilities for layout and préidncof these print media.

Proximities, Adjacencies and Phasing of Departmenté&pace

Faculty spaces should be next to labs, smart das®s, and production facilities, which will be
in constant use for instruction and for hands-goeeential training.

All production facilities should be near to the &uat Media Center, which will require close
supervision and mentoring by faculty and daily asproduction facilities by students in the
center in order to do their work.

We need to continue to be located in the same s GEC Television, with which we can
share many of these facilities. Their needs willays be somewhat similar to ours, and our
students need the experience of associating daitytieir media professionals and working
with them on CEC productions and broadcasts.

Equipment and Technology

By its very nature, Mass Communication is a techgplsaturated business, and the technology
required is quite expensive. Were it not for oartpership with CEC, we simply could not offer a
broadcasting or broadcast journalism program tcstudents. Happily, they've been willing to let us
use their equipment so far, but there are seriabgity and damage issues that could quickly turn
this arrangement into a disaster. We need ouremumpment, suitable for student learning and use,
while continuing to share studio and remote faesitwith CEC as appropriate.

By its very nature, communication requires botleliettual understanding of concepts and
hands-on application of those principles in reaHdisettings. For this reason, classrooms need
to have smart room capabilities and have movald&siehich can be arranged for maximal
effectiveness in group discussions and/or lectures.

Technology is at the heart of communication intalforms. We use computers, projectors,
PowerPoint presentations, the Internet, and bradeal cable television channels continuously
to do our research, teach, and learn our subjatitsf this technology—whether human,
organizational, public, mass, broadcast, prinfjlor—is digital technology. Older analog
systems are not relevant or usable.

We have begun an initiative to have all of our fgcteaching at least one course using WebCT,
with the ultimate goal of having it possible fostadent to earn their degree totally online. This
will take some time to achieve, but we are alreagerway, with two new online courses slated
to begin in Fall of 2007. We have a second go#hismarea of having at least 25% of our
enrollments in classes occurring in online classes.
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The Jennings Building is the natural and esseplzae to locate our programs and facilities
because of its proximity to student activities. nylaif not most, of the content in our student
media will be about student issue and activities, #nose in Student Services will be wanting
exposure in our media for what they are doing.

Also, while it is true that we have fairly largedaexpensive space and technology needs, they
are central to the academic and social missiohetollege. They will serve not only our
programs, but also the entire college’s need fadiemproduction of administrative, student
services, and academic endeavors.

For our programs, it is essential that we be |latatethe ground floor—at least the studio
facilities will need to be located there becausthefneed to bring large and heavy props and
other equipment into those studios on a regulasbAtso, both film and television production
facilities (studios and sound stages) will need/\egh ceilings and unusually substantial
amounts of power for lighting to support our protiut needs. If these are accomplished, the
building will be ideal for our needs.

The Jennings Building Plann response to requests from Ned Carnahan’sepfiie have
prepared a suggested layout of the space at tiéngsrBuilding, which is shown on the
following page. This would be adequate to suppoth our needs and those of CEC, since we
would continue to share the more expensive partiseofacility—the television studios, control
rooms, and edit bays. This is only a preliminarggestion, and CEC will certainly have their
own input into how the building should be used.t 8ueast the diagram that follows gives
some idea of how the building will meet the neegailme above.

Needed Equipment for Mass Communication and Filogfams: The pages that follow the
Jennings Building layout contain a summary of thenediate equipment needs of the Mass
Communication and Film programs. This is a begigriist, not one that reflects our total need but
one that reflects what we need at present to stpporcurrently class loads and production
requirements. The list does not take into accthenassociated office furniture (tables, chairs,)et
that would also be need in the production areasioEpace. But it at least indicates the
technological requirements at present.
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The Jennings Building Plan
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Communication Department Equipment Needs

Capital Equipment Needs List Computers

Qty Item Description: Cost Each  Total Cost  Supplier and/or Model Specifics:
PC Computers for Comm Lab Package
10 DellPrecision370 Desktop $2,988.00 $29,880.00

$29,880.00

PC Nonlinear Editing Computers for Edit Bays

4 Dell Precision370 Desktop PC towers
$11,952.00

Apple Macintosh Nonlinear Editing Computers for Edit Bays

4 Apple Macintosh G5 computers w/Cinema Screens $4,182.00
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InB&éntium 4 Processor 2.80GHz, 1MB/800

Microsoft Windows XP Professional, SP1 with Media and NTFS
1GB, 533MHz, DDR2 SDRAM Memory, ECC (4 DIMMS)
C1 All SATA drives, Non-RAID, 1 or 2 drive totabnfiguration

160GB SATA, 7200 RPM HDrv w/8MB DataBurst CagieRAID

Dell UltraShar@001FP Flat Panel (20.0 VIS), HghtAdjStand,DVI
128MB PCle x16 nVidia Quadro FX1300,Dual DVI,VG&A/I+VGA
48X CD-RW AND 16X DVD+RW/+R w/ Sonic RecordNow!dluxe,
3.5inch 1.44MB Floppy Drive
Dell OpenManage Client Instrumentation
Entry Level, USB, No Hot Keys
Dell USB 2-Button Mechanical Mouse with Scroll
Promo 3Yr Ltd Warranty 3Yr Same Day 4Hr On-Sie&e
Gold Technical Support, WS, 3 Years

PC Computers for Comm Lab Package Total

$2,988.00__ $11,952.0qSee configuration details above)

PC Nonlinear Editing Computers for EdiBays Total

$16,728.00 Dual 2GHz PowerPC G5

1GB DDR400 SDRAM (PC3200) - 2x512
160GB Serial ATA - 7200rpm

ATI Radeon 9600 Pro

Apple Cinema Display (20" flat panel)
AirPort Extreme Card

56k V.92 internal modem

SuperDrive (DVD-R/CD-RW)



Apple Keyboard & Apple Mouse - U.S. English

Mac OS X - U.S. English
$16,728.00  Apple Macintosh Nonlinear Edit Computer§Edit Bays Total

Hard Drive Package for Computers . MCE.com
12 MCE 180GB High-Perform Desktop FireWire/USBi@rv $269.00 $3,228.00 ADDITIONAL Hard Drive Package for Computes Total

$61,788.00 Total Capital Equipment List Computers

Capital Equipment Needs List Computer Software

Qty Item Description: Cost Each  Total Cost  Supplier and/or Model Specifics:
Adobe CS Suite Software for the Com Dept.

52 Adobe Premiere Suite for PC site licenses

52 Adobe Photoshop Suite for PC site licenses

45 Macromedia Studio MX (latest version) §itenses

25 Dreamweaver software site licenses

13 Production Suite Academic (from Apple) sitefises

Capital Equipment Needs List Broadcasting Program

Qty Item Description: Cost Each  Total Cost  Supplier and/or Model Specifics:
Broadcast Video Camera Package
4 Sony DSR-PD170 3-CCD Mini-DVCAM Camcorder $313I5  $13,499.80 with Soft Carry Case and Rain Cover
4 3036 Tripod Legs (Black) Supports 26.00 Ib 791kg) $203.00 $812.00 Item #: BOG3036 Mfr Pard@36, Tristate Camera/Video/Comp
4 501 Pro Video Head (Quick Release) $120.00 $B0 B&H Photo/Video/Audio
4 Tiffen 58mm UV Protector Glass Filter $11.95 _ $47.80 MFR# 58UVP B&H# TIUVP58, B&H Photo/Video/Audio
$14,839.60 Broadcast Video Camera Package Total
Other Broadcast Video Equipment
4 JVC SR-VS30U Mini-DV/S-VHS VCR $849.95 $3,389. With MiniDVCAM Playback, B&H Photo/Video/Audio
4 JVC TM-A101GU 10" Color Production Monitor $895 $1,499.80 300 Lines, 4:3/16:9 Aspect Ratio GHtalog # TMA101GUB&H
Catalog # JVTMA101GU
2 Sennheiser ME 66K6 Super-Cardioid Short Shotgic $379.95 $759.90 Condenser Mic Capsule with(B#ttery/Phantom) Power B&H
2 K6 Windscreen for Sennheiser ME66 shotgun mic. $19.95 $39.90  Generic brand Performance Audi@(leendor)
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G556 Gitzo Weekend Fishpole
Audio Technica AT8415 suspension for fish pole

Character Generator for Broadcast Equipment Booth
Chryron character generator system
Laptop computer to go with Chryron System

$84.00 $168.00 @éftalog # G556 Price
$64.00 _ $128.00
$5,995.40 Other Broadcast Video Equipment Total

$8,000.008,009.00  (Chryron system box w/software to go \pibhtable PC)
$0,60 _$1,500.00
$9,500.00  Character Generator for Broadcast Equipma Booth Total

$30,335.00 Total Capital EQuipment ListBroadcasting
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Capital Equipment Needs List Film Program
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Item Description:

Film Camera Package

Panasonic AG-DVX100A 24P Mini DV Camcordat K

General Brand 72mm UV Protector Filter -$Sla
3036 Tripod Legs (Black) Supports 26.00 Ib.791kg)
501 Pro Video Head (Quick Release)

Tripod bag Wave Bags

Additional Equipment for Film Cameras Package
Sennheiser ME 66K6 Super-Cardioid Short Shotdic
K6 Windscreen for Sennheiser ME66 shotgun mic.
G556 Gitzo WEEKEND FISHPOLE

Audio Technica AT8415 suspension for fish pole

DVD and DV Tape Media:

MiniDV tapes for Panasonic MiniDV Master 63 mniiesi
Maxell DVD-RW rewritable discs

Maxell DVD-R write once discs

Expendibles

Rolls gaffer s tape

IEEE 1394 firewire cables, Ice (4pin 4pin), 6ft
G556 Gitzo weekend fishpole for shotgun mics
Audio Technica AT8415 suspension for fish pole

Bogen/Manfrotto 3433HK pan handle /3433 vithead
Lead acid batteries for Panasonic AG456 videecas
Rechargable 9 volt batteries

Cost Each  Total Cost  Supplier and/or Model Specifics:
$3,689.95 $14,379.90 W/Add 2800mAh, Soft Carry Case and Battery Mfr #DVX1GDR
$ 24.00 $96.00 Mfr# 72UVP B&H# GBUV72
$203.00 $812.00 Item #: BOG3036 Mfr Paid@36, Tristate Camera/Video/Comp
$120.00 0®B8 B&H Photo/Video/Audio
$100.00 $400.00 (Local vendor)
$16,167.90 Film Camera Package Total
$379.95 $759.90 Condenser Mic Capsule w/Kéti@y/Phantom) B&H Photo
$19.95 $39.90  Generic brand Performance Audica{lvendor)
$ 84.00 $168.00 r Katalog # G556
$64.00 $128.00
$1,095.80  Additional Equipment for Film Cameras Pakage Total
MediaRight 293-9400 3565 So. West Temple
$8.00 $240.00
$5.29 $52.90
$2.35 _ $56.40
$349.30 DVD and DV Tape Media Expendibles
$13.00 $130.00 MediaRight 293-9400 3565V8est Temple
$8.95 $44.75
4.88 $168.00  Mfr Catalog # G556
$64.00 $128.00
$29.95 $179.70 Mfr # 3433HB&H # BO3433HK
$34.95 $139.80  Empire Videomate EPP-13@cvidt 2000mAH
$7.85 _ $63.60
$853.85  Expendibles Total
$18,466.85 Total Capital Equipment List Film
$110,589.85 GRAND TOTAL ALL CAPITAL REQUESTS
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Library and Information Resources

The Browning Library has the following resourcestpport the Communication program at Dixie
State College. The resources are divided into m@phic and periodical material, electronic
databases, and library services and facilitiess Téwiew concludes with an overview of the future
needs, new resources, and potential problems plysog the DSC Communication program with
information resources and services.

Monographs

Books Approximately 3,000 print titles support the praign and range in subject from human
communication, mass communication, film studies| associated business topics.

Ebooks Over 1,200 books on communication topics, twoekhiof which were published from 2000
to the present, on a wide variety of educationdape available through two large ebooks
collections: Ebrary and NetLibrary. Many more Imesis titles are also available. Almost all of
these titles are from academic publishers.

Videos Approximately 100 videos directed toward commatian in both VHS and DVD format
are found in the library. All are available for ckeout.

Periodicals

Periodical Subscriptions Through our databases, we have access to hunofrédktext and
thousands of indexed periodicals about educatitmwvever, we also have a sampling of print
subscriptions so students can familiarize themsealuth the format and content of scholarly journals
and trade publications in the area of educatiaimt Btles that specifically relate to elementary
education include

Business Communication Quarterly
Communication Theory

European Journal of Communication

Human Communication Research

Journal of Business and Technical Communication
Journal of Business Communication

Journal of Communication

Journalism and Mass communication Quarterly
Journalism Quarterly

Quarterly Journal of Speech

Southern Communication Journal

Western Journal of Communication

Written Communication
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Databases

The Browning Library’s collection of databasesxsealent in many subject areas, and the education
is covered as extensively as it is at most largggarch libraries. Tens of thousands of perioslical
are covered full-text in the library’s databases|uding hundreds of education periodicals. The
funding for specific databases comes from threecesu Pioneer, Utah’s Online Library (DSC'’s
portion paid through UALC); direct legislative alilorary initiative funding to the Utah Academic
Library Consortium; and DSC funding for library oesces.

Periodical DatabasesThese resources contain extensive education contating hundreds
of peer-reviewed journals and extensive full-teoxt@rage:

Academic Search PremigEBSCOhost): 4,500 multi-disciplinary, full-texti¢s, 3,600
of which are peer-reviewg@ioneer purchase)

Communication & Mass Media Comple{&BSCOhost): 285 full-text communication
journals, core indexing and abstracting for 100emeelected coverage of 200 additional
titles (DSC Library purchase)

Sage Journals Online485 journals, indexed to beginning of publicatipfull-text 1999-
presen{DSC Library purchase)

ComAbstractsfrom the Communication Institute for Online Sduship (CIOS),
indexing and abstracting of articles and booksigtbt in the primary professional
literature of the communication field, including ssacommunication, human interaction,
rhetoric, health communication, communication aed media, journalism, and
communication historfJALC purchase)

Business Source PremigEBSCONhost): full-text for 2,300 titles, includimgany of
interest to communication students (includes 1d€¥) reviewed titlegPioneer
purchase)

Ethnic NewsWatch(ProQuest): An interdisciplinary, bilingual (Endlisnd Spanish) and
comprehensive full-text database of newspapersaniiags and journals from ethnic,
minority and native presses dating back to 1@28LC purchase)
GenderWatch(ProQuest): full text database of diverse publaradithat focus on how
gender impacts a broad spectrum of subject araisavchival material dating back to
1970 in some cas€5gJALC purchase)

LexisNexis Academic Over 6,000 news, business, and legal sourckslitext (DSC
Library purchase)

MasterFILE Premier (EBSCOhost): full-text of more than 1,700 genenatiiest
publicationgPioneer purchase)

ProQuest Newspapers300+ news sources, full-te@ALC purchase)

PsychINFO (EBSCOhost): 2.3 million citations of articles atfthpters, 97% peer-
reviewed, many of value to communication reseascfi¢hLC purchase)

Services

Reference Professional librarians offer 70 hours of refeeeservice each week. The Browning
Library is unique in its commitment to professiontdffing of the Reference Desk, including
evening hours. Email reference and appointments Matarians are also available.
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24/ 7 | 365 Chat Referencdn addition to face-to-face reference at thedilgr students have access
to a professional librarian at any time, from anynputer with an Internet connection. Currently,
Dixie State College and the University of Utah e only higher education institutions in Utah
offering this service. The JAVA-enabled chat regsino download, and students have rapid (almost
immediate), online access to answers and assistance

Instruction: The library has a full-time instructional libran, who also serves as the subject
selector for education materials. She is alwayngito work with the Education Department
and individual faculty in helping students defimelaneet their information needs, including
individualized instruction for many Education clessnd collaborative efforts with faculty in
developing assignments that teach effective inftionaise.

LIB 1010: As part of DSC’s General Education requiremeimi®rmation Literacy LIB 1010 is a 1-
credit course that introduces students to the myntormation resources available and helps them
navigate the complex information environment, idahg the ethical use of information. The course
is based on the Association of College and Resdabchry Information Literacy Standards and
includes content of specific use to pre-educattadents. The Information Literacy requirement was
added to the GE program in July 2005.

Course ReserveReserve allows faculty to place materials inracttired environment to achieve
universal access to multiple students. The Broghibrary’s Reserve policies are very flexible,
allowing both in-house use and check outs, witlckloit periods that range from 1 hour to 2 weeks.
Many Communication department textbooks have bémred on Course Reserve.

Interlibrary Loan : The Browning Library has a state-of-the-art oalinterlibrary loan system that
handles online requests for all types of materidigicles are delivered electronically, and reqses
for articles are usually fulfilled within 48 hour3.here is currently no charge for interlibraryrnoa
services.

Reciprocal Borrowing: All students, faculty, and staff at DSC can tissr ID cards to borrow
materials in person at all not-for-profit acadeltrbcaries in Utah or Nevada, including Brigham
Young University and Westminster College. Patraresencouraged to return the borrowed items to
the Browning Library which will return them to thest library at no charge to the patron.

Off-Campus AccessThe library’s off-campus access system is velighée, it allows access to all

electronic resources at any time from any compuitr an Internet connection, and it requires only
minimal technical skills to use.

Facilities

The Browning Library is open seven days each weeingd Fall and Spring semesters offering
students a diverse facility for varied learning ex@nces for a total of 91.5 hours each week.

Study Areas The library includes different types of studyageSome areas focus on quiet study
and while others encourage more collaborative Iegrnindividual carrols, 10 group study rooms,
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relaxing chairs, and much more are available.

Viewing Rooms The library has an Audio-Visual Room equippedhdtvariety of equipment to
play all types of library media. There is an aiddial Group Viewing Room available to students in
groups of 2 — 5 individuals.

Computer Lab: A full-service computer lab with 60 student wdekgons is available in the
basement of the library and is open 6-days eaclk.wee

Research ComputersThe library houses 25 public access computergiaes for research
activities that are located close to the ReferamzkCirculation Desks in case assistance is needed.

Classroom The library classroom includes 25 student wotksita, an instructor computer,
projection system, and Altiris management softvearé is used for library instruction and other
hands-on activities.

Future Needs

Funding: This program is under-funded for library res@s.c Currently, over 50% of the
annual $8,000 budget is used to purchase the edstatbbase, Communication & Mass Media
Complete. The rapid expansion of courses and proggmphases combined with the quickly
increasing number of students enrolled as Commtiaicatudents make it imperative that the
funding for this program be at least doubled imratsly.

Other Potential Problem Areas

Subject Specialist Currently the subject selector for communicati@s no specific training in
this area, but she is eager to learn about and tme@rogram’s needs by working with faculty
and becoming familiar with the curriculum.

Rigorous Use of Academic Information ResourcesRecently there has been an upsurge in the
demand for quality information resources in thisggam in a few courses. Hopefully, this trend
will continue and expand to other classes. Thati@iship between academic information
sources and program rigor cannot be overestimated.
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Program Strengths and Challenges

Faculty Perspective

Each faculty member was asked to comment on thagitts and challenges we face in the
Communication Department. They were asked to thbut our current situation and also to
predict opportunities and challenges we are likelgncounter in the coming five years. They were
also asked to recommend preparations for theséeogak. Their observations and
recommendations are included below and in thevieilg pages.

The Department Chair's comments and recommendatianund in the final section of this
report, “Recommendations, Plans, and Improvements.”

The faculty’s comments had common threads, andditithte the connection between their
various perspectives their comments have been eghby topic.

Curriculum
Strengths

After teaching in the major just one semestercth@se offerings are excellent, with
satisfaction of majors being very positive. Feeatthiaom advisees suggest they are
generally on track, but are concerned that couifegiimgs are limited because of limited
faculty available to the disciplin€gShamo)

We have formalized and streamlined an internshognam so that students earn credit
for real world experience. We also require a Gapstcourse that will allow students to
excel in research as wellhelen)

The Communication program has both a quality,reécbre curriculum that fulfills the
Departments responsibilities in the General Edooadrea for the College. The program
at this level prepares students for advanced stutheir chosen communication
emphasis. In the past two years, the program &éas expanded to create a 4-year
baccalaureate degree that meets the needs ofcir@lgeexpanded college mission as a
4-year baccalaureate degree-granting institutfignall)

Extensive curriculum development has occurred twepast three years with
approximately 24 new courses having been writtehagproved by the curriculum
committee. The majority of these courses areematieas of Communication Theory,
Organizational Communication, and Mass Media aimakysd criticism(Wignall)

Program emphases now exist to meet student dema&ammunications and competent

faculty has been empowered to develop curriculuchtaach within them. In 2002, the
program had three full-time professors. Today iplays seven(Young)
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In 2002 the Communication program had an offeahgeven courses. Today its breadth
includes twenty-four lower division courses anddigpth forty-three upper division.
(Young)

Our curriculum still caters to the gen ed audiefer it has since grown to allow for our
10+ tracks of our communication degree. The coreéch of those tracks is even better
geared toward the needs of the students and the thlay will need to continue with

their major track. They may not all result inliskstudents will use on a daily basis, but
they make our students more well-rounded and maket They have the ability to step
outside their field of expertise. The idea ofwergence in many ways is reflected in our
tracks. Plus, another benefit is the custom desigorf elective courses for the major.
(Bent)

Weaknesses

As an advisor for the Human Relations majors, Icamcerned that enough course
offerings will be made available to students tadgigte in the four years. The only
practical answer is to provide more instructorstf@& program.(Shamo)

Again, based on the number of faculty (I senseitha big issue) we cannot teach more
diverse courses or seminar type courses that fmeysrticular issues within the
discipline.(Thelen)

Our course offerings have expanded to the poattile do not have the manpower to
cover them. However, the course offerings havenadt us to have our 10+ tracks, thus
attracting more students to the degree. Our dassde us comparable to four-year
universities across the state and cour{@gnt)

Faculty

Strengths

The faculty is very supportive of each other awndilable to assist one another anytime. |
have not seen one example of competition or baakgbfsomething | have seen in other
Communication departments at other universitiekdgek) and have witnessed many acts
of encouragement and information sharifidhelen)

The tracks we offer provide hands on experiendharfield of Communication, so when
students graduate they have skills that can beeteako potential employers. We can
do this because of the qualifications of our faculThey are truly diverse in their
experiences, both inside and outside the acad@rhglen)

Communication is open and honest in the departeamghive know what is going on with
issues at the College or within the departmenlfit§Ehelen)
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Faculty will step up and take more responsibivtyen needed for the betterment of the
department and the studer(Bhelen)

The communication faculty possesses a wide rahgepertise and specializations from
both their academic backgrounds as well as thefepsional experience and
applications. Faculty remain dedicated to teachmtheir priority and this is seen in
their content knowledge, terminal degrees, dedioatind caring. The number of faculty
has increased and anticipates further increaseadhaess a very strong and
comprehensive curriculum offered by the CommunicabepartmentWignall)

The Communication Department faculty enjoy a cstesit and supportive collegiality
and all contribute to the department’s continuenihvgih and excellencéWignall)

Communication faculty are pleased with the incesds faculty salary, cohesive nature
of the department, central location of adequate®find advising space, and supportive
cooperation that is the norm among our colleagu@signall)

Our faculty is still diverse in its specializatoand has grown since the last review. We're
becoming more balanced with faculty in each ofdbgree’s emphases. Also, there is no
disputing our caring attitude toward our studeMge are all faculty mentors and meet with our
students to make sure they are clear in what dabsg need. In many cases, we go above and
beyond what's expected from faculty at other schodVe take a “mothering” approach, which
by some standards would also be a weakness; wd dogioo much for them then complain
when our students want to be spoon-fed, which neétlyem do. How much is too much when it
comes to caring and dedication? We also have apmtés to build relationships with students
not only in the classroom, but also outside inkirenches of the Student Media Center and the
mediums therein. We don't just interact with stoiden class; we are working with them in
many casegBent)

Weaknesses

The communications faculty is too small for theirse demands. Coursework is on the
books, and students are available for the coumsgghere is not enough staff for
requests. As an example, | will be teaching thngaer level courses this semester, with
five different preparations for the five coursesill teach. If registration follows the
precedent set in Fall, 2007 semester, | will haeeemequests to join my classes than
there are scheduled places in all five coursefydnag the three upper division courses.
(Shamo)

The most pressing weaknesses is the need foi@udifaculty lines to be filled. The
extensive curriculum development along with a saisl increase in enroliment for the
Communication Department currently strains residaclty in ways such as overloads,
extended course caps, and too many unique cougpe per semestgiVignall)

While great strides have been made to increaserédslth and depth of Communication
faculty, their experience, pedagogical approacheseapertise unique to the varied
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offerings of the degree, the program strugglekfsin understaffing and a double
standard(Young)

The Digital Film Production Program was the impettithe CNM degree approved in
2005. Until Fall semester, 2007, there has beerfulhtme professor in this emphasis.
Additional faculty is needed to increase scopedayth in upper division offerings and
to assist in developing and steering the degreeofimencement 2007 the
administration awarded an honorary doctorate tmdunstry professional that held a
bachelors’ degree previous and then placed hirharbigital Film Program enabling him
to teach upper division depth courses. Subsequaehid the administration requires a
terminal degree to teach upper division classeBipiting the original professor to teach
the depth courses he developed for this programlevitie terminal degree standard is
understandable (though an anomaly in teachingpgiloduction at sister institutions), its
credibility suffers in the established precedencawarding honorary doctorates to
qualify individuals of certain prestige to teachhigher education(Young)

Since the decision was implemented to prohibit mateegree-holding faculty from
teaching upper-division, we are now short at leastfull-time faculty members. Even
though we grew in numbers, we haven’t made muchrpss with this decision. Now
there is no one qualified to teach upper-divisiontgournalism courses, and there is a
shortage of faculty to teach upper-division filnucges. Even finding capable adjunct
faculties in these areas has been challengingldae doctorate-holding full-time
candidates who have a skills-based education.sddents are at a serious disadvantage
because of this, and it’s ethically wrong to holictiB State College faculty to a standard
that doesn’t exist elsewhere in the stéznt)

Despite the newly deemed “unqualified” faculty,rihare no budget allowances to hire
faculty to cover the classes they are no longemadtl to teach. What do we do? Drop
the classes? Where do the students go? Obvidh&\causes a lot of questions be
asked, and the answers aren’t looking ggBent)

All faculty, campus-wide, are asked to teach a%c¢burse load. This is unique to the
majority of 4-year U.S. institutions of higher laarg and the load overtaxes faculty in
terms of grading, committee work, research, adgisamd general course preparation.
(Wignall)

Advisement
Strengths
The program is set up so that every faculty merhbsra number of students he/she
advises (mentors) and while this may be more worlktfe faculty in addition to their
teaching loads, it fosters much closer relatiorsiih students. This will help Dixie

State College retain current students and reantuté ones. Students know they are not
a number, but part of the department it§@lhelen)
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The Communication Department has developed a anogif direct advisement to
communication majors and each faculty member ppaties with regard to his/her
content and degree focus/emphasis. In additiendépartment has assigned the duties
of recruitment to a faculty member who has devalageruitment strategies as well as
out-reach programgwignall)

Student Development

Strengths

My personal observation of the strengths of theadenent is the overwhelming positive
response of students to the course offerings indu@ommunication. Almost without
exception, | have students approach me near thefahd semester in each lower
division course desiring to change to the Human @anications emphasis. Their
response is that the information conveyed, anadémeepts discussed readily apply to the
work they do or would desire to do for a careehe €nd product is that as an advisor to
students in the human relations degree, | have &¥students (a number that began this
past summer.) | anticipate there be at least tdedbefore next semestéshamo)

The complete and total focus on our students dmat ey need to not only graduate but
to be successful once they @ohelen)

Our college paper is one of the best | have saeang campus. It is a wonderful
example of not only what can be done with Commuigoabut teaches students writing
skills. Professor Bent is doing a wonderful j¢bhelen)

The Communication Department continues to suppbrghly prioritized focus on
student development and growth regarding life skai they relate to the application of
key concepts and theories presented and develaped dtudents’ coursework. There
is no minimizing of the positive effects and conseces students experience from
having pursued courses in communication. Studeats skills crucial to their overall
success as a student as well as their future iofesd endeavorgWignall)

Our program is very skills-based. Even in the hamm@mmunication emphases where a
lot of classes are theory-based, students arespicted to demonstrate their knowledge
through doing, not just regurgitating answers feest. In the other emphases, students
are required to take skills-based courses and leannto do the work and use equipment.
Every student is given an opportunity to get inealin the program; no one is restricted.
Our students are capable of competing with unityestudents. Many superior students
are coming through the program, and we are minmgitihe number of students with the
community college mentalityBent)

Our graduates have been able to find jobs doinghings they want to do and therefore

are considered marketable. They also have poséelangs toward the program and
faculty, and may still take classes, even aftedgasion, to hone their skill¢Bent)
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Weaknesses

Despite a high caliber of some students, notralcapable of being successful in our
program. Many athletes have been declared as comation majors, not because they
are genuinely interested in the program but bectesehave to choose something, and
communication has a reputation of being “easy.’eréhare also a lot who complain
about the workload and don’t understand this istislexpected of them in a four-year
program. Because of our college’s mission, thisr@main a problem because we
cannot raise our program application standgigisnt)

Growth/Recruitment

Strengths

The major is growing both in size and reputatem] | believe that is because of the hard
work Communication faculty have to put into theatren of a well defined major.
(Thelen)

The Communication Department has hired three nemlpers in the past year alone and
because of the department’s continued strong grosadbrd it is anticipating additional
faculty lines in the near futur@Vignall)

Weaknesses

Being that we are growing, we still need more funle faculty. This ties in with [the

need for our own building], but given the lack aidies to teach, we can only offer some
classes once a year, which might pose a problesoioe students on financial aid or
needing more upper level hours for graduat{@helen)

We have a faculty member who has spearheadedseftorecruit, both on campus and in
the local high schools. She has put togetherraitetent packet to give prospective
students a tangible view of our program and coursgh school journalism students
across the state are also given information pacdsist the Dixie Sun with
encouragement to get involved. Dissemination ofgpm information is slowly
increasing and still has a ways to ¢@ent)

Facilities
Strengths

A location was found for us on campus and we naveha “department” that students
can come to when looking for their professors ontoes.(Thelen)

The Communication Department has become a stam#alepartment with its own

offices located in a central area of the schodisipus. All faculty have offices in this
area, as do departmental Adjunct Facu({tignall)
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The Communication Program separated from Fine Beto®ming its own department.
(Young)

Weaknesses

Teaching facilities are very difficult. Just tluast semester three of my original six
classrooms had to be changed because of inaddquditees. Either the classroom was
too small because of class numbers, or that teoggalas not available for adequate
instruction. My teaching schedule moves me intitldings across campus which is an
inconvenience, but not as critically as overcrowdegsrooms(Shamo)

Although we do have a physical location, we aeedhly 4 year major (based on my
understanding) that does not have its own buildinigar this may inadvertently send a
message to students and other departments that Quication is not respected or taken
seriously on campusgThelen)

Campus ICT and associated computing hardware/aodtare not consistent nor equally
modern across all classrooms that Communicatiantiaare assigned in which to teach.
(Wignall)

The Dore Delores Eccles Fine Arts center standisarstead of the inadequate and
condemned Graff Fine Arts Center. Though its inoepihcluded space for the
Communication Program, other Fine Arts needs truhgrel eventually the shared space
between the two programs has gone to Music andtiéh€ance again, the
Communication program is without a facility fragntieg faculty and students. While for
the first time in the history of the college thed#tly share office space under the same
roof, classes and programs are still spread acaspus.(Young)

Our facilities are still a problem (even a jokdle students). Our offices are makeshift
and temporary, and our classes are spread outsazaogus. However, there is a plan in
place to resolve this problem in about a year ahdlfa However, our department does
lack credibility because its current facilities andy turn students off or they may not
take us seriouslyBent)

Leadership
Strengths
The leadership in the department is very stroRlge chair clearly understands the
demands of both the students and the faculty aed d@reat job of negotiating both. In

addition, he is always available to provide assistaand is willing to ask for help when
needed as well. The morale in the departmentrishgh and hopeful (Thelen)
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In the short time | have been here, | have bepeatedly told how appreciated | am, and
this makes me feel a part of a family. | have besy impressed with the department and
my colleagues. This has been a wonderful expegiand | feel as though | am being
spoiled rotten!(Thelen)

Weaknesses (none)

Support Staff

Strengths (none)
Weaknesses

| find the secretarial staff for the departmemtity insufficient. 1 think it might be even
humorous to consider that a part-time secretaajl isthat is provided for the entire staff
of the Communication Department. | realize thatdlepartment chairman should handle
a heavy load, but to be given only meager secettstaff is not funny. The mere
inconvenience of someone not even being availabémswer phones for four hours a
day does not convey the message that the admtiostiezas proper consideration for
needs of the department. This does not even atémutme paperwork, errands, and
everything else asked of Kathleen. She is greathbt Superwomar(Shamo)

The Communication Department has only one, Y2-Aaeinistrative Assistant to
service more than a dozen full-time faculty andrgé cadre of Adjunct personnel.
(Wignall)

The Communication Program as constituted abows growth is served by a part-time
staff member. Program needs require the sameiriudi-assistance it had before, along
with a full-time counselor and placement coordinai{y oung)

Communication Program in general

Strengths

The Communication Department continues to suppbrghly prioritized focus on
student development and growth regarding life skal they relate to the application of
key concepts and theories presented and develapeddtudents’ coursework. There
is no minimizing of the positive effects and conseces students experience from
having pursued courses in communication. Studeats skills crucial to their overall
success as a student as well as their future siofesd endeavorgWignall)

As a professor in this department, | am requestieth as a judge in local speech
contests, and often consulted about the field gk Bchool instructors or civic leaders.
The department is widely respected in the commuagyeported by my associates.
People in the community have learned of our depantrand have been positive about it.
(Shamo)
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Overall, | am amazed that the Communication depamt has made such rapid and
significant progress in the past three monthdinktthe moral of the staff is high, and
students are excited about the program. We an® @ffgreat start. My concern is that
the administration provide adequate support toinaatbuilding a great program.
(Shamo)

Looking over things that were seen as weaknesgasar years, the department has
clearly grown, created a well organized major sliteall aspects of the Communication
discipline, hired more faculty and added more @age the course schedule for each
semester(Thelen)

Over the past five years the Communication Prodramsignificantly evolved into the
campus’ fastest growing and soon to be largestdtaceate program(Young)

Weaknesses

These are the great things that we do in Commtiaicand the things that require some
work. Honestly, the biggest issue is that we maede people to teach these classes.
Aside from the desire of wanting to offer differeturses, we can barely teach the
classes we have to offer now. I think once trssiésis addressed, these weaknesses as |
see them, will dissipate. And | believe, the sftes will just get stronge(Thelen)

The Challenge of Rapid Growth

One of the greatest challenges facing the Commtiaic®epartment is its rapid growth. In the
past year, in particular, we've seen the numbeleatared majors grow from approximately 60
to nearly 250. This makes us the second-largesfram (in terms of declared majors) at Dixie
State College. This growth is a direct resulthaf €xpansion of our program to include three
emphases and multiple tracks within those emphaStsglents had requested the change, and
after it came they voted with their feet as theysferred into our program in great numbers.

The following pages contain data we have receiveuh the college concerning student
enrollment in our programs since 2002. By lookatghese data, a number of trends are readily
apparent:

Lower Division Enrollment Growth from AY 2007 to A2008: 1,103 83.4% increase

Upper Division Enroliment Growth from AY 2007 toYA2008: 308 100% increase
Total Enroliment Growth from AY 2007 to AY @8: 1,411  86.5% increase
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The data for AY 2008 were obtained by taking thei@cenrollment numbers from summer and
fall 2007 and adding them to the expected enroltséar spring 2008, based on the number of
enrolled students as of Novembef"ihd experience with these courses during thefallin

previous semesters. In some cases, the numbaralfneents for fall 2007 alone were higher
than for all of AY 2006-2007.
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Enrollment Trends and Faculty FTE
Nbr Stu
CR HRS Enrl SCH FTE
Contract 168 1108 3246 216.4
2004-05  Adjunct 111 593 1776  118.4
Total 279 1701 5022 334.8
Contract 183 1125 3273 218.2
2005-06  Adjunct 84 543 1617  107.8
Total 267 1668 4890 326.0
Contract 238 1427 4247 283.1
2006-07  Adjunct 75 496 1482 98.8
Total 313 1923 5729  381.9
Summer Contract 150 978 2848 189.9
and Fall  Adjunct 67 451 1332 88.8
2007 Total 217 1429 4180 278.7

Projected

Contract 339 2117 6226  415.1
2007-08  Adjunct 159 996 2929  195.3
Total 498 3113 9156  610.4
Contract 457 2856 8400 560.0
2008-09  Adjunct 215 1344 3953  263.5
Total 672 4200 12353 8235
Contract 571 3570 10500  700.0
2009-10  Adjunct 269 1680 4941 329.4
Total 840 5250 15441 1029.4
Contract 685 4284 12600  840.0
2010-11  Adjunct 323 2016 5929  395.3
Total 1008 6300 18529 1235.3

Faculty Load Equivalents
Fall 10.99 Note: Data
Spring 9.87 | shown is
2006-07
Summer 0.53 | complete for
Total 21.39 | the life of the
Fall 12.13 | Communication
2007-08 Spring 11.84 | Department.
Summer No data
Total 23.97
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Need For Additional Faculty

The tremendous growth of the Communication prognalfrcreate a significant need for
additional faculty to meet student demand. Thio¥wahg tables illustrate the need that has been
and will be generated.

Projected Majors (Numbers for 2006-07 and 2007-08 are actual.)

Academic Year Declared Majors Growthiaf Majors Percentage Growth
2008-2009 300 100 45%
2009-2010 375 75 25%
2010-2011 450 75 20%

Five Year Totals: 432 561%

Projected Resulting Enrollment

Based on an average of 14 credit hours per stuttentollowing enroliments are expected.
Numbers for 2006-07 and 2007-08 are actual.

Academic Year Course Enrollment Enrolim@énbwth Percentage Growth
2008-2009 4200 1087 34.9%
2009-2010 5250 1050 25.0%
2010-2011 6300 1050 20.0%

4668 Five Year Totals 286%

New Faculty Needed

The numbers assume a 25:1 faculty/student ragaalm of 11 courses per year for each full time
faculty member. They also assume a 1:1 full timhjeact ratio, where each full time faculty
member is matched by at least 1 adjunct who teaahe@serage of 4 courses per year with the
same 25:1 faculty/student ratio per course. Numtoerd006-07 and 2007-08 are actual.

Faculty Needed
Academic Year Course Enrollment Enrolim@énbwth Full Adjunct Total
2008-2009 4200 1087 11 11 22
2009-2010 5250 1050 14 14 28
2010-2011 6300 1050 17 17 34
New Faculty Needed Next Three Years: 9 9 18

Faculty for the Degree Completion program (2 fue, 1 lecturer/advisor), would be additional.
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Recommendations, Plans, and Improvements

In addition to providing a report of the currerdtst of the Communication degree program, this
report seeks to be responsive to the concerns &squeafter our last program review five years ago
in 2002-2003 (see Appendix A). Accordingly, thexson, written by the Department Chair, is
organized around the comments from the prior repoting the attempts we have made to respond
to them.

Areas Deemed Only “Acceptable” in 2002

An “acceptable” rating is not considered by theat&pent to be sufficient. By its very nature,
the rating suggests that items are in need of imgment. The following items were noted in the
prior report:

Assessment?This program has used an appropriate and effecigsessment method and has
gathered data from the assessment activity; howelerprogram has not used that data to
identify strengths and weaknesses of student aaient or plan improvements to help students
have more success.”

We have worked very hard to do a better job of meag and responding to data from our
courses. We have instituted pre- and post-tegtiegery course, and faculty report every
semester on the data received from the coursesstipgrvise. The results of those efforts,
through spring semester 2007, are included inrdpsrt.

Cohesiveness This program should promote more cohesiveness gnpoagram faculty and
program activities. The program is large and diweerk has five or six full- and seven part-time
faculty, and it includes several quite distinctigities, including such things as radio station,
college newspaper, and motion picture productioaddition to general education oral
communication courses. These diverse activitiearaacsites that are distant from one another,
and faculty sense isolation and lack of coordinatibhe program is urged to promote more
coherence and unity among faculty. Rather than @ipey as independent and unaffiliated
curricular activities, the various activities shdube mutually supported and promoted.
Especially as the faculty prepares to offer a bdamaeeate in Communication Technologies,
coordination is vital.”

We believe that the program has achieved muchrbmiteesiveness. There is now a team
atmosphere among faculty that has promoted goddmal cooperation between the various
aspects of the program. There is little or nofftmn” between faculty, but instead a spirit of
pride in and support of the efforts of faculty, wen@ more equally engaged in the work of the
department as a whole. All of our faculty have bgeen and have accepted more responsibility
for the effectiveness of their individual coursasd have been accountable to the rest of the
department for those courses. We hold regular {hiypndepartment faculty meetings at which
all faculty have a voice in the curricular and peogmatic decisions that we make. We have
recently moved into a common space on tAé&or of the Whitehead Student Services
building, thus eliminating the “spread out” natafeour offices in times past and promoting a
stronger sense of identity and teamwork among axulfy members, including adjuncts.
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The Dixie Sun NewspapefThe journalistic quality of the College newspap&he Dixie Sun
must be improved. As a representative of the caropusnunity at large, the newspaper should
adhere to standards of journalistic quality anddmenething in which the students may take
pride.”

Under the able leadership of new faculty membeaRion Bent, the newspaper has become an
excellent representative of the campus commuriiyiannon has instilled a sense of
professionalism among its student writers and esliiastigating much higher standards of both
writing and reporting. Indeed, the Dixie Skhias paved the way and set the example for alleof t
other media now being incorporated with it in tleswStudent Media Center. Its mode of
operation and standards are a metaphor for howam &l of the other media to perform.

Recommendations in 2002

Broaden Course Offerings.” Complement the current curriculum with communicatitasses
aimed at reaching the needs of Communication ma@snsell as students enrolled in Dixie's
four-year offerings.” The entire curriculum plan of the departmentlbesn redesigned to
respond to student demand for more choices and fiesubility in 4-year degree offerings. We
now offer three separate emphases—human commuricatass communication, and digital
film—and many elective tracks within those emphasBEse program was approved by the
Board of Regents in July 2007, and was implemefttethe first time this fall semester 2007.

Expand GE Offerings.“ Expand to include COMM 1500 for Communication Majand
encourage enrollment."We have made efforts to expand our General Egurcatferings,
including the redesign of Comm 1500 and the additbComm 1050 and Comm 2500 to our
curriculum as GE-type courses. While these arencontly identified at other USHE institutions
as GE courses, our own GE committee has not seendesignate them as such, which we find
very frustrating. Nevertheless, we have made enaagonable effort to respond to the
recommendation made to our department in 2002.

Hire Another Full-time Faculty. This has been more than accomplished, though e fioe
additional faculty remains (see analysis of adddidaculty needed in the previous section of
this report).

Promote Professional Development Among Adjunct Fadty. The greatest need in this area
remains the achievement of Ph.D.’s by our full tilmeulty who currently hold Masters Degrees.
When Masters degree-holding faculty members hasigned or retired, we have replaced them
with Ph.D.-holding faculty. We are encouraging #amalitating the achievement of Ph.D.’s by
those who do not currently hold them. We are alsmuraging and support the efforts of our
full time faculty to attend and present at naticanadl regional conferences. We are currently
planning on hosting the Western States Communita&gsociation convention in 2012.

Repair or Rebuild the Fine Arts Center. This was accomplished, and a fine new building

now stands on the corner of 100 South and 700 Eestgh our department no longer resides
there as part of the Fine Arts Department. We Heaen designated as a separate department.
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Significant Challenges in 2002

Growth: “There has been a rapid departmental growth. Foaraple, Fall 1996 course offering
for the basic course was 12 sections while in thk éf 2001 was 25 sections, a two-fold
increase.” The challenges of growth have not abated, and,havact, increased. This remains
a significant challenge—indeed, perhaps our mgstifscant challenge—in 2007 and beyond.

Change in EmphasisiThere has been a significant change in emphasiBiwihe department.
The Forensics program has been eliminated due tigétucuts and program validity and
efficacy. The emphasis is shifting to the vialdklfof Digital Motion Picture Production for

Web, Corporate, Commercial and Broadcast conteéxtsAssociate's degree with an emphasis
in Digital Production is online and a proposal farCommunications baccalaureate degree in
this area is in the drafting stagesThe baccalaureate degree in Communication and Mesa
(CNM) was granted and functioned well for approxieiatwo years. However, the students
wanted and requested a more flexible and traditiGoanmunication baccalaureate, and this was
designed, proposed, and approved in 2007, resuttingr present three-emphases, multi-track
degree, which has proven to be very popular withestts and is growing rapidly.

Broadcasting:*The College radio program is thriving and the stat has been resurrected. The
student body of the program increased from zefforty-six students in three semesters. (8-00 to
1-02)” The radio station functioned well for a numbeyeérs and regularly attracted a dozen or
more students to participate, though not as mamgasrred when it first started in 2000-2002.

It has now been revamped, included in the StudesdidCenter, and tied more closely to our
new Electronic Media tracks within the Mass Comngation emphasis. A new license has been
requested from the FCC which will permit us to lolcest up to 5 separate signals of various
kinds of programming on a 24/7 basis. Implemeoteis expected in January 2008.

It would be well to also note that we have begugotiations with a local broadcaster to take
over two low-power, over-the-air television stasan a Leased Management Agreement
(LMA) basis, to provide student and Dixie Collegéetision service to the community as well.
We have also strengthened our ties to CEC, the GomtynEducation Channel, to provide more
hands-on experiences to our students, along witketprovided through the Student Media
Center.

Upper-Division CourseworkThe department has responded to the need to dpvalper-
division communications curriculum in support okii State's Elementary Education
Baccalaureate program. The class, COMM 3100, HffecCommunication Within Educational
Contexts, is now offered as part of the Elemenathycation program.” We have gone well-
beyond this one course to offer and entire slatgpker-division courses in support of our new
baccalaureate degree and its several emphasesaaksl tWe are now a full-fledged upper-
division offering degree program.

Impact of New Technologies:The impact of new technologies has required impabteaching
skills in all departmental courses and enhancedett and faculty understanding of the use of
technologies in the communication disciplinélhe department recognizes the technological
changes that are occurring in all aspects of theigline and in industry and society. We have
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added a new course, Comm 2500, to address thesgeshand to inform every Communication
major of their implications in their lives and carg. This is a required lower-division core
course for all Communication majors. In additis@ have greatly expanded the use of new
technologies in our teaching and in the studerasrgework, to insure that they are well
prepared to participate in a rapidly-changing tetbgical world.

Faculty Displacement‘The department has been displaced. As of May 200Zommunication
faculty and support staff will not be located imtal work quarters (formerly in Graff Fine Arts
Center).” This problem was resolved only recently whenehtre department moved into one
central location on theé%floor of the Whitehead Student Services buildivge are pleased with
this ability to be together in one place, though fédcilities are temporary in nature and not fully
finished. We anticipate moving, as an entire dipant, to the Jennings building sometime in
20009.

Comm 1010:*The Oral Communication General Education requirerthbas been regrettably
dropped from the Associate of Arts degree. Thasgeneral, essential and applicable skill that
all students need to study and develofhis development was not unique to Dixie State
College. The Comm 1010 course has been droppademplired GE course at every institution
in USHE system and at many, if not most, othertunsbns across the country. Nevertheless,
both here at Dixie and elsewhere, it remains asra popular course among non-majors and we
continue to support a dozen sections or moreiofetery semester.

Strengths in 2002

Solid Core: “The communications program has a quality, solidecourriculum that fulfils

general education requirements as well as prepatedents for advanced study in their chosen
communication emphasis. The core curriculum alsormtes development and growth of
student communication skills central to everyd#ég/li This has not changed, though it has been
greatly expanded to meet the needs of our new degré emphases.

Specializations*The communication faculty boasts a wide array pédalizations with
corresponding practical experience. Knowledge, datilon, and caring enhance classroom
instruction and encourage the development of conmatian competence amongst students in
the program.” We now offer eight different tracks within thremphases, and are anticipating
more when and if student demand requires it.

Focus on Student DevelopmeriThere is a strong focus on student developmentgiodith of

life skills pertaining to both professional andentersonal communication. This focus enhances
competence and promotes the development and appiica these skills in every
communication setting. Students learn skills cruttiaheir overall success as a student.”
Communication is, by its nature, both an academicaaperformance-based major. We have
implemented a stronger academic climate in our maijihout sacrificing the needed emphasis
on skills. Students continue to be well prepareth lacademically and professionally.

Reputation in the Community’The department has a good reputation with gradsaiéthe
program and with the community. When asked to me$poast graduates willingly respond
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positively to a successful experience in forensis communication classes. Judging skills held
by members of the department are highly sought déteng community events involving such
things as speech and art, for exampléur faculty is well-respected in the professional
community. Our Film faculty are multiple Emmy Awdawinning professionals, and our Human
Communication faculty are respected consultantsnaaahbers of professional organizations.
The attraction to our program of a $1 million deoatto the Student Media Center in the name
of retiring anchorman Dick Nourse is emblemati¢hef kind of respect others have for what our
department is doing here. We continue to add an evwore diverse and equally able number of
faculty to our program each year. They are a rkaldy professional and able group.

Weaknesses in 2002

Lack of Facilities*Presently the most critical weakness is the latkagilities in the face of the
demolition of the Graff Fine Arts Center. One déatfisg result of this lack of facilities will be
fragmentation of the Communications Faculty andf3tarhis remains, along with growth, our
greatest challenge. Programs as diverse andlasolegy-dependant as ours cannot operate in
makeshift classrooms or facilities. The college hmde a major commitment to our program by
allocating the Jennings building to us, startin@@®9. This will finally provide the kind of

space and facilities we need to carry out our @grand we look forward to the move.

Need for Additional Faculty*The Communications Faculty is too small to hanaiésv course
offerings in the face of increased emollment. Theaecurrent reliance on adjunct faculty to
cover many of the departmental general educatiteriofs.” While we have indeed added new
faculty since 2002, based on the anticipated nedtedaime, the need has now become even
more acute in 2007 than it was in 2002 becausearilenent growth that could not be
anticipated in 2002. Communication is the fasgestving program at Dixie State College,
particularly in upper division courses. A majonuoitment to additional faculty for our
program is still needed.

Limited Course Offerings:‘Course offerings are limited, particularly in thereas of
communication theory, organizationalbusiness conication, and mass media analysis and
criticism.” This is not longer true. In fact, the greategioism we hear now is that we offer too
many courses, though they are necessary to theamapland tracks that we now offer.

Limited Student Recruiting“There is no departmental outreach program in placectively
recruit potential communications studentsDixie has implemented a reassigned time program
for faculty who are willing to engage in recruitiagtivities, and we have assigned one of our
faculty (Dr. Adi Thelen) to spearhead this effovtle have negotiated a strong articulation
agreement with Salt Lake Community College andcgrdte negotiating others. We have also
greatly increased our efforts to recruit local hggihool graduates into our program.

Faculty Morale:“The negative impact of budget cuts and the fragwatgm of the department
has made faculty morale a serious concern. Thertaeiogy brought about by both the budget
losses and the physical separation of the departmsdeared by some to promote territoriality.
There is a concern that the need to protect onsis academic programs will foster a
competitive climate in a time when cooperationric@l to the development of a four year
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Communication degree.There do not seem to be any more turf battlesngnfeculty
members. Indeed, there is a healthy spirit of coadm now that has been very gratifying to all.

Limited Supporting Staff*Currently only one support staff member (secrejasyassigned to

the entire faculty in the Fine Arts Division. (Nifwdl faculty and numerous adjuncts from each
department totaling 36 people.)With the separation of the Communication Depaninfieom

the Fine Arts Department (at the beginning of AYO2)) additional secretarial support was
added, but has proven to be problematic becautbe abpid growth of our enroliments and the
addition of the Student Media Center and CEC tcattministrative mix. We have only one part-
time secretary to support our entire departmert fiie Student Media Center and CEC
Television. Our secretary is excellent, but sheniy part-time. There is an immediate need for
a full-time secretary as our department continoagow.

2007 Recommendations, Plans, and Improvements

New Facilities: The Communication Degree program will need theniigs building facility,
appropriately remodeled, to accomplish the goal$osth in this report. We are gratified that
the administration has recognized this need ane kgt every effort will be made to move us to
these facilities as soon as possible.

Hire New Faculty: It is clear that we will need a substantial numidfenew faculty to
accommodate student interest in our program. Aattieipated rate of growth for our
department, we will need 9 new full time facultydenew adjuncts over the next three
academic years (after this one) to cover the guated enrollments.

Improve RecruitmentWe must greatly increase our efforts to reciagtl high school graduates
into our program. To this end, we are currentlyadeping a stronger Concurrent Enrollment
program to encourage local high school graduateggm their education with us even before
graduation (see Appendix D).

Increased Support StafitVe need a full-time secretary to meet the neétlseocCommunication
Department, the Student Media Center, and CECigatev Each of these entities could
participate in the cost of a full-time secretaiyice each of them would benefit thereby.
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Appendix A

DEAN'S 2002 EVALUATION REPORT
Communication

Acceptable

This program has used an appropriate and effeaisessment method and has gathered data from
the assessment activity; however, the program biagsed that data to identify strengths and
weaknesses of student achievement or plan impravisne help students have more success.

This program should promote more cohesiveness ampagyam faculty and program activities. The
program is large and diverse: It has five or sik fand seven part-time faculty, and it includes
several quite distinct activities, including subings as radio station, college newspaper, andomoti
picture production in addition to general educatioal communication courses. These diverse
activities occur in sites that are distant from anether, and faculty sense isolation and lack of
coordination. The program is urged to promote noateerence and unity among faculty. Rather than
operating as independent and unaffiliated curricatdivities, the various activities should be
mutually supported and promoted. Especially agdabelty prepares to offer a baccalaureate in
Communication Technologies, coordination is vital.

The journalistic quality of the College newspagére Dixie Sunmust be improved. As a

representative of the campus community at largendgwspaper should adhere to standards of
journalistic quality and be something in which gtedents may take pride.

SUMMARY FINDINGS IN 2002 PROGRAM REVIEW

Recommendations:

Broaden Course Offerings.Complement the current curriculum with communicattasses aimed
at reaching the needs of Communication majors dsawetudents enrolled in Dixie's four-year
offerings.

Expand GE Offerings. Expand to include COMM 1500 for Communication Mgjand encourage
enrollment.

Hire Another Full-time Faculty.
Promote Professional Development Among Adjunct Fadty.

Repair or Rebuild the Fine Arts Center.
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Program Strengths and Challenges
Significant Changes

There has been a rapid departmental growth. Fanpbea Fall 1996 course offering for the basic
course was 12 sections while in the Fall of 200% @& sections, a two-fold increase.

There has been a significant change in emphadisnviiie department. The Forensics program has
been eliminated due to budget cuts and prograrditsaind efficacy. The emphasis is shifting to the
viable field of Digital Motion Picture ProductionifWeb, Corporate, Commercial and Broadcast
contexts. An Associate's degree with an emphadisgital Production is online and a proposal for a
Communications baccalaureate degree in this aieahg drafting stages.

The College radio program is thriving and the statias been resurrected. The student body of the
program increased from zero to forty-six studentthiee semesters. (8-00 to 1-02)

The department has responded to the need to dewppmy-division communications curriculum in
support of Dixie State's Elementary Education Beegaate program. The class, COMM 3100,
Effective Communication Within Educational Contextsnow offered as part of the Elementary
Education program.

The impact of new technologies has required imptdeaching skills in all departmental courses
and enhanced student and faculty understandirgeaige of technologies in the communication
discipline.

The department has been displaced. As of May 2082dammunication faculty and support staff
will not be located in central work quarters (fomtgen Graff Fine Arts Center).

The Oral Communication General Education requirgrhaa been regrettably dropped from the
Associate of Arts degree. This is a general, esdarid applicable skill that all students need to
study and develop.

Strengths:

1. The communications program has a quality, smi@ curriculum that fulfils general
education requirements as well as prepares stufterddvanced study in their chosen
communication emphasis. The core curriculum alsonptes development and growth of
student communication skills central to everydésy. li

1. The communication faculty boasts a wide array etcgizations with corresponding
practical experience. Knowledge, dedication, anmthgaenhance classroom instruction and
encourage the development of communication competamongst students in the program.

2. There is a strong focus on student developmengeowith of life skills pertaining to both
professional and interpersonal communication. Tdgsis enhances competence and
promotes the development and application of thkidls 81 every communication setting.
Students learn skills crucial to their overall g as a student.

4. The department has a good reputation with gradwdtibee program and with the
community. When asked to respond, past graduatiésghy respond positively to a
successful experience in forensics and communitatasses. Judging skills held by
members of the department are highly sought aftend community events involving such
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things as speech and art, for example.

Weaknesses:

1. Presently the most critical weakness is the ladladifities in the face of the demolition of
the Graff Fine Arts Center. One devastating resiuthis lack of facilities will be
fragmentation of the Communications Faculty andfSta

2. The Communications Faculty is too small to hanéie rourse offerings in the face of
increased emollment. There is a current reliancadpmct faculty to cover many of the
departmental general education offerings.

3. Course offerings are limited, particularly in theas of communication theory,
organizationallbusiness communication, and massana@dlysis and criticism.

4. There is no departmental outreach program in glaeetively recruit potential
communications students.

5. The negative impact of budget cuts and the fragatiemt of the department has made faculty
morale a serious concern. The uncertainty broulgbtitaby both the budget losses and the
physical separation of the department is fearesloye to promote territoriality. There is a
concern that the need to protect one's own acadenmgcams will foster a competitive
climate in a time when cooperation is crucial te tkevelopment of a four year
Communication degree.

Currently only one support staff member (secretargssigned to the entire faculty in the Fine Arts
Division. (Nine full faculty and numerous adjunétsm each department totaling 36 people.)

Recommendations, Plans, and Improvements

1.

Find a facility that can comfortably house all fig@nd support staff in the Communications
Department. This will promote effective communioatamongst the faculty as well as allow for
the emergence of a shared vision of the futuréefiepartment as we strive for a four-year
program.

Hire at least one additional full time communicatfaculty member that can expand course
offerings in the areas of communication theoryaoigationallbusiness communication, or mass
media analysis and criticism.

Develop outreach programs to attract potentialesttglwith a potential focus on the Motion
Picture Program and the Radio Program as recruituesues.

Provide specific opportunities for converging adda sharing amongst members of the
Communications Department. Perhaps a monthly deaitl colloquium to discuss pedagogy,
scholarship, and pertinent issues in the disciphinald promote faculty morale by providing a
venue for discussion and the formation of a groupdset. This would promote the
interdependence that is necessary as we move tewadour-year degree program.

Increase support staff in the Fine Arts Programeneral so that the Communications
Department (and ideally each department) has goostustaff member dedicated solely to that
department.
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Appendix B

STUDENT MEDIA COUNCIL
BYLAWS, POLICIES AND PROCEDURES

First Presented for Approval to the Dean
June 1, 2006

Approved by the Academic Council
December, 2006

Adopted by the Student Media Council
September 28, 2007
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|. STUDENT MEDIA COUNCIL

The Student Media Council is the publisher of student-produced newspapers and other periodicals and
the operator of student-produced radio and television operations (hereinafter “Media”) which: 1) accept its
policies and procedures; and 2) are supported in whole or part by Dixie State College funds; and 3) are
provided primarily for students and faculty members of Dixie State College (hereinafter “College”); and 4)
are available at locations where all students and faculty members may have access to them.

Media sponsored by individual departments or academic colleges are not the responsibility of the Student
Media Council. Anticipated Media under the Student Media Council's jurisdiction are (1) a newspaper, (2)
a magazine, (3) televised student news and other student operated television programs, (4) an Internet
based radio service, and (5) a web site featuring selected content from all of the above named media as
well as its own unique content and content from other sources.

The Student Media Council will be established by the Dixie State College Cabinet under the
administrative direction of the Dean over the Communication Department (hereinafter “Dean”). The
editors of the media described above are directly responsible to the Student Media Council. The Student
Media Council is a standing committee of the College appointed by and accountable to the Dean, with the
primary responsibility to represent the constituent elements of the College community with respect to the
student publications.

A. General Duties and Responsibilities

1. Structure: The Student Media Council shall review and approve procedures concerning the
structure and economic operations of each publication, subject to the limitations of this document.

2. Guidelines: The Student Media Council, at its formation and from time to time thereafter as
needed, shall review, and if it finds appropriate, amend and draft guidelines which will include: a
journalistic Code of Ethics (such as Sigma Delta Chi Code), a preferred scope of coverage of
campus publications, an outline definition of the Student Media Center Director’s operational
authority, and the responsibilities of each of the student editors and producers.

3. Selection of Student Editors and Producers andt  he Student Media Center Director: The
Student Media Council shall select the student editors and producers of the student media under
its jurisdiction and a Student Media Center Director (hereinafter “Director”). The Student Media
Council, moreover, has the responsibility to hear complaints against student editors and
producers and the Director and to reprimand or remove them, as provided for in Section Il E.

4. Financial Operations: The Dean with direct supervisory responsibility for the Communication
Department shall function as the Budget Manager for the Student Media Center, managing all the
budget and financial operations of its various student Media. The Budget Manager, in
consultation with the Director and on behalf of the Student Media Council, shall formulate
financial policies and procedures; submit annual budget requests to the Dean (in accordance with
the procedures set forth in section IV herein) and, within the limits and framework of the approved
budget, review and approve detailed operating budgets for each student medium; set up
procedures to insure that approved budgets are adhered to; and review and approve requests for
supplementary expenditures from its reserve fund. In addition, the Budget Manager shall
approve the terms of contracts for the production of publications; set up procedures to insure that
such terms are being carried out; approve all advertising policies concerning rates, discounts and
commissions; and approve pay structures of the various staffs. Each spring the Budget Manager,
in consultation with the Director, will also draft a budget request for the following academic year.

5. Student Media Content:  With respect to the news, entertainment and editorial content of the

student media, the Student Media Council as publisher has the responsibility of ensuring that the
media perform the function of providing adequate campus news and event coverage and a forum
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for the expression of diverse campus opinion. They shall also strive to provide adequate
coverage of issues and events in the communities that surround Dixie State campuses. The
performance of this function is within the authority and responsibility of the student editors and
producers, subject to the provisions of these procedures and guidelines. The following statement
shall be printed, displayed, or read whenever opinion pieces, letters from readers/viewers/
listeners, or editorial columnists’ opinions appear in any of the Globe Media:

“The Globe Media are open campus forums, and we encourage written expression of diverse
points of view. Letters to the editor, columns, and opinion pieces do not necessarily represent the
views or opinions of Dixie State College, the Student Media Council, or the Globe Media. Please
send all submissions to dixiesun@dixie.edu . Final publication decisions rest with the editor-in-
chief or executive producers of these media.”

6. Criticism: Criticisms or complaints regarding the Media shall first be heard and dealt with by the
appropriate student editors and producers, and, if needed, the Director. If this fails to resolve the
issue(s), then the Student Media Council shall receive and deal with criticism directed towards the
Media under its jurisdiction.

7. Legal Defense: The Student Media Council Chair shall notify the College Administration of any
litigation against any student publication, any publication staff member, or against the Student
Media Council or any of its members, in which a judgment is sought for any act or omission
occurring in the course and scope of student Media activities. The College shall provide a legal
defense for the defendants through its established legal defense counsel, together with
indemnification, as authorized by the Public Officers' and Employees' Indemnification Act of 1974,
or any other applicable law.

8. Procedures and Guidelines: The Student Media Council shall have the authority to initiate
recommendations to the Dean for changes in these procedures and guidelines.

9. Tuition Waivers: The Student Media Council shall be responsible for awarding available tuition
waivers to Media' staff members in consultation with recommendations submitted by the student
editors and producers, the Director, and the Budget Manager.

B. Membership

1. The Student Media Council will consist of eleven (12) persons to be appointed during spring
semester of each year to serve for the upcoming academic year. To assure appropriate balance
and representation on the Student Media Council, its voting members shall be as follows:

(a) Five students as follows:

— Four student editors or producers of Student Media Center media (including at
least one editor of a printed medium and one producer of an electronic
medium) selected by their fellow editors and producers

— One student representing the leadership of the Student Association

(b) Two faculty members as follows:

— One faculty member-at-large appointed from and by the Communication
Department
— The Director of the Communication and New Media degree program
(c) Two College administrators as follows:

— The Dean
— The Department Chair
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(d) Three Professional members as follows:

— The Director of the Student Media Center, appointed by the Student Media
Councll

— Two citizens from surrounding communities who are associated with professional
or academic media operations, appointed by the Dean upon recommendation
from the Communication Department

2. Chair of the Student Media Council : Each year the incoming Student Media Council will elect
one of its members to serve as Chair of the Student Media Council, restricting this office to
current students or faculty members of the College who are voting members of the Student Media
Council.

3. Inorder to assure informed judgment  in the student editor and producer selection process, as
well as continuity of understanding of the responsibilities of the Student Media Council as
publisher, not less than one-third of the persons nominated for membership on the Student Media
Council and actually appointed thereto, pursuant to the aforementioned paragraph, will consist of
present or former members of the Student Media Council, or persons with equivalent experience.

4. The following persons are invited to attend meet  ings of the Student Media Council in their ex-
officio capacity, but without vote: Student Media Council secretary, other administrators and
financial officers of the College, additional Student Media editors and producers, and others as
invited by the Student Media Council Chair.

C. Meetings and Voting

The Chair shall call regular meetings of the Student Media Council not less than one time per
academic term (excluding Summer Term). The Chair shall also call a meeting upon receipt of a
request by three voting members of the Student Media Council. Three days advance notice of a
meeting should be given. A quorum shall be a majority of voting members. The Student Media
Council shall determine its own voting procedures, secret ballot, verbal vote, tie vote etc. The
Student Media Council may authorize an Executive Committee consisting of the Chair, the
Budget Manager, and the Director to act specifically on its behalf subject to later ratification at its
next regular meeting.

D. Editorial Freedom and Responsibility

The Student Media Council endorses the statement on the Academic Freedom of Students,
prepared by Committee S of the American Association of University Professors. All policies and
decisions of the Student Media Council will be consistent with the specific provisions and intent of
this statement;

Student Media are a valuable aid in establishing and maintaining an atmosphere of free and
responsible discussion and of intellectual exploration on the campus and in surrounding
communities. They are a means of bringing student and community concerns to the attention of
the faculty and the College’s institutional authorities and of formulating student, faculty and staff
opinion on various issues on the campus, in the community, and in the world at large.

The integrity and responsibility of student Media should be encouraged by arrangements
which permit financial autonomy or, ideally, complete financial independence.

The student Media should be free of censorship and advance approval of content, and its
editors and producers should be free to develop their own rules and procedures regarding news
coverage and entertainment content. Nevertheless, the Student Media Council shall act as the
editorial board for all student Media, and student editors and producers must act within the
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general policies and restrictions established by the Student Media Council. Also, while
commentary and reader letters are encouraged, no editorials shall be published in any student
medium unless they come from and are specifically authorized by the Student Media Council.

Editors and producers should subscribe to canons of responsible journalism. At the same
time, they should be protected from arbitrary suspension and because of student, faculty,
administrative, or public disapproval of editorial policy or content. Only for proper and stated
causes should editors and producers be subject to removal and then by orderly and prescribed
procedures.

Editors and producers shall select their own student editorial and production staffs. In
conjunction with the editorial staff, the editor or producer of each student medium is entrusted
with making judgments concerning content, including making judgments concerning whether
specific content lies within the current editorial policies set by the Student Media Council. Editors
and producers shall be governed by canons of responsible journalism and seek accuracy and
fairness. They should avoid libel and slander, discrimination, undocumented allegations and
harassment. When in doubt about the legality or appropriateness of any media content, editors
and producers shall consult with the Director, and/or members of the Student Media Council to
seek their opinions. The Student Media Council welcomes the opportunity to give advice in these
matters, but shall not control or censor content except as specified above. Editors and producers
shall strive for quality and diversity in content, and they should not discriminate against particular
literary forms or orientations.

Student Media are intended to keep the community informed, provide access to quality
publications and electronic media services, and to serve as a means of journalistic and artistic
expression. Student editors and producers may involve themselves in controversial issues,
relevant problems, and artistic experimentation, but in so doing shall seek to maintain a fair and
balanced presentation of conflicting viewpoints, interpretations, and attitudes with respect to
controversial and partisan issues.

With respect to advertising content, the Student Media Council shall make policies
concerning what will or will not be accepted for advertising or sponsorship in the Student Media.
Within those guidelines, the student editors and producers shall exercise administrative
supervision of advertising content and placement, but must act in cooperation with the Sales
Manager to meet advertiser requirements. Disputes in these matters shall be taken first to the
Director and then, if necessary, to the Student Media Council for appeals and a decision.

STUDENT MEDIA COUNCIL HIRING SUPERVISOR AND
BUDGET MANAGER

The Student Media Council shall have a Hiring Supervisor consisting of the Division Chair or
Dean. The Hiring Supervisor shall assist the Student Media Council in carrying out its decisions,
actions and recommendations, and shall keep a file of all Student Media Council minutes and
other pertinent information. The Hiring Supervisor shall also serve as the Student Media
Council's liaison with the College Human Resources Office. In this capacity he or she will advise
the Director of College regulations and procedures concerning hiring, benefits and rights of
employees, and will communicate Student Media Council needs to the College Human
Resources Office. The Hiring Supervisor shall also hire and supervise salaried personnel in
consultation with the Director to whom they will report directly.

The Student Media Council shall have the authority to hire a Director who, in consultation
with the Budget Manager will work in accordance with College personnel procedures.
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lll. EDITORS, PRODUCERS, AND DIRECTOR

A. General Duties of Editors, Producers, and the D  irector

The student editor or producer is the executive head of the medium he or she leads and
possesses decision-making authority and responsibility. The Director oversees the day-to-day
financial, business, and procedural aspects of the entire Student Media Center, and seeks to
coordinate the activities all media and participants.

While the editor or producer has the authority to override the editorial decisions and
judgments of the Director, it is expected that in a well-run student medium the editor or producer
will abide by all approved policies and procedures of the Student Media Council and will
cooperate with the Director in the administration thereof. If the Director believes that a student
medium is not operating in accordance with budgetary requirements or with the policies and
procedures and guidelines, he or she should bring the problem to the Student Media Council,
which shall act appropriately.

B. Selection Procedures

The Student Media Council will publicly call for applications for editors and producers of its
Media during Spring Semester. Application forms and instructions sheets will be made available
by the Hiring Supervisor. The editors and producers will be selected by the incoming Student
Media Council, with which they will serve concurrently for a term of one year beginning with the
end of Spring Semester. Temporary summer term editors and producers may be appointed
separately when the regular appointee cannot serve during summer term. Summer service is not
a prerequisite for appointment for the following academic year.

The Student Media Council will assess candidates on the basis of information stated in their
applications, letters of recommendations and other information, including the judgment of
outgoing editors or producers, the Hiring Supervisor and the Director. Candidates will be
interviewed first by the incoming student editors and producers under whom they will serve. They
will then make their recommendations to Director, who will present them to the Student Media
Council for approval.

C. Resignation of an Editor or Producer

In the event an editor or producer finds it necessary to resign during his/her tenure of service,
the Student Media Council shall select a new editor or producer to fill the position, using the same
procedures as described in the paragraph above and applying the same criteria as those listed in
section I11-D below.

D. Criteria for Selection of Editors and Producer S

Editors and producers must be one of the following. Within these categories, when
considering applicants of equal experience and expertise, preference will be given in the following
order.

— A currently enrolled Dixie State student (registration for summer term not required)
— A ssimilarly enrolled student at any other institution of higher education in Utah
— A former Dixie State student within one year after his or her last registration term

Editors and producers should have the personal qualities and technical abilities necessary to

produce a competent and interesting medium. The personal qualities include intelligence,
imagination, resourcefulness, leadership ability and a sense of fairness. Leadership ability is
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especially important as the editor must be able to work with and receive maximum performance
from a large and diverse staff.

Editors or producers should have an adequate understanding of how their respective media
operate. They should have experience in editorial and production aspects, including media
writing and editing, news values and reporting norms, visual layout and design, pre-production
planning, production, post-production procedures, and all other relevant backshop operations. In
addition, editors and producers are the chief executive officers of their media and must
demonstrate sensitivity to the medium's financial operations, either from past business
experience or from exposure gained while working in that medium.

It is not necessary that editors or producers be Communication majors. Prior service in a
student medium, while not necessary, will receive favorable consideration. Editors and producers
are required to allocate adequate time for the production of a quality student medium. Editors or
producers wishing to take an outside job must seek prior approval from the Student Media
Council before accepting such a job.

E. Removal or Official Reprimand of an Editor, Pro  ducer, or Director

An editor, producer, or Director may be removed from office only by due process of the
Student Media Council. The Student Media Council may prescribe reasonable rules of procedure
to be followed in removal proceedings. Persistent and flagrant violation of Student Media Council
or College Policies and Procedures, or current Student Media Council guidelines, including the
adopted Code of Ethics, or serious managerial inadequacies which are likely to interfere with the
operation of the publication will provide adequate cause for dismissal. Complaints will be heard
by the Student Media Council with an opportunity given to the editor, producer, or Director to
state his or her position. The editor, producer, or Director may secure the assistance of experts of
his or her choosing and may introduce testimony. The proceedings shall be recorded. A majority
vote of the Student Media Council is required for any action of removal or official reprimand.

F. Discontinuance of a Student Medium

The Student Media Council may order the discontinuance of a medium in serious difficulties.
The discontinuance may be either temporary or permanent depending upon the Student Media
Council's determination that the publication can be financially rehabilitated. If the discontinuance
is made permanent, the position of editor or producer shall cease to exist at the end of the
semester in which publication was halted.

IVV. FINANCIAL POLICIES AND PROCEDURES

A. Budgets

1.

The newly-selected editor or producer of each student medium and the Director shall prepare and
submit a line-item budget to the incoming Student Media Council. The budget should set out a
financial statement and comparative income and expenditure data for the previous, current, and
next fiscal year, including sources of income, wages and salaries, general categories of
expenditures, and fund balances and reserve accounts.

The new editors and producers are encouraged, when making up their budgets, to seek the
advice of the outgoing editors and producers, the Director and the Budget Manager and to
carefully consider the tentative budget, if any, prepared by the outgoing Student Media Council.

The Student Media Council may accept contributions from any organization that desires to
sponsor or support or participate with the student media, subject to the approval of the Student
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Media Council and the obtaining of appropriate Dixie State institutional signatures (if any) that
may be required. The Budget Manager shall determine whether such signatures are required
and seek to obtain them in a timely manner on behalf of the Student Media Council. The Student
Media Council will be directly accountable to any such organizations, within the bounds of written
agreements between the parties.

4. The incoming Student Media Council shall review, modify, and approve all publication budget
requests for the upcoming fiscal year and present them for approval through the Budget Manager
to the appropriate College administrator. All such requests shall make an accurate reflection of
the overall financial operation of the Student Media Center. The Budget Manager and/or Dean
may modify or alter the proposed budgets as necessary to obtain administrative approval and
may also impose appropriate standards, limitations and guidelines to govern the expenditure of
funds administered by the Student Media Council.

5. Expenditures for the new budget will begin July 1 of each year. During the year, upon
recommendation of an editor or producer and Director, the Student Media Council may approve
budget adjustments and transfers within total budget limits, provided that increases in total
budgeted expenditures that are directly related to and not in excess of increased advertising
revenue may be authorized only if approved by the Budget Manager or Dean upon the
recommendation of the Student Media Council. The Student Media Council may also approve
supplementary expenditures from the Council’'s general reserve fund. This fund is available to
cover unanticipated and unbudgeted items, which the Student Media Council considers worthy of
funding.

6. The Director and Budget Manager have the responsibility for determining that all money is spent
in accordance with approved budgetary requirements, and shall not knowingly approve any
expenditures contrary thereto. They shall report immediately to the Student Media Council any
unauthorized expenditure or unsound fiscal practices they may observe.

7. Any unexpended and unencumbered funds remaining at the end of the fiscal year will be closed
into the Student Media Council Reserve.

8. The Student Media should seek to maximize their non-student fee revenues (advertising,
subscriptions, donations, and partnerships). Application for grants is also encouraged, and the
administration of grants shall be in accordance with College policies (see section J).

B. Student Media Council Reserve Funds

1. A General Reserve Fund: Whenever possible, a General Reserve Fund will be maintained by
Student Media Council at 15 percent of budgeted sales or $60,000; whichever is greater.

2. A Renewal and Replacement Reserve Fund:

a. The purpose of the R&R Fund is to provide funds for purchase, renewal or replacement
of capital assets.

b. Definition: Capital assets have a relatively long life (greater than one year), and have a
unit cost in accordance with College procedures. Capital assets include installed or
moveable equipment, office machines, furniture and furnishings, appliances, structural
attachments or major renovation and remodeling of buildings or equipment. Routine
repairs and the purchase of equipment not classified as capital assets are considered
operating expenses.

c. Procedures:
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(1) An amount will be allocated monthly to the Student Media Council Plant Fund by a
charge to the current operations of the Media under the jurisdiction of the Student Media
Council.

(2) The above referenced amount will be determined from a schedule of charges
developed early Spring Semester by the Director in consultation with the Student Media
Council, the Budget Manager and financial officers of the College. These charges will be
presented as part of the yearly budget to the Student Media Council for approval.

d. Approval of Expenditures from the R&R Fund: All expenditures from the Plant Fund
will be approved by the Student Media Council before any obligation is occurred. The
Director in consultation with the editors and producers of the involved Media should
prepare a "Capital Expenditure Request" document which includes:

(1) Specific identification of work to be performed or items to be purchased.
(2) Estimated cost of the project. (Three bids must be obtained.)
(3) Justification for an expenditure, which may include such factors as:

(a) Increased efficiency, capacity, span of life or economy of operation
(b) Condition of current item

(c) Inadequacy or undesirability of current facility or item

(d) Requirements to sustain or expand operations

(e) Exploration of alternatives.

(4) Expenditures cannot be made directly from current operations. Expenditures must
be charged to the R&R Fund.

(5) Renovation and remodeling must be approved by the College Facilities Planning as
appropriate according to existing College regulations.

e. Ownership: All equipment of Media under the Student Media Council's jurisdiction is
owned by Dixie State College and assigned for purposes of management to the Student
Media Council. Media which dissolve shall turn over their equipment and other assets to
the Student Media Council. Media are responsible for the proper management and
maintenance of their equipment.

f. Inventory: An inventory of all equipment/capital expenditures valued over $150, plus a
supplementary inventory of their significant items, such as typewriters, file cabinets, etc.
shall be maintained.

C. Financial Reports

The Director, with the assistance of the Budget Manager, will submit a financial report to the
Student Media Council each academic year. These reports should cover revenue and expenses,
accounts receivable, and other pertinent financial information.

D. Purchasing

1.

Purchase Orders: Each purchase order which requests expenditure of Student Media Council
operating funds shall bear three authorized signatures, affixed in advance of the expenditure: the
student editor or producer, the Director, and the Budget Manager. A refusal by any one of these
persons to sign a requested purchase order may be appealed to the Student Media Council,
whose decision shall be final (as evidenced by the signature of its Chair) subject to the availability
of funds.
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Procurement: Purchases chargeable to funds for which the Student Media Council has
responsibility shall be subject to and processed in conformity with the College's procurement
policies and procedures.

Accounting: Each medium under the jurisdiction of the Student Media Council must follow
College banking and accounting procedures for all transactions and services.

Printing: All printing requests over $300 shall be submitted for bids pursuant to paragraph 2 and
awarded to the lowest responsible bidder. The Student Media Council will not purchase
letterheads, brochures, or promotional material for Media with individuals' names on them with
the exception of business cards for the Director, advertising manager, advertising salespersons,
and (when applicable) any collection person.

E. Advertising

1.

Rates: The Student Media Council shall approve all advertising rates, upon recommendation of
the Director and Budget Manager. An advertising discount, as approved by the Student Media
Council, may be granted campus organizations and committees. Other discounts, complimentary
advertising, advertising trade- offs, merchandise trades or lower bulk rates, etc., can be given
with the Student Media Council's approval.

Commissions: At the beginning of each academic school year, the Director shall submit for the
approval of the Student Media Council a policy on advertising sales commissions (if any),
including a schedule of rates. The Director must seek the Student Media Council's approval for
any changes during the year. The Student Media Council will set guidelines regarding
commissions only in accordance with current College policy regarding these matters. The
Director may also engage in selling advertising and in seeking sponsors or partnerships;
however, no commissions will be received by the Director either directly or indirectly.

F. Travel

Within the approved budget for each year, the Student Media Council may allot travel funds
for student media staff members to attend off-campus workshops and conferences. Requests for
funds should be submitted to the Student Media Council prior to the time they are needed,
together with an explanation of what will be accomplished at the conference and how those
attending will benefit. The request should include all anticipated expenses, and, if approved, will
be funded or reimbursed on the basis of the current College rates published pursuant to the
College Travel Policy, Policy and Procedures No. 3-10, (or any other applicable College policy).

G. Employees of Media

1.

Full-time and part-time employees working for the Student Media Center must be hired by the
Hiring Supervisor in accordance with policy and procedures of the College’s Human Resources
Office. The Student Media Council will follow an affirmative action program in all its hiring policies
and will conform to the College affirmative action program, and all other applicable College
policies and procedures relating to personnel practices. The Student Media Council Hiring
Supervisor serves as liaison with the Human Resources Office. Part-time employees are to be
paid according to budgeted wage schedules.

All Media should draft and keep current job descriptions of all full-time jobs they require. Every
employee will read and sign a statement that he or she understands the job requirements.

Members of the Student Media Council shall receive no compensation from any publication under
its jurisdiction.
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H. Editorial staff

The student editors and producers shall submit to the Director and the Student Media
Council, in a timely manner, a remuneration schedule for editorial staff in conjunction with their
budgets. All student media shall also encourage and seek volunteer workers.

l. Financial Review and Annual Audit
The financial officers of the College may be consulted by staff members of the respective
student Media, and by the Student Media Council for advice on financial matters, and may
periodically be asked to assist in a review of the Student Media Council's financial account.
There will be an annual audit of the Student Media Council's financial records by the College's
Director of Finance.

J. Fund and Grant Requests

All fund or grant requests by Media under the Student Media Council's jurisdiction must be
approved by the Dean. If the request is directed to an organization, agency, or individual outside
of the College, a description of the organization, agency, or individual shall be provided for the
Dean’s information, after consultation and coordination with the Dixie State Foundation.

A line-item budget for the amount requested dhalé part of any proposal submitted
to the Student Media Council by the Director. frant request is awarded, the funds
must be spent in accordance with the budget apdraten the request was authorized
by the Student Media Council. However, if the advaaceived is different than what was
requested, the Student Media Council may appropestdents upon the
recommendation of the respective editor or prodaoe¥or the Director.
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SLCC Department:

SALT LAKE COMMUNITY COLLEGE

Appendix C

USHE Articulation/Transfer Guide Worksheet
DEPARTMENTAL COURSE ARTICULATION

Communication

Contact Person:

Receiving Institution:

Nina Edgmand/Barbara PomeraRhone: 801.957.3208E-Mail: _Nina.Edgmand@slcc.edu

Complete section under receiving institutiothmdgourse equivalent in your department.

If there is no equivalent in your depamiéndicate whether course transfers as MajortEieor General Elective.
Indicate any restrictiarsconditions on an articulation in the commentgiea.

SLCC INFORMATION RECEIVING INSTITUTION — COURSE EQUIVALENT
SLCC COURSE | CR HRS SLCC TITLE COURSE CR HOURS COURSE TITLE

COMM 1010 3 Intro to Communication COMM 1010 3 to Speech Communication
COMM 1020 3 Principles of Public Speaking COMM 102( 3 Public Speaking
COMM 1130 4 Reporting for Mass Media COMM 1130 3 itWg for Mass Media

. . - COMM 1210 1-3 Newspaper Production |
COMM 1610 3 Journalism | Reporting/Writing COMM 1220 0 Newspaper Production Lab
COMM 1250 3 Broadcast Perform & Interpretation COMNDO 3 Voice and Diction
COMM 1500 3 Intro to Mass Communication COMM 1504 3 Mass Communication
COMM 1560 2 Radio Production
And And COMM 1560 3 Beg. Radio Production
COMM 1561 1 Radio Production Lab
COMM 2110 3 Interpersonal Communication COMM 211 3 Interpersonal Communication
COMM 1270 3 Analysis of Argument COMM 2130 3 Argumbation/Critical Thinking

) " COMM 2210 1-3 Newspaper Production Il
COMM 1620 3 Journalism I - Editing COMM 2220 0 Newspaper Production Il lab
COMM 2560 1 Radio Performance
And And COMM 2560 3 Advanced Radio Production
COMM 2561 2 Radio Performance Lab

ARTICULATION COMMENTS (USHE Transfer Guide footnote explaining any ctinds/restrictions)

RECEIVING INSTITUTION: Dixie State College DEPARTMENT REVIEW: Communication

APPROVED BY (Signature): DATE: ___ Sept 29, 2006 CAMPUS PHONE: _(435) 652 -7990

NAME (Print): Randal Chase TITLE (Print):

SLCC Form Distribution (Internal Use Only)
- Original to SLCC AVP Staff/Catalog
- Copy to Division Chair & Department Coordinator
- Copy to Transfer Advisor

Please return to: Susan Besser, Transfer Coordinato
Salt Lake Community College
P.O. Box 30808

Salt Lake City, UT 84130

- Copy to Departmental Advisor
- Copy to Four-Year Institution Articulation
Office

Phone: 957-4238, Fax: 957-4958

Sue.besser@slcc.edul 1/2002
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